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to  the  Chicago  Tribune  Magazine! 


Best  way  to  catch  the  ladies’  eyes  in 
Chicago  is  to  advertise  in  this  mar¬ 
ket’s  best-read  magazine.  95^7,  of 
the  women  in  nearly  1,200,000  fam¬ 
ilies  read  it  raptly  every  week. 

Obviously,  women  are  sold  on  the 
Chicago  Tribune  Magazine . . .  and  so 


are  advertisers  who  use  it  to  sell 
women.  Only  four  national  maga¬ 
zines —  Life,  Business  Week,  the 
Post  and  New  Yorker — carry  more 
total  linage. 

This  powerful  medium  can  quicken 
sales  for  you  in  Chicago. 


lb  be  ^in  Cb/Gago,  be  ^in  the  Ih'buhe! 


The  UlOOD 

AUTOPONY 


An  Improved  Method  of  Producing 
Stereotype  Plates  AUTOMATICALLY! 


By  streamlining  the  horizontal  operation  of 
plate  making,  the  WOOD  AUTOPONY  casts, 
shaves  and  cools,  AUTOMATICALLY,  at  the 
rate  of  2V2  plates  per  minute.  All  features  of 
other  famous  WOOD  Pony  Autoplates  have  been 
retained  with  added  improvements  that  assure 
“Better  Stereotype  Plates”,  F-A-S-T-E-R!  For 
Tensionplate  lockup,  plates  may  also  be  moved 
into  the  Automiller  without  manual  lifting. 


CASTING  CYCLE  ..  . 

When  starting  button  is  pushed 
it  engages  an  inter-lock  which 
prevents  accidental  operation 
of  casting  box  tilting  mecha¬ 
nism-starting  button  activates 
automatic  casting  cycle. 


MAT  POSITIONING  ..  . 

Casting  box  tilts  back  toward  operator  approxi¬ 
mately  20°.  Mat  sets  into  clips  more  easily  and 
faster.  Tilting  operation  controlled  by  push 
button.  With  mat  and  pouring  sheet  locked 
in  casting  box,  control  buttons  return  box  to 
vertical  position,  ready  to  start  casting  cycle. 


CONTROL  PANEL... 

Puts  streamlined  plate  making  at 
your  finger  tips-Starting  button 
activates  automatic  casting,  shav¬ 
ing,  cooling.  Timer  automatically 
controls  number  of  plates  desired. 
Machine  shuts  off  when  correct 
number  of  plates  have  been  cast. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


MAKERS  OE  PRESSROOM.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURV 


Those  FERD'NAND  situations 


really  hit  home... 


e70ICI>^ 

WBtJ 


^an  ITranristo  (l^rowWe 

January  1959 


khon  -tv 

CHANNCt. 


Laurance  Rutman 

Dear  Larry:  ^  u  ««  round  myself  in 

several  left  matches  in  his  poc  writing  you 

s  s  sr.  »^^us.irr  i-.  «■  •“ 

s-nKt  %S'S „ 

PErD.NAND  ^®.^®"e8s*thr^l  I  ^^J^®tiioirhouX 

My  two  older  daughters  ar 

the  Sunday  page.  -  ^^ek  —  and 

.  all,  wish  him  the  years  ahead. 

With  no  Lgtof  source  material  4/uncomplaining 

Tn^olTe^^tSk®  points,  deserves 

sUence,  except  for  u 
the  highest  praise. 

Yours, 


Yours, 

Stanleigh  Arnold 
Sunday  Editor 


...with  readers  everywhere! 
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EDITOR  &  PUBLISHER  CALENDAR 


Feb.  1-3 — Now  York  State  Newspaper  Publishers  Association  and  N.  Y. 
State  Society  of  Newspaper  Editors,  Joint  Winter  meeting,  Plaza  HoW, 
Now  York  City. 

Fob.  2 — Now  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  Ntw 
York  City. 

Feb.  2-13 — American  Press  Institute  seminar.  Advertising  Directors  of  nawt- 
papers  under  75,000  circulation,  Columbia  University,  New  York  Cily, 

Feb.  5— Callfornia-Nevada  Associated  Press  annual  membership  meeting, 
Sheraton-Palaco  Hotel,  San  Francisco. 

Feb.  5-7 — Ohio  Newspaper  Association,  annual  convention,  Deshler  Hilton 
Hotel,  Columbus,  Ohio. 

Feb.  5-8 — California  Newspaper  Publishers  Association,  annual  convention, 
Sheraton-Palace  Hotel,  San  Francisco. 

Feb.  12-14 — Maryland  Press  Association,  fiftieth  anniversary  annual  con¬ 
vention  jointly  with  Chesapeake  AP  meeting.  Lord  Baltimore  Hotel, 
Baltimore,  Md. 

Feb.  13-14 — Northwest  Daily  Press  Association,  annual  meeting,  Piet- 
Nicollet  Hotel,  Minneapolis,  Minn. 

Feb.  1^— Parliamentary  Press  Gallery  Dinner,  House  of  Commons,  Ottawa. 

reb.  14-15— Mississippi  Valley  Classified  Advertising  Managers  Association 
annual  meeting.  Hotel  LaSalle,  Chicago,  III. 

t-eb.  15-lfr— Midwest  Newspaper  Advertising  Exacutives  Association  mMt 
■ng.  Hotel  President,  Kansas  City,  Missouri. 

reb.  15-17 — Inland  Daily  Press  Association,  Winter  meeting,  Drake  Hot* 
Chicago. 

Feb.  18-21 — Georgia  Press  Institute,  31st  annual  session,  Henry  W.  Grady 
School  of  Journalism,  University  of  Georgia,  joint  sponsorship  ot 
Georgia  Press  Association  and  Grady  School. 

Feb.  19 — South  Carolina  Associated  Press  Association,  Columbia  Hotal, 
Columbia. 

Feb.  19-21 — Pennsylvania  Newspaper  Publishers  Association — Interstate 
Advertising  Managers  Association,  display  advertising  conference,  Penn 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  20-21 — Oregon  Press  Conference,  40th  annual,  Allen  Hall,  University 
of  Oregon,  Eugene.  Ore. 

Feb.  26-27-28 — Illinois  Daily  Newspaper  Markets  meetings;  Local  Adver¬ 
tising  Managers  Workshop  Clinic;  Illinois  Daily  Newspaper  Markth: 
National  Advertising  Managers  Workshop  Clinic,  Leland  Hotel,  Spring- 


This  is  Houston . . . 

where  the  statue  of  Sam  Houston, 
first  president  of  the  Republic  of 
Texas,  stands  guard  in  beautiful 
Hermann  Park  .  .  .  and  where 
the  people  prefer  an  evening 
newspaper. 

In  fact.  The  Houston  Chronicle  has 
the  largest  total  city  circulation  of 
any  daily  newspaper  in  Texas;  and 
in  Houston,  The  Chronicle  has 
11,693  more  than  The  Post  daily; 
61,142  more  than  The  Press  daily; 
and  24,903  more  than  The  Post  on 
Sunday. 

SOURCE;  Based  on  a  comparison  of  publishers' 
statements  os  Issued  by  the  Audit  Bureau  of 
Circulations  for  the  period  ending  September 
30.  1958. 


HOUSTON  CHRONICLE 

I  JOHN  T.  JONES,  JR.,  President 

R.  W.  McCarthy,  Advertising  Director 
.M.  J.  GIBBONS,  General  Advertising  Mgr. 
THE  BRANHAM  COMPANY 

— National  Repretentatite 


field.  III. 

Feb.  27 — New  Jersey  Press  Association,  circulation  clinic,  Rutgers  Univer¬ 
sity,  New  Brunswick,  N.  J. 

Feb.  27-March  I — Canadian  Managing  Editors  Conference,  Chateau 
Laurler,  Ottawa. 

Fab.  27-28 — Newspaper  Advertising  Executives  Association  of  the  Carolinai 
annual  meeting,  O.  Henry  Hotel,  Greensboro,  North  Carolina. 

March  1-3— Texas  Daily  Newspaper  Association,  38th  annual  meeting, 
Echo  Hotel,  Edinburg,  Texas. 

March.  2— Canadian  Press  Executive  Committee,  CP  Head  Office,  Toronto. 

March  2-3 — New  England  Newspapar  Advertising  Executives  Association, 
Winter  meeting,  Parker  House,  Boston,  Mass. 

March  2-4 — Press  Congress  of  the  World,  University  of  Missouri,  Columbia, 
Mo. 

March  5-7— Controllers  Institute  of  America  Southern  Conference,  Hota 
Roosevelt,  New  Orleans,  La. 

March  7-9— Northwest  Mechanical  Confarence,  16th  annual.  Hotel  St. 
Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division),  Hot* 
Texas.  Fort  Worth,  Tex. 

March  12-14 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Shelbouma 
Hotel,  Atlantic  City,  New  Jersey. 

March  13-14— Michigan  Press  Photography  Conference,  Michigan  Stat* 
University,  Lansing,  Mich. 

March  15-17 — Central  States  Circulation  Managers  Association,  Spn"? 
convention,  Pick-Congress  Hotel,  Chicago. 

March  16-27 — American  Press  Institute  seminar.  Managing  Editors 
News  Editors,  Columbia  University,  Now  York  City. 

March  19-21 — Pennsylvania  Society  of  Newspaper  Editors,  seminar  Nitts^y 
Lion  Inn,  University  Park,  Pa. 

March  20— United  States  Basketball  Writers  Association,  Spring  meabn? 
Kentucky  Hotel,  Louisville,  Ky. 

March  21-23 — Midwest  Circulation  Managers'  Association,  annual  convs* 
tion,  Kansas  City,  Mo. 
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A  WORD  ABOUT 


Ml #« n i #1 1  nA’%A#iC 

i  I  i  i  i  1  ^  i  1  ii  ^  ^3  ii 

THE 

BOSTON  MORNING  GLOBE 


N£IA/...  COMPL£TB...  BASy-TO-READ 


Full  New  York  Stock  Exchange  quotations  with  highs  and  lows  for  the  year. 
Full  American  Exchange  with  highs  and  lows. 

Bond  Market  with  highs  and  lows. 

Canadian  Stocks. 

Commodity  Futures. 


EXPERT  OPINION 


The  Globe  now  offers  financial  analysis  from  three  viewpoints  in  all 
daily  editions: 


John  Harriman’s  daily  column  paints  the  broad  picture.  Highly  respected  in  financial 
circles,  Mr.  Harriman  writes  penetrating  comment  on  national  and 
international  developments.  His  column  is  the  first  order  of  the  day  for 
thousands  of  New  Enjilanders. 


"T  G  M  Reports:”,  a  new  column,  provides  data  on  the  intricate  activities  of  State  and 
Wall  streets.  A  professional  report  of  interest  to  investor,  dealer,  broker, 
and  businessman. 


Charles  Brophy,  nationally  known  expert  on  mutual  funds,  each  week  analyres  invest¬ 
ment  trusts. 


MARKET  SCOREBOARD 

An  at-a-glance  view  of  the  market’s  daily  activity  —  advances,  declines, 
most  active  stocks,  year’s  high  and  low,  market  averages. 


BOSTON  BUSINESS  APPLAUDS 


Business  and  financial  leaders  have  been  quick  to  write  The  Globe  of 
their  approval,  sayin{»  they  feel  the  newspaper  has  strengthened  its 
position  immeasurably  as  a  useful  source  of  financial  and  business 
information. 


“Congratulations  on  your  new  and  greatly  improved  financial  pages.” 

“.  .  .  The  stock  listings  and  comment  are  bigger,  clearer,  more  concise  and  readable. 
Thanks  again  for  a  good  job.” 

“I  am  very  glad  to  see  the  changes  .  .  .  commend  you  for  this  improvement.” 


The  Boston  Globe 


Scolaro,  Meeker  &  Scott,  Inc.  Cresmer  &  Woodward,  Inc. 

Chicago,  Detroit  New  York,  San  Francisco,  Los  Angeles 
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Miami  Beach,  Florida 
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★  ★  ★ 


Mine  this 
rich  market  with 


DEPTH  OF  PENETRATION 

Like  certain  valuable  minerals,  many 
other  good  things  are  to  be  had  through 
Depth  of  Penetration.  By  running  a  regu¬ 
lar  program  of  advertising  in  THE 
CHRISTIAN  SCIENCE  MONITOR,  you 
penetrate  to  the  heart  of  the  rich  MONITOR 
market  in  the  most  favorable  way  possible 
—  and  come  up  with  sales. 

In  this  great  international  daily  news¬ 
paper,  your  advertising  will  get  preferred 
reading  by  these  MONITOR  families. 

Leading  retailers  tell  us  that  MONITOR 
readers  consistently  ask  for  brands  they 
have  seen  advertised  in  the  MONITOR. 
May  we  submit  a  custom-made  program 


★  ★ 


rwin  d 


CoL 


umn 


Scene  Today 

The  catchy  title  above  appears  over  the  column  of 
Theodore  L.  Cannon,  associate  editor,  Deseret  News  &  Salt 
Lake  (Utah)  Telegram,  who  gently  chides: 

Old  soldiers  loudly  boast  of  battles  won. 

Old  athletes  on  their  ancient  victories  gloat ; 

Now  modest  (?)  newsmen  join  the  fulsome  fun 
\^'ith ;  “The  best  story  lead  I  ever  wrote.” 

— Ernest  B.  Hunter,  my  erudite  boss  on  tlie  Charlotte  (N.  C) 
Observer,  for  a  decade,  retired  as  assistant  to  the  publisher, 
after  29  years  on  the  paper,  most  of  them  as  executive  editor. 
An  ex-Army  captain,  he  was  always  respected  as  a  stem 
disciplinarian  and  an  indefatigable  worker.  Mr.  Hunter  spent 
48  years  with  newspapers,  many  with  the  Greensboro  (N.  C) 
DaUy  News,  of  which  he  was  executive  news  editor.  He  wll 
continue  to  represent  the  Observer  as  a  director  of  the  North 
Carolina  Press  Association  and  many  other  organizations.  In 
a  long  editorial  entitled  “End  Of  A  Chapter — For  A  Friend” 
the  Observer  observed:  “May  he  go  in  health  and  with  (lod. 
A  lot  of  us  will  long  remember  the  lessons  w'e  learned  when 
‘The  Boss’  was  keeping  the  store.”  Incidentally,  Observer 
columnist  Kays  Gary  liked  this  classified  ad  in  E&P:  “Long- 
legged  reporter  seeks  short-handed  editor.” 

— Appealing  new  feature  in  the  Hobbs  (N.  M.)  Daily  Sun- 
News  is  a  three-column  photo  of  a  Calendar  Girl  for  the  month 
with  the  month’s  calendar  inserted  at  the  bottom.  A  local 
girl  is  posed  in  topical  costume  each  month.  .  .  .  Shirlev  Povich. 
sports  columnist,  Washington  Post  &  Times  Herald,  proud 
father  of  three  children,  through  a  gender  error  made  by  the 
publishers,  is  listed  in  the  new  volume,  “Who’s  Who  of  Ameri¬ 
can  Women.”  . . .  Phil  Benjamin,  New  York  Times  correspondent 
in  Antarctica,  repmrts:  “Little  America  is  a  small  station  and 
space  is  precious.  The  correspondent’s  billet  is  a  room  about 
12  feet  by  12  feet,  containing  four  bunks,  four  correspondents, 
about  20  pieces  of  luggage,  a  half-dozen  cameras,  four  b^pe- 
writers.  a  work  table  and  other  impediments.” 

When  I  sell  an  ad 
Fm  awfully  glad,  but— 

^Tien  I  sell  a  schedule 
I'm  gladder. 

While  I  count  the  lines 
My  boss  counts  the  dimes. 

And  the  opposition  gets  madder! 

—Uncle  Harry 


of  advertising  for  your  product?  — 
THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


Christian, 

Science 

Monitor 

Oai/y  Ney^spop^r 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK;  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.2:  Connaught  House, 
163/4  Strand 


— Executive  Sports  Editor  Blackie  Sherrod,  Dallas  Times  Herald,  th® 
criticizes  newspapers  for  giving  publicity  to  miscreants  who  hang  athl^ 
coaches  in  effigy  under  cover  of  night:  “It  is  our  studied  opinion,  decliw* 
with  appropriate  wrinkled  forehead  and  grim  mouth,  that  newspapf* 
should  no  more  accord  notice  of  Effigy  Hanging,  than  they  should  prut 
unsigned  letters.  And,  if  there’s  anything  a  newspaper  loathes  and  detests, 
it  is  unsigned  letters.  So  it  should  be  with  the  Effigy  Hanger,  who 
times  thoughtlessly,  sometimes  deliberately,  inflicts  wounds  that  often 
disfigure  innocent  people.  For  sometime,  several  of  us  have  been  argow 
that  newspapers  themselves  are  to  blame  for  all  this  effigy-hanging^ 
publicity — no  effigy.”  .  .  .  Publisher  Robert  W.  Chandler,  Bend  (Ow- 
Bulletin,  uses  a  former  SS-passenger  bus  as  a  rolling  home  on  vaca^ 
trips  for  himself,  his  wife,  five  daughters  and  a  baby  sitter.  .  .  •  ^ 
Jauchius,  former  byliner  of  the  Columbus  (Ohio)  Dispatch  who 
every  major  national  political  convention  since  1948,  is  co-author  of J" 
books  to  be  released  soon  by  Bobbs-Merrill — “The  Trial  of 
Lincoln”  and  “Johnny  Shiloh,”  a  Civil  War  novel.  .  .  .  Police  chiefs  P 
not  as  durable  as  drama  critics,  observed  Hortense  Morton,  after 
anniversary  examination  of  old  police  press  cards  collected  in  her 
I  years  as  San  Francisco  Examiner  drama  critic. 
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announcing 


the 


appointment 


STANLEY  WOODWARD 


the  Sports  Writers  Favorite  Sports  Writer 
and  the  Football  Coaches*  Favorite  **Coach** 


GENERAL  SPORTS  EDITOR 


OF  THE 


NEWHOUSE  NEWSPAPERS 
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editorial 

Reaction  to  ‘Total  Selling^ 

The  stepped-up  “Total  Selling”  campaign  of  newspapers  under 
the  aegis  of  the  Bureau  of  Advertising  and  the  Newspaf>er  Ad¬ 
vertising  Executives  Association  has  brought  the  expected  reaction 
from  other  media. 

Television,  radio  and  magazines  are  lining  up  their  own  sales 
guns  and  anununition. 

A  broadcasting  publication  asked  TV  station  sales  managers  “How 
Do  You  Sell  Against  Newspapers?”  One  of  them  replied  "the  time 
has  come  to  fight  back,  and  fight  back  hard.”  All  of  them  boasted  of 
TV’s  “penetration,”  “circulation,”  “coverage,”  etc.  Typical  was  this 
statement:  “We  peint  out  that  the  advertiser  is  not  buying  a  pig  in 
a  peke  when  he  buys  television.  We  explain  ratings  and  how  these 
ratings  indicate  the  potential  ready  audience  that  awaits  good,  well- 
planned  commercials.” 

Contrast  this  with  a  statement  app)earing  in  this  issue  of  E&P  by 
George  R.  Abrams,  vicepresident  and  advertising  director  of  Revlon, 
a  large  TV  advertiser:  “Newspap)ers  are  a  known  quantity  whereas 
in  TV  each  show  when  broadcast  must  be  consideretl  almost  like 
a  new  publication.  We  are  not  working  in  the  dark  when  it  comes  to 
using  print  media  like  newspap>ers.” 

Revlon  is  increasing  its  use  of  newspapters  this  year  more  than  it 
is  increasing  TV.  It  has  used  newspapers  in  the  past  to  introduce 
new  products  successfully  and  will  do  so  again  in  1959.  Mr.  Abrams 
says:  “We  have  always  considered  newspapters  a  prime  medium  es- 
p)ecially  for  introducing  new  products.  In  supp>orting  established 
brands  newspa|5er  advertising  enables  us  to  tell  a  complete  story  as 
does  no  other  medium.” 

Newspaper  ad  managers  and  salesmen  please  notel 

A  Hacks  ‘Unfa  ir  Press  ’ 

A  Methodist  Bishop,  J.  Wascom  Pickett,  who  has  been  closely  as- 
sociated  with  India’s  Prime  Minister  Nehru  for  40  years,  is 
accusing  the  American  press  of  bias,  lack  of  objectivity,  and  unfair 
treatment  toward  Nehru.  News  repnjrts  from  Tucson,  Ariz.,  where 
he  lectured  last  week  quote  him  as  saying  “a  hundred  families  in  the 
U.  S.  own  the  metroptolitan  press  and  somebody  dictates  what  shall 
l>e  printed.”  This  and  some  of  the  other  things  he  said  about  our 
press  indicate  a  shocking  ignorance  of  our  newspajxirs. 

American  newspap)ers  have  been  attacked  before  and  Bishop 
Pickett  has  a  right  to  say  what  he  pleases.  The  unfortunate  asp)ect  is 
that  his  charges  will  lie  printed  by  local  newspap>ers  as  gosp>el  where- 
ever  he  sp>eaks.  We  hopte  editors  will  take  the  time  to  set  the  record 
straight  if  this  should  happten  again,  just  as  the  Tucson  newspapters  did. 

Anti~Trust  Decision 

I  ’’he  decision  of  the  U.  S.  District  Court  at  Dallas  in  the  anti-trust 
suit  against  the  Harte-Hanks  Newspap>ers  (E&P,  Jan.  24,  page  62) 
may  serve  as  an  important  precedent  for  the  newspaj^er  business. 

The  government  claimed  that  the  merger  of  tw’o  dailies  in  Green¬ 
ville,  Texas,  in  1956,  was  in  restraint  of  trade  and  in  violation  of 
the  anti-trust  laws.  Judge  T.  Whitfield  Davidson  withdrew  the  case 
from  the  jury  and  entered  judgment  for  the  defendants.  Among  other 
things  the  judge  noted  that  both  newspap)ers  were  losing  money  prior 
to  the  merger. 

We  dislike  mergers  that  mean  disapp)earance  of  newspapiers  as 
much  as  anyone  else  including  government  lawyers.  However,  neither 
the  government  nor  anyone  else  can  control  the  economics  of  news- 
pap)er  publishing. 
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COVERAGE  OF  CHINA 

For  the  life  of  me,  I  can’t  quite  make 
out  Louis  M.  Lyons’  beef  in  re  Secretary 
'  Dulles’  jrolicy  toward  newsgathering  in 
Communist  China.  In  reply  to  my  previous 
letter  (E&P,  1/24/59),  Mr.  Lyons  quotes 
j  from  the  transcript  of  a  recent  forum  in 
I  Boston  as  having  said  that  Mr.  Dulles 
1  on  August  22,  1957  had  agreed  “to  let 
those  24  newspapers  and  services  that  had 
I  foreign  services  send  a  correspondent,  one 
I  each,  into  China,  provided  each  would 
stay  at  least  six  months.” 

What  else  does  this  mean  other  than 


ort 

Headlines: 

Fried-Hamm  Wedding  Announced.  — 
Flemingsburg  (Ky.)  Times  Democrat. 

• 

Mother  Denies  She’s  Engaged.  —  Buf- 
falo  (N.  Y.)  Evening  Neivs. 

• 

The  Muddle  East  Is  Clearing  Up:  Dag. 
~Neiv  York  Daily  News. 

• 

Truman  Gives  Demos  Credit  For 
Dams.  —  Seattle  (Wash.)  Times. 

• 

Mothei’s  To  Get  Babies  In  Stockings. 
—  Springfield  (Ohio)  Daily  News. 
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CARTOON  IDEA  OF  THE  WEEK 


TO  NO  ONE'S  SURPRISE 
Shoemaker.  N.Y.  Herald  Tribune  Syndicate 

Editor  &  publisher  for  January 


Mr.  Dulles’  had  agreed  that  U.S.  newsmen 
could  report  from  Red  China? 

Is  it  Mr.  Lyons’  contention  that  Mr. 
Dulles,  at  the  same  time,  should  have 
granted  full  diplomatic  recognition  to  the 
Peiping  regime?  Or  what? 

John  Strohm,  of  NEA,  recently  did  go 
to  China,  and — ^as  far  as  I  know — has  not 
yet  been  called  in  by  the  State  Department 
and  relieved  of  his  passport. 

It  seems  to  me  that  if  a  reporter  really 
wanted  to  go  to  Red  China  he  can  find 
ways  and  means  of  doing  so  without  em¬ 
barrassing  the  State  Department.  However, 
if  the  objective  is  other  than  covering  the 
news — but  rather  pressuring  Mr.  Dulles  to 
grant  recognition  to  the  Red  barbarians — 
that’s  another  matter. 

Victor  Lasky 

New  York.  N.  Y. 


T(K>  GOOD  HUMOR 

In  a  wire  service  dispatch  reporting  a 
press  conference  with  the  visiting  Deputy 
Soviet  Premier,  there  appeared  a  para¬ 
graph  describing  how  the  assembled  news¬ 
men  responded  to  a  Mikoyan  quip.  The 
“humor”  hinged  on  Russia’s  “freedom 
from  hoodlumism,”  contrasted  with  our 
alleged  freedom  for  hoodlums.  Hoodlums, 
in  the  framework  of  reference,  meaning 
the  Hungarian  refugees  who  greeted  Mi- 
koyan’s  arrival  in  cities  across  the  U.S. 
with  impolite,  yet  surprisingly  non-violent 
protest. 

It  was  disquieting  to  me  that  any  group 
•>f  U.S.  newspapermen  could  thus  express 
through  their  laughter  any  vestige  of  ap- 
prt>val  for  Mikoyan’s  smoothly  conceal^ 
propaganda  line.  However  keenly  we  may 
regret  the  egg-throwing  incidents,  let  us 
not  lose  sight  of  the  fact  that  even  such 
understandable  demonstrations  are  not 
sanctioned  in  this  country,  either  officially 
or  by  public  opinion.  Mikoyan  himself  is 
well  aware  of  that  fact.  His  little  “joke” 
hence  was  political  opportunism,  of  the 
most  cynical  kind. 

On  yet  another  occasion,  Russia’s  travel¬ 
ling  exponent  of  the  kid-gloved  iron  fist 
compared  the  liquidated  Beria  with  Ameri¬ 
can  businessmen.  This  fantastically  cruel 
jibe  also  was  reportedly  greeted  with  good 
humor  by  newspapermen  who  supposedly 
31,  1959 


represent  the  most  tough-minded,  realistic 
and  informed  segment  of  the  population. 

Isn’t  this  carrying  good-will  just  a  mite 
too  far? 

Milo  Frank 

Culver  City,  Calif. 


NEWS  FROM  CUBA 

Editorial  writers,  perplexed  by  the 
bloody  revenge  in  Castro’s  Cuba,  might 
ponder  three  journalistic  elements  in  the 
island’s  political  upheaval: 

(1)  For  more  than  two  years,  Batista 
censorship  of  the  press  hid  from  world 
view  the  harshness  of  police  cruelty,  where¬ 
as  currently  Cuban,  U.S.  and  other  news¬ 
men  are  permitted  to  cover  eruptions  in 
detail. 

(2)  Castro’s  hasty,  crowd-pleaser  ora¬ 
tory,  boasting  that  the  U.S.  will  not  be 
allowed  to  interfere,  naturally  provokes 
U.S.  public  opinion  negatively,  ais  did  rash 
Castro  grabbing  of  American  hostages  last 
Summer.  Such  news  must  irritate. 

(3)  U.S.  newsmen  flocked  to  the  Sierra 
Maestra  rebel  headquarters.  Clastro’s  move¬ 
ment  got  a  genuine  boost  from  American 
newspapermen,  who  literally  had  to  dig 
in  to  cover  the  story. 

The  third  factor  gave  the  Castro  regime 
a  backlog  of  goodwill.  The  first  two  fac¬ 
tors  tend  to  negate  it.  At  least  from  the 
journalistic  point  of  view,  one  encourag¬ 
ing  note  is  that  news  now  gushes  from 
Cuba  instead  of  trickling.  Unfortunately  so 
does  blood.  Our  disappointment  has  been 
tempered  by  being  able  to  follow  daily  in 
the  newspapers  detailed  accounts  of  what’s 
going  on. 

Marvin  Alisky 

Arizona  State  University, 

Tempe.  Arizona 

TRIPLE  RETURN 

Because  he  has  written  with  colorful 
effectiveness  and  quiet  ease,  James  Butler’s 
article  on  Mary  McGrory  will  form  part  of 
a  freshman  English  composition  class. 

Because  his  reportorial  pen  controls 
facts,  copy,  and  character,  and  because  his 
artistic  ability  transmutes  these  into  a  liv¬ 
ing  picture,  E&P  will  make  an  appearance 
(not  the  first,  however)  into  the  journal¬ 
ism  class. 

Because  Emmanuel  enjoys  its  reflection 
in  Mary  McGrory  the  WOMAN  as  well  as 
the  WRITER,  a  tear  sheet  of  E&P  will 
appear  on  the  student  bulletin  board  say¬ 
ing  implicitly,  “You  can  do  it  too.  Hurry 
before  time  passes  you  by!” 

Many  thanks  for  helping  us  get  a  triple 
return  on  the  January  17  issue. 

Editor  &  Publisher  always  has  some 
valuable  offering  each  week  and  I  do  not 
miss  a  copy — cover  to  cover. 

Sister  Anne  Cyril,  S.N.D. 
Emmanuel  (College, 

Boston.  Mass. 
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Among  agency  and 
advertiser  executives 
who  make  advertising 
decisions,  more  read 
The  New  York  Times 
than  read  any  other 
U.  S.  newspaper. 

Ymir  promotion  advertising 
in  The  New  York  Times  is  the 
most  effective  way  to 
remind  them  of  your  market's 
potential  and  your  ability 
to  sell  that  market. 
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Cold-Type  Gains  Momentum 
From  Pioneers’  Enthusiasm 


ANPA  Photocomposition  Seminar 
Draws  Interest  from  70  Dailies  Adver.iM-«  Educated 

Bv  Jerome  H.  Walker  Winning  over  the  adv^mg 

•  personnel,  buyers  and  others  in 

the  local  stores  to  assure  the 
Detroit  rather  proud  of  the  efficiency  in  most  efficient  use  of  photocopy, 
Photocomposition  in  news-  their  ^ops  with  conventional  paste  makeup,  fast  etch  en- 
paper  shops  picked  up  momen-  methods.  For  less  efficient  opera-  graving  and  the  other  steps  in 
turn  here  last  week.  tions,  it  was  plainly  indicated,  cold-type  operations  calls  for  a 

Production  executives  of  about  photocomposition  offers  a  good  concerted  and  a  constant  edu- 
70  newspai>ers  were  exposed  for  chance  of  effecting  important  cational  program, 
tro  days  to  the  enthusiasm  of  savings.  achieved,  the  compliance 

to  p..ne.r,  cold-type  proc-  ^ 

typed  copy,  art-with-layout  and 

Two  years  ago,  when  Richard  In  more  than  one  case,  the  one-proof,  one-revise  privileges 
E.  Lewis,  manager  of  the  ANPA  switch  to  cold-type  composition  is  the  answer  to  any  production 
Mechanical  Conference,  called  of  ads  has  meant  not  only  re-  manager’s  prayer.  As  one  “elder 
together  the  first  Photocomposi-  duction  of  costs  for  the  publisher  statesman”  of  ANPA  mechanical 
tion  Seminar,  about  a  dozen  men  but  deferment  of  rate  increases  conferences  remarked,  “We 
sat  around  a  table  and  ex-  for  the  advertiser.  But  here’s  wouldn’t  be  having  this  meeting 
changed  ideas  on  adapting  the  the  key  to  that  kind  of  utopia:  if  the  advertisers  would  cooper- 
new  techniques  to  composing  “The  most  essential  factor  in  ate  and  the  printers  would  give 
room  operations.  going  to  photocomposition  is  the  us  a  full  day’s  work.” 

125  Participate  cooperation  of  the  local  His  offside  comment  merely 

merchants  in  matters  of  copy  suggested  what  many  of  the 
At  the  fifth  semi-annual  deadline,  copy  preparation  and  seminar  members  were  saying 
seminar,  conducted  here  after  proof  corrections,”  said  George  between  sessions.  Would  hot- 
the  close  of  the  Great  Lakes  Kunz,  production  manager  of  metal  processes  be  more  econ- 
Mechanical  Conference,  125  in-  the  South  Bend  (Ind.)  Tribune,  omical  than  cold-type  if  they 
terested  persons  filled  a  hotel  which  is  in  its  fourth  year  of  were  given  the  chance  to  prove 
meeting  room.  More  than  100  cold-type.  their  efficiency  with  the  coopera- 

were  from  newspapers;  the  rest  Obtaining  the  cooperation  of  tion  of  advertisers  and  workers? 
were  representatives  of  manu-  advertisers  has  been  more  of  a  As  long  as  a  paper  supplies  un- 
acturers  of  cold-type  equip-  problem  than  enlisting  the  help  limited  proofs  to  the  “biggest 

of  the  labor  unions  in  the  news-  advertiser” — proofs  and  correc- 
Newspapers  of  the  size  of  the  paper  shops,  some  other  cold-  tions  until  they  get  tired  tearing 
Athtabida  (Ohio)  Star-Beacon  type  pioneers  testified.  The  local  them  up — it  is  severely  handi- 
and  ranging  upward  to  the  New  typographical  unions,  in  some  capped  in  holding  down  composi- 
York  Daily  News  sent  both  cities,  have  permitted  the  selec-  tion  costs. 

participants  and  observers  to  tion  of  personnel  for  the  photo-  Likewise,  in  the  matter  of 
the  seminar.  comp  shops  without  regard  to  labor  and  equipment,  it  was 

It  was  fairly  obvious  that  all  seniority  or  craft  assignment.  noted,  few  shops  can  show  that 
were  intent  on  seeking  evidence  Some  times  a  subtle  ruse  goes  they  are  running  typesetting 
of  cost-saving  in  cold-type  proc-  a  long  way  in  attracting  “better  machines  either  manually  or 
^es.  Most  of  those  who  have  men”  to  the  cold-type  depart-  mechanically  at  their  top  capa- 


work  he  did  in  the  old  composing 
room,  the  seminar  heard. 


Richard  0.  Allan 


No.  1  Hearst 
Circulator: 

H.  W.  Hailey 

H.  W.  Hailey  of  the  Seattle 
(Wash.)  Post-Intelligencer,  last 
year’s  runner-up,  has  been 
named  winner  of  the  Hearst 
Circulator  of  the  Year  Award 
for  1958,  it  was  announced  by 
J.  M.  Stenbuck,  General  Cir¬ 
culation  Director  of  the  Hearst 
Newspapers. 

The  Award,  made  annually, 
carries  with  it  a  check  for  $1,000 
and  a  plaque  which  will  be  pre¬ 
sented  at  a  luncheon  ceremony 
at  Club  “21”  on  Tuesday,  Feb. 
10. 

Winner  of  second  place  and  a 
$500  Award  is  Jack  Stein,  of 
the  Albany  (N.  Y.)  Times 
Union. 

Judges  of  the  competition,  be¬ 
sides  Mr.  Stenbeck,  were  W.  R. 
Hearst  Jr.,  Editor-in-Chief  of 
the  Hearst  Newspapers;  H.  G. 
Kern,  General  Manager,  and 
J.  D.  Gortatowsky,  Chairman  of 
the  Board. 

In  announcing  the  decision  of 
the  judges,  Mr.  Stenbuck  said: 

“Almost  without  exception, 
Hearst  circulators  distinguished 
themselves  during  1958  by  per¬ 
formances  that  set  new  circula¬ 
tion  records  for  their  news¬ 
papers. 

“Under  Mr.  Hailey’s  direction, 
daily  circulation  of  the  Seattle 
Post-Intelligencer  now  exceeds 
200,000 — ^just  double  what  it  was 
20  years  ago  and  December 
marked  the  44th  consecutive 
month  in  which  city  circulation 
was  higher  than  it  was  for  the 
same  month  the  year  previous.” 

Mr.  Hailey,  52,  entered  the 
newspaper  business  in  Portland, 
Oregon,  after  a  course  in  busi¬ 
ness  administration  at  Oregon 
State  College.  In  1947,  he  be¬ 
came  circulation  director  of  the 
St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press  and  in  1949  he 
went  to  Seattle  as  head  of  the 
circulation  department. 

• 

Scholarship  Honors 
Staff  of  Defunct  Daily 

San  Diego,  Calif. 

In  honor  of  former  staff  mem¬ 
bers  of  the  San  Diego  Sun,  an 
annual  scholarship  to  San  Diego 
State  College  has  been  estab¬ 
lished  by  James  S.  Copley,  pub¬ 
lisher  of  the  San  Diego  Union 
and  Evening  Tribune.  The  Sun 
suspended  publication  19  years 
ago,  and  its  circulation  and 
features  were  acquired  by  the 
Tribune. 


H.  W.  Hailey 


Paper  Helps  Find 
Kidnaped  Baby 

Information  supplied  by  the 
Spanish-language  newspaper  El 
Diario,  New  York,  led  police 
and  FBI  agents  to  kidnaped  28- 
day-old  Johnny  Taverez  Jan.  27 
and  the  woman  accused  of  tak¬ 
ing  him  from  his  mother’s  apart¬ 
ment  five  days  before. 

The  newspaper  supplied  the 
tip  Jan.  24,  but  an  initial  in¬ 
vestigation  failed  to  prove  that 
the  baby  was  not  the  son  of  Mrs. 
Asuncion  Ortiz,  who  later  ad¬ 
mitted  she  took  him  on  a  ruse 
from  the  real  mother. 

Jose  Lumen  Roman,  a  re¬ 
porter  for  El  Diario,  said  he 
received  a  tip  on  the  baby  from 
a  neighbor  of  Mrs.  Ortiz,  who 
had  heard  his  appeal  for  infor¬ 
mation  on  his  daily  radio  show, 
“What’s  Your  Problem?”  on 
Station  WHOM. 

K  &  P  AWARDS 

Promotion 
Deadline  Is 

Awards  for  oustanding  news¬ 
paper  promotion  during  1958 
will  be  presented  by  Editor  & 
Publisher  in  eight  classifica¬ 
tions  at  the  annual  convention 
of  the  National  Newspaper  Pro¬ 
motion  Association  at  the  Deau¬ 
ville  Hotel  in  Miami  Beach, 
Florida,  in  May. 

Newspapers  in  the  U.  S.  and 
Canada  are  eligible  to  submit 
entries  in  the  following  classi¬ 
fications  : 

Trade  paper  advertising; 

Direct  Mail; 

Presentations ; 

Retail  Advertising  Promotion ; 

Classified  Promotion; 

Circulation  Promotion; 

Public  Relations; 

Research. 


Sharon  Flood 
Covered  Fully 
By  Small  Staff 

By  Wally  Wachler 

Sharon,  Pa. 

The  staff  of  the  Sharon  Her¬ 
ald,  shaking  off  a  hangover  from 
water,  has  settled  down  to  its 
primary  duty  of  providing  the 
every-day  news  for  its  23,000 
subscribers. 

The  editorial  crew  of  four 
reporters,  two  photographers,  a 
handful  of  correspondents  and  a 
half-dozen  desk  men  performed 
a  Herculean  task  in  giving  a 
complete,  first-hand  report  on 
the  worst  disaster  ever  to  hit 
the  small  Pennsylvania  commu¬ 
nity. 

The  usually  calm  Shenango 
River,  fed  by  a  3%-inch  rainfall 
and  melting  snow,  spilled  over 
its  banks  on  Wednesday,  Jan. 
21,  flooding  the  downtown  area 
and  inflicting  over  $6  million  in 
damage. 

Warning  Given 

As  early  as  Wednesday  morn¬ 
ing,  when  the  rapid  rise  of  the 
river  gave  clue  to  the  fate.  Man¬ 
aging  Editor  James  A.  Dunlap 
geared  his  staff  for  a  coverage 
job,  come  what  may.  City  Hall 
Reporter  Jim  Shuman  was  as¬ 
signed  to  the  “possible”  flood 
story.  Reporters  Tom  Perjol  and 
Jim  Falk  were  instimcted  to  pin 
an  ear  to  whatever  effects  a 

Contest 
April  1 

The  deadline  for  submitting 
entries  is  April  1.  Entries  are  to 
be  sent  to:  NNPA  Editor  &  Pub¬ 
lisher  Promotion  Contest,  Deau¬ 
ville  Hotel,  6701  Collins  Avenue, 
Miami  Beach,  Florida,  attention 
of  Richard  Elterman. 

Judging  of  the  contest  will 
take  place  at  the  Deauville  in 
early  April.  A  judging  panel 
of  Florida  advertising  and  pub¬ 
lishing  executives  will  be  chosen 
by  Les  Barnhill,  promotion 
manager  of  the  Miami  Herald, 
NNPA  Convention  chairman. 

Complete  i-ules  for  the  com¬ 
petition  will  be  published  in  the 
February  7  issue  of  Editor  & 
Publisher.  Mailing  labels  and 
entry  blanks  will  be  sent  to  all 
newspapers. 


flood  would  have  on  industries, 
schools  and  other  vital  phases 
of  community  life.  The  routine 
news,  rewrites,  obituaries,  etc, 
were  switched  to  the  women's 
department  for  the  duration  of 
the  emergency. 

Chief  Photographer  Chudt 
Porter  and  Gene  Paulson,  a  free 
lance  engaged  on  numerous  as¬ 
signments  for  the  paper,  were 
sent  out  armed  with  Speed 
Graphics  and  35-millimeter  cam¬ 
eras. 

Although  the  river  did  not 
hit  flood  stage  until  after  the 
Herald  had  gone  to  press,  the 
afternoon  edition  gave  a  grim 
forewarning  of  what  was  to  be 
expected. 

By  midaftemoon,  the  Herald 
office  had  turned  into  an  infor¬ 
mation  center.  Hourly  newscasts 
from  the  office  gave  details  on 
the  advance  of  the  flood.  Desk- 
men  were  swamped  with  calls 
from  other  newspapers  and  wire 
services.  Radio  stations  from  all 
over  the  state  were  calling  to 
request  taped  interviews  with 
Herald  newsmen.  Latest  pic¬ 
tures  of  the  rising  waters  were 
transmitted  to  United  Press  In¬ 
ternational  over  the  Unifax  ma¬ 
chine. 

County  Editor  Ray  Fulton 
kept  tabs  on  the  flood  picture 
in  other  parts  of  the  county 
through  his  staff  of  correspond¬ 
ents. 

Wednesday  night,  there  was 
little  rest  for  Herald  staffers. 
Reporters  and  photographers 
roamed  the  flood  scene  in  boats, 
in  civil  defense  ducks,  and  in 
hip-deep  water  with  boots,  cap¬ 
turing  the  highlights  of  the  flood 
at  its  worst.  The  entire  down¬ 
town  business  district  was  under 
water.  All  the  industries  in  the 
low-lying  areas  were  shut.  Two 
schools  in  the  flood  area  were 
closed.  Nearly  1,000  persons  had 
to  be  evacuated. 

Thursday  morning,  a  six- 
above  zeix)  temperature  turned 
the  flood  scene  into  a  sea  of  ice. 
Photographer  Porter  hired  » 
plane  and  toured  the  entire  dis¬ 
trict  taking  aerial  photos  of  the 
devastation. 

Thursday’s  flood  edition  lacked 
nothing. 

The  hard-working  staff  com 
tinned  its  coverage  Friday  and 
Saturday  in  relating  mop-up  op¬ 
erations.  The  human  interest 
angle  —  people  returning  to 
their  homes  and  businesses  — 
was  stressed  on  Monday. 

Bruno  to  Cuba 

Chicam 

The  Chicago  American  1»* 
sent  staff  writer,  Hal  Bruno,  to 
Cuba  to  cover  the  Castro  ^ 
gime,  it  was  announced  here  W 
Edward  P.  Doyle,  executive  edi¬ 
tor  of  the  American. 


EDITOR  8C  PUBLISHER  foe  January 


31. 


10 


love  letters  from  readers 

Sustained  Promotion 
Kept  Strike  Loss  Nil 

By  David  Starr 

Associate  Editor,  Long  Island  Daily  Press 


This  is  the  story  of  what  one 
of  New  York’s  nine  newspapers 
did  during  the  19-day  deliverers’ 
strike  last  December  .  .  .  and 
how  it  came  out  of  it,  circula¬ 
tion-wise. 

The  answer  to  the  second  part 
first:  Our  circulation  held, 
thanks  to  planning  and  sus¬ 
tained  promotion. 

The  usual  cliche  —  the  news¬ 
rooms  were  ghost  rooms  —  was 
trotted  out  to  describe  this 
strike,  but  it  wasn’t  that  way 
at  the  Long  Island  Press.  The 
teleprinters  kept  on  clickety- 
clacking,  the  phones  kept  ring¬ 
ing,  the  copy  boys  still  talked 
too  much. 

But  life  was  unreal  in  the 
newsroom.  You’d  reach  for  a 
dummy  when  a  story  broke 
which  normally  would  have 
changed  Page  One.  But  there 
was  no  Page  One. 

Best  Days  of  the  Year 

You  were  always  conscious, 
with  some  degree  of  depression, 
that  the  paper  still  wasn’t  com¬ 
ing  out,  that  these  were  the 
best  days  of  our  advertising 
year,  that  there  were  people  you 
knew  who  weren’t  being  paid. 

And  there  were  the  constant 
reminder’s  from  the  outside. 

There  were  the  politicians  who 
called  to  ask  impatiently  when 
the  strike  was  going  to  be  over. 
There  was  the  drug-store  owner 
who  said  the  strike  cost  him 
110,000  in  net  revenue  because 
the  crowds  just  weren’t  there. 

There  was  the  press  agent 
for  “J.B.,”  the  Archibald  Mac- 
Leish  show,  who  called  to  say 
^ly  that  “Your  critic  thinks 
it’s  wonderful  ...  he  thinks  it’s 
tte  best  .  .  .  he’s  raving  about 
it  .  .  .  and  you  can’t  print  it!” 

The  movie  houses  felt  it  .  .  . 
and  so  did  the  funeral  parlors. 
People  didn’t  show  up  for  serv¬ 
ices  because  they  didn’t  know 
about  the  deaths. 

There  are  no  exact  figures 
for  the  loss  to  the  business  com¬ 
munity. 

In  the  newsroom,  there  was 
plenty  of  work. 

Competitor  Publishing 

WE  HAD  TWO  JOBS: 

!•  Preparing  for  the  day  we 
^ould  publish  again. 

2.  Figuring  out  how  to  keep 

editor  8c  publisher 


the  news  going  to  our  readers. 

The  Press  is  a  local  commu¬ 
nity  paper.  TV  and  radio  may 
try  heroically  to  cover  national 
and  foreign  news,  but  they  don’t 
make  a  stab  at  local  news. 

Secondly,  we  wanted  to  keep 
the  Press’  name  —  its  image  — 
before  our  readers  in  Nassau 
and  Suffolk  Counties.  We  were 
in  the  same  boat  as  the  other 
eight  papers  that  were  closed, 
but  in  Nassau  and  Suffolk,  our 
competitor,  Newsday,  was  still 
publishing. 

To  be  sure,  it  didn’t  require 
the  whole  staff.  There  weren’t 
any  heads  to  be  written,  any 
pages  to  be  planned,  any  pages 
to  be  made  up.  So  the  staff  was 
polled  to  see  how  many  would 
—  voluntarily  —  take  part  of 
their  1959  vacation  at  once.  'The 
response  was  noble  and  it  will 
save  headaches  and  temporary 
replacements  next  Summer. 

Some  couldn’t  vacation  on 
such  short  notice,  but  they  vol¬ 
unteered  to  be  furloughed  for 
a  while,  if  that  would  help.  They 
had  other  things  to  do.  Some 
wanted  to  catch  up  with  paint¬ 
ing  the  house,  some  had  maga¬ 
zine  articles  to  write,  some  were 
handling  public  relations  chores. 
All  volunteers  were  cheerfully 
accepted. 

We  Take  to  the  Air 

TO  ACCOMPLISH  job  No.  2, 
The  Press  took  to  the  air. 

We  have  long  had  a  pleasant 
relationship  with  four  Long  Is¬ 
land  radio  stations.  They  were 
magnificent. 

We  fed  them  news  summaries. 
Our  daily  local  columnists  — 
news  opinion,  sports,  politics, 
hunting-and-fishing — read  their 
columns  over  the  air.  We  even 
read  the  New  England  ski  re¬ 
ports,  recipes,  the  daily  horo¬ 
scope,  and  Broadway  drama  re¬ 
views  over  the  air. 

An  old  friend  of  newspapers 
who  pitched  in  to  help  —  Ed¬ 
ward  Fitzgerald,  once  of  the 
Dance,  Fitzgerald,  Sample  ad¬ 
vertising  agency,  now  the  owner 
of  the  thriving  Long  Island  net¬ 
work. 

The  Press  also  took  to  the 
rails  —  in  a  manner  of  speak¬ 
ing.  In  cooperation  with  the 
Long  Island  Railroad,  we  set 
up  a  news-bulletin  service  smack 
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in  the  middle  of  the  LIRR  termi¬ 
nal  in  Pennsylvania  Station. 

One  hundred  thousand  com¬ 
muters  use  the  LIRR  every  day, 
and  our  bulletin  service  b^ame 
a  daily  routine  for  them.  Two 
Press  men  were  stationed  at  the 
terminal  to  write  up  bulletins 
and  type  them  on  acetate  slides. 
The  slides  went  on  a  revolving 
drum  inside  a  big  projector-like 
machine.  They  were  flashed, 
from  the  inside,  to  a  large  screen 
facing  the  crowds. 

At  times,  during  the  late- 
aftemoon  rush  hours,  as  many 
as  a  1,000  commuters  gathered 
around  the  screen.  Loudspeakers 
in  the  waiting  room  told  inter¬ 
city  travelers,  too,  where  they 
could  get  the  latest  news.  Signs 
thi-oughout  the  terminal  directed 
other  news-hungry  passersby  to 
the  screen. 

After  Strike  Ends 

We  wanted  to  resume  publica¬ 
tion  with  a  bang,  but  we  knew 
it  might  have  to  be  with  a 
whimper.  It  all  depended  on  how 
much  time  we  had.  As  it  turned 
out,  we  were  lucky. 

At  10  P.M.  Sunday,  Dec.  28, 
the  word  came  that  we’d  print 
again.  That  gave  us  some  time 
to  polish  up  the  first  back-to- 
work  edition. 

We  had  a  44-page  Monday 
paper  dummied.  This  was  10 
or  12  page.s  more  than  normal 
for  a  Monday,  because  it  in¬ 
cluded  food  ads.  (Thursday  was 
a  holiday  —  New  Year’s  Day). 
We  had  notified  advertisers  we 
could  accept  mats  or  copy  ready 
for  the  photoengravers.  It  was 
the  largest  paper  in  New  York 
City  that  day  —  and  we  came 
out  right  on  deadline. 

In  that  first  day’s  paper,  we 
published  the  comic  and  obitu¬ 
ary  digests.  As  a  special  “back- 
to-work”  bonus,  we  threw  in  the 
entire  week’s  television  schedule. 

The  first  Sunday  after  the 
strike  we  distributed  three  comic 
sections  and  three  issues  of 
Parade. 

The  impact  was  strong,  and 
there  was  a  nice  response  of 
praise  from  readers. 

And  to  keep  the  image  of  the 
Press,  a  Newhouse  Newspaper, 
really  bright  during  this  back- 
to-print  period,  we  offered  our 
readers  $1,000  —  10  prizes  of 
$100  each  —  to  let  us  know  what 
they  missed  most  during  our 
absence. 

We  expected  500  answers,  and 
hoped  for  1,000. 

We  got  4,200.  And  they  were 
really  love  letters. 

That’s  how  one  housewife  put 
it,  too.  “I  hope  you  won’t  blush 
over  a  love  letter,  but  how  we’ve 
awaited  your  return!  True,  I’ve 
had  my  husband  all  to  myself 
because  he  no  longer  devoured 
the  news  and  sports  .  .  .  but  I’ve 


Linage  Figures  Show 
N.Y.  Strike  Costly 

Total  1958  linage  in  New 
York  City’s  (Manhattan) 
seven  dailies,  as  measured  by 
Media  Records,  hit  161,481,- 
401  lines,  compared  with  171,- 
169,042  for  the  year  1957. 

Linage  for  New  York  dailies 
in  the  first  11  months  of  1958 
totaled  156,527,198  as  against 
156,812,604  lines  tallied  for 
the  first  11  months  of  1957. 
December  linage  was  8,402,235 
lines  below  that  of  December, 
1957. 


missed  you.  .  .  .  Your  editorials 
stimulate  my  mind,  your  menus 
my  appetite.  Your  columns  kept 
my  sons  in  line  and  my  figure 
in  line.  Welcome  back!” 

Teachers  wrote  they  needed 
us  for  current  events,  shut-ins 
wrote  they  missed  the  crossword 
puzzle,  the  men  and  boys  missed 
sports,  the  women  missed  the 
usual  distaff  columns,  everybody 
missed  the  comics  and  the  TV 
schedules  and,  of  course,  the 
news. 

It  was  a  pleasure  to  hand  out 
that  $1,000. 

Circulation  Result 

How  did  the  Press  come  out 
of  the  strike  in  circulation? 

Remarkably  well.  The  results 
are  a  tribute  to  the  thinking  and 
planning  in  the  circulation  and 
promotion  departments. 

The  Press  has  4,000  carrier 
boys,  and  145  franchised  distrib¬ 
utors.  Trips  were  organized  for 
the  boys,  and  they  were  kept 
busy  soliciting  new  orders  dur¬ 
ing  the  lull.  That  served  two 
purposes  —  it  kept  revenue  go¬ 
ing  their  way,  and  it  compen¬ 
sated  for  the  losses  we  knew 
were  coming. 

It’s  not  easy  soliciting  new 
customers  when  you  can’t  offer 
a  sample,  when  you  can’t  even 
predict  the  first  day  of  delivery. 

But  the  boys  did  it. 

Nor  did  they  forget  their 
regular  customers.  They  visited 
them  often,  bearing  Christmas 
season  greetings,  and  reminding 
them  that  the  Press  was  worth 
waiting  for. 

In  addition  to  the  carrier-boy 
promotion,  we  had  big  posters 
and  auto  stickers  prepared  tell¬ 
ing  Long  Island  that  the  Press 
was  back. 

It  paid  off,  we  think. 

When  the  figures  were  counted 
up  two  weeks  after  the  strike 
ended,  they  showed  that  the  net 
loss  for  a  paper  in  the  near- 
300,000  class  was  1,971.  It’s  a 
figrure  we’re  proud  to  show  our 
advertisers.  We  think  it  demon¬ 
strates  real  reader  loyalty.  Be¬ 
sides,  we’ve  already  more  than 
made  up  the  loss. 
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Group  Hails 
AP  Nominee 
From  Alaska 


Shopper  Born 
During  Strike 
Will  Continue 


LOST  FOR  WORDS — Ken  Davis,  left,  chief  of  the  Associated  Press 
Bureau  at  New  Orleans,  can't  find  the  words,  for  the  moment,  to  express 
his  admiration  of  Frank  J.  King,  retiring  AP  executive,  at  Texans'  testi¬ 
monial.  Mr.  King  stands  at  right,  Mrs.  King,  ready  to  help,  stands  next 
to  Mr.  Davis. 


population  without  a  printed  those  of  the  dailies,  we  offer 
means  of  news  dissemination.  more  of  an  impact  to  the  cus- 
Advertisers  were  dismayed,  tomer.  For  instance,  a  six-inch 
With  the  holiday  season  ap-  ad  that  may  be  lost  in  a  56-page 
preaching,  they  were  suddenly  daily  completely  dominates  a 
without  a  medium  to  put  their  page  in  our  tabloid  size  shopper.” 
merchandise  before  the  public.  The  Shopper’s  Extra  will  offer 
Ted  Brink  and  his  father,  Ed-  local  news  and  features.  One 
ward  H.  Brink  Sr.,  talked  with  featured  column  will  be  called 

many  merchants  for  whom  they  “Shopping  the  Town,”  and  may  _ _  _  _  _ 

had  been  doing  printing  for  list  items  from  non-advertisers  of  Directors  of  the  Associated  News-Miner,  as 
years,  and  on  the  Wednesday  as  well  as  advertisers.  Another 
before  Thanksgiving  astounded  feature  will  be  called  “Where 
their  staff  with  a  decision,  to  Go  and  What  to  Do.”  Also  a 
“We’re  going  into  the  newspaper  column  called  “  ’Round  the  Rap¬ 
publishing  business.”  ids  in  Seven  Days”  will  list  local 

The  staff  worked  all  day  by  specific  areas. 

Thanksgiving  on  the  make-up  of  Money  saving  coupons  will  be 
the  new  paper.  Because  Ted  featured,  and  the  total  cash 

Brink  Printers  do  not  have  a  value  of  each  week’s  coupons  Union;  Robert  B.  Choate,  Bos- 
rotary  press,  this  part  of  the  be  shown  on  the  front  page.  (Mass.)  Herald;  and  Harrj 
operation  was  farmed  out.  On  “Scrambled  Advertisers  ’  con-  Byrd  Jr.,  Winchester  (Va.) 

Dec.  4,  the  first  issue  of  the  ^rill  offer  cash  prizes  to  the 

Shopper  was  distributed  free  to  contestant  who  puts  the  pieces  Incumbent  members  who  hav< 

80,000  families.  of  the  puzzle  together  and  cor-  been  renominated  are:  Roberi 

“Our  first  issue  was  an  eight-  roctly  identifies  the  advertiser.  'M.chean,  Philadelphia  (Pa.)  Bui 
page  edition,”  says  Ted  Brink.  Another  service  is  split  ad-  igtin,  a  fonner  president  who  ii 

“We  only  had  four  pages  sold,  vertising  for  circulation  areas  exempt  from  the  bylaw  restric 

but  we  went  ahead  and  printed  lower  rates.  _  tion;  Kenneth  MacDonald,  De 

that  four.  The  balance  came  in  '^be  staff  is  bevng  increased  \joines  (Iowa)  Tribune;  am 

while  the  presses  were  run-  by  several  circulation  super-  Runyon,  Dallas  (Tex. 

ning!”  visors  and  some  300  carriers.  Times-Herald. 

4  ,  p,  c-  j  se^ices  of  the  circulation  New  names  on  the  list  are 

Ad  Contracts  Si|tned  staff  will  be  available  to  adver-  g  Hoag  Jr.,  Puehl 

As  it  became  evident  that  the  others  who  have  cir-  (CqIo.)  Chieftain;  Millard  Copt 

strike  against  the  two  dailies  fliers  they  wish  dis-  ^Jarshall  (Tex.)  News-Messen 

was  nearing  its  end,  Ted  Brink  f^'butM.  ~  ,  ,  ,  ger;  Robert  Bunnelle,  Ashevill 

decided  to  publish  on  a  perman-  Most  of  the  staff  has  had 

ent  weekly  basis  as  Ln  as 

enough  yearly  advertising  was  additions  to  the  editorial  staff 
contracted  for.  He  would  con-  ^  ^  part-time  girl  to  write 

tinue  as  publisher  and  editor  shoppers  column,  and  one 

and  Edward  H.  RrinV  Sr  n®'^®  reporter. 


AP  Board 
Nominations 
Are  Posted 


Paul  PNNA  and  paid  a  special  trib- 
imes-  ute  by  W.  H.  Cowles,  publisher 
"  of  the  Spokane  (Wash.)  States- 


(N.  C.)  Citizen-Times;  Joseph  way  than  be  snuggled  up  to  the 

Pulitzer  Jr.,  St.  Louis  (Mo.)  Russians. 

Post-Dispatch;  Franklin  D.  “Peaceful  co-existence  is 
Schurz,  Sotith  Bend  (Ind.)  old  story  to  us.” 

Tribune;  Alvah  H.  Chapman  Mr.  Frey  was  re 
Jr.,  Savannah  (Ga.)  News  and  dent  and  Williarr 
Press;  and  Buell  W.  Hudson,  publisher  of  the  Po; 
Woonsocket  (R.  I.)  Call.  Journal,  was  re-i 

In  the  under-50,000  popula-  urer. 
tion  class  there  will  be  a  con-  New  officers  are 
test  between  Robert  B.  Atwood,  laghan,  assistant  v^^  — -  • 
Anchorage  (Alaska)  Times,  and  lisher  of  the  Seattle  (WasW 
Hugh  N.  Boyd,  New  Brunswick  Post-Intelligencer,  first 
(N.  J.)  Home  News.  president;  and, 

Charles  A.  Storke,  Santa  Bar-  Breeze,  general  manager  w 
bara  (Calif.)  News-Press,  was  Ogden  (Utah)  Standard- 
chairman  of  the  committee.  aminer,  second  vicepresident 
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COMPETITOR’S  REACTION 


TV’s  Salesman  Hails 
‘Total  Selling’  Drive 

Norman  E.  Cash,  president  of  about  their  own  media,  and  not 
the  Television  Bureau  of  Adver-  knock  down  other  media,  the 
tising,  this  week  said  he  wel-  competition  between  them  will 
corned  the  “total  selling”  cam-  be  all  to  the  good,”  he  declared, 
paign  launched  by  newspapers.  “If  they  adulterate  valuable 

"Great,”  was  his  summation  selling  time  filling  the  minds  of 
in  an  interview.  advertisers  with  what  is  wrong 

Network  and  spot  sales  are  with  competing  media,  possible 
gaining,  he  said,  and  a  total  TV  important  contributions  to  all 
gain  of  at  least  8%  in  1959  advertising  will  be  vitiated.” 
over  1958  on  top  of  this  year’s  “Look  at  some  of  these  points 
gains  of  8%  over  1957  for  describing  newspapers  as  the 
revenue,  time,  talent  and  pro-  ‘total  selling  medium’,”  he  said, 
duction  are  anticipated.  He  referring  to  the  first  page  of 
pointed  out  that  TV’s  share  of  the  large  portfolio  the  Bureau 
total-advertising  dollars  hit  of  Advertising  is  selling  to  mem- 
13.7%  in  1958,  reaching  to  ber  newspapers  at  $25  each. 
$1,394,000,000.  Network  tallied  The  brochure  states: 


$720  million  for  the  year;  na- 


1.  The  daily  newspaper  is  the 


tional  spot  reached  $398  mUlion; 

and  local  TV  totaled  $276  mil-  xnarket-that  is,  it  is  the 

only  medium  with  which  an  ad- 
Pmiiive  Selling  Urged  vertiser  can  deliver  his  selling 

message  to  over  83%  of  the 
“Let’s  see,”  he  commented,  adults  throughout  the  United 
figuring  with  his  pencil,”  the  states  and  Canada, 
newspapers  have  set  a  goal  of  2,  The  daily  newspaper  does  a 
a  10%  gain  in  1959  to  oifset  total  servicing  job  of  the  total 
losses  of  this  year.  (The  goal  buying  population — that  is,  it  is 
announced  in  Chicago  was  for  a  used  by  almost  every  family  as 
$300  million  rise  from  the  news-  the  Total  Shopping  Guide.  The 
paper’s  total  of  $3.2  billion).  daily  newspaper  is  the  world’s 
“This  will  be  a  good  thing  for  greatest  market  place, 
all  advertising,  if  the  news-  3.  The  daily  newspaper  is  on 
papers  confine  themselves  to  a  hand  to  do  its  selling  job  for 
positive  selling,”  Mr.  Cash  con-  the  advertiser  24  hours  a  day — 
1  tinned.  “Advertising  makes  sales  every  week  and  every  month  of 
i  and  more  sales  make  more  ad-  the  year. 


TIMELY  STORY — Just  as  American  Motors  Company  was  hitting  the 
front  pages  with  the  story  of  its  phenomenal  success  in  capturing 
a  large  segment  of  the  automobile  business  with  Rambler,  the  Bureau 
of  Advertising  made  a  presentation  to  George  Romney,  left,  AMC 
president,  at  the  NAEA  convention  in  Chicago.  Charles  T.  Lipscomb 
Jr.,  Bureau  president,  hands  him  a  replica  of  the  Bureau's  brochure 
telling  the  newspaper  advertising  role  in  the  Rambler  success  story. 


vertising.  The  whole  economy 
will  profit.” 


4.  In  1959,  the  daily  newspaper 
will  be  the  only  medium  which 


Mr.  Cash  said  the  TvB  had  can  offer  advertisers  total 
been  engaged  in  “total  selling”  marketing  help  with  distribu- 


for  four  years.  tors,  retailers  and  consumers. 

The  networks  have  sufficient  “I  would  like  to  know  how  and 
open  time,  and,  if  necessary,  why  newspapers  can  claim  to  be 
could  increase  dollar  revenues  the  only  medium  to  reach  the 
by  reducing  discounts  he  said.  As  total  market,”  Mr.  Cash  com- 
for  local,  or  spot  TV,  he  was  mented. 
uncertain  as  to  the  amount  of  .uj  u- 

open  time  available,  but  com-  Readership 

men^  that  use  of  tape  was  “Has  the  ‘Cinderella’  program 
causing  a  revolution  in  'TV  pro-  that  reached  100,000,000  over 
jamming.  Now  programs,  pull-  TV  been  forgotten?” 
ing  the  largest  audiences,  and  He  said  that  this  and  other 
thereby  realizing  the  highest  TV  audience  figures  were  sub- 
jwenues  for  commercials,  can  stantiated  by  “thorough  and  ac- 
be  advantageously  time-slotted  cepted  continuing  research.” 
in  various  sections  of  the  coun-  “Granted  that  the  daily  news- 
tpi  to  realize  more  money  for  paper  prints  and  delivers  its 
we  medium.  An  increased  num-  audited  number  of  newspapers 
ber  of  ID’s  (short  commercials)  into  the  homes,  and  that  the 
can  be  sold  locally  around  these  average  home  has  3.5  people, 
popular  shows,  he  suggested.  bringing  the  total  number  of  the 
‘Lift  audience  levels  and  we  potential  audience  well  up  to 
can  raise  rates,”  he  said.  150,000,000,  how  do  the  news- 

Prom  a  desk  drawer  he  pulled  papers  know  that  these  people 
out  the  Total  Selling  Kit  pre-  are  reading  the  advertisements?” 
Wred  by  the  Bureau  of  Adver-  he  asked. 

‘i*ing,  ANPA.  “TV  is  subject  to  continuing 

If  the  media  bureaus  will  talk  audience  research  through  A.  C. 
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Nielsen  and  other  services.  We 
have  the  number  of  homes 
tuning  in  their  sets  to  specific 
pi’ograms  by  specific  minutes  of 
every  day. 

“Newspapers  can  tell  how 
many  people  have  the  oppor¬ 
tunity  of  seeing  and  reading  the 
advertising  message,  but  how 
up-to-date  are  they  in  telling 
how  many  are  actually  noting 
and  reading  the  message?” 

Mr.  Cash  brought  out  a  copy 
of  a  Continuing  Study  of  News¬ 
paper  Heading  dated  1951.  (The 
Continuing  Study  went  on  until 
February,  1952). 

“How  many  newspapers  are 
now  subject^  to  advertising 
readership  studies?”  he  asked. 
He  said  he  believed  seven  were 
subscribing  to  the  Daniel  Starch 
service. 

“Let  us  hope  that  aggresive 
competition  will  mean  the  sharp¬ 
ening  of  all  research  and  selling 
tools  by  all  media,”  he  continued. 

Dollar  Investment  Data 

“One  of  the  tools  that  we  in 
TV  find  most  useful  in  selling 
national  advertisers  and  their 
agencies  on  our  medium,  and 
which  the  newspapers  are  very 
slow  in  supplying,  are  the 
amounts  of  money  companies 
are  actually  investing  in  our 
medium,  broken  down  by  brand 
names. 

“We  will  have  our  figures  for 
1958  in  the  next  few  weeks.  The 
figures  on  amounts  invested  in 
newspapers  in  1958  will  not  be 
available  until  June.  We  make 
quarterly  reports  on  advertiser 


investments  in  TV.  Advertisers 
want  to  know  what  their  compe¬ 
titors  are  doing.” 

Mr.  Cash  agreed  that  there 
were  monthly  published  listings 
of  newspaper  linage,  but 
wondered  why  they  were  not 
translated  into  dollars  being 
invested. 

“Spending  of  dollars  obviously 
implies  dollar  results,”  Mr.  Cash 
said.  “When  we  show  these 
dollar  investments,  we  are  sell¬ 
ing  results. 

“By  the  latest  figures  on  news¬ 
papers  available,  those  for  1957, 
we  can  show  that  TV  is  re¬ 
ceiving  more  national  adver¬ 
tising  money  than  any  other 
single  medium.” 

The  TvB  dollar  investments 
by  company  and  brands  are 
furnished  by  the  N.  C.  Rora- 
baugh  Company.  Figures  for  the 
fourth  quarter  of  1958  will  be 
published  Feb.  15,  and  will  be 
based  on  341  stations  reporting 
out  of  about  500  stations  in  the 
country.  The  third  quarter  of 
1958  was  basetl  on  317  out  of 
500  stations. 

“We  spend  little  or  no  time 
talking  about  newspapers  or 
other  media  when  selling  TV  to 
automobile  manufactui-ers  or 
other  advertisers,”  Mr.  Cash 
said.  “We  tell  them  they  know 
more  about  newspapers  than  we 
do,  and  then  launch  into  positive 
selling  of  our  own  medium  and 
the  need  for  the  auto  makers 
to  fight  for  the  consumers’ 
dollars.” 

Mr.  Cash  expressed  respect  for 
(Continued  on  page  62) 


10  TV  Critics 
Are  Rated 
For  Influence 

Here’s  how  a  report  made  for 
the  Fund  for  the  Republic  will 
rate  television  critics  for  influ¬ 
ence: 

1.  Jack  Gould,  New  York 
T  hues. 

2.  John  Crosby,  New  York 
Herald  Tribune. 

3.  George  Rosen,  Variety. 
FAMILY  GROUP  at  Texas  AP  party  in  honor  of  Frank  J.  King,  retiring  4.  Harriet  Van  Horne,  Vew 
executive,  includes:  Lett  to  right — Mrs.  Ed  Harte,  and  Ed  Harte,  ot  York  World-Telegram  and  Sun. 


Federal  Bill 
On  Confidence 
Under  Review 

Washington 
Rep.  Frank  E.  Dorn’s  bill  to 
prevent  Federal  judges  and  con¬ 
gressional  committees  fi*om  pen¬ 
alizing  newsmen  who  refuse  to 
reveal  sources  of  information 
has  attracted  conflicting  expres¬ 
sions. 

The  New  York  congressman’s 

staff  has  undertaken  research  of  FAMILY  GROUP  at  Texas  AP  party  in  honor  ot  Frank  J.  King,  ret 

text  and  operation  of  12  similar  executive,  indudes:  Lett  to  right— Mrs.  Ed  Harte,  and  Ed  Hart, 

state  laws  Corpus  Chnsti  Caller  Times,  which  was  celebrating  its  75th  anni-  5^  Jack  O’Briai 

w  "  •  J?  i?  u-ii  versary:  Houston  Harte  Jr.,  president  ot  the  San  Angelo  Standard  A 

M^a^  in  favor  of  the  bdl  Times?  Houston  Harte  Sr.,  publisher  ot  the  Standard  Times,  and  '  «  m 

substantially  outnumber  those  Harte. 

opposed  in  a  heavy  mail  re¬ 
sponse.  The  draft  was  inspired  - — — 

^  Torre,  ^.^ugg  money  is  scarce  for  all  Oi 

New  York  Herald  Tribune  tele-  ^ut  a  few  of  the  inmates.  “And  OteVenSOIl 
vision  columnist,  for  refusing  to  .4. 

disclose  the  ^urce  of  informa-  things  than  newspapers  rr’ 

tion  she  published  concerning 

you  are  in  jail  and  have  lJ.00.ClS  1^  lOlCl 
1.1  ,  "o  place  to  go,’’  Miss  Torre 

The  Doran  Bill  would  apply  T71  J  1  * 


5.  Jack  O’Brian,  New  York 


6.  Marya  Mannes,  Reporter 
Magazine. 

7.  Janet  Keim,  Chicago  Amer- 


Judy  Garland. 

The  Doran  Bill  would  apply 
only  to  Federal  courts  and  legis¬ 
lative  bodies.  It  would  protect 
reporters,  writers  and  commen¬ 
tators  employed  by  newspapers. 


Cardinal  Hits  Gossip 


k f  p-irpr-l  T-|  8.  Hal  Humphrey,  Los  An- 

;  V  1  Mirror-News. 

J  I  T~l»  11  William  Ewald,  United 

leads  P  leld  '’t , 

10.  Terrence  O  Flaherty,  Son 
TJ1  1  I  •  Francisco  Chronicle. 

r  OU.riCl0tlOri  The  ratings  were  given  this 

week  by  Patrick  M.  McGrady 
Chicago  former  newspaperman  (AP, 
Adlai  E.  Stevenson,  former  UP*  Chicago  Sun-Times),  who 


ZZ.  Discussing  the  Torre  case  at  Adlai  E.  Stevenson,  former  UP,  Chicago  Sun-Times),  who 

news  services,  syndicates,  pen-  annual  Journalists’  Mass  in  governor  of  Illinois  and  twice  has  made  a  study  which  will  be 
odicals  and  broadcasting  com-  Cardinal  Cushing  said  Democratic  candidate  for  the  issued  soon  under  the  title  of 

P  *  ■  the  incident  grew  out  of  “a  bit  Presidency ,  has  been  elected  “Television  Critics  in  a  Free 

Apprehension  on  Libel  of  gossip’’  and  he  thought  the  president  of  the  Field  Founda-  Society.’’  Mr.  McGrady  gave  a 

.  .  reporter  demonstrated  a  certain  tion.  The  post  has  been  vacant  preview  of  his  findings  to  the 

Opposition  stems  almost  strength  of  character  “even  if  since  the  death  of  Marshall  radio  and  television  executives 
wholly  from  apprehension  that  action — going  to  jail — w’as  Field,  founder  of  the  Chicago  society, 

an  absolute  privilege  extended  in.advised.”  Sun,  on  Nov.  8,  1956.  '  x-  r  w  . 

U^^sip,  the  prelate  said,  can  Vicepresidents  of  the  founda- 
become  dangerous  and  immoral  tion  are  Mrs.  Marshall  Field  The  gist  of  his  report,  Mr. 

persons  injured  by  publication,  u  touches  the  crood  name  a,,  McGradv  said,  i.s  that  "TV  critics 


Gist  of  Report 
The  gist  of  his  report,  Mr. 


persons  injured  by  puDlication.  jt  touches  the  good  name  Sr.,  and  Marshall  Field  Jr.,  pres-  McGrady  said,  is  that  TV  critics 

The  Congressman  explained  ^nd  reputation  of  others.  He  jdent  and  publisher  of  the  Chi-  influence  the  business  by  touch- 

deplored  the  ascendancy  in  the  rago  Sun-Times  and  Chicago  ing  the  moral  susceptibilities  of 

Wt  hl^rtb!  newspaper  world  of  “a  whole  Daily  News.  Maxwell  Hahn  is  sponsors,  advertising  and  net- 

oi?  ^  ^  reporters  who  must  be  executive  vicepresident  and  sec-  work  officials  and  programmers. 

Sr^Scrt^^that  H  ‘professional  gossips’.”  retary;  Carl  J.  Weitzel,  treas-  A  “stinging  column”  by  a  New 

to  am^dment  or  rewr  te  staccato  lines,”  the  urer;  and  Gesine  Heller,  assist-  York  critic,  he  said,  effected  a 

^totrof  ant  treasury.  complete  change  of  a  day’s  po¬ 


stage  of  its  legislative  course.  h"™  „nhHc  the  evil  f^d  of  comp.e.^  cnange  01  a 

He  expressed  belief  that  the  maliSus  eossin-  thev  ^ttlv  foundation,  which  holds  gramming  on  three  network 

objections  made  to  his  bill  also  Tstrav  thel^subiecto  and  S  preferred  stock  Another  “excoriating’  toluM 

confronted  state  legislators  and  afS^v  poison  toefr  readers  ’’  Enterprises,  Inc.,  is  a  by  a  syndicated  cntic  resvd^ri 

iudees  in  the  preparation  and  1  their  readers.  charitable  organization  whose  m  CBS  planning  “go-for-broK 

administration  of  their  statutes  a  Catholic  churchman  en-  jacome  is  used  for  the  benefit  of  prestige  programs”  such  as 
aXha“^  «d‘ting  g^ildren  and  for  the  improve-  Playhouse  90. 

come.  How  that  was  accomp-  nXTsloean  of ‘^All  the  News  ‘''^’’cultural  and  inter-  “There  is  no  reason  why  crito 

lished  is  the  purpose  of  the  Print  ’%he  relations.  The  board  voted  should  have  to  resort  to  verb^^ 

research.  that  s  P  it  lo  Print.  The  editor  to  continue  this  practice.  bludgeoning  to  have  their  way, 

and  the  reporter,  he  said,  must  McGradv  said  “In  fact, 

Series  on  Jail  Life  select  and  reject.  ‘‘We  just  do  New  Director  ^^y  they 

Marie  Torre  was  back  at  her  everything  abouiSrerybody,’"  he  „  E  Jvard  Me-  should  give  the  ordere  in  ^ 

job  this  week  and  the  Herald  concluded  Cormick  Blair  as  a  director  of  gramming.  'They  have  neiW 

Tribune  featured  her  10-part  •  Field  Enterprises,  Inc.  also  was  the  responsibilities  nor  the  cre» 


New  Director 


series  on  life  in  the  Hudson  a,  w„o  x,ic  wm-  v.y.  x.*x.y.v.y.o  x.,*  v — 

County  Jail  where  she  was  a  mac/innur  rariy  pany  publishes  the  Sun-Times  At  the  Radio-Television  Insb- 

federal  prisoner  for  10  days.  The  Richard  H.  Amberg,  publisher  News.  tute  of  the  University  of  Georgia 

stories  gave  details  of  her  own  of  the  St.  Louis  (Mo.)  Globe  Mr.  Blair  is  a  partner  in  the  this  w’eek,  Donald  H.  McGannon. 
life  in  the  jail  and  also  inter-  Democrat,  attended  the  party  Chicago  investment  banking  president  of  Westinghoase 
views  with  some  of  her  fellow  given  in  honor  of  General  Doug-  firm  of  William  Blair  &  Co.  He  Broadcasting  Company,  characj 
inmates.  las  MacArthur  on  his  79th  is  a  director  of  General  Carbon  terized  the  critic  as  a  typi» 

Not  many  of  the  prisoners,  birthday  this  week  at  the  Wal-  and  Chemical  Corporation,  viewer  who  “occasionally  b^ 
Miss  Torre  said,  take  advantage  dorf -Astoria  Hotel.  The  95  male  Charles  Bruning  Company,  Gen-  comes  jaded  . . .  because  his^" 
of  the  warden’s  permission  to  guests  were  members  of  General  eral  Binding  Corporation  and  is  keeping  him  from  other  tlw 
buy  newspapers  every  day,  be-  MacArthur’s  staff  in  the  Pacific.  Lake  Central  Airlines.  he  would  prefer  to  be  doing. 
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Field  Enterprises,  Inc.  also  was  the  responsibilities  nor  the  ere*' 
announced  this  week.  The  com-  tive  faculties  for  the  job.” 
pany  publishes  the  Sun-Times  At  the  Radio-Television  Insti 


At  the  Radio-Television  Insti¬ 
tute  of  the  University  of  Georgi* 


Dinner  for  900,000, 

If  You  Please,  James 


^mnniiiiriiiijiiiniiiiiiiiiiniiimiiiiitiiiiiiiiiitiiiiiiiiH 


Advertiser  •  Alewspaper 
Section 


By  Rol>ert  B.  McIntyre 


In  the  following  eight  pages  you  will  find  news,  interviews 
and  articles  of  special  interest  to  and  about  .  .  . 


Promotion 
Agency  personnel 
Ad  campaigns 
Ad  accounts 
Competing  media 
Classified 

Robert  B.  McIntyre,  Advertising  News  Editor 


Newspaper  admen 
Media  buyers 
Representatives 
Ad  agencies 
Trade  groups 
Public  relations 


Ixjst  Money 

Within  a  year  of  its  found¬ 
ing,  the  Club  had  passed  its 
original  goals  of  serving  about 
10,000  members,  charging  at 
about  1,000  establishments,  but 
the  Club  wound  up  its  first  year 
with  a  $59,000  loss  on  its  bill¬ 
ings  of  $1,232,000.  It  began  to 
realize  its  main  source  of  profit 
from  its  dues.  Today,  the  or¬ 
ganization  earns  about  a  frac¬ 
tion  of  1%  on  its  total  billings 
of  $91,107,000  (as  of  March  31, 
1958)  incurred  by  900,000  Club 
members  in  the  individual  es¬ 
tablishments  associated  with  it. 

“By  the  end  of  our  fiscal  year, 
March  31,”  Mr.  Simmons  said, 
“we  estimate  that  the  number 
of  cardholders  will  increase  to 
around  1,250,000  who  will 
charge  a  total  volume  of  some 
$140,000,000.  Newspaper  adver¬ 
tising  will  continue  to  spearhead 
our  promotional  efforts,  as  it  has 
in  the  past. 

“Our  reliance  on  newspapers 
has  increased  each  year  after 
we  saw  how  effective  it  was  in 
helping  to  boost  our  first  year 
membership  to  10,000,  then  to 
20,000,  40,000  and  up  to  its  pres- 

(Continued  on  page  16) 


of  the  board  and  Alfred  S. 
Bloomingdale,  president. 

60%  in  Newspapers 

Last  fall,  the  Diners’  Club  in¬ 
vested  60%  of  its  $300,000  total 
advertising  budget  in  a  na  ';ion- 
wide  newspaper  campaign  of 
full-page  insertions  (some  in 
one  color  and  black)  built 
around  the  theme,  “Only  the 
Diners’  Club.”  Magazine,  radio, 
TV  and  trade  media  each  re¬ 
ceived  10%  of  the  remaining 
40%  of  the  budget.  Copy 
stressed  advantages  available 
only  with  the  Diners’  Club  credit 
card. 

As  with  all  of  its  advertising, 
this  campaign  had  two  objec¬ 
tives:  1)  Build  up  new  member¬ 
ships;  and  2)  Create  a  stronger 
competitive  position  for  Diners’ 
Club  establishments  through  ad¬ 
vertising  that  ties  the  establish- 
®ents  in  closely  to  the  over-all 
advertising  and  promotional  ef¬ 
fort  in  their  behalf. 

Last  fall’s  ad  (via  C!ole, 
rischer  &  Ro^w,  Inc.)  con¬ 
tained  an  application  for  mem- 
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-  Diners  Hub  Only  The 

14  Newspapers  Cited  Di„ers*ci«b^ 

A  A  ent  peak,”  Mr.  Simmons  said.  _ _ 

For  Boating:  Ad  Linagre  E..i.ew.p.p,™„ 

O  O  Mr.  Simmons  and  his  brother  - — -  

^  ...  ,  Don  entered  the  Diners’  Club  '»>*—-  ••  - 

we^sr^’rufnfrr  Ti~oT^r„%efLt  gi‘“Tdef°^;i^d  tfoLSaU 

i'Sf’S  L7.’'r  tormuUted  .heir  plan  back  in  ?g^E===r--= 


Diners’  Club 

(Continued  from  page  15) 

ent  peak,”  Mr.  Simmons  said. 

Ex-Newspapermen 

Mr.  Simmons  and  his  brother 
Don  entered  the  Diners’  Club 


“leadership  in  boat  advertising  ington  (D.  C.)  Star,  Long  Is- 
linage  and  the  promotion  of  land  Daily  Press,  Buffalo  (N. 


recreational  boating  and  allied  Y.)  Courier-Express,  Memphis 


1950. 

At  that  time,  Matty  Simmons 
headed  Simmons  Associates,  a 


Tanfps!  W^PmsIpp  1958,  (TennO  Pre^-Scimitar,  headed  Simmons  Associates,  a 

t>ip  Rpntmw’a  c  ’i/i  °  t  ‘  o  Phila-  York  public  relations  firm, 

the  Boating  s  Golden  Awards  delphia  Bulletin,  were  elimi-  j  «irp.mpr.=  Vipp/IpH  tViP 

Committee  announced  this  week,  nated  only  in  the  final  screening,  nvcmniyatinn’^  T.n.;  Ancplps  of- 


C  ,  ,,  ,  J  screening,  organization’s  Los  Angeles  of- 

Seven  of  the  papers  were  voted  ^  ^  i.i_  v  xi.  u  j  u  .. 

golden  replicas  of  a  ship’s  wheel  Judges  “Overwhelmed”  brothers  had  been  in 

as  the  best  in  their  circulation  Mr  Peaslee  who  nuhlishes 

class  and  the  other  seven  re-  r  fi,  I 

ceived  Certificates  of  Award.  the  t  ’  that,  both  worked  for 

CpIHpp  Ax.Tovria  «rp„f  fkp  Said  that  the  judgos  of  the  Boat-  newspapers  and  as  free  lance 
fnlWW  i  i  Golden  Awards  competi-  magazine  writers.  Much  of  their 

Over  100  000  nriMilation  •  Yp7ii  tiy  the  National  work  in  the  publicity  field  by 

Yn  Jk  r  Association  of  Engine  and  Boat  1950  had  been  concentrated  in 

Manufacturers,  were  “over-  the  restaurant  and  nightclub  in- 
nel  Dadies,  30,000-100  000:  ^.helmed”  by  the  quality  of  the  dustries. 


mr 

MEMBERSHIP  ADS— Ads  like  this 
full-pager  in  36  dailies  throughout 
U.S.  helped  Diners'  Club  pick  up 
60,000  new  members  in  two-month 
drive. 


Dailies,  30,000-100,000: 


Quincy  (Mass.)  Patriot-Ledger,  ,Q-g  e-tries 
Fort  Lauderdale  (Fla.)  News;  ^les. 

Dailies,  Less  Than  30,000:  Nor-  .  becoi 


walk  (Conn.)  Hour;  Weeklies,  ^  single  out  one  or  two  news- 


elmed”  by  the  quality  of  the  dustries.  Mr.  Bloomingdale  went  on.  “To- 

58  entries.  “We  had  also  taken  time  out  the  Club  enters  its  most 

‘It  is  becoming  most  difficult  to  open  our  own  restaurant,  a  dynamic  growth  period  as  m 


project  abandoned  after  we  dis-  international  organization  with 
covered  that  sleen  was  as  neces-  facilities  in  the  U.  S.,  Canada, 


Semi -Weeklies:  Columbus  ^  circulation  covered  that  sleep  was  as  neces- 

(Ohio)  Star,  Newport  Harbor  d^ide  that  they  sary  an  ingredient  as  Scotch  a^  are  eqLly  cStoin  ^ 

PT-pfa  are  the  most  outstanding  in  their  sirloins,”  Don  Simmons  recalled  are  equally  certain  tnai  new^ 

^v./aiii.;  j\eus-t'ress.  .i _ .j  ..tt _  ,..pp1,  piur^  naners  will  nlav  a  vital  role 


Two-Time  Winners 
For  the  Milwaukee  Sentinel, 


VAAC  Aii\/Oi>  \/UI/Oi.aAAVAAAl^  AAA  VAAC^AA  j  -  'X  1  1 

class,”  Mr.  Peaslee  said.  “How-  this  week.  “Mr.  Schneider  and  papers  will  play  a  vital  role 

ever,  every  winner  presented  a  Mr.  Bloomingdale  figured  my  expansion. 

story  of  expanded  editorial  cov-  brother  and  I  would  be  logical  You  niight  say  that  the  su^ 


the  Fort  Lauderdale  News,  the 

XT  11  TT  1  <1  wr  J.  lOTw  3DO  DORl 

Norwalk  Hour  and  the  Newport  ..  „  .....  . 


story  of  expanded  editorial  cov-  brother  and  I  would  be  logical 
erage,  increased  promotional  ef-  people  to  handle  the  Diners’ 
fort  and  boat  linage  gains.”  Club’s  public  relations.” 


Harbor  News-Press,  it  was  the  P^^slee  said  that  in  view  and  development  of  this  organ!- 

second  Golden  Award  in  a  row,  winnere  p^^dentm  charge  of  sales  and  leadership  in  the 

all  four  having  won  in  their  it  was  encouraging  to  promotion  for  the  Club  about 

categories  last  year.  The  Colum-  ^he  Committee  that,  “there  are  nine  months  ago.  Dim  Snr^ons  newspaper  medium.” 
bus  Star,  a  65,000  circulation  *"0^®  newspapers  add-  joined  United  Public  Relations  ^ 

weekly,  also  scored  a  second,  i"?  «. _ _  ij.  «..l. 


“You  might  say  that  the  su^ 
cessful  pioneering  of  the  com¬ 
prehensive  credit  card  system 
by  the  Diners’  Club,  the  growth 


as  a  vicepresident  where  he  now 


having’  won  in  the  first  year  of  promotions  that  will  nudge  handles  PR  for  the  Club. 


competition  in  1956.  The  Pa¬ 
triot-Ledger  received  a  Certifi- 


the  current  leaders  out  of  first 
place  unless  they  continue  to 


cate  of  Award  last  year,  and  ^®®P  their  toes.' 


this  w^as  the  first  entry  for  the 

New  York  Times.  v,.v...v,  ...  .  .,  ,  .  .,  ,  j. 

The  seven  newspapers  receiv-  The  papers  getting  down  to  are  sent  out  to  the  nation’s  arinx  at  tne  end  oi  tne  aay 

ing  an  Award  of  Merit,  which  the  final  wire  in  the  judging  newspaper  columnists  and 


20%  Linage  Gain 


handles  PR  for  the  Club.  Sea^am  Ads  Seek 
‘Dinah’  Award  To  Relax  America 

In  1954  the  Diners’  Club  es-  Seagram’s  7  Crown,  heralds 
tablished  its  “Dinah”  Award,  t}*®  pleasures  of  relaxation  wd 
Now  an  annual  event,  ballots  enjoyment  of  a  swia 


goes  to  the  finalists  just  miss¬ 
ing  out  on  the  top  awards,  were 
the  New  York  J oumal-Ameri- 


represented  14  states  and  “the  drama  editors  to  pick  the  out- 

District  of  Columbia,  Mr.  Peas-  standing  nightclub  acts  for  the  ^ick  &  Legler,  Inc.)  ^ 

lee  pointed  out.  They  averaged  Past  year.  Votes  are  tabulated  ZSLit  aS 


can,  Boston  Herald-Traveler,  a  20%  gain  in  local  boating  *  Go.,  Certi-  j  y advertisements  in 

Peoria  (Ill.)  Journal  Star,  linage  during  1958  topped  by  Public  Accountants  and  ®  aj^^^eme 


Full-color,  double-page  and 


winners  receive  gold  statuettes  leading  n^ional  magazines, 


Brockton  (Mass.)  Daily  Enter-  the  Fort  Lauderdale  News’  rec-  winners  receive  gold  statuettes  - 

prise,  Amarillo  (Tex.)  News  &  ord  total  of  452,375  lines  for  specially  designed  for  these  SJnip  ^pvJiod  the 

Globe  Times  Sarasota  (Fla.)  the  year.  awards.  Pap-  edu^e.^^devebp^.^ 

News  and  the  Denison  (Tex.)  The  Boating’s  Golden  Awards  Categories  polled  each  year  y  S  A  ”  in  a  provocative  cxpan- 
Herald.  The  Herald-Traveler  for  1958  were  presented  by  Mr.  are  comedy,  male  vocalist,  fe-  gion  of  previous  Seagram  adver- 

won  a  Golden  Award  in  1957,  Peaslee  to  representatives  of  the  male  vocalist  and  variety  act.  ^j^jp  stressing  leisure  and  rf 

and  previous  Award  of  Merit  seven  winning  newspapers  at  the  “This  year,”  Don  Simmons  said,  luxation  in  contemporary  life- 

winners  included  the  Columbus  annual  luncheon  of  the  NAEBM  “we  plan  to  award  a  ‘Dinah’  to  Advertisements  ranging  up  to 

Star,  Sarasota  News  and  the  at  the  Hotel  Astor  in  New  York,  uu  outstanding  person  in  the  linpc  will  nnnear  in  484 


,  /  ,  .T-w.  .  ,  .  laxaiion  in  comemporai 

we  plan  to  award  a ‘Dinah’  to  Advertisements  ranging 


Milwaukee  Sentinel. 

4  in  Finals 


at  the  Hotel  Astor  in  New  York,  an  outstanding  per^n  in  the  jg^Q  appear  in  484 

Entries  of  the  winning  papers  travel  industry.  "This  will  be  newspapers  in  388  markets 
together  with  those  that  reached  polled  by  travel  editors  around  j^ej.ogs  country, 
the  final  screening  were  on  dis-  the  country.”  ^ 

play  at  the  industry  meeting.  Mr.  Bloomingdale,  DC  presi-  p__„_  Rrtrvata  llniu» 

Other  members  of  the  1958  dent,  recalled  this  week  that  P 

board  of  judges  were  Arthur  H.  ever  since  its  inception,  the  Club  The  Henderson  (Ky.)  Gleantr 


Four  other  papers  reached  play  at  the  industry  meeting.  Mr.  Bloomingdale,  DC  presi-  Rrtruata 

the  final  round  of  judging  but  Other  members  of  the  1958  dent,  recalled  this  week  that  P 

did  not  receive  an  award.  'These  board  of  judges  were  Arthur  H.  ever  since  its  inception,  the  Club  The  Henderson  (Ky.)  Gleantr 
were  the  New  York  World-Tele-  Motley  president.  Parade  Pub-  “has  been  closely  allied  with  and  Journal  will  increase 
gram,  two-time  winner  of  lications,  Inc.,  Joseph  P.  Lynch,  newspapers  as  both  advertising  open  rate  from  96c  to  $1-^ 
Awards  of  Merit,  Portland  Ore-  promotion  manager.  Washing-  and  communications  media.”  effective  Feb.  1.  Under  this  fii* 
gonian,  Seattle  (Wash.)  Times  ton  (D.  C.)  Post  and  Times  Her-  “The  first  important  advertis-  rate  increase  in  five  years,  tw 


effective  Feb.  1.  Under  this 
rate  increase  in  five  years,  tw 


and  the  Riverhead  (N.  Y.)  aid  and  Morgan  Browne,  editor  ing  ever  done  by  the  Diners’  national  rate  moves  up  to  7^* 
News-Review.  Seven  additional  of  Tide  magazine.  Club  ran  in  daily  newspapers,”  per  line  on  April  1. 
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advertiser  •  NEWSPAPER 


.  1  -rVT"  1  \  day-long  meeting  in  Wash- 

Ad  W  eek  Aims 
To  Re-Sell 
Advertising 


INSIDE  AD-LINES 


gress  and  officials  of  government 
agencies  and  bureaus. 


Next  month,  the  advertising 
industry  will  unleash  one  of  the 
mightiest  efforts  at  self-promo¬ 
tion  in  its  history,  according  to 
Arthur  H.  “Red”  Motley,  na¬ 
tional  chairman  of  the  1959  Ad¬ 
vertising  Week  Committee. 

In  a  coordinated,  nation-wide 
campaign,  all  segments  of  ad¬ 
vertising  will  unite  to  remind 
Americans  of  the  vital  role  ad¬ 
vertising  plays  in  the  nation’s 
economy.  The  occasion  for  this 
all-out  push.  Motley  said,  is 
1959  Advertising  Week,  spon¬ 
sored  by  the  Advertising  Fed¬ 
eration  of  America  and  the  Ad¬ 
vertising  Association  of  the 
West  The  campaign  will  be 
launched  Feb.  8. 

Concentrated  Effort 

In  an  appeal  to  all  advertis¬ 
ers,  media,  and  agencies,  Mr. 
Motley,  president  of  Parade 
Publications,  Inc.,  called  for  a 
concentrated  effort  “to  re-sell 
the  consumer  on  advertising,  its 
purposes,  and  its  benefits.” 

The  campaign,  planned  by  the 
National  Advertising  Week 
Conunittee  and  created  by  Ben¬ 
ton  &  Bowles,  Inc.,  is  perhaps 
the  most  comprehensive  public 
information  drive  ever  under¬ 
taken  in  advertising’s  behalf. 
Materials  have  been  created  for 
the  use  of  all  major  advertis¬ 
ing  media,  and  all  materials 
feature  the  campaign’s  central 
theme:  “More  Jobs,  Better 
Products,  Lower  Prices!  Adver¬ 
tising  Works  for  You!” 

Color  Newspapers 

Media  materials  orders,  ac¬ 
cording  to  Campaign  Coordina¬ 
tor  Hugh  Collett,  are  surpass¬ 
ing  those  of  previous  years  in 
quantity,  and  several  media  for 
which  materials  were  not  previ¬ 
ously  prepared  will  take  part  in 
the  observance  for  the  first  time 
this  year.  Among  these  are  the 
nation’s  labor  press,  junior 
panel  billboards,  ROP  color 
n^papers,  and  the  nation’s 
disc  jockeys.  Point-of-purchase 
and  specialty  materials  are  also 
being  utilized  in  this  year’s  cam¬ 
paign. 

Two  special  events  will  focus 
wtional  attention  on  the  Week. 
On  Feb.  9,  the  AFA  will  spon- 
tor  its  first  annual  Mid-Winter 
Conference.  Feature  event  of 


Ad  Executives 
At  Seminar 

Newspaper  advertising  execu¬ 
tives  will  attend  a  two-week 
seminar  at  the  American  Press 
Institute  at  Columbia  Univer¬ 
sity  starting  Feb.  2. 

Seminar  members  are. 

Lewis  B}.  Beals,  Midland  (Mich.) 
Daily  News; 

Billy  Bonner,  Tuscaloosa  (Ala.) 
News ; 

Jack  M.  Brundage,  Southern  Illi¬ 
noisan  ; 

Carlton  C.  Buckman.  Keene 
(N.H.)  Evening  Sentinel; 

Harold  L.  Clark,  Portsmouth 
(N.H.)  Herald; 

Virgil  I.  Conopask.  Bristol 
(Conn.)  Press; 

Jack  Dempsey,  Troy  (Ohio) 
Daily  News; 

Eugene  S.  Dunifon,  Fremont 
(Ohio)  News-Messenger ; 

Arnold  F.  Ecklund,  San  Pedro 
(Calif.)  News-Pilot ; 

J.  Nelson  Fortune,  Afro-Ameri¬ 
can  Newspapers,  Baltimore,  Md. : 

William  H.  Goodman,  Camden 
(N.J.)  Courier-Post ; 

John  H.  Grant,  Quincy  (Mass.) 
Patriot  Ledger; 

Max  Hixson,  Joplin  (Mo.)  Olobe 
and  News  Herald; 

Thomas  H.  Johnstone,  Ottawa 
(Ont.)  Journal; 

Robert  Li.  Liueckel,  Savannah 
(Ga.)  News  and  Evening  Press; 

John  B.  Lux,  Joliet  (III.)  Herald- 

Walter  P.  Nelson,  New  Bruns¬ 
wick  (N.J.)  Home  News; 

John  Olmsted,  Petaluma  (Calif.) 
Argus-Courier  ; 

William  B.  Roberts,  St.  Johns- 
bury  (Vt.)  Caledonian-Record; 

Eugene  M.  Sourla,  Utica  (N\Y.) 
Observer-Dispatch  and  Daily  Press; 

William  B.  Spilman,  Waj/nes6oro 
(Va. )  News-Virginian; 

Joe  Stark,  Southwest  American 
and  Fort  Smith  (Ark.)  Times  Rec¬ 
ord; 

Perry  A.  Thompson,  Fredericks¬ 
burg  (Va. )  Free  Lance-Star; 

William  E.  Toy.  OU  City  (Pa.) 
Derrick  and  the  News  Herald; 

Robert  F.  Williams,  Lancaster 
(Pa.)  Newspapers: 

Bill  Wilson,  Greenwood  (S.C.) 
Index-Journal ; 

Carl  E.  Worsley,  Rocky  Mount 
(N.C.)  Evening  and  Sunday  Tele¬ 
gram. 


Sales  Incentive  Plan 
Boosts  Color  Linage 

Vancouvts,  Wash. 

Good  results  and  hard  selling 
combined  to  boost  the  Vancouver 
Columbian’s  color  linage  above 
the  million  mark,  repoits  Don 
P.  Campbell,  general  manager. 

The  1,041,467  lines  was  com¬ 
posed  of  974,386  lines  of  retail 
and  67,081  lines  of  general  color. 
This  compares  with  541,896  lines 
of  local  and  67,924  lines  of  gen¬ 
eral  in  the  1957  figure  of  609,- 
822. 

The  Columbian’s  display  sales¬ 
men  get  $5  per  color  sale  under 
an  incentive  plan. 

“We  make  a  good  profit  on 
color,”  Mr.  Campbell  said. 


Media  Planners 

New  York  Advertising  Media 
Planners  is  tentative  name  for 
revived  Media  Directors  Asso¬ 
ciation  of  New  York  (E&P,  Jan. 
17,  page  24)  which  this  week 
reached  the  steering  committee 
stage.  (Committee,  chairmanned 
by  Newman  MciSroy,  Cunning¬ 
ham  &  Walsh,  Inc.,  drew  up  by¬ 
laws  describing  organization  as 
a  discussion  group  devoted  to 
creative  media  planning.  Other 
committee  members  are:  Max 
Tendrich,  Weiss  &  Geller,  Inc., 
and  Hubert  Sweet,  Doremus  & 
Co. 

*  «  « 

Media  ‘Evaluators’ 

New  England  Media  Evalua¬ 
tors  Association,  formed  year 

and  a  half  ago,  this  week  elected 
Jackson  L.  Parker,  media  direc¬ 
tor,  James  Thomas  Chirurg  Co., 
Boston,  chaiiTnan  succeeding 
Bruce  Mattoon  of  Dickie- Ray¬ 
mond,  Boston  mail  order  firm. 
Mr.  Parker’s  agency  handles 

Boston  Herald-Traveler  account. 

*  «  * 

Media  Folk  on  Move 

Dorothy  Gill,  media  super¬ 
visor  of  Kenyon  &  Eckhardt 
Ltd.,  Toronto,  has  been  upped 
to  media  manager.  .  .  .  John  J. 
Meskill,  for  past  eight  years 
with  Fletcher  D.  Richards,  Inc., 
now  associate  media  director  of 
Marschalk  &  Pratt.  .  .  .  Mrs. 
Rita  Venn  Veronis,  space  buyer, 
Doherty,  Clifford,  Steers  & 
Schenfield,  honored  this  week 
with  cocktail  party  sponsored 
by  representatives  of  32  national 
magazines  just  before  taking 
off  with  family  for  Germany. 

«  •  « 

O  &  O  Names  McLean 

J.  Rufus  Doig,  president, 
O’Mara  &  Ormsbee,  Inc.,  news¬ 
paper  representatives,  this  week 
appointed  Richard  McLean,  vice- 
president  and  assistant  sales 
manager  in  New  York,  as  man¬ 
ager  of  O&O’s  Pacific  Coast  di¬ 
vision. 


newspapers  exclusively.  First 
insertion,  825  lines,  appeared 
Jan.  28  with  last  one  set  for 
Feb.  18.  Franklyn  Ferry,  agency 
account  supervisor,  said  ’59 
budget  not  yet  set  but  that  “We 
would  not  put  any  media  sched¬ 
ule  together  without  newspa¬ 
pers.”  .  .  .  Extensive  use  of 
newspaper  ads  part  of  March- 
June  national  push  by  Dumas 
Milner  Corp.  for  its  new  liquid 
and  instant  Mystic  Foam  prod¬ 
ucts  (via  Gordon  Best  Co.).  .  . 
$l-million  plus  ad  budget  behind 
introduction  of  new  Noxzema 
skin  lotion  (via  Sullivan,  Stauf¬ 
fer,  Colwell  &  Bayles)  in  Sun¬ 
day  supplements,  magazines  and 
Perry  Como  TV  show.  .  .  .  Heu- 
blein,  Inc.,  maker  of  Smirnoff 
vodka,  will  break  campaign  in 
magazines  and  “substantial  list 
of  newspapers”  (via  Lawrence 
C.  Gumbinner)  for  the  gimlet, 
made  with  Rose’s  lime  juice. 


2  New  Studies 

Publishers  Information  Bu¬ 
reau  study  of  16  magazines,  each 
with  ’58  ad  revenue  of  $10,000,- 
000  or  more,  reveals  Parade, 
This  Week  and  The  New  Yorker 
magazine  the  only  three  publica¬ 
tions  showing  gains.  Parade  was 
up  $4,803,973,  or  23%;  This 
Week,  up  $1,470,915,  or  3.7%; 
and  the  New  Yorker,  up  $652,- 
019  or  4.1%.  .  .  .  New  data  on 
how  advertisers  can  reach  Alas¬ 
kan  market  is  offered  in  “Our 
49th  State  —  An  Adventure  in 
Marketing”  just  issued  by  Ben¬ 
ton  &  Bowles,  Inc.  Study  lists 
six  dailies,  nine  weeklies,  12  ra¬ 
dio  stations  and  five  TV  sta¬ 
tions  as  the  local  media  in  which 
storekeepers  advertise  heavily. 
Magazines  are  criticized  for 
“serious  delay”  in  reaching 
Alaskan  readers. 


Hall  of  Fame  Deadline 

Deadline  for  nominations  to 
Advertising  Hall  of  Fame  is 
April  20.  Nominations  must  be 
received  by  Advertising  Federa¬ 
tion  of  America,  New  York,  be¬ 
fore  that  date. 


Campaign  Roundup 

Print  media  will  be  used  ex¬ 
clusively  to  launch  campaign 
(via  Reach,  McCl inton  &  C!o.) 
for  CandyGram,  Inc.,  Chicago, 
new  candy-with-telegram  service 
of  Western  Union.  Broadcast 
media  will  be  added  later.  .  .  . 
Triple-S  Blue  Trading  Stamps 
winding  up  fiscal  year  with  four- 
week  campaign  (via  Kastor, 
Hilton,  Chesley,  Clifford  &  Ath¬ 
erton)  in  nine  states  using  109 


1800  LBE  Sections 

More  than  1800  Live  Better 
Electrically  newspaper  sections 
were  published  during  fall  of 
1958.  Incomplete  linage  count 
indicates  some  36  million  lines 
of  Medallion  Home  newspaper 
advertising  were  carried,  17  mil¬ 
lion  of  them  from  utilities  with 
balance  attributed  to  builders 
and  other  trade  allies. 
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ADVERTISER  •  NEWSPAPER 


Advertisers  and  their  agencies 
placed  a  total  of  12,551,530  lines 
in  newspaper  ROP  color  during 
November,  an  increase  of  17.9% 
over  the  November  1957  total  of 
10,646,997,  according  to  the  Hoe 
Report  on  ROP  Color. 

Total  ROP  color  linage  for  the 
first  11  months  of  1958  now 
amounts  to  111,556,333,  against 
104,845,518  lines  for  the  same 
period  in  1957,  an  increase  of 
6.4%. 

The  report  is  made  by  R.  Hoe 
&  Co.,  Inc.  It  is  compiled  by 
Media  Records  from  measure¬ 
ment  of  412  newspapers  in  133 
cities. 

A  year  ago,  according  to  the 
report,  17  newspapers  hit  the 
million-line  mark  in  ROP  color 
product  of  a  job  which  reaches  Currently  these  institutional  during  the  first  11  months.  Dur- 
out  to  four  continents.  All  this  running  in  a  list  of  11  same  1958  period  22 

required  a  capital  investment  newspapers,  as  well  as  trade  newspapers  ran  at  least  a  mil- 

from  Cities  Service  of  more  than  magazines  and  financial  publi-  ^ion  lines  in  color. 

$179,000,000  in  1957  alone.  cations.  The  selling  copy  the  Retail  advertisers,  who  have 
“Only  in  this  way  can  the  institutional  sauce  piques  is  also  been  accoimting  for  an  average 
petroleum  needs  of  the  public  handled  by  Ellington.  It  com-  of  45%  of  all  ROP  color  linage, 
be  met — and  petroleum,  next  to  prises  a  nourishing  advertising  placed  55%  of  linage  in  Novem- 
food,  is  the  most  vital  product  campaign  in  some  600  news-  ber.  In  Media  Records  cities  local 
in  America  today.”  papers,  and  includes  the  cus-  advertisers  placed  6,924,231  lines 

tomary  mat  books  of  local  ad-  in  ROP  color  during  November, 

Must  Kepeat  Swory  vertisements  placed  by  dealers  or  1,314,000  lines  more  than 

This  is  the  kind  of  a  story  in  neighbor  newspapers.  they  placed  in  October, 

that  must  be  told  and  re-told  Mr.  DeBow  said  that  60%  of  Ford  cars,  the  second  largest 
constantly  to  running  readers  in  Cities  Service  annual  ad  budget  user  of  ROP  color  in  October, 
the  complex  society  of  capital-  is  going  into  newspapers  in  the  moved  into  the  number  one  spot 
ism  that  guarantees  their  free-  38  states  and  Canada  where  the  in  November,  replacing  Winston 
dom.  Oil  companies  and  news-  Ann's  gas  and  oil  is  distributed.  Cigarets  which  topped  to  num- 
papers  are  too  often  taken  for  ROP  color  has  also  been  used  ber  five.  A  newcomer  to  the  ROP 
granted.  There’s  more  to  both  effectively.  color  field.  Maxwell  House  In- 

than  meets  the  eye.  It  is  a  profit-  During  1959  the  City  Service  stant  Coffee,  took  second  place, 
able  investment  to  sell  under-  appropriation  is  being  main-  ^ 

standing  as  well  as  gas  or  a  tained  at  about  the  same  level  as 

Chauncey  L.  Landon,  prfsideJt  tional  money  may  bewn^avail-  Up  4.5%  for  Year 

of  Ellington  &  Comply,  for  f  Tobontc 

originating  this  particular  way  “istitutional  and  hard  sell  ad-  while  national  advertising  in 
of  selling  understanding,  or  in  v®J^*sing.  ...  Canadian  daily  newspapers 

the  jargon  of  today’s  adver-  ®  backpound  for  in-  dropped  in  November,  1968,  by 

..  .  ,>  creased  sales  at  our  thousands  ii  over  +1,/.  T,,.owiniis 

tising  “building  an  image.”  -  11.077o  from  the  previous 

stotions,  for  our  rela-  November,  it  was  up  in  the  first 

Story  of  Enterprise  tions  with  the  banking  and  fin-  months  of  1968  by  4.6%  to 

Other  ads  in  the  series  in-  ^"<=>^1  comiminity  and  the  public  $46,716,827  according  to  the  ad- 

Uther  ads  in  the  series  m  generally.  Cities  Service  itself  vertisimr  linage  audit  of  EUiott- 

crease  public  knowledge  with  first  be  understood  and  ® 

the  same  clean,  professional  and  appreciated,”  Mr.  DeBow  said. 

fast  technique.  There’s  the  dra-  “In  telling  who  and  what  we  are.  Weekend  newspapers,  so¬ 
matic  photograph,  the  line  institutional  ads  have  been  dailies,  were  op 

drawing,  which  invite  a  reading  most  effective.”  17.6%  in  November,  and  up 
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WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


RETAIL  SALES  IN 

CLEVELAND  AND 

ADJACENT  COUNTIES*  | 

CLEVELAND 

26  ADJACENT 

COMMODITY 

CUYAHOGA  COUNTY  COUNTIES 

(000) 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Ap 

aliances  125,120 

104,022 

229,142 

(Source,  Sales  Management  Survey  of  Buying  Power.  May  10,  1958) 
*Akron,  Canton  and  Youngstown’s  Counties  are  not  included  in  above  Sales. 


The  Cleveland  PLAIN  DEALER 

ftepTeienttd  by  Cresmer  &  Woodward,  Inc.,  yew  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
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ADVERTISER  ♦  NEWSPAPER 

Revlon  Boosts  Use 
Of  Dailies  in  1959 


year.  The  firm  now  has  40  major 
brands.  One  new  product,  which 
he  declined  to  identify  for  com¬ 
petitive  reasons,  is  presently  be¬ 
ing  tested  in  newspapers  in  two 
cities  exclusively. 


Audit  Bureau 
Of  TV  To  Be 


Dramatic  Photograph  Proposed 


Revlon’s  $18,000,000  advertis¬ 
ing  budget  for  1959  shows  an  in¬ 
creased  use  of  newspapers  over 
last  year,  George  R.  Abrams, 
vicepresident  and  advertising  di¬ 
rector  told  Editor  &  Publisher 
this  week. 

The  investment  in  newspapers 
showed  a  greater  advance  than 
in  TV,  although  broadcast  still 
gets  the  major  share  of  the  total 
appropriation,  which  is  up  10% 
over  last  year. 

Ultima  Campaign 

Mr.  Abrams  cited  the  current 
campaign  for  Ultima  (via  C.  J. 
LaRoche  &  Co.),  an  expensive 
face  cream,  as  an  example  of 
how  newspapers  can  give  more 
detailed  information  to  consum¬ 
ers  than  broadcast  media.  This 
campaign,  much  of  it  in  full 
pages  broke  Jan.  25  in  some 
newspapers.  Bulk  of  the  ad  was 
devoted  to  text.  Only  illustra¬ 
tions  were  a  photograph  of 
Charles  Revson,  Revlon’s  presi¬ 
dent,  and  a  reproduction  of  the 
Ultima  jar  which  was  built  into 
the  logotype. 

The  picture  of  Mr.  Revson 
was  tied  into  an  overline,  “Be¬ 
cause  this  man  and  his  .skilled 
research  chemists  devoted  25 
years  to  the  study  of  woman’s 
skin  chemistry,’’  carried  into 
the  headline:  “Today  your  skin 
can  have  that  vibrant  glow  you 
thought  you’d  never  see  again.’’ 
Text  followed  in  the  form  of 
a  question  and  answer  interview. 

Mr.  Abrams  described  this 
copy  as  the  “longest  ad  ever 
run  by  Revlon.” 

Ultima  is  also  being  backed 
by  a  cooperative  advertising 
campaign  in  newspapers  through 


virtually  every  department  store 
in  the  country.  This  co-op  cam¬ 
paign  is  much  larger  than  usual, 
because  of  the  expensive  item 
involved  (Ultima  sells  for  $20 
and  $12.50  a  jar,  plus  tax). 
While  Revlon  is  playing  up 
scientific  aspects  of  the  product 
in  its  national  newspaper  ads, 
the  stores  are  reaching  consum¬ 
ers  locally  with  a  fashion  story. 

‘Prime  Medium’ 

“We  have  always  considered 
newspapers  a  prime  medium,  es¬ 
pecially  for  introducing  new 
products,”  Mr.  Abrams  said.  “In 
supporting  established  brands, 
newspaper  advertising  enables 
us  to  tell  a  complete  story  as 
does  no  other  medium. 

“The  fact  that  we  have  in¬ 
creased  our  use  of  newspapers 
more  than  TV  this  year  is  a 
matter  of  product  strategy. 
When  we  feel  that  a  certain 
product  belongs  in  newspapers; 
that  our  advertising  will  receive 
greater  response  in  print  than 
if  broadcast,  we  use  newspapers. 

“This  is  all  part  of  a  policy 
established  some  time  ago  by 
Mr.  Revson,  and  called  “depth 
of  distribution.”  Briefiy,  this  is 
based  on  the  idea  that  consum¬ 
ers  should  be  reached  consist¬ 
ently  through  a  number  of  dif¬ 
ferent  media  avenues.  This 
policy,  as  much  as  our  custom 
of  introducing  all  new  products 
in  newspapers,  is  bringing  up 
the  percentage  of  the  newspaper 
share  in  the  total  appropria¬ 
tion.” 

New  Products 

Mr.  Abrams  .said  the  firm  is 
presently  experimenting  with  a 
-j  number  of  new  products,  some 
of  which  will  be  introduced  this 


2,500,000 


Whatever 
your  run... 


United  Press 
International 


AROUND  THE  WORLD 

AROUND  THE  CLOCK 


“That  Man,”  a  new  cologne 
for  men,  he  said,  received  im¬ 
mediate  and  widespread  re¬ 
sponse  when  advertised  last 
month  in  New  York  dailies.  This 
full  page  ad,  (via  Heineman, 
Kleinfeld,  Shaw  &  Joseph,  Inc), 
was  unusual  because  of  the  fact 
that  the  product  itself  was 
buried  in  the  text.  Nearly  three- 
quarters  of  the  space  was  de¬ 
voted  to  a  dramatic  photograph 
of  a  man  silhouetted  against  his 
office  window. 

“We  could  check  response  to 
this  advertisement  immediately 
through  department  store  sales, 
and  they  were  most  satisfac- 
toiy,”  Mr.  Abrams  said.  “One 
of  our  own  shoppers  checking 
at  Macy’s  was  told  ‘I  know 
what  you  mean,  the  cologne  ad¬ 
vertise  in  the  newspapers,’  in¬ 
dicating  that  others  had  men¬ 
tioned  the  advertisement.” 

Ratings  Not  Involved 

Ratings,  over  which  Mr. 
Abrams,  as  chairman  of  radio 
and  television  committee  of  the 
Association  of  National  Adver¬ 
tisers,  is  presently  concerned, 
are  not  involved  in  his  use  of 
newspapers. 

“Newspapers  are  a  known 
quantity,”  he  said,  “whereas  in 
TV  each  show  when  broadcast 
must  be  considered  almost  like 
a  new  publication. 

“We  are  not  working  in  the 
dark  when  it  comes  to  using 
print  media  like  newspapers. 
They  hav'e  been  thoroughly  re¬ 
searched  by  the  Bureau  of  Ad- 
vei'tising,  ANPA,  and  through 
the  continuing  study  of  news¬ 
papers  by  the  Advertising  Re¬ 
search  Foundation.  We  know 
that  our  advertisement  in  news¬ 
papers  will  get  at  least  a  mini¬ 
mum  of  56%  readership  out  of 
the  total  ABC  circulation.” 

Mr.  Abrams  is  impressed  with 
the  power  of  ROP  newspaper 
color  advertising  which  was  used 
for  Top  Brass.  He  feels  that  it 
is  adaptable  for  all  Revlon’s 
I  major  products. 


Ad  Linage  Members 

Advertising  linage  reports  are 
now  being  compiled  for  the 
Quincy  (Mass.)  Patriot  Ledger, 
Las  Vegas  (Nev.)  Sun,  and  El 
Diario  De  Nueva  York  by  Ad¬ 
vertising  Linage  Service,  New 
York. 

EDITOR  8C  PU 


A  proposal  that  the  member¬ 
ship  of  the  Association  of  Na¬ 
tional  Advertisers  consider  es¬ 
tablishment  of  an  Audit  Bureau 
of  Television  will  be  made  Feb. 
10  by  George  J.  Abwams,  vice- 
president  and  advertising  direc¬ 
tor,  Revlon,  Inc. 

Mr.  Abrams  is  chairman  of 
the  ANA  radio  and  television 
committee  scheduled  to  meet  at 
the  association’s  New  York 
headquarters  on  that  date. 

Addressing  the  Media  Re¬ 
search  Directors  Association  in 
New  York  last  week,  Mr. 
Abrams  detailed  some  of  the 
reasoning  behind  his  proposal 
which  would  replace  the  present 
four  broadcast-rating  services 
with  one  using  “the  personal 
coincidental  method  as  the 
means  of  determining  on  a  regu¬ 
lar  basis,  the  TV  audience  of 
every  program  on  the  air.” 

'TPI  Ratings 

Suggested  as  the  basis  for  an 
ABT  vras  the  method  of  per¬ 
sonal  interviews  in  homes  dur¬ 
ing  actual  TV  broadcasts  fol¬ 
lowed  by  TPI  Ratings,  Inc.,  es¬ 
tablished  by  Miles  A.  Wallach, 
New  York,  with  original  sup¬ 
port  from  Mr.  Abrams.  TPI 
cently  completed  studies  in  Los 
Angeles,  Chicago  and  Philadel¬ 
phia  for  Revlon,  Ford,  Chrysler 
and  other  advertisers,  and  is 
now  in  operation  in  a  number  of 
markets. 

According  to  Mr.  Wallach,  Mr. 
Abrams  has  no  cash  invested  in 
TPI. 

For  one  standard  “audit”  of 
TV,  Mr.  Abrams  said  100,000 
homes  would  be  called  on  each 
month.  It  would  cost  $4,000,000 
a  year  compared  with  $5,000,- 
000,  estimated  as  what  the  in¬ 
dustry  is  spending  now  for  four 
different  rating  services.  Mr. 
Abrams  justified  the  use  of  the 
word  “audit”  in  the  sense  that 
“making  so  many  coincidental 
calls  each  month  would  be  a 
more  accurate  measure  than  ob¬ 
tained  by  other  methods  —  tele¬ 
phone,  diary  or  audimeter.” 

Standard  of  Exposure 

The  rating  review  committee 
of  the  Advertising  Researd 
1  Foundation  has  recommended 
tuning-in  as  its  standard  of  ex- 
[  posure  for  radio  and  TV  audi- 
.  ence  measurement.  Nielsen  has 
-  audimeters  in  1,000  homes  out 
{Continued  on  page  22) 
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Now  only  three  papers  in  America’s 


top  10  markets  have  85%  or  more 


City  and  Retail  Trade  Zone  Circulation 


home  delivered  .  .  .  one  of  these  is 


The  Washington  Post  and  Times  Herald 


For  moro  than  20  yoars  Washington’s  R.O.P.  color  nowspapor. 

Reprosontod  By:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles;  Joshua  B.  Powers, 
Ltd. — London,  England;  Senor  G.  Enriquez  Simoni — Mexico  City,  Mexico;  Allin  Associates — Toronto  ond  Montreol,  Canada;  The  Hal  Winter  Co.,  Florida  Hotel 
and  Resort  adv.  rep.— Miami  Beach,  Florida;  Tom  McGill,  New  England  Hotel  ond  Resort  odv.  rep. — West  Roxbury,  Massachusetts;  Lou  Robbins,  New  York 
ond  New  Jersey  Hotel  and  Resort  adv.  rep. — 1 265  Broadway,  N.Y.,  N.Y.;  Puck,  The  Comic  Weekly, 
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Johnson  Motors  Back 
In  248  Newspapers 


Johnson  Motors,  the  nation’s 
chief  producer  of  outboard  en¬ 
gines  for  boats,  will  spend  a 
half  million  dollars  for  adver¬ 
tising  in  248  newspapers  this 
spring  according  to  William  H. 
Jonas,  director  of  marketing. 

The  expenditure  will  make 
Johnson  the  largest  user  of 
newspaper  advertising  in  the 
sporting  goods  manufacturing 
field,  Mr.  Jonas  said. 

Johnson  did  not  advertise  in 
newspapers  during  1958  but  was 
a  consistent  newspaper  adver¬ 
tiser  prior  to  that.  The  bulk  of 
1958  advertising  funds  was 
spent  for  mass  circulation 
magazine  advertising  and  to 
sponsor  the  Bob  Hope  television 
show. 

The  firm  will  remain  in  maga¬ 
zines  but  there  are  no  plans  to 
sponsor  a  TV  show. 

Johnson’s  ad  manager,  Ches¬ 
ter  D.  Palmer  Jr.,  said  concern¬ 
ing  the  return  to  newspapers: 
“We  hope  to  have  the  same  en¬ 
thusiastic  tie-in  response  from 
dealers  during  1959  that  we 
have  had  in  the  past.” 

The  Sea-Horse  outboard 
manufacturing  firm  first  began 
to  advertise  extensively  in  news¬ 
papers  in  1953  when  13%%  of 
the  3,400  dealers  purchased  tie- 
ins.  In  1956  62%%  of  3,700 
dealers  participated.  Johnson 
does  not  have  a  cooperative  ad¬ 
vertising  program  with  its 
dealers. 

“Although  there  were  some 
raised  eyebrows  when  we  went 
into  television  last  year,  news¬ 
papers  have  always  been  our 
basic  medium  and  our  thoughts 
concerning  them  have  never 
changed,”  Mr.  Palmer  said. 


“The  Hope  show  was  an  ex¬ 
cellent  buy  for  us.  We  had  a 
new  concept  in  outboard  power, 
the  V-4  engine,  to  sell  and  TV 
was  an  excellent  way  to  reach  a 
mass  audience  quickly  with  a 
product  that  lends  itself  so  well 
to  animation. 

“Our  return  to  newspapers 
will  again  allow  us  to  intensify 
our  impact  in  select  markets,” 
Mr.  Palmer  said. 

Newspapers  Get 
Bulk  Of  Budget 

W.  P.  Fuller  &  Co.,  San  Fran¬ 
cisco,  embarking  upon  the  most 
ambitious  marketing  drive  in  its 
history,  will  spend  the  largest 
part  of  its  advertising  budget  in 
daily  newspapers  in  1959. 

More  than  $461,000  will  go 
into  newspapers,  according  to 
Palmer  Field,  director  of  adver¬ 
tising  and  sales  promotion  for 
the  pioneer  Western  paint  and 
glass  firm.  Of  this,  some  $350,- 
000  will  go  in  a  consumer  paint 
campaign,  with  another  $110,000 
ear-marked  for  local  retail  ad¬ 
vertising  by  Fuller  service 
stores  throughout  the  company’s 
market  area. 

Consumer  magazines  will  re¬ 
ceive  almost  $100,000  for  both 
consumer  paint  and  glass  ad¬ 
vertising,  and  trade  magazines 
will  get  better  than  $45,000. 

Mr.  Field  pointed  out  that  the 
spectacular  sales  success  last 
year  of  the  newly  developed  ex¬ 
terior  alkyd-base  house  paint, 
marketed  in  the  middle  of  the 
recession,  encouraged  the  com¬ 
pany  to  expand  its  sales  pro- 


Everything  in  Baltimore 
revolves  around 


American  Motors 
Cited  by  Bureau 

Chicago 

How  American  Motors’  1958 
newspaper  advertising  con¬ 
tributed  to  an  80%  sales  in¬ 
crease  on  its  Rambler  cars, 
while  the  rest  of  the  country’s 
automobile  industry  declined 
by  30%,  is  told  by  the  Bureau 
of  Advertising,  ANPA,  in  its 
latest  “advertising  facts”  case 
history,  “The  Daily  News¬ 
paper  Means  More  For  Amer¬ 
ican  Motors.” 


motion  program  in  1959. 

Extensive  plans  for  a  multiple 
marketing  drive  has  been  final¬ 
ized  and  the  campaigns  on  paint 
and  glass  will  swing  into  effect 
this  spring.  Advertising  has 
been  planned  so  that  it  will  be 
continuous  during  the  10  most 
active  months  of  the  year. 

Newspaper  advertising  is 
being  more  widely  used  this 
year  than  at  any  time  in  the 
past  history  of  the  company. 
During  the  past  few  years  W. 
P.  Fuller  &  Co.  has  used  news¬ 
papers,  magazines,  billboards, 
radio  and  television  with  suc¬ 
cess. 

This  year,  however,  it  was  de¬ 
cided  to  place  the  largest  part 
of  the  company’s  advertising 
budget  into  daily  newspapers. 
The  emphasis  being  placed  on 
home  decoration  and  home  im¬ 
provement  by  newspapers,  and 
the  outstanding  news  value  of 
the  story  behind  each  of  the 
featured  paint  products,  made 
newspapers  the  natural  adver¬ 
tising  medium,  said  Mr.  Field. 


Agency  Drops  Chewy 
Dealer  Group  Account 

Pittsburgh 

Ketchum,  MacLeod  &  Grove, 
Inc.  has  resigned  as  advertising 
agency  serving  the  active  Chev¬ 
rolet  Dealer  Groups  partici¬ 
pating  in  local  advertising  in 
Chevrolet’s  Eastern  Region.  The 
agency’s  resignation  is  effective 
March  12. 

The  dealer  groups  include: 
Pittsburgh  Zone  Chevrolet  Deal¬ 
ers  Radio  Fund,  Inc.;  Harris¬ 
burg  Zone  Chevrolet  Dealers 
Association;  Richmond  (Va.) 
Zone  Chevrolet  Dealers  Associa¬ 
tion;  and  Maryland  Chevrolet 
Dealers  Association. 


TV  Audit 

(Continued  from  page  20) 

of  44,000,000  and  from  this 
figure  projects  a  national  esti¬ 
mate. 

Studies  by  TPI,  accoi’ding  to 
Mr.  Abrams,  helped  him  decide 
to  spend  $2,000,000  renewing  the 
Garry  Moore  TV  show  Jan.  7. 

Mr.  Abrams  put  what  he 
called  “the  most  important  prob¬ 
lem  advertisers  have  to  face  to¬ 
day”  in  the  form  of  a  simple 
question: 

“Can  we  evolve  a  method  of 
television  audience  research 
which  more  accurately  tells  us 
whether  to  buy  a  program,  re¬ 
new  a  program,  or  cancel  a  pro- 
grom?” 

In  his  opinion  TPI  offers  the 
basis  of  that  accuracy  and  he 
would  scrap  the  others. 


Heavy  use  will  be  made  of 
locally  printed  Sunday  home  liv¬ 
ing  sections  in  Los  Angeles, 
San  Francisco,  Portland,  Seat¬ 
tle,  Salt  Lake  City,  Oakland, 
Sacramento  and  San  Diego. 

Young  &  Rubicam,  San  Fran¬ 
cisco  office,  handles  paint  sales 
and  corporate  advertising,  with 
Harris,  Harlan,  Wood  being  re¬ 
sponsible  for  glass  advertising. 

Campaign  Roundup  . . . 

•  Venus  Pen  and  Pencil  Corp. 
has  set  Feb.  17  as  kick-off  date 
for  expanded  ad  campaign  of 
1,000-,  600-,  and  300-line  news¬ 
paper  ads  in  24  key  markets 
(via  Doyle  Dane  Bernbach). 
Campaign,  for  the  firm’s  Venus 
“365”  PENcil,  will  run  through 
May. 

*  *  * 

•  Key  Sunday  supplements 
and  newspapers  in  the  top  50 
markets  will  carry  tie-in  cam¬ 
paign  of  Underwood  Corp.  with 
Aluminum  Company  of  America 
in  national  contest  built  around 
Alcoa  Wrap. 
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‘Awfully  Confused’ 

“Our  company  and  agency 
subscribe  to  ARB  (American 
Research  Bureau),  Trendex,  Ar- 
bitron,  and  Nielson,”  he  said. 
“We  get  and  record  these  re¬ 
ports,  we  chart  them,  study 
them,  and  try  to  interpret  them. 
And,  frankly,  we  get  awfully 
confused. 

“We  are  not  partial  to  any 
one  service.  In  fact,  we  would 
like  to  believe  them  all  —  but 
we  can’t. 

“When  it  is  patiently  ex¬ 
plained  to  us  that  these  serv¬ 
ices  measure  different  things  in 
different  ways,  we  just  as  pa¬ 
tiently  understand  the  explana¬ 
tion.  But  explanations  do  not 
solve  two  million-dollar  prob¬ 
lems,  nor  do  guesses,  or  seats- 
of-the-pants  type  judgements. 

“What  we  really  w-ant  to  know 
when  we  face  the  problem  of 
program  renewal  is  fundamen¬ 
tally  this:  ‘Has  the  program 
sold  our  merchandise  and  hw 
the  program  reached  its  audi¬ 
ence  economically?’  ” 

5LISHER  for  January  31 
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Circulation 

is  the  seal  of 
public  approval 


As  the  new  year  begins,  it  is  appropriate 
that  THE  HEARST  NEWSPAPERS  report  on  their 
growth  and  progress  examined  in  the  light  of  this  phi¬ 
losophy  stated  by  William  Randolph  Hearst. 


n  SAVM  I 
U  •UIHd 


Taking  the  six  months  ending  September 
30, 1958,  and  the  months  following,  the  story  is  the  same. 
From  Boston  to  Los  Angeles,  The  Hearst  Newspapers  are 
setting  new  records,  outgaining  competitors,  establishing 
themselves  more  firmly  as  leaders  in  their  communities. 


ISg. 

SAVIS  1'TT, 


%U«MD 


The  thumbnail  reports  on  The  Hearst 
Newspapers  which  follow  cannot  be  a  complete  story.  They 
are  indicative:  a  sounding  of  the  local  cities  for  their 
“seal  of  approval”  of  THE  HEARST  NEWSPAPERS. 


T.KortJt 
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Circulation  Gains  of 
The  Hearst  Newspapers 


•  Eight  now  are  in  first  place  in  their  circulation  fields— Albany  Times- 

Union,  Baltimore  News-Post,  Boston  Record  and  American,  Los 
Angeles  Herald-Express,  NewYorkJournal-American,  San  Antonio 
Light,  San  Francisco  Examiner,  San  Francisco  Call-Bulletin 

•  Three  today  have  the  highest  circulations  in  their  histories— Albany  Times- 

Union,  San  Francisco  Examiner,  Seattle  Post-Intelligencer 

•  One— The  New  York  Mirror— has  now  moved  into  second  place  among  all 

daily  newspapers  in  America 

•  One— The  Journal- American— has  the  largest  circulation  ever  attained  by 

any  daily  newspaper  in  the  world  selling  for  10^ 

•  Two— New  York  Mirror  and  Boston  Record— are  in  the  top  10  circula¬ 

tions  of  all  morning  newspapers  in  the  country 

•  Three— New  York  Journal- American,  Detroit  Times,  Los  Angeles  Herald 

Express— are  among  the  top  10  evening  circulations  in  America. 
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New  York  City 


The  Journal-American  is  bought  and  read  today  by 
more  people  than  any  other  daily  newspaper  in  the 
world  selling  for  10^.  More  than  600,000  families  in  the 
New  York  market  read  the  Journal-American  every 
evening— 20%  more  than  the  nearest  competitor.  One 
factor  in  this  growth  has  been  editorial  quality.  Adding 
complete  business  and  financial  news  pages  and  full 
stock  and  bond  tables  at  a  cost  of  one  million  dollars  is 
one  step  among  many  in  meeting  the  changing  needs 
of  New  York  area  families. 

The  New  York  Mirror,  gaining  steadily  during  1968, 
became  the  second  largest  daily  newspaper  in  America. 
The  six  months  ending  September  30,  confirmed  the 
Mirror’s  move  from  third  to  second  place. 


Pittsburgh 


The  Sun-Telegraph-in  December— marked  its 
eleventh  straight  month  of  daily  circulation 
gain,  with  increases  vastly  outstripping  both 
competing  newspapers.  Each  of  these  eleven 
months  saw  more  people  reach  for  the  Sun- 
Telegraph  on  their  doorsteps  and  on  newsstands 
than  the  same  months  of  a  year  ago. 


Seattle 


The  Post-Intelligencer  is  starting  1969  with  an  unbroken 
record  of  44  consecutive  months  in  which  city  daily  circula¬ 
tion  was  higher  than  the  same  month  of  the  previous  year. 
The  Post-Intelligencer,  also  setting  new  records  in  the  fast¬ 
growing  suburban  areas,  is  now  bought  and  read  by  more 
than  200,000  families,  the  greatest  number  in  its  history.  In 
20  years,  the  number  of  people  who  want  the  P-I  has  doubled. 


Milwaukee 


The  Sentinel  has  one  of  the  greatest  percent¬ 
ages  of  penetration  in  its  market  of  any  morn¬ 
ing  newspaper  in  America.  Greater,  in  fact, 
than  newspapers  in  New  York,  Chicago,  Boston 
or  Philadelphia.  And  now,  the  Sentinel  has  more 
city  home  delivery  and  more  retail  trading  zone 
circulation,  both  daily  and  Sunday,  than  ever 
before  in  its  history.  This  “seal  of  public  ap¬ 
proval”  is  earned  today  even  though  the  price 
was  increased  to  li  daily  while  the  competing 
newspaper  continues  to  sell  for  6^. 


The  Herald-Express  continues  to  dominate  the  evening  field  with  the 
largest  evening  circulation  of  any  newspaper  in  the  west.  Today, 
40,000  more  families  prefer  the  Herald-Express  than  the  other  after¬ 
noon  newspaper.  In  March,  the  difference  was  22,633 ;  in  September 
it  leaped  to  40,939. 

The  Examiner,  in  the  morning  field,  is  receiving  its  “seal  of  public 
approval”  by  the  way  it  is  wanted  in  the  homes.  More  copies  of  the 
Examiner  are  delivered  directly  to  the  homes  by  carriers  right  now 
than  ever  before  in  the  long  history  of  this  newspaper. 

To  increase  the  efficiency  of  serving  Southern  California,  the  me¬ 
chanical  and  production  facilities  of  these  two  Hearst  newspapers 
recently  were  combined  in  one  center  with  an  expanded  and  re¬ 
equipped  mechanical  plant. 


Los  Angeles 
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Boston 


TheRecord,  American,  and  Sunday  Advertiser  are 
read  by  more  people  in  the  city,  in  the  suburbs,  in 
all  of  New  England,  than  any  other  newspaper.  In 
fact,  half  again  as  many  more  people  in  New  Eng¬ 
land  read  the  morning  Record  than  read  any  other 
newspaper.  The  American  was  the  only  afternoon 
Boston  newspaper  to  show  a  gain  on  the  Septem¬ 
ber  30,  1958  circulation  statement  over  the  same 
period  a  year  ago. 


Albany 


The  Times-Union,  geared  for  growth  with  the 
completion  of  a  remodeled  mechanical  plant  and 
installation  of  new  presses,  reached  a  new  all- 
time  high  in  reader  acceptance  during  the  six 
months  ending  September  30,  and  continued  to 
break  records  in  December  with  the  greatest 
month  in  its  history.  This  continues  the  pat¬ 
tern  which,  for  ten  years,  has  made  the  Times- 
Union  the  leading  newspaper  in  New  York’s 
capital  center. 


San  Antonio 


The  Light  was  chosen  by  more  people  during  Decem¬ 
ber  than  in  any  month  since  it  started  publishing, 
y  Just  weeks  ago,  the  Light  began  operation  from  a 
^  modernized,  expanded  plant ;  another  investment  for 
^  service  for  the  people  of  San  Antonio  who  continue 
to  keep  the  Light  the  leading  afternoon  newspaper 
®  1  by  a  wide  margin. 
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Detroit 


BRir  liWtfW 


The  Times,  in  the  vital  suburban  growth  area, 
reached  the  highest  suburban  circulation  in  its  his¬ 
tory  on  the  September  30, 1958  statement  with  an 
increase  of  more  than  9500  a  day  over  the  similar 
period  in  1957.  Detroit  is  another  city  where  a 
multi-million  dollar  plant  expansion  has  been  com¬ 
pleted  for  The  Hearst  Newspaper.  More  than 
300,000  families  in  the  Detroit  city  and  suburban 
area  prefer  to  have  the  Times  home  delivered.  This 
gives  the  Times  one  of  the  largest  carrier-delivery 
circulations  of  any  newspaper  in  America. 
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Baltimore 


The  News-Post  and  Sunday  American  is  under¬ 
way  with  a  five  million  dollar  building  and 
expansion  program.  In  both  the  evening  and 
Sunday  fields,  these  papers  are  in  first  place.  In 
December,  the  News-Post  was  bought  by  more 
people  than  in  any  other  December  in  its  his¬ 
tory  of  serving  the  Baltimore  area. 


iry  >  iffy 
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!«?«!«  SWW/y 


editor  ac  PUBLISHER  for  January  31,  1959 


San  Francisco 


The  Examiner,  all-time  number  one  news¬ 
paper  in  Northern  California,  reached  new 
peaks  for  the  period  ending  September  30, 
1958.  Not  only  was  that  the  highest  six 
months  in  total  daily  circulation  in  its  his¬ 
tory  but  also  the  highest  city  and  suburban 
figures  as  well. 

The  Call-Bulletin  increased  its  lead  over  the 
competing  evening  newspaper  to  more  than 
38,000  copies  daily,  largest  difference  for  the 
September  period  in  more  than  25  years. 
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In  All  11  Cities... 


Yes,  and  in  the  communities  around  them, 
there  is  change,  growth,  expansion. 

To  meet  this  challenge  of  change,  The  Hearst  Newspapers  are  active. 
Active  in  determining  the  best  interests  of  the  communities; 
active  in  adapting  editorial  techniques  to  meet  the  needs;  active 
in  building  and  buying  plants  and  equipment. 

In  little  more  than  three  years,  more  than  26  million  dollars 
have  been  invested  by  The  Hearst  Newspapers  in  building,  buying. 


modernizing,  and  improving. 

The  investment  for  service  is  not 
complete.  It  will  never  be.  In  each 
of  the  areas  served.  The  Hearst 
Newspapers  take  the  editorial 
resources  and  journalistic  ability 
of  the  largest  communications 
organization  in  the  world  and 
skillfully  adapt  them  to  the  service 
of  the  people,  who,  in  growing 
numbers,  look  to  the  local  Hearst 
newspaper  and  say  with  a  sense 
of  pride,  “that’s  my  newspaper”. 

That  is  the  program  of  the  past. 

It  is  the  program  of  the  future. 


The  Hearst 


Newspapers 
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newspaper  law 

Unrelated  Headline 
No  Basis  for  Libel 

By  Albert  Woodruff  Gray 


Two  actions  against  the  pub¬ 
lisher  of  the  Columbus  (Ga.) 
Enquirer  were  dismissed  re¬ 
cently  by  the  highest  courts  of 
the  state,  affirming  the  trial 
judge’s  decision.  (105  S.E.  2nd 
229).  They  involved  a  mixup  of 
story  and  headline. 

Under  the  headline,  “Two 
Men  Bound  to  Higher  Court  in 
Auto  Theft,”  was  carried  the 
item,  “Lumpkin,  Ga.,  Dec.  5  — 
Carlton  Brown,  a  Lumpkin  law¬ 
yer,  and  A1  Grimes,  employed 
at  the  Singer  Co.,  were  injured 
when  the  car  in  which  they  were 


charge  when  they  are  considered 
with  the  innuendo  and  the  cir¬ 
cumstances  surrounding  their 
publication. 

Lodging  a  vigorous  dissent, 
two  members  of  that  court  said, 
“an  evil  insinuation  is  derived 
from  no  fact  at  all  except  that  a 
young  child  is  in  a  young  wom¬ 
an’s  lap  and  such  construction 
is  far  afield,  strained,  illogical 
and  unreasonable,  and  especially 
so  when  the  picture  is  accom¬ 
panied  by  a  wedding  announce¬ 
ment. 


“Who  has  ever  heard  a  bride- 
to-be  publishing  her  engagement 
along  with  the  picture  of  her¬ 
self  and  her  child  bom  out  of 
wedlock?  What  bride-elect  ever 
published  her  wedding  announce¬ 
ment  with  a  group  picture  of 
any  kind?  To  ask  these  ques¬ 
tions  is  to  answer  them.” 

Average  Reader 

On  the  basis  of  the  majority’s 
decision  in  the  word-and-picture 
case,  the  appellate  court  ruled 
against  the  Enquirer  saying: 

“Would  the  average  reader 
conclude  that  these  two  named 
men  mentioned  in  the  article 
were  the  two  men  mentioned 
in  the  headline  as  being  bound 
over  to  a  higher  court  because 
of  auto  theft  or,  on  the  con¬ 
trary,  would  the  average  reader 
believe  that  there  was  no  con¬ 
nection  between  the  headline  and 
the  body  of  the  article? 


“In  the  body  of  the  article 
under  consideration  in  the  pres¬ 
ent  case  there  is  no  reference  to 
the  named  men  being  bound  over 
to  a  higher  court  for  auto  theft 
and  this  would  readily  be  appar¬ 
ent  to  the  careful  reader,  but 
whether  this  would  be  apparent 
to  a  careful  reader  is  not  the 
question  for  decision,  for  the 
average  reader  is  not  necessari¬ 
ly  a  careful^  reader.” 

The  Georgia  Supreme  Court, 
however,  dismissed  the  libel  com¬ 
plaints  on  the  ground  that  “The 
articles  relates  to  an  event  en¬ 
tirely  different  and  is  in  no  way 
connected  with  the  headlines. 
Neither  the  headlines  nor  the 
body  is  ambiguous.  It  is  not 
enough  that  the  defamatory 
matter  be  actually  understood 
as  intended  to  refer  to  the  plain¬ 
tiffs.  Such  interpretation  must 
be  reasonable  in  the  light  of  all 
the  circumstances.” 


riding  overturned  near  the 
Stewart-Quitman  county  line  on 
State  Highway  27  Sunday.” 

The  victims  of  the  accident 
complained  that  the  headline 
falsely  charged  them  with  the 
theft  of  an  automobile. 

Obvious  to  Reader 

On  the  application  made  by 
the  publisher  for  a  judgment 
in  its  favor,  the  City  Court  of 
Columbus  said,  “The  words  al¬ 
leged  to  be  libelous  appear  only 
in  the  headline  of  the  article. 

The  headline  does  not  identify 
these  men  in  any  manner  what¬ 
ever. 

“The  article  itself  must  be 
read  in  order  to  identify  them 
in  any  manner  whatever,  and 
upon  reading  the  article  it  is 
obvious  that  the  headline  and 
the  remainder  of  the  article 
have  no  relationship,  one  with 
the  other. 

“In  its  entirety  the  article 
conveyed  to  the  mind  of  the 
reader  the  fact  that  the  auto 
theft  referred  to  in  the  headline 
was  not  imputed  to  these  men 
and  since  this  is  the  only  con¬ 
struction  by  the  reader,  of  which 
the  article  was  reasonably  sus¬ 
ceptible,  it  follows  that  this 
action  .should  be  and  is  dis¬ 
missed.” 

Engagement  Picture 

The  Court  of  Appeals  reversed 
this  decision  on  the  authority 
of  a  precedent  in  an  action 
again.st  the  Augusta  (Ga.) 

Chronicle.  The  Chronicle  pub¬ 
lished  an  engagement  announce¬ 
ment  near  the  picture  of  a 
young  woman  of  apparently  the 
same  age  as  the  subject  of  the 
announcement,  holding  a  baby 
m  her  lap.  Here  the  court  held 
that  words  apparently  innocent 
oiay  convey  such  a  (libelous) 
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AURORA  BEACON-NIWS  ELGIN  COUR;, 

'  WRAP  UP  ^ 
THE  RICH 
NORTHERN  I 
ILLINOIS 
MARKET 


SEPARATE  LINE  RATES: 

Aurora  Boacen-Nowt  .  . 

Elgin  Courior-Nowt  .  . 

Joliot  Horald-Nows  .  .  . 

Total  .  . 

Thrifty  All-3  Rato  .  .  . 
BUY  ALL  3  AND  SAVE  . 


The  Copley  Big  3  Newspapers  in  Northern  Illinois  —  at 
Aurora,  Elgin,  and  Joliet  —  cover,  dominate,  and  sell  the 
state’s  number-one  market,  outside  Chicago.  And  when 
you  buy  all  3  of  the  Big  3,  you  save  9)*c  a  line! 


o-wr,:.  w .  “The  Ring  of  Truth” 

COPLEY  NEWSPAPERS 


15  "Hometown''  Newspapers  covoring  Northern  Illinois  —  Springfield,  Illinois  —  Greater  Lot  Angelos  — 
and  San  Diego,  California  .  .  .  Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  Newt  Service. 


new  plants  •  modernization  •  extensions 

LOCKWOOD  GREENE 

ENGINEERS  •  ARCHITECTS 
Boston  16  Moss.  New  York  17,  N.Y.  Spartanburg,  S.  C. 

316  Stucjti  Stf«  •  t  41  East  4?nd  Street  MotiJ  \ioni*  ry  Bldg 
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Classified  *8  Quarter-Century  Club 


Second  Car  Theme 
Set  for  Classified 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  LUCIE 
A.  SPICER,  Classified  Advertis¬ 
ing  Manager,  Quincy  (Mass.) 

“A  Used  Car  Is  The  Key  To  individual  ads  throughout  the  P(i-t>‘iot-Ledger. 
a  Two  Car  Family” — That’s  the  classified  pages.  •  *  * 

theme  CAMs  Avill  be  hearing  in  6.  A  novel  way  of  promoting  j  answered  a  blind  ad  placed 
the  next  few  months.  It’s  the  the  event  would  be  to  have  the  jjy  Worcester  (Mass.)  Tele- 
classified  page  version  of  the  car  salesmen  wear  ignition  keys  and  Gazette,  for  a  general 

newspaper  industry’s  Spring  in  their  lapels.  office  clerk.  The  job  was  for  a 

•Automotive  push  April  6-18.  7.  One  of  the  most  natural  clerk  in  the  classified  advertis- 

Where  new  car  ads  are  accepted  ways  to  promote  the  special  department,  which  was 

on  the  classified  pages  CAMs  automotive  days  is  by  running  farthest  from  my  thoughts  be- 
will  promote  this  aspect  of  the  banners  on  classified  pages  pro-  cause  I  had  been  schooled  in  sec- 
effort  under  the  standard  ban-  claiming  the  event, 
ner,  “Live  Better  By  Far  In  A  8.  If  it  is  feasible,  run  the 
Brand  New  Car.”  “key”  symbol  in  “cars”  during 

At  a  recent  brainstorming  ses-  time  the  campaign  is  run- 
sion  in  the  offices  of  the  Bureau  ^ing. 

of  -Advertising  ANCAM’s  top  9.  Have  slogans  set  in  type  for 
brass  came  up  with  14  sugges-  straight  classified, 
tions  which  will  be  included  in  I®-  Run  one-column  ads  with- 
the  automotive  merchandising  nut  cuts. 

package  designed  to  lend  impact  Suggest  to  the  used  car 

to  the  used  car  end  of  the  pro-  dealer  that  he  make  up  stickers 
gram.  Here  they  are:  or  Prire  tags  containing  the 

1.  Outline  details  of  the  auto-  ^  ^ 

•  •  ^  W’lnfiow’S 

motive  promotion  m  a  letter  to  m’ 

ov.„. .  u™  12.  Place  the  emblem  on  wait 
the  used  car  manager.  Show  him  , 

how  he  can  capitalize  on  the  ,,  , 

promotion  by  selling  the  “second  '  co-op  copy  ea  ei 
car”  idea  groups  or  associations. 

2.  The  “key”  symbol  which  is 
being  used,  makes  a  “Treasure 
Chest”  promotion  a  natural.  The  ® 

car  dealer  either  mails  out  or  Logos  of  the  used  car  theme 
hands  out  keys  to  prospective  featuring  two  different  keys, 
customers.  One  of  these  keys  symbolizing  a  two  car  family, 
fits  a  “treasure  chest”  in  which  will  be  furnished  by  the  Bureau 
is  a  prize  of  a  used  car.  ut  cost  and  will  also  be  made 

3.  Run  the  “key”  symbol  in  available  through  the  various 
front  page  boxes  as  a  reference  classified  promotion  services. 


By  Daniel  L.  Lionel 

C.AM,  New  Y'ork  Herald  Tribune 


*  1 


“xT  S7,214  Classified 

ANCAM  National  Want  Ad  .  j  ^  n  •  »  j 

Week  Chairman,  says,  “Per-  A"  Copy  Rejected 
haps  you  have  never  given  any  San  Francisco 

thought  to  participation,  but  Want  ad  copy  worth  $7,214.45 
now  more  than  ever  before  even  was  rejected  by  the  San  Fran- 

_  _ _  a  half  hearted  attempt  will  do  cisco  Examiner  during  1958,  a 

Indianapolis  to  add  punch  to  the  Total  tally  by  Guy  R.  Daniel,  classi- 

Selling  job  that  newspapers  will  fied  advertising  manager,  shows. 

_  do  in  the  coming  year.”  The  rejections  were  culled 

*  *  *  from  the  1,161,396  lines  of  clas- 

Correction — In  a  recent  Clas-  sified  by  five  full  and  part-time 
sified  Clinic  item,  George  Pap-  censors.  Rejections  exceeded  the 
pas,  assistant  classified  adver-  preceding  year,  when  the  total 
tising  manager  of  the  Wichita  was  $6,219.40. 

5-.^  p3  (Kans.)  Eagle,  was  termed  The  rejections  were  on  the 

CAM.  Actually,  Vernon  Wood  is  grounds  of  reader  protection 
the  CAM.  under  an  Examiner  policy  of 

*  screening  every  ad  offered. 

More  Visibility  * 

M|a||  PHiLAMLPHU  GpuenbergtoCuba 

A  30  percent  increase  in  visi-  Chicago 

bility  is  claimed  for  the  Phila-  Robert  Gruenberg  of  the  Chi- 


Chronicle 


For  banis  of  comparison  sec  Audit  Bureau 
('irculation  report  for  year  ending  Sept.  30.  1908 


Member  of 


The  Houston  Post 


W.  P.  Hobby  Oveta  Culp  Hobby 

Chairman  of  the  Board  President  and  Editor 


Rcprcsciitad  Natiomilly  by 
Moloney,  Rc9on  t  Schmitt 
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aRCLLATlON 


New  Type  Collection 
Used  by  Carriers 


By  George  A.  Brandenburg 


A  new  collection  aid  calcu¬ 
lated  to  be  of  additional  service 
to  Green  Bay  (Wis.)  Press-Ga¬ 
zette  home  delivery  subscribers 
was  put  into  use  recently  by  the 
paper’s  carriers. 

Every  Press-Gazette  carrier 
has  been  given  perforated  re¬ 
ceipt  cards  which  list  all  col¬ 
lection  dates  for  the  first  six 
months  of  1959.  In  operation, 
the  receipt  cards  serve  as  re¬ 
ceipts  for  the  subscriber  and 
accounts  receivable  for  the  car¬ 
rier  boy. 

Replace  Punch  Card 

As  the  carrier  makes  his 
weekly  rounds  to  collect  for  the 
Press-Gazette,  he  tears  one 
square  from  the  26-square  card 
and  gives  the  separated  part  to 
the  customer.  Each  square  is 
dated  for  quick  and  convenient 
reference.  The  system  replaces 
the  punch  card  system  formerly 
used  by  the  carriers,  said  Theo¬ 
dore  Dost,  Press-Gazette  circu¬ 
lation  manager. 

“The  first  of  the  26  stubs 
to  be  given  Press-Gazette  fami¬ 
lies  who  receive  their  paper 
through  carrier  delivei'y  listed 
the  route  number  and  phone 
number  of  the  carrier  boy  in¬ 
volved,”  explained  Mr.  Dost. 
“When  delivery  is  missed  or  con¬ 
tact  with  the  carrier  is  desired 
he  can  be  reached  at  the  num¬ 
ber  listed.” 

CURLING  CARRIERS 

Something  new  in  carrier  pro¬ 
motion  is  being  tried  this  win¬ 
ter  by  the  Prince  Albert  (Sask.) 
Daily  Herald  —  curling.  H.  B. 
Cowan,  formerly  circulation 
manager  and  now  general  man¬ 
ager  of  the  Herald,  says  the 
curling  carriers  have  taken  to 
the  Canadian  winter  sport  in  a 
most  amazing  way. 

“Believing  that  by  helping 
carriers  break  into  this  sport, 
we  would  have  a  means  of  build¬ 
ing  up  good  will  between  the 
paper  and  the  carriers  and  the 
paper  and  our  readers,  it  was 
decided  to  try  this  experiment,” 
said  Mr.  Cowan. 

Carriers  Form  Oub 

Forty  Herald  carriers  enrolled 
in  the  sport  and  formed  their 
own  curling  club  under  the  di¬ 
rection  of  Andy  Wizinsky,  Her¬ 
ald  circulation  manager.  The 


boys  engage  in  the  honorable 
game  of  curling  at  the  Prince 
Albert  Curling  Club. 

Dave  Roberts,  Herald  staff 
writer,  wrote,  in  parf,  as  follows 
about  the  initial  curling  match 
for  carriers: 

“Some  of  them  weighed  less 
than  the  total  weight  of  the  two 
stones  they  threw  each  end,  but 
40  Daily  Herald  carrier  boys 
had  themselves  a  great  time 
Sunday  afternoon. 

“They  had,  for  many  of  them, 
their  introduction  to  the  game 
of  curling,  in  what  is  perhaps 
the  only  league  of  its  type  in 
Canada.  For  others,  curling  is, 
not  a  new  game,  but  they  are 
getting  an  opportunity  to  im¬ 
prove  their  game  for  other  com¬ 
petitions  in  which  they  are  en¬ 
gaged.” 


HOUSE  NUMBERS 

The  Chicago  American  offers 
a  set  of  plastic  house  numbers 
to  subscribers  who  agree  to  take 
the  daily  and  Sunday  American 
for  a  period  of  13  weeks 
carrier  delivery. 

ADI)  POSTAGE  COST 


School  Records 
Opened  to  Press 

Plainfield,  N.  J. 

State  Commissioner  of  Edu¬ 
cation  Frederick  C.  Raubinger 
ruled  that  a  newspaper  has  the 
right  to  inspect  minutes  of  a 
Board  of  Education,  and  to  copy 
them  or  make  notes  from  them. 

In  a  precedent-setting  deci¬ 
sion,  Mr.  Raubinger  issued  an 
order  granting  the  Plainfield 
Courier-News  the  right  to  in¬ 
spect  the  minutes  of  the  South 
Plainfield  Board  of  Education 
and  to  make  notes  from  the 
minutes. 

The  newspaper  made  a  formal 
complaint  to  the  state  Depart¬ 
ment  of  Education  against  the 
South  Plainfield  board  when  two 
employes  of  the  newspaper,  both 
residents  of  South  Plainfield, 
were  prohibited  May  26  from 
copying  the  names  and  salaries 
of  teachers  for  the  1958-59 
school  year. 

Mr.  Raubinger’s  decision  is 
the  first  official  ruling  on  such 
an  issue  in  New  Jersey. 

According  to  Edward  Sacahr, 
counsel  for  the  Courier-News, 
the  decision  also  means  that 
salaries  must  be  adopted  at  pub¬ 
lic  meetings  and  names  and  sal¬ 
aries  included  in  the  minutes. 


A.  D.  Potter,  Montgomery 
(Ala.)  Journal-Advertiser,  re¬ 
ported  to  Southern  CMA  mem¬ 
bers  that  his  paper  has  decided 
to  add  postage  costs  to  subscrip¬ 
tions  outside  Alabama. 

The  Journal-Advertiser  is 
adding  15c  per  week  on  a  daily 
and  Sunday  subscription  and  10c 
per  week  daily  only  and  5c  on 
Sunday  only  subscriptions  out¬ 
side  the  state. 

“This  will  be  added  as  postage 
cost  to  our  quota  subscription 
prices  and  not  counted  as  an  in¬ 
crease  in  subscription  rates,” 
said  Mr.  Potter,  ‘“niis  will  give 
us  some  revenue  but  the  cost 
in  handling  will,  I  believe,  be 
10  or  20%  of  the  revenue  we 
receive.  On  our  size  newspaper, 
the  postage  alone  on  a  one-week 
subscription  to  the  daily  and 
Sunday  paper  in  the  5th  zone 
will  be  approximately  24c.  I 
do  not  know  how  much  revenue 
this  will  bring  in  but  we  are 
estimating  that  we  will  get  % 
of  the  increased  postage  rate 
effective  Jan.  1  by  adding  this 
postage  on  out  of  state  subscrip¬ 
tions.” 


Philadelphia  Bulletin 
Forum  Begins  Season 

Philadelphia 

Pennsylvanians  got  a  long 
look  at  their  new  governor, 
David  L.  Lawrence,  former 
mayor  of  Pittsburgh,  at  the 
opening  telecast  of  the  13th  an¬ 
nual  Bulletin  Forum  held  Jan. 
18,  two  days  before  the  inaugfu- 
ration. 

Questioning  the  new  governor 
to  obtain  a  preview  of  his  pro¬ 
gram  and  opinions  were  Miss 
Rebecca  Gross,  editor  of  the 
Lock  Haven  Express  and  presi¬ 
dent  of  the  Pennsylvania  Society 
of  Newspaper  Editors;  Frank 
Matthews,  political  expert  to 


School  Paper 
Evaluation 
Program  Set 

Lansing,  Mich. 
A  newspaper  evaluation  and 
awards  program  for  high  school 
publications  is  being  started 
here. 

Known  as  the  Central  Michi¬ 
gan  Journalism  Awards  Pro¬ 
gram,  it  is  being  sponsored  by 
the  Lansing  State  Journal,  and 
the  Central  Michigan  chapter 
of  Sigma  Delta  Chi,  journalism 
fraternity. 

According  to  Harold  C. 
Fildey,  public  relations  director 
of  the  State  Journal,  the  pro¬ 
gram  “is  aimed  at  establishing 
direct  contact  between  the 
schools  and  those  people  en¬ 
gaged  in  the  practice  of  jour¬ 
nalism.” 

The  purpose  of  the  program 
is  two-fold,  Mr.  Fildey  said. 

First,  it  is  intended  primarily 
to  offer  a  professionally-founded 
critical  service  for  the  teachers, 
sponsors,  and  students  involved 
in  secondary  school  journalism 
pi’ograms. 

A  second  aim,  is  to  encourage 
and  promote  journalism  at  the 
high  school  level. 

In  addition,  it  will  offer  the 
schools  —  upon  request  —  the 
services  of  newspaper  and  jour¬ 
nalism  faculty  people  (from 
Michigan  State  University)  to 
help  with  problems  and  in  the 
institution  of  new  programs. 

Evaluation  will  be  offered  in 
two  major  areas: 

1 —  The  school  newspaper  as  a 
whole. 

2 —  The  work  of  individual 
staff  members. 

New.spaper  awards  will  be 
made  in  two  divisions — letter- 
press  and  offset  printing  and 
multilith  and  mimeograph  re¬ 
production. 


Women’s  Career 


the  Pittsburgh  Post-Gazette  and  „  c  u  i 

Duke  Kaminski,  chief  of  the  rrograni  at  SCnool 


Evening  and  Sunday  Bulletin’s 
Harrisburg  Bureau.  Walter 
Cronkite,  CBS  news  analyst,  is 
serving  as  moderator  of  the 


The  1959  Forum  was  opened 
by  Robert  McLean,  president 
and  publisher  of  the  Bulletin. 
Mrs.  McLean  is  chairman  of  the 
Forum  Program  Committee. 

The  second  session  of  the 
Foi-um  will  feature  Pennsyl¬ 
vania’s  two  senators,  Hugh 
Scott  and  Joseph  S.  Clark,  who 
will  also  be  questioned  by  a 
panel  of  reporters. 


Columbia,  Mo. 

A  special  event  of  the  60th 
Anniversary  year  celebration  of 
the  School  of  Journalism  at  the 
University  of  Missouri  will  he 
a  three-day  program  Feb.  12.-W 
on  “Women  in  Journalism." 

Twelve  women,  some  of  them 
graduates  of  the  school,  will  dis¬ 
cuss  a  variety  of  careers  in  com¬ 
munications  which  are  open  to 
women,  sharing  their  own  ex 
periences. 

Nearly  a  third  of  the  over  300 
students  enrolled  in  the  School 
of  Journalism  are  women, 
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INTEGRITY 


jr\.efusal  to  compromise  on  small 
details  results  in  Better  Built  Hoe 

Equipment  .  .  .  Our  long  years  of  pioneering, 
specialized  engineering  experience  and  meticulous 
attention  to  your  production  requirements,  are  your 
guarantee  that  the  HOE  equipment  you  get  today 
will  stand  as  a  monument  to  your  good  judgment 
in  the  demanding  years  ahead. 

Buying  a  newspaper  press  is  probably  the  most 
important  purchasing  problem  you’ll  ever  face,  and 
if  you’re  concerned  with  the  future  of  your  paper, 
you’ll  welcome  the  certainty  that  you  can’t  make  a 
mistake  when  you  purchase  HOE  machinery.  Our 
superior  engineering  means  improved  performance 


and  production  .  .  .  more  important,  it  enable.s: 
you  to  step  up  your  operational  profits  in  a  matter 
of  weeks. 

We  take  pride  in  the  fact  that  HOE  machinery 
installed  in  1959  will  probably  be  running  efficiently 
and  profitably  in  the  year  2009.  Call  your  HOE 
representative,  let  him  review  your  present  problems, 
as  well  as  your  future  production  needs.  He  will  give 
you  valuable  recommendations  prepared  by  our  staff 
of  engineers . . .  There  is  no  charge  for  this  service  . . . 
Take  advantage  of  it  soon. 


<Sico,,we. 


910  tost  138th  Street  •  New  York  54,  N.Y. 

Salts  Officts:  NEW  YORK  •  BOSTON  -  CHICAtO  •  DALLAS  •  MIAMI  •  SAN  FRANCISCO 
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FAIRCHILD 

news 

Starting  Feb.  2,  WOMEN’S 
WEAR  DAILY  and  HOME  FUR¬ 
NISHINGS  DAILY  will  inaugu¬ 
rate  a  new  humorous  editorial  fea¬ 
ture.  consisting  of  a  series  of  pho¬ 
tographs  (one  each  day)  of  ani¬ 
mals  whose  looks  or  actions,  with 
captions,  suggest  parallels  among 
retail  store  personnel  or  store  cus¬ 
tomers.  The  idea  was  conceived 
by  Carol  Silverberg,  Fairchild’s 
circulation  promotion  manager. 

“^  hy  Editors  Have  Big  Waste¬ 
baskets  and  Small  Patience”  was 
the  subject  of  a  talk  given  by- 
Louis  B.  Goodenough  last  week 
before  the  Philadelphia  chapter  of 
■American  Public  Relations  .Assn. 
Mr.  (ioodenough,  editor  of  HOME 
FURNISHINGS  DAILY,  urged 
liis  listeners  to  be  friendly,  fair, 
frank  and  factual  with  reporters.  ' 


The  Feb.  2  issue  of  ELEC¬ 
TRONIC  NEWS  will  contain  a  ; 
special  supplement,  “Guidelines  to 
Defense  Contracts.”  57,000  copies 
of  the  Guidelines  edition  will  be 
mailed  te  provide  the  largest  pos¬ 
sible  distribution  of  this  govern¬ 
ment-military  procurement  direc¬ 
tory. 

Robert  Joose,  assistant  circula-  | 
tion  director  of  Fairchild  Publi-  ' 
cations.  Inc.,  served  as  a  member  i 
of  the  brainstorming  session  of  the  , 
Circulation  Round  table  of  the  1 
Associated  Business  Publications  | 
on  Jan.  28.  Panel  discussed  meth¬ 
ods  of  increasing  subscription  sales,  j 

Clara  Hancox,  editor  of  Cx)llegc  | 
Shop  section  of  DAILY  NEWS 
REfZORD,  and  Walter  H.  T.  Ray-  i 
mond,  MEN’S  WEAR  Magazine  j 
editor,  headed  a  panel  meeting  on  i 
“The  Young  Man’s  Market”  as  I 
guests  of  the  Young  Men’s  .Assn.  { 
of  the  men’s  apparel  industry.  Dis-  I 
cussion.  held  Jan.  29  at  Belmont  I 
Plaza  Hotel,  was  part  of  National  | 
Assn,  of  Retail  (ilothiers  &  Fur-  j 
nishers-New  York  University  | 
course  for  young  retail  executives.  ] 

Fairchild’s  Cincinnati  bureau 
will  be  augmented  by  members  of  j 
the  New  York  and  Boston  news  i 
staffs  of  FOOTWEAR  NEWS  to  : 
report  activities  of  the  National 
Shoe  Manufacturers  .Assn.’s  Fac¬ 
tory  Management  Conference  at  j 
the  Netherland-Hilton  Hotel,  Jan. 
.Il-Feb.  3.  William  Pyle,  editor, 
W.  D.  Williams,  advertising  di¬ 
rector,  will  both  be  in  attendance  I 
from  New  York  with  John  Ameer  I 
of  the  news  staff  and  Hugh  Kite  I 
of  the  Boston  office. 

FAIRCHILD 
Publications,  Inc. 

7  East  13th  St.,  New  York,  N.  Y. 

Publishtri  of 

Doily  News  Record,  Supermarket  News, 
Women's  Weor  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories,  j 
Men's  Weor,  Footweor  News.  Books.  : 


Charles  M.  Gruber,  former 
circulation  manager  for  the 
Palm  Beach  (Fla.)  papers  for 
many  years — to  the  Montgomery 
(Ala.)  Advertiser-Journal  as 
circulation  manager. 

*  e  * 

Mel  Hilderbrand,  formerly 

on  local  display  advertising 
.staff,  Rockford  (Ill.)  Morning 
Star  and  Register-Republic — to 
general  manager  of  Galena  (Ill.) 
Gazette  &  Advertiser. 

*  *  * 

Robert  F.  Bundy — from  wire 
editor  to  managing  editor  of  the 
Clovis  (N.  M.)  News-Journal, 

replacing  Charles  S.  Stan- 
F'lELD,  now  acting  postmaster. 

*  *  « 

Roy  G.  Brantley,  public  in¬ 
formation  officer  of  the  North 
i  Carolina  Personnel  Department 
j  and  former  staffer  of  the  Raleigh 
(N.  C.)  News  and  Observer  and 
Durham  (N.  C.)  Herald — to  city 
editor  of  the  Herald.  He  suc¬ 
ceeds  Russell  T.  Clay,  who  will 
become  a  special  writer  for  the 
Herald. 

*  «  * 

Richard  Bolick,  formerly  of 
the  Charlotte  (N.  C.)  Observer 
— to  the  advertising  department 
of  the  Kannapolis  (N.  C.)  Inde¬ 
pendent. 

*  «  ♦ 

Douglas  C.  Smith,  former 
secretary  of  the  Alabama  Press 
Association  and  lately  affiliated 
with  the  Progressive  Farmer 
magazine — to  news  editor  of 
the  Sampson  Independent  at 
Clinton,  N.  C. 

*  *  * 

Ann  Somers — named  woman’s 
editor  of  the  Reidville  (N.  C.) 
Review,  .succeeding  Mrs.  Gail 
Powell,  resigned. 

*  *  * 

Yard  Jones,  for  the  past  11 
years  a  reporter  for  the  Deseret 
News  and  Evening  Telegram, 
Salt  Lake  City — to  the  staff  of 
the  Salt  Lake  Tribune.  Richard 
P.  Hronek,  general  assignment 
l  eporter — to  capitol  beat  on  the 
Tribune,  replacing  Jerome  K. 
Full  who  is  covering  the  Legis¬ 
lature.  Harold  Schindler, 
foi-mer  police  reporter — named 
church  editor  of  the  Tribune. 
Roy  Robinson — from  city  desk 
to  police.  Tom  Korologos,  sports 
writer  for  the  Tribune  —  on 
world  tour  on  a  Pulitzer  scholar¬ 
ship. 

*  *  * 

Donald  M.  D’Elia,  former 
managing  editor,  Jersey  Shore 
(Pa.)  Morning  Herald  —  to  city 
editor,  Meriden  (Conn.)  Jour- 
7ial. 

*  *  * 

H.  T.  Brown,  formerly  with 
the  Los  Angeles  (Calif.)  Mirror 
News  advertising  department  — 
to  real  estate  editor,  replacing 
James  Speedie  —  now  assistant 
retail  advertising  manager. 


P 

John  Crockett,  formerly  on 
editorial  staff,  Hartford  (Conn.) 
Times  —  to  foreign  policy  ad¬ 
visor  for  the  Voice  of  America. 
Stanley  J.  Zabroski,  city  hall 
reporter  for  the  Times  16  years 

—  now  assistant  CE,  succeed¬ 
ing  Nat  a.  Sestero,  now  CE. 

•  ♦  * 

O.  E.  Rouse  —  honored  as 
the  Associated  Press  Corre¬ 
spondent  of  the  Year  by  the 
New  Mexico  Press  Association 
for  photographic  work  on  plane 
crash  death  of  Mike  Todd. 

*  *  * 

Martin  Elkort  —  now  writ¬ 
ing  Sunday  arts  column  for 
Santa  Fe  (N.  M.)  Neiv  Mexican. 

*  *  » 

Bob  Hamilton  —  from  the 
Olton  (Tex.)  Enterprise  to  the 
editorial  staff  of  the  Portales 
(N.  M.)  News-Trilnine. 

V  *  * 

O.  C.  McDavid,  news  editor 
of  the  Jackson  (Miss.)  Daily 
News  —  president  of  the  Jack- 
son  Press  Club. 

*  V  * 

Melvin  Steakley,  former  edi¬ 
tor  of  the  Irving  (Tex.)  News 

—  to  editor  of  the  Pasadena 
(Calif.)  Citizen. 

*  *  * 

Clayton  Hannon,  assistant 
sports  editor,  Klamath  Falls 
(Ore.)  Herald  and  News  —  to 


ersonal 

the  sports  department  of  the 
Portland  Oregon  Journal. 

o  *  * 

Earl  J.  LeClair  Jr.  —  to 
manager  of  the  Pittsburgh,  Pa., 
newspictures  bureau  of  United 
Press  Intel-national. 

«  *  * 

John  F.  Webb,  with  the  ad 
staff  of  the  Redondo  Beach 
(Calif.)  Daily  Breeze  since  1957 
—  new  retail  ad  manager. 

*  *  « 

Larry  Pearson,  city  editor  of 
the  Colorado  Springs  (Colo.) 
Free  Press  —  to  public  rela¬ 
tions  for  the  Broadmoor  Hotel, 
Colorado  Springs. 

*  «  * 

Thomas  G.  Wright,  press  sec¬ 
retary  to  Oregon’s  retiring  Gov¬ 
ernor  Robert  D.  Holmes  —  re¬ 
joined  news  staff  of  Salem  Ore¬ 
gon  Statesman. 

*  4>  * 

R.  Harlow  Schillios,  former 
reporter-photographer  for  Eu¬ 
gene  (Ore.)  Register-Guard  — 
on  pr  staff  of  Oregon  state  de¬ 
partment  of  agriculture. 

*  *  * 

Wally  Baer,  advertising 

staffer  on  the  Beaverton  (Ore.) 

Valley  News  —  joined  ad  staff 
of  Fairbanks  (Alaska)  News- 
Miner.  Ray  Brooks  has  replaced 
him  at  Beaverton. 


•TOTAL  SELLING’  LUNCHEON— Memberx  of  the  Boston  Ch^- 
American  Association  of  Newspaper  Representatives,  and  General  rooai 
Corp.  executives  attended  a  luncheon  meeting  last  week  to 
presentation  of  the  "Total  Selling"  program.  Seated  (left  to  rigml- 
Charles  Littlefield,  division  manager  Maxwell  House  Coffee;  JoiepI’ 
Gavin,  Johnson,  Kent,  Gavin  &  Sinding,  Inc.;  and  William  Ross, 
district  manager,  Jello-O  division  of  General  Foods.  Standing  (I*"  ™ 
right):  J.  R.  McLauchlen,  manager  agency  relations.  Bureau  of  Aov*'- 
tising,  ANPA,  who  made  the  presentation;  Robert  Carew,  Boston 
ager,  Story  Brooks  and  Finley;  and  James  Murphy,  Boston  managW' 
Moloney,  Regan  and  Schmitt. 
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Robert  Barry  —  resigned  Earl  McGuire,  member  of 
from  the  rewrite  staff  of  the  the  sports  staff  of  the  Raleigh 
Philadelphia  (Pa.)  Inquirer.  (N.  C.)  News  and  Observer  — 
Wilfred  Smith  —  resigned  to  American  Enka  (3orp. 
from  rewrite.  JOSEPH  Clark  —  *  •  • 

from  Inquirer  staff  to  real  estate  l.  Barron  Mills  Jr.,  31,  edi- 
business  in  New  Jersey.  WiL-  tor  of  the  Randolph  Guide, 
LIAM  Glover— resigned  as  night  Asheboro,  N,  C.  —  “Young  Man 
city  editor  of  the  Inquirer.  of  the  Year”  by  the  Junior 

*  ♦  •  Chamber  of  Commerce. 

Patrick  J.  Owens,  news  edi-  *  *  • 

tor  of  Richland  (Wash.)  Colum-  David  Coophi  retumM  to 
bia  Basin  News  —  resigned.  He  staff  of  the  Raleigh 

had  been  with  the  paper  since  News  and  Observ^ 

September  1955 ;  previously  with  a^fter  a  tour  of  duty  with  tht, 
Kalispeil  (Mont.)  Daily  Inter-  Force. 

Lake.  *  *  * 

*  *  *  David  Bloom  Jr.,  veteran  of 

T  cj _  J  more  than  30  years  with  the 

I.  Mich^^l  Se^  —  resigned  Memphis  (Tenn.)  Commercial 

from  rewrite  staff  of  the  Phila-  ^  _  now  sports  editor, 

delphia  iPa.)  Inquirer  to  work  g/cceeding  the  late  Walter  Stew- 
as  a  freelance  correspondent  ^ho  died  in  Nov.  Charles 
in  Israel.  He  had  worked  on  the  rj,  ^  ^r.  Bloom 

Inquirer  since  1945  and  was  a  executive  s^rts  editor. 


Alley,  Katz  Agency,  Inc.,  retiring  president;  and  Kay  Watson,  lexas  t  ^  T  tm 

H.rt-Hani;,  Newspapers^ncoming  secretary-treasurer.  GeORGE  L  GeIGF®  former  ™ 

managing  editor  for  11  years  of  newly-created 

Howard  Pugsley,  controller  Robert  Nicholson  —  named  the  New  Bedford  (Mass.)  Freeman  i 

of  the  Cleveland  (Ohio)  Press  general  manager  of  the  Bei’ea  Standard-Times  —  now  with  N.  as  Sunday  edi’ 

since  1947  and  a  member  of  the  Publishing  Company,  publishers  B.  Wakeman  Company,  public  ^  administrs 

paper’s  business  staff  for  43  of  the  Berea  (Ohio)  News  and  relations  and  house  magazines.  Congressman 

years  —  retiring  at  72.  Southwest  Shopper.  (kinnecticut.  Bob  No^ 

*  ♦  *  *  «  * 

Jean  Stetson,  classified  ad-  * _ 

vertising  .salesman  with  the  M  \r  K  m  i  tn 

Klamath  Falls  (Ore.)  Herald  Albuquerque,  N  M  bureau  to 

— J  XT-  ^  1  Los  Angeles  staff  of  the  Asso- 

f  ^  ^  r  ciated  Press.  MURRAY  Fromson 

^.^ed  to  move  to  Sacramento,  _  ^  L.  A.  staff 

*  ,  ,  of  AP. 

Ed  McManus,  former  Salt  ♦  •  • 

Lake  City  (Utah)  Tribune  Frank  Kelley,  editor-pub- 
staffer  —  to  the  Associated  lisher  of  weekly  Hutchinson 
Press  at  Cheyenne,  Wyo.  (Kans.)  Record  —  administra- 

*  *  ♦  tive  assistant  to  chairman  of 

Marvin  M.  Midgette  —  from  Republican  State  Committee. 

managing  editor  to  assistant  *  *  • 

publisher  of  the  Lebanon  (N.  vrwir  vx-xt^ait 

17..11  XT  tah  tt  a  w  V  oyle  ivENDALL  from  cir— 

.)  Valley  News.  John  H.  Au-  ,  ...  cn  • 

BAM  /.A—  _A  Ai.  culation  manager  of  the  Elkins 

—  from  reporter  on  the  Va  i  Inter-Mountain  to  cir- 

Xeene  (N.  H.)  Evening  Senti-  ^  inter  fountain  w  cir 

Ml  a.i-aa-  e  *1.-  culation  manager  of  the  Farm- 

W  S'foHowUU.'  <''•  “■> 

tion  of  News  Editor  Michael  ♦  *  * 

J.  De  Sherbinin.  Vincent  C.  Seun,  49,  pub- 

*  *  *  lisher  of  the  La  Habra  (Calif.) 

John  T.  Jones  Jr.,  president  Star  from  1948  until  1956  when 

of  the  Houston  (Tex.)  Chronicle  he  sold  the  company  —  to  as- 
~  Variety  Club’s  “Man  of  the  sistant  publisher  of  the  Buena 
Year”  for  contributions  to  civic  Park  (Calif.)  News,  replacing 
•^a'cs.  Gordon  D,  Wimpress,  72,  who 

*  •  •  is  retiring. 

Arthur  Laro,  executive  edi¬ 
tor,  and  S.  E.  Buttrill,  produc¬ 
tion  superintendent  —  elected 
y|S®P*'csidents  of  the  Houston 
(Texas)  Post.  Mr.  Laro  will 
oow  supervise  Post  promotion, 
and  Mr.  Buttrill  its  distribu¬ 
tion. 

*  *  •  G.  H.  Grosvenor,  business 

John  F.  Lynch,  a  former  manager  of  the  Mesa  (Ariz.) 

Midwestern  newspaper  reporter  Tribune  for  six  years  —  now 
and  UP  staffer  —  now  assistant  resident  publisher  of  the  Gallup 
p^tor  of  Public  Affairs  for  (N.  M.)  Independent,  succeed- 
t-BS  News.  ing  Wallace  Leach. 

editor  &  PUBLISHER  for  January  31,  1959 


James  A.  Bailey,  formerly 
on  the  Kent  (O.)  Record  Cour¬ 
ier  staff  —  to  Roadway  Express, 
Inc.  public  relations. 


reader  interest  mth 

WORD-A-DAY 


(,re-sus  i-tdit )VERB 

TO  REVIVIFY; RESTORE. 
ESPECIALLY  PROM  AP¬ 
PARENT  DEATH  OR 
UNCONSCIOUSMESS 
the  smell  of  ham  'N  E&6S 
;  USUALLY  WAKE5  HIM  UP  IN 


by  Bach 

Six  1  col.  mat  releases  weekly 

•  Appeals  to  students, 
teachers  and  parents 

•  Makes  vocabulary-building 
tun  for  everyone 

•  Attracts  readership 
through  its  humorous, 
eye-catching  approach 

Put  Word-A-Day  fo  work  for 

you.  Send  for  samples  today! 

CHIC  aoo 


Emory  Bahr,  executive  edi¬ 
tor  and  general  manager  of  the 
Santa  Fe  (N.  M.)  New  Mexican 
—  promoted  to  executive  vice- 
president  and  general  manager. 


Allege 


Robert  A.  Cooper,  Genl.  Mgr. 
Sun-Times  Plaza,  Chicago  tl. 


Personals 

(Continued  from  page  37) 


Donald  Eisman  —  from  the 
Portland  (Me.)  Evening  Ex¬ 
press  to  Meriden  (Conn.)  Jour¬ 
nal  as  suburban  editor;  re¬ 
placed  by  Waldo  E.  Perry,  from 
the  Portland  Sunday  Telegram. 

^  *  If 

James  J.  Halsema,  former 
Manila  newspaperman  and  later 
correspondent  for  the  Associated 
Press  —  to  the  U.  S.  Informa¬ 
tion  Agency  as  director  of  plan¬ 
ning. 

♦  «  « 

Thomas  A.  Davis,  acting  gen¬ 
eral  manager  of  the  Pottsville 
(Pa.)  Republican  since  the 
death  of  J.  H.  Zerbey  III  last 
year  —  now  general  manager. 

*  *  • 

William  C.  Sexton,  London 
bureau  manager  of  UPI,  and 
Vanja-Marianne  Asp  of  Stora 
Essingen,  Stockholm  —  married 
in  London. 

*  «  * 

William  E.  Folsom  —  re¬ 
signed  as  editor  of  the  McAles- 
tcr  (Okla.)  News-Capital  to  be 
president  of  American  Public 
Relations,  Inc.,  Oklahoma  City. 
Fred  G.  Turner,  son  of  Pub¬ 
lisher  Lowell  S.  Turner,  becomes 


WEST  OF  CHICAGO? 

WE’VE  EXPANDED  .... 
and  now,  Joan  Williams  at 

Editor  &  Publisher’s 

Cliirngo  office: 

360  North  Michigan  Ave., 

Phone  STale  2- IROR 

will  assist  in  placing  your 

Uf  CLASSIFIED  AD! 

The  deadline  of  necessity  will 
be  II  A.M.  Tuesdays  preced¬ 
ing  publication.  (New  York 
ofiSce  remains  Wednesdays 
before  4) . 

hul  ,  ,  , 

The  convenience  and  person¬ 
alized  service  should  more 
than  compensate  for  the 
earlier  deadline. 

WRITE— WIRE— PHONE 
or  STOP  IN  .  .  . 

(All  box  replies  and  corre¬ 
spondence  handled  from  New 
York  office,  1475  Broadway, 
New  York  36,  Phone  BRyant 
9-3052) 


editor  in  addition  to  being  asso¬ 
ciate  publisher. 

a  *  « 

Bobbie’dine  Rodda,  staff  mem¬ 
ber  of  Glendale  (Calif.)  News- 
Press  more  than  two  years  — 
now  an  associate  women’s  edi¬ 
tor. 

V  «  « 

Edward  Lehman,  publisher 
of  the  Longmont  (Colo.)  Tinies- 
Call  —  elected  a  director  of  the 
Longmont  National  Bank. 

*  *  * 

Al  Reginelli,  recent  grad¬ 
uate,  University  of  Cincinnati 
College  of  Business  Administra¬ 
tion  —  to  the  Cincinnati  En¬ 
quirer’s  retail  advertising  staff. 
Robert  J.  Doud,  former  Borden 
Foods  Co.  sales  supervisor  —  to 
the  Enquirer’s  general  advertis¬ 
ing  staff. 

*  V  * 

Harold  A.  Morse,  former  edi¬ 
tor  of  the  w'eekly  Maryville 
(Tenn.)  Enterprise  —  to  Wil¬ 
mington  (N.  C.)  News  City 
Hall-county  building  beat. 

*  *  * 

Haig  Keropian,  with  Fair- 
child  Publications  in  Los  An¬ 
geles  for  past  seven  months  — 
now  associate  editor  of  Van 
Nuys  (Calif.)  Netvs. 

*  *  * 

Wilbur  Kinley  —  resigned 
from  the  sports  staff  of  the  San 
Antonio  (Tex.)  News, 

V  «  * 

M.  J.  Oliver  —  to  city  circu¬ 
lation  manager,  Sacramento 
(Calif.)  Bee  succeeding  LaMar 
Darter,  now  handling  a  Bee 
agency. 

♦  *  ♦ 

Earl  Lawson,  baseball  re¬ 
po  I’ter  of  the  former  Cincinnati 
(Ohio)  Times-Star  —  taken 
over  that  chore  for  the  Post- 
Times-Star,  replacing  Bob  Pille 
who  wrote  baseball  last  season, 
and  w’ill  cover  Redleg  training 
at  Tampa. 

*  *  * 

Dave  Sideon  —  formerly  gen¬ 
eral  reporter  for  North  Holly¬ 
wood  (Calif.)  Valley  Times  — 
now  sports  writer  replacing 
Charles  Sexauer,  resigned. 

«  «  * 

Rev.  a.  Clay  Sicher,  former 
columnist  for  the  Waverly  (N. 
Y.)  Sun  —  to  correspondent  for 
the  Scranton  (Pa.)  Times  in 

Northeastern  Pennsylvania, 
v  «  * 

Ken  Smith,  in  newspaper 
work  in  Canada  and  Great  Brit¬ 
ain  the  past  nine  years  —  to 
head  of  the  Toronto  (Ont.) 

Globe  &  Mail’s  news  bureau  at 
Vancouver. 

*  *  ♦ 

Richard  F.  Pourade,  editor 
of  the  Son  Dtefiro  (Calif.)  Union 
—  named  editor  emeritus.  Her¬ 
bert  G.  Klein,  executive  editor 
since  1957  —  takes  over  duties 


as  editor.  Mr.  Pourade  will  write 
a  history  of  San  Diego  County. 

*  V  * 

Ken  Smith,  formerly  wdth 
the  Anderson  (S.  C.)  Indepen¬ 
dent  —  to  the  Longmont  (Colo.) 
Times-Call  as  circulation  and 
promotion  manager. 

*  *  « 

Jim  Mayes,  oil  editor  of  the 
Lubbock  (Tex.)  Avalanche- 
Journal  —  to  Petroleum  Week 
as  editor  at  Tulsa. 

«  «  * 

Daniel  L.  Martin,  circula¬ 
tion  manager  of  the  Wilming¬ 
ton  (Del.)  News-Journal  since 
1945  —  to  circulation  director. 
Virgil  Fassio,  former  circula¬ 
tion  manager  of  the  Tarentum 
(Pa.)  Valley  Daily  News  and 
wdth  the  N-J  Co.  since  July  as 
assistant  manager  —  now  cir¬ 
culation  manager. 

4c  «  * 

Glenn  W.  Pfeil  —  from  gen¬ 
eral  manager  to  co-publisher  of 
the  twice-weekly  Torrance 
(Calif.)  Herald. 

*  «  v 

J.  Leland  Goi’RLEY,  publisher 
of  the  Henryetta  (Okla.)  Free- 
Lance  —  administrative  assist¬ 
ant  to  Governor  Edmondson. 
Bill  Tharp  —  from  news  and 
sports  editor  to  managing  edi¬ 
tor  of  the  Free-Lance;  John  T. 
Morris  —  from  mechanical  su¬ 
perintendent  to  business  man¬ 
ager. 

♦  ♦  ♦ 

Virgil  Adams,  editor  and  pub¬ 
lisher  of  the  Greenwood  (Miss.) 
Morning  Star  for  three  years  — 
to  editor  of  the  Straslmrg  (Va.) 
Northern  Virginia  Daily. 

*  *  * 

Bill  Montgomery,  El  Paso 
(Tex.)  Times  —  president  of 
the  El  Paso  Press  Club. 

*  *  * 

Thomas  C.  Lucet,  formerly 
with  the  advertising  staff  of  the 
South  Boston  (Mass.)  Tribune 
—  to  the  Chelsea  (Mass.)  Rec¬ 
ord  as  advertising  salesman. 

v  *  * 

Lawrence  J.  Krakower,  as¬ 
sistant  local  ad  manager.  New 
York  Post  —  now  local  ad  man¬ 
ager. 

*  «  * 

M.  E.  Prichard,  foi’merly 
with  the  Chicago  City  News  Bu¬ 
reau  and  the  Glen  Ellyn  (Ill.) 
News  —  to  vicepresident-opera¬ 
tions  for  C.  P.  Clare  &  Co., 
manufacturer  of  relays  and 
switches  in  Chicago. 

*  *  * 

Ernest  B.  Hunter  —  retired 
at  70  after  48  years  of  newspa¬ 
per  work  in  North  Carolina.  He 
was  with  the  Charlotte  (N.  C.) 
Observer  29  years,  as  managing 
editor  and  assistant  to  the  presi¬ 
dent. 

i|c  ♦ 

John  C.  Wilson,  formerly 
classified  advertising  manager 

EDITOR  8C  PUl 


of  the  Cincinnati  (Ohio)  Times- 
Star  —  appointed  want  ad  di¬ 
rector  of  the  Passaic-Clifton 
(N.  J.)  Herald-News. 

4>  *  4c 

Roy  G.  Brantley,  assistant 
city  editor  of  the  Raleigh  (N. 
C.)  News  &  Observer  —  now 
CE,  succeeding  Russell  T.  Clay 
—  now  special  writer. 

4c  4c  * 

Marvin  M.  Midgette,  man¬ 
aging  editor  of  the  White  River 
Junction  (Vt.)  Valley  News  — 
appointed  assistant  publisher. 
John  Henry  Auran,  previously 
with  the  Keene  (N.  H.)  Evening 
Sentinel  —  now  ME. 

*  *  * 

Stephen  Bogardo,  formerly 
of  the  South  Bend  (Ind.)  Trib¬ 
une  and  Union  City  (N.  J.) 
Hudson  Dispatch,  has  joined  the 
Indianapolis  bureau  of  the  As¬ 
sociated  Press. 

4c  4c  4c 

Doug  Early,  former  reporter- 
photographer  in  the  Marines  — 
to  the  staff  of  the  El  Paso 
(Tex.)  Times. 

4c  4c  * 

Bill  Birch,  recent  graduate 
of  the  University  of  .Arizona 
Journalism  Department,  joined 
the  El  Paso  CTex.)  Times  staff 
as  photographer  and  sports  staff 
assistant. 

4c  *  * 

Dorothy  Hubbard  Powell  — 
resigned  fi’om  the  Society  De¬ 
partment  of  the  El  Peiso  (Tex.) 
Times  after  5%  years. 

*  *  * 

Philip  Lilly,  courthouse  re¬ 
porter  —  promoted  to  area  news 
editor  of  the  Orange  (Tex.) 
Leader,  succeeding  Mary  .Alice 
Lakey,  who  retired  to  free-lance 
writing. 

4c  *  * 

H.  R.  (Bud)  Ekins,  manag¬ 
ing  editor  since  April,  1953  — 
named  editor  of  the  Schenectady 
(N.  Y.)  Union-Star.  SHERMAN 
LiTCHnELD,  formerly  of  the 
Glens  Falls  (N.  Y.)  Tones  and 
Post-Star  —  to  the  copy  desk 
of  the  Union  Star.  Victoria 
Miraglia,  formerly  women’s 
news  editor  of  the  Port  Chester 
(N.  Y.)  Item  —  to  the  women’s 
department  of  the  Union-Star. 
Lee  H.  Jacobson,  former  sports 
publicity  director  at  Guilford 
(N.  C.)  College  —  to  the  sports 
department  of  the  Union-Star. 


AP  Names  Chin 

Seoul,  Korea 
C.  S.  Chin,  acting  senior  ne^^ 
correspondent  for  the  Associ¬ 
ated  Press  here  for  two  years- 
has  been  appointed  AP  corre¬ 
spondent  and  general  rep^ 
sentative.  Mr.  Chin  joined  A 
in  Pusan  in  1953  and  trans¬ 
ferred  to  Seoul  in  1954. 
LISHER  for  January  31,  l’^^ 
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8  NEW  CLIENTS 

Now  Using  The  Finest  Foreign  Serriee  in  The  World 


BASIL  WALTERS,  recently  named 
Editor  of  The  Chicago  Daily  News 
by  Marshall  Field,  Jr.,  will  be  de¬ 
voting  even  more  time  and  vigor  to 
the  Foreign  Service  which  he  has 
directed  for  15  years. 


Selected  by  the  Enterprising 
WI’:STCI1ESTRR  COEX'I'V  XICWSPAPERS 


The  Maiiiaroiieek  Daily  Times 

The  Mount  Vernon  Daily  Argus 

The  New  Rochelle  Standard  Star 
The  Ossining  Citizen  Register 
The  Port  Chester  Daily  Item 
The  Tarrytown  Daily  News 

The  White  Plains  Reporter  Dispatch 
The  Yonkers  Herald  Statesman 


THE  CHICAGO  DAILY  NEWS  FOREIGN  SERVICE  IS  DISTRIBUTED  BY; 


The  Register  and  Tribune  Syndicate 

DES  MOINES.  IOWA  488  MADISON  AVE..  NEW  YORK  CITY 


two.month  trial  of  cdn  by  teletype  now  available  in  open  territory 
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Crescent,  Fla. 
Johnson  has  an- 


tinie  to  the  Johnson  Home  Ap¬ 
pliances  firm. 

.4.  C.  Santo,  Orlando  newspa¬ 
per  broker,  handled  the  sale. 


Richard  Stark  Buys  Hogue.  Mr.  McKinstry’s  wife*  New  Weekly  Thomson  Newspapers 

3  Florida  Weeklies  HSe^paftnersS”  Amesbury,  Mass.  Acquire  24th  Daily 

Crescent,  Fla.  ♦  ♦  •  In  a  new  expansion  move,  the  Cornwall,  Ont 

W.  H.  S.  Johnson  has  an-  Bellflower,  Calif.  Amesbury  Dcnly  News  an-  jhe  Cornwall  Standard-Fret- 

nounced  the  sale  of  the  Cres-  Maurice  Harris  purchased  the  nounces  the  publication  of  a  new  became  the  24th  Cana- 

cent  City  Journal,  the  West  interests  of  Maurice  Harris,  weekly  tabloid  newspaper,  the  jjan  jaily  newspaper  to  be 

Volusia  Journal  and  the  Hast-  Publisher  of  Bellflower  Enter-  Mernmoc  (Mass  )  Independent,  ^^^ed  by  Thomson  Newspapers 

ings  Journal  to  Richard  G.  Publications.  Mr.  Harris  Mrs.  Benjan^  Patten  is  news  Limited.  It  has  been  owned  by 

Stark,  of  Detroit,  Mich.  All  assumed  presidency  and  con-  ^itor  while  William  Miller,  edi-  ^be  Fleming  family  and  asso- 

three  papers,  in  Northern  Flor-  trolling  interest  of  the  five  semi-  u  _  ciates  of  the  Owen  Sound  Sun- 

ida  are  published  here.  weekly  Herald  Enterprise  pub-  News,  is  editor.  William  S.  Times,  not  involved  in  the  trans- 

,  ,  11  j  4.  u-  lications  with  circulation  of  over  Wasserman,  Jr.  is  publisher  of  action. 

Mr  Johnson  will  devote  his  gg  the  Amesbury  Daily  News.  K.  R.  Thomson,  president  of 

time  to  the  Johnson  Home  Ap-  ***  ***  mv  xr  *  •*  , 

iilimcps  firm  *  *  •  •  *  •  Thomson  Newspapers  .said  there 

‘  mill.  Humboldt,  Neb.  Bay  St.  Louis,  Miss,  would  be  no  change  in  the  pa- 

.4.  C.  Santo,  Orlando  newspa-  Announcement  of  the  pur-  Powell  Glass  Jr.,  vicepresi-  per’s  editorial  policy  and  it 
per  broker,  handled  the  sale.  chase  of  the  Humboldt  Standard  dent  of  the  Lynchburg  (Va.)  would  remain  under  present 

Mr.  Stark  has  had  10  years  by  Wayne  Friedlys  from  Mr.  News  and  Advance,  has  pur-  management.  John  B.  McKay  is 

of  experience  in  the  daily  news-  and  Mrs.  Ben  Mitchell  has  been  chased  the  Sea  Coast  Echo,  67-  editor  and  publisher,  and  P.  S. 

paper  and  magazine  field  in  made.  The  Mitchells  and  Fried-  year-old  weekly  here.  Mr.  Glass  Robertson  is  general  manager. 

Michigan.  His  father,  George  lys  have  been  in  partnership  in  is  a  former  co-publisher  and  as-  «  *  * 

W.  Stark,  has  been  associated  the  Standard  since  1950.  sistant  general  manager  of  the  Houston  Mo 

with  the  Detroit  News  more  *  *  *  Lynchburg  papers.  Mrs.  Glass  rri,.  Tpvsic  rmmtv  Printin* 

than  40  years.  r  Norfolk.'vTx  managing  editor.  Co.,  publisher  of  the  Houstl 

*  *  *  'William  K.  Diehl,  former  '  ®  if  ^  ^  ^  "5  ®  ^  Repubficon,  was  sold  by  Mr.  and 

Astoria,  Ill.  Norfolk  Ledger-Star  sports  edi-  Pffl  H.  (^apman  Com-  Burkhead  to  the 

Mr.  and  Mrs.  K.  K.  Stevens  of  tor  and  more  recently  news  di-  °  Houston  Herald.  The  Republi- 

Ord,  Neb.,  purchased  the  As-  rector  for  radio  station  WLOW  •  ♦  *  ^  be  published 

toria  Argus-Searchlight  from  (Norfolk),  has  acquired  WISP  Dallas,  Tex.  by  the  Herald.  The  Burkheads 

A.  M.  Price,  owner,  publisher  in  Kinston,  N.  C.,  and  expects  Sam  P.  Harben,  80,  publisher  retired  from  the  newspaper  and 


ny  of  Atlanta,  Ga.  Houston  Herald.  The  Republi- 

*  *  *  can  will  continue  to  be  published 

Dallas,  Tex.  by  the  Herald.  The  Burkheads 
Sam  P.  Harben,  80,  publisher  retired  from  the  newspaper  and 


and  editor  since  1903.  Mr.  Price  to  begin  operation  there  early  suburban  Richardson  printing  business. 

.said  he  will  retire.  next  month.  Echo  for  58  years,  has  sold  his  4c  *  * 

*  *  ♦  Mr.  Diehl,  a  20-year  veteran  interest  in  the  weekly  to  0.  A.  Newmarket,  Ont 

O’Neill  Neh  newspapering  in  Norfolk  and  Spotts,  his  longtime  partner  in  Newmarket  Era  arid  Ex- 

The  O’Neill  Frontier  has  been  Richmond,  became  sports  editor  Harben-Spotts  Printing  Co.  press,  one  of  Ontario’s  oldest 
sold  by  c;-publishers  Carroll  W.  the  Ledger-Star  in  1947  He  *  *  *  weeklies,  was  sold  to  James  Bax- 

Steward  and  W  Trl  Tadd  ta  resigned  that  post  in  1957  to  Greenville,  S.  C.  ter,  former  president  of  McKim 

Alan  Cramer  and  James  Cham-  WLOW.  D.  W.  Hiott,  Sr.,  for  more  Advertising  Ltd  Toi-onto.  Ian 

nion  both  of  Wavne  Neh  ♦  ♦  ♦  than  a  quarter  of  a  century  Baxter,  a  son,  has  been  named 

Mr.  Cramer  has^ublished  the  Milford,  Iowa  P'^^lisher  of  the  Greenville  Ob-  publisher,  and  John  Struthers, 

Wayne  Herald  since  1954.  Mr.  W.  E.  Beck  Jr.,  publisher  of  server,  a  weekly  newspaper,  an-  managing  editor. 

Champion,  advertising  salesman  the  Spirit  Lake  Beacon  and  f tt  ^  tj  » 

for  the  Herald  for  six  months.  Clear  Lake  Mirror-Reporter,  has  ^  Bennett  111  ol  Tuskegee,  .41a. 

will  manage  the  Frontier.  purchased  the  Mii/ord  Mail  from  Greenville,  for  the  past  four  Mr.  and  Mrs.  Hal  Fisher,  co- 

♦  •  ♦  Art  Schuneman.  Mr.  and  Mrs.  charge  publishers  of  the  Tuskegtt 

T  /-i  1  Earl  Rvnerson  who  have  been  office  of  Americas  News,  took  over  as  publishers  of 

wu  I,  wfth  Beacon  will  Textile  Reporter.  the  Wetumpka  Herald.  Mrs. 

1  Walter  R.McKinstry,  former-  Beacon,  will  manage  ^  ^  ^  Fisher  will  be  editor.  Mr.  Fisher 

ly  with  the  Colorado  Sprmp.s  ,  ,  .  Anderson,  Calif,  succeeds  his  mother-in-law,  Mrs. 

Gazeffe-Teleprap/i,  and  for  sev-  •  Lo^^j^  B  Wisher, 

eral  years  business  manager  of  oLATOn,  lex.  /  •  "•  auu  i«io.  uwjr  ^  ^  * 

the  Grants  (N.  M.)  Beacon,  pur-  Sale  of  the  Slatonite  has  been  Richardson  has  purchased  the  „  . 


pion,  both  of  Wayne,  Neb. 

Mr.  Cramer  has  published  the 
Wayne  Herald  since  1954.  Mr. 


Tuskegee,  .41a. 


*  *  *  Fisher  will  be  editor.  Mr.  Fisher 

Anderson,  Calif,  succeeds  his  mother-in-law,  Mrs. 
F.  W.  Braun  and  Mrs.  Joy  Lottie  B.  Golson,  as  publisher. 


eral  years  business  manager  of  Slaton,  Tex.  Braun  ana  Mrs  Joy  — 

the  Grants  (N.  M.)  Beacon,  pur-  Sale  of  the  SlatonUe  has  been  Richardson  has  purchased  the  *  *  * 

chased  the  Julesburg  Grit-Advo-  announced  by  its  former  pub-  „  Patton sburg.  Mo. 

cate,  59-year-old  county  seat  Hshers,  Francis  E.  Perry  and  ^  Gilbert  Hutchinson,  a  printer 

weeklv  from  Eueene  and  Helen  Richard  H.  Perry.  New  owners  Mrs.  Kerr  has  published  the  on  the  Pattonsburg  Call,  leased 
’  ^  are,  Joel  R.  Combs,  formerly  of  News  since  the  death  of  her  the  paper  and  its  equipment 

-  - - 1  Pampa;  Woodie  Rooser  Jr.,  husband,  Paul,  last  May.  Sale  from  H.  E.  Gooden,  who  is  re- 

AIICTDAI  lA'C  I  Houston;  and  Charles  Cullin  of  was  negotiated  by  A.  W.  Stypes  tiring. 

AUd  I  KALIA  O  I  McLean.  Mr.  Combs  and  Mr.  &  Co.,  San  Francisco  brokers.  *  ♦  * 

C  !•  tA/  1,1  Rooser  have  moved  to  Slaton  Mr,  Braun,  who  is  working  Humboijit,  Neb. 

cxpanaing  YY  ealTn  where  they  will  serve  as  editor  on  an  oil  refinery  project  in  Mr.  and  Mrs.  Ben  Mitchell, 

Offers  ODDOrf unifies  business  manager,  respec-  Thailand,  will  serve  the  new  publishers  of  the  Humboldt 

I  tively.  The  Perrys  plan  to  enter  partnership  in  an  advisory  capa-  Standard  since  1936,  sold  the 

Investigate  the  developments  1  the  newspaper  business  else-  city.  weekly  to  Mr.  and  Mrs.  Wayne 

that  are  taking  place  —  In-  !  where.  Mrs.  Richardson,  who  will  be  Friedlv 

dwe*oprS?St,'“h®g'h  '2ta“n*da.^  i  *  *  •  the  new  publisher  of  the  News,  ’  *  *  * 

of ‘*ov\r  S®  ARCHER  CiTY,  Tex.  will  move  to  Anderson  with  her  victor  J.  Lord,  publisher  of 

companies  that  are  operating  Jim  Caton,  reporter  on  the  family  from  Ontario,  Ore.  She  Brooksville  (Fla.)  Sun  for 

rnAu«r*a?^'°°°'°“  Wichita  Falls  Record  News,  has  has  operated  the  news  bureau  in  past  10  years,  sold  the 

To  kaoD  In  touch  with  markntina  !  Purchased  the  Archer  County  Boise  Idaho  paper’s  assets  to  Almon  Brooks 

advorihing,  publishing  and  graph?c  News.  The  paper  had  been  pub-  Statesman.  Wilder  and  Eloise  Wilder,  who 

srh  in  Australia  road  I  Hshed  by  the  Martin  family  ♦  *  *  continue  to  publish  the  26- 

—  '  since  it  was  founded  in  1908  by  Richmond,  Mo,  year  old  weekly. 

i  the  late  Charles  Martin  Sr.  The  Ray  County  Herald  and  A.  C.  Santo,  newspaper  broker 

!  The  new  owner  has  worked  Ray  County  Conservator  are  of  Orlando,  Fla.,  negotiated  the 
I  for  the  Sherman  Democrat,  as  now  under  one  ownership.  Wil-  sale. 

PoMtsW  fertHighar  reporter  for  United  Press  and  liam  McCrea  has  purchased  the  The  new  owners  have  re 

Anniul  Sobhcription  to  U.  S.  |8  copy  editor  for  the  Wall  Street  interests  of  his  former  partners,  cently  been  associated  with  the 
II  HonrfHoa  St..  SydMy.  AMfroRo  Journal.  Mr.  and  Mrs.  Allen  Miller.  Rogers  (Ark.)  Daily  News. 
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AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  k««p  In  touch  with  markutlng, 
edverthing,  publishing  and  graphic 
arh  in  Australia  read 


mSPAPERHEWS 


^mbltshsd  farttiighiij 


News.  The  paper  had  been  pub¬ 
lished  by  the  Martin  family 
since  it  was  founded  in  1908  by 
the  late  Charles  Martin  Sr. 


TELETYPESETTER  USER  REPORT:  Dallas,  Texas 


Oval  layout  at  Dallas  Morning  Nows  steps  up  efficiency 
of  composing  room  for  both  maintenance  oncf  monitoring. 


at  the  Dallas  [Texas)  Morning  News— 

Type  production  practically  doubled 
with  Teletypesetter 


Production  of  straight  type  matter 
has  practically  doubled  at  the  Dallas 
(Texas)  Morning  News  since  instal¬ 
lation  of  Teletypesetter  equipment  a 
year  ago.  Employees  prefer  it  to  man¬ 
ual  operation,  and,  as  Cliff  Wright, 
Composing  Room  Foreman,  says, 
“It  ftives  us  more  type  when  we  need 
it.”  More  type  for  a  lower  cost,  too. 

Here’s  an  idea  for  composing  room 
layout  in  which  other  papers  may  be 
interested.  Teletypesetter  operating 
editor  &  PUBLISHER  for  January 


units  on  7  machines  are  arranged  in 
an  oval.  It  is  very  practical  both  for 
monitoring  and  maintenance. 

Obviously,  there’s  a  substantial 
dollar  and  cents  saving  behind  this 
production  story  at  a  large,  metro¬ 
politan  daily  like  The  Dallas  Morn¬ 
ing  News.  If  you  want  these  “hard 
cash”  facts,  get  off  a  letter  at  once  to 
Dept.  7,  Fairchild  Graphic  Equip¬ 
ment,  Fairchild  Drive,  Plainview, 
Long  Island,  N.  Y. 

31,  1959 


Perforating  units  are  installed  next  to  oper- 
oting  machines,  oil  connected  by  transmitters 
and  reperforators  through  o  switching  pone!. 


fOiv.  of  Fainhild  Comoro  and  Imtrumont  Corp. 


f  District  OfRces:  Eostchester,  N.  Y.; 
'  Atlanta,  Go.;  Chicago,  III.; 

Let  Angeles,  Cal.;  Toronto,  Onf. 


‘C.4SEY’  JONES  SAYS— 


Purpose  of  Editorial: 
Stimulate  Thinking 


By  Peggy  Ozan 


Syracuse  N.  Y. 


of  the  current  American  popu¬ 
lation,  foreign  places  are  no 
J  *  I  *  1  longer  a  mystery.  There  must 

p  Y||f  OT*lPI  I  *  be  absolute  truth  and  accuracy 

LjLII  tUl  Idl  •  business.” 

I  •  I  •  This  grey-haired,  brisk-man- 

il  1  n  K  1  O*  nered  editor  has  strong  feelings 

in  the  fields  of  politics  and  for- 
eign  affairs,  and  especially  about 
those  things  which  he  has  ex¬ 
perienced  personally.  Although 

.  ,,  ,  one  might  infer  from  his  edi- 

ulate  th.nkmg,  not  to  mold  pub-  „Casey” 


In  the  heat  of  political  conflict  lie  opinion-I  get  so  angry  at 

Mi-1  f  VtA  oiiwtwtAi*  TirAQfViAt*  r%r  IQlvfrlQf"  _  _ .  • 


and  the  summer  weather  of  1912,  that.  Democratic  Party  and  says  he 

cub  reporter  Alexander  Jones  Mr.  Jones  wants  his  readers  worshipped  Woodrow  Wilson, 
trailed  after  the  ace  polltkal  to  disagree  with  his  opinion  and  essentially  intw- 

reporter  to  help  out  at  the  Re-  become  so  provoked  that  he  will 
publican  National  Convention.  investigate  the  issue  himself. 


reporter  to  help  out  at  the  Re 
publican  National  Convention. 


The  .4ce  went  out  for  a  few  Thus  the  individual  increases 
drinks  as  the  convention  reached  his  knowledge  and  forms  his 
a  stalemate,  but  the  cub  re-  own  intelligent  opinion, 
mained  in  rapt  attention.  Fin-  Although  he  is  a  strong  be- 


ocratic  or  Republican.  He  thinks 
the  American  people  are  con¬ 
stantly  selling  their  country 
short. 

“Once  upon  a  time  we  were 


ally,  in  a  small,  smoke-filled  ,:pver  in  his  oninions  Mr  Jones  "P””  ^ 

room  at  the  Blackstone  Hotel  •  ^  v.  colonies,  now  we  re  49  great 

room  at  me  nia^stone  noiei  unconcerned  as  to  whether  he  .  4^^., 

m  Chicago,  Teddy  Roosevelt  was  jo  loved  or  hated  Primarilv  he  Somewhere  along  the 

nominated  for  President  on  the  ‘  ^  u  j'  rm.-  i.  ^  we  must  have  been  right, 

iLket  m  opposition  ^'’IdTn.  •» 

President  Tatt.  iitorials' 


”ss™e  Met  ta  "'dT'’'  ‘  ^  ^  stick 

[o  pSent  ?afr  i'o"  ^stVhfs'Sitorir  *»  ^  ' 

«r,,i "  Traneso  rtisrancaA  In  flan  ^  ^  s  eu  o  a  .  minoritics  —  those 

Cub  Jones  phon^  in  the  “Anonymous  editorials  are  things  that  are  pretty  damn 

story  and  was  on  his  way  to  i:i.„  anonvmons  letters  nnd  t ?  t-  ei,  a  c  ^  p  J' 

Konnnsin™  pVsn  nesn^nion  nnii+.r..,!  anonyiTious  louers,  ano  1  precious  in  our  government, 

becoming  the  regular  political  have  a  phobia  against  both,”  Mr. 
reporter. 

says.  “It’s  easy  to  criti-  Shares  Boyhood  Experiences 

From  Struts  to  Jet  cize,  but  if  your  opinions  are  Though  most  of  his  editorials 

ToH.v  .t  fi7  Alev.nHer  V  T  are  national  in  scope,  Mr.  Jones 

Today,  at  67,  Alexander  F.  the  courage  to  sign  them,  and  v  l,,  „  UnUa-,,, 

“Casey”  Jones,  executive  editor  let  the  people  know  who  the  ?  ornw  tired  of  writimr’ 

of  thi  Syracuse  He  raid- Journal  devil  is  writing  them.”  1  world  orohlo,v,= 


From  Struts  to  Jet 


Shares  Boyhood  Experiences 
Though  most  of  his  editorials 


Ever  since  he  was  “so  high” 
Jones  could  be  found  in  a  news¬ 


reporting  of  an  experience  might 
be  old  hat  before  it  could  get 
into  print — someone  might  have 
reached  the  moon. 


strawberry  crate  in  a  so-called 


field  this  latest  first  in  avi  “““  laier  assisiani  to  me  puDiisner 

ation  marks  another  terriL  ctln  something  he  knows  about,  you  of  the  IFo.s/(fr!7f'>t>  (D.  C.)  Post, 
forward  terrific  step  had  better  know  everything  until  he  assumed  his  present  po- 

fo  o"  file  subject.”  sition  in  1950,  at  the  invitation 
lhat  first  experience  was  so  “Casey”  Jones  is  “exacting”  of  S.  I.  Newhouse. 
terror-packed,  it  is  a  wonder  I  rather  than  “unfair.”  Them  no  oneh  thino-  oe  a 


of  th-  Syracuse  Herald-Journal  devil  is  writing  them.”  on  ^woWd^nr^hlemc^chlmre^h^ 

A n  •r\,\ ->4-  OH  woilu  proDlGnis,  cn&TiffG  nis 

nresident  of  the  American  '?oci  Considers  William  H.  pace  and  share  with  his  readers 

pre.  I'fent  of  the  Ar^ncan  Soci-  Qi-imes  of  the  Wall  Street  Jour-  boyhood  experiences  in  Wis- 

ety  of  Newspaper  Editors,  still  L^on  Stolz  of  the  Chi-  coLin 

manages  to  be  in  the  right  place  Tribune  to  be  the  leadifig 

at  the  right  time.  editorial  writers  todav 

Pecentikr  Mr'  Tonec  woo  re  wHters  today.  he  found  in  a  news- 

of^the  ‘tfi^newsnanrrmen  to  in!  smooth,  facile  Style  as-  paper  office.  When  he  was  16, 

aiis'iinte  transatlantic  iet  nac-  with  the  name  “Casey  the  editor  went  on  vacation  and 

epneer  service  ^  ^  Jones”  comes  from  being  a  re-  gave  him  full  run  of  the  paper, 

senger  service.  porter,  first,  last,  and  always.  “My  father  kept  me  out  of  a 

I  am  aware,  he  remarked.  Short  sentences  and  general  libel  suit,”  he  confided. 

“that  record-breaking  air  per-  agreement  with  Rudolph  Flesch’s  xftar-  CTrodnntion  from  tgo 
forniances  these  days  are  a  dime  readability  theory  mark  his  tt  •  -4^  /w-  ^ 

a  dozen  and  that  any  breathless  Sfag  University  of  Wisconsin  in  1914 

reporting  of  an  experience  might  ^ 

be  old  hat  before  it  could  get  Know  What  Ma^uson  (Wis.)  State  Jotirnal 

into  print-someone  might  have  Talking  About  and  later  on  the  Minneapolis 

roorUoA  4ko  moor  .  Joumal.  Then,  aftei’ two  yoars 

„„  1,  u  c  know  what  you’re  ^s  a  private  under  Uncle  Sam, 

\et  for  a  chap  whose  first  talking  about,  it  is  easy  to  say  he  worked  with  the  United 

airplane  ride  was  on  Sept.  3,  it  simply,”  he  maintains.  “Court  Pvpqo  from  1919  to  1921 

1916,  when  I  was  strapped  to  reporters,  for  example,  will  use  p,-  ,  .  , 

the  wing  and  struts  behind  Ruth  legal  jargon  that  neither  they  ,  several  years  as  a 

Stinson,  sitting  out  front  on  her  nor  their  readers  understand.” 


Tribune  and  Journal,  in  1935  he 


.  i  a  oerry  crate  in  a  so-cmiea  jjjg  spellbound  staff  warns,  became  manacina  editor  and 
match  race  against  Barney  Old-  ^  him  with  managing  editor  and 

field  this  latest  first  iti  avi-  later  assistant  to  the  publisher 


ever  went  up  again.” 

To  Stimulate  Thinking 


mere  is  to  Know  on  me  suoject.  sition  in  1950,  at  the  invitation 
“Casey”  Jones  is  “exacting”  of  S.  I.  Newhouse. 
rather  than  ‘unfair.”  There  is  no  such  thing  as  a 

“We  used  to  do  an  awful  lot  routine  day  for  “Casey”  Jones, 
of  faking  in  the  old  days,”  nor  are  there  routine  working 
laughed  Mr.  Jones  during  our  methods.  Sometimes  he  will 
talk  in  his  walnut-paneled  office  write  a  piece  at  home  at  mid- 


Back  on  the  desk,  “Casey”  talk  in  his  walnut-paneled  office  write 
Jones  is  considered  one  of  the  at  the  Herald-Journal  building,  night, 
top  editorial  writers  in  the  “Now  there  is  a  change  in 
country.  the  newspaper  business.  Not 


top  editorial  writers  in  the 
country. 


.Soinelhing  to  Say 


‘‘If  people  throw  down  my  only  has  the  higher  standard  of  “I  don’t  write  for  the  sake  of 
paper  and  say,  ‘that  so-an-so,’  education  made  people  more  writing,”  he  said.  “I  must  have 
I’ve  written  a  good  editorial,”  alert  to  world  problems,  but  something  to  say,  and  I  must 
he  insists.  “The  purpose  of  an  with  the  large  amount  of  Euro-  have  a  viewpoint  on  what  I  say.” 
editorial  is  to  instruct  and  stim-  pean  travel  and  the  cross-section  Heminway  rates  as  his  fav- 
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Alexander  Jones 

orite  contemporary  author. 
“Faulkner  throws  me  off  at  the 
first  turn,  if  you  know  what  1 
mean.”  Fishing  and  gardening 
create  a  most  enthusiastic  smile 
at  their  mention  and  take  up  the 
little  spare  time  “Casey”  has. 

Though  Mr.  Jones’  life  is  de¬ 
voted  to  the  newspaper  business 
as  a  craft,  the  daily  enthusiasm 
he  maintains  is  almost  unbe¬ 
lievable.  After  44  year.s  he  w  11 
still  come  up  with  completely 
new  ideas  as  a  result  of  ex¬ 
perience. 

“I  get  such  a  great  bang  out 
of  this,”  he  said,  with  eyes  grow¬ 
ing  bright.  “I  certainly  have  no 
plans  of  retiring  unless  people 
get  tired  of  me,  for  I  always 
believe  that  tomorrow  is  ‘my 
day’.” 

Name  Stark  Chairman 
Of  Sandusky  Company 

Sandusky,  Ohio 

Charles  J.  Stark  has  been 
named  chairman  of  the  board  of 
the  Sandusky  Newspapers,  pub¬ 
lisher  of  the  Sandusky  Register. 

Other  changes  in  the  company 
include: 

Mrs.  Dudley  A.  White  has 
been  elected  president.  She  will 
not  take  active  part  in  the  daily 
affairs  of  the  newspaper. 

Dudley  A.  White  Jr.  has  been 
made  vicepresident  and  general 
manager  and  will  be  in  charge 
of  the  paper’s  operation. 

Norman  F.  Rau  will  join  the 
Register  to  handle  public  rela¬ 
tions. 

Auto  Editor  Named 

Los  Angeles 

Bill  Dredge,  Los  Angeles 
Times  general  assignment  re¬ 
porter,  has  become  automobile 
editor  replacing  Lynn  Rogers, 
who  is  retiring  after  27  years 
as  auto  editor. 
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His  check — processed  1967  miles  away — includes  yesterday* s  overtime! 


Corporate  payrolls  are  kept  up  to  the  second 
when  a  company  has  a  Western  Union  Private 
Wire  System.  Here’s  how  it  works.  Basic  data, 
transmitted  in  seconds  and  fed  into  com¬ 
puters,  can  be  accurately  and  rapidly  translated 
into  data  for  checkwriting  equipment.  The 


entire  process  of  transmitting,  computing, 
and  producing  written  checks  takes  only  min¬ 
utes — even  over  distances  of  thousands  of  miles. 

This  is  just  one  example  of  the  many  complex 
business  activities  served  by  Western  Union’s 
Private  Wire  Systems. 


Telegraph  Services 
Private  Wire  Systems 
%  Facsimile 
^  Microwave 
Data  Processing 
Special  Services 
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Letter-to-Editor  Record 
Claimed  for  Orlando 


Nebraska  Newsmen  Pt»occ  nT'rkiin 

Win  and  Lose  1  1  VJlUUp 

UNCOLN,  Neb.  NpWQ 

Nebraska  newsmen  won  one  J_JClod3  ilC/Wo 
battle  for  freedom  of  the  press, 


but  also  lost  another.  r\T»o 

By  Ormund  Powers  First,  a  legislative  committee  1/  rOITl  L^OCLOlS 

Aiociate  Editor,  Orlando  (Fla.)  Sentinel  investigating  whether  to  recom¬ 
mend  a  recount  m  the  contested  Wilmington,  Del 

Orlando,  Fla.  ably  heavy.  We  have  had  half  The  New  Castle  Co^ty  MeJ- 

lentinel  prints  a  dozen  letters  to  the  editor  hearings  to  news-  cal  Society  h^  adopt^  a  guide 

tie  editor  than  from  Japan  in  recent  months.  p' .  Kniintad  rMiuiro  ™®<^^al  news. 

!v.  'TUo.  balloted  to  require  The  two  principles  of  patient 


From  Doctors 

Wilmington,  Del 
The  New  Castle  County  Medi- 


The  Orlando  Sentinel  prints  a  dozen  letters  to  the  editor 
more  letters  to  the  editor  than  from  Japan  in  recent  months, 
any  other  newspaper  in  Florida,  The  mail  from  other  countries 
a  study  by  Rollins  College  shows,  is  spotty,  but  we  get  it. 

This  comes  as  no  surprise  to  Sometimes  the  most  innocent- 
us  at  the  Sentinel.  sounding  letters  provoke  the 

We  confidently  believe  we  biggest  response, 
print  more  letters  than  any 

other  newspaper  in  the  world.  Esperanto  Dead? 

We  have  found  it  good  busi-  .  ,  ,,  •  *  j 

ness.  We  get  more  reaction  per  \  ^7  months  a^  we  printed 
printed  word  from  our  100,000  communication  from  an 

Lculation  than  most  papers  Orlando  man  who  said  the  lan- 


The  mail  from  other  countries  balloted  to  i^iure  The  two  principles  of  patient 

is  SDottv  but  we  eet  it.  newsmen  to  treat  the  gathering  protection  and  guarding  against 

o  ^  ^  ^  ^  executive  commit-  self-exploitation  still  rule  but, 

Sometimes  the  most  innocent-  meeting — that  is,  votes  may  following  a  growing  practice  in 

sounding  letters  provoke  the  reported  but  not  how  a  sena-  other  states,  physicians  are 
biggest  response.  voted,  nor  what  is  said.  urged  to  be  freer  in  their  rela¬ 


tor  voted,  nor  what  is  said.  urged  to  be  freer  in  their  rela- 
The  portion  of  the  statement  tionships  with  press  and  radio, 
referring  to  the  press  read:  A  four-member  press  advisory 


We  have  found  it  good  busi-  ^  months  age  we  printed  press  will  be  allowed  to  be  committee  includes  cancer  and 

ness.  We  get  more  reaction  per  communication  from  an  Present  at  all  meetings  of  the  heart  specialists,  a  surgeon,  and 

printed  word  from  our  100,000  committee  but  any  news  re-  a  general  practitioner.  As  it  has 

circulation  than  most  papers  Esneranto  was  dead  leases  must  come  from  the  functioned  so  far,  the  committee 

with  twice  that  number  of  sub-  chairman  of  the  committee  with  member  has  usually  directed  the 

scribers.  ®  opene  up.  e  approval  of  a  majority  of  reporter  to  the  medical  man  in- 

And  we  in  turn  react  to  our  floodwl  by  an  Internationa  members  of  the  committee;  volved  in  the  story.  This  has 

readers’  reactions.  correspondence  that  is  still  press  will  be  placed  under  given  the  medical  man  a  feel¬ 


ing  on.  The  stamps  are  pretty. 


By  providing  our  readers  with  ^ut  we  can’t  read  most  of  th 
a  voice  of  their  own,  we  have  correspondence,  unfortunately, 
found  they  use  that  voice  to  .l  a  -t.  a 

back  us  up,  or  back  us  down.  Since  most  of  our  contributors 


,,  ^  f  fh  same  restrictions  as  those  ing  that  he  would  not  be  ccn- 

t  read  /"osi  01  e  governing  executive  sessions  of  sored  for  talking  and  has  made 
ice,  un  o  una  e  y.  standing  committees.”  for  a  better  atmosphere, 

t  of  our  contributors  Sen.  William  Moulton  of  One  troublesome  point  in  the 

guide  is  that  the  consent  of  the 


to  give  us  ideas  for  the  improve-  fluently  and  exhaustively,  Omaha,  committee  chairman,  guide  is  that  the  consent  of  the 

ment  of  our  service  to  the  com-  editing  is  required.  We  said  the  meetings  would  also  be  patient,  “be  he  an  important 


munities  we  serve. 

How  'They  Feci 

In  addition,  inevitably,  our 
letter-writing  readers  tell  offi- 


like  letters  of  50-200  words  in  restricted  to  committee  mem 
length  and  try  to  make  them  all  bers  and  newsmen. 


some  within  these  limits,  de¬ 
pending  upon  the  subject 


stricted  to  committee  mem-  person  or  not,”  must  be  had  he¬ 
rs  and  newsmen.  fore  information  on  his  medical 

The  losing  battle  occurred  condition  can  be  given  out  by 


when  newsmen  w-eren’t  permit-  a  physician. 


letter-writinir  tali’  nffi-  About  half  or  more  of  our  ted  to  cover  an  important  meet- 

cials  both  local  county  state  volume  of  10-30  incoming  ing  between  some  20  city  offi- 

and  national,  exkctly  how  they  letters  are  hand-written.  These  cials,  interested  Lin^ln  citizens  School  Building 
feel  on  1,001  different  issues  of  7^^®  ^aeronautic  officials  and  o 

the  moment  ^A®"  re-edited.  members  of  Strategic  Air  Com-  vruereu 

e.  1  V  •  mand  headquarters  of  Omaha,  Harri 

*"‘*‘'®*  “  Neb.  Purpose  of  the  meeting  Pennsylvania  Sec 


the  moment  ^A®’^  re-edited.  memoers  01  airaiegii 

-T.  e,  mand  headquarters 

1  iP'®  ,7^^"  printing  35  Inches  a  Day  Neb.  Purpose  of  tl 

letters  to  the  ^itor  in  ear^st  was  to  discussion  th 

in  the  early  1930s  when  Martin  The  Rollins  Co  le^  study,  ^f  a  runway 

Andersen  of  Texas  and  Missis-  made  by  the  college  s  Center  for  ^jj.  pQj.ce  Base, 

sippi  acquired  the  Orlando  Daily  Practical  Politics,  showed  that 
Newspapers.  the  Sentinel  printed  an  average  • 


3.5  Inches  a  Day 


Harrisburg,  Pa. 
Pennsylvania  Secretary  of 


TV,..  discussion  the  proposed  Labor  and  Industry  William  L 

w  ^  runway  at  the  Lin-  gatt  Jr.,  has  slapped  a  gag  on 


We  use  about  99.99  percent  of  35.72  inches  of  letters  each  Y  L 

of  the  letters  we  receive.  If  we  day  during  a  selected  two-weeks’  lork  31iA 

throw  out  one,  there  is  a  good  test  period  (which  we  at  the  Initiates  Twelve 
reason.  Either  it  is  anonymous  Sentinel  didn’t  know  anything  TwoIvo  now  mon 
(we  withhold  a  writer’s  name  about,  incidentally.)  •  *  j  •  .v  xt 

when  requested) ;  libelous;  in  This  is  13,037.80  column  p  ‘ 


in  Air  rorce  Base.  bis  school  building  insp^tors 

•  throughout  the  state,  forbidding 

them  to  talk  to  reporters  about 
ew  York  SDX  their  inspections  of  public  school 

litiates  Twelve  buildings  for  fire  ha^rds- 

A  directive  from  Batt  s  inspec- 
Twelve  new  members  were  tion  bureau  chief  John  Dwyer 


when  requested) ;  libelous;  in 


initiated  into  the  New  York  City  instructs  the  inspectors  to: 
Professional  Chapter  of  Sigma  “Kindly  refrain  from  giving  any 


1,0/1  focVo  /c.r,/,on<,  oV  /,/,»,/,  In  •  X  i!  1  X  ix  rroicssionai  V/napter  oi  oigiiia  ivinuiy  reirain  iroiii  giviuK  omj 

Dad  taste  (sneers  at  some  in-  inches  of  letters  a  year  for  the  n,  ,,  /-.x-  x  •  i  •  i-  xi-  -1  i.  nr 

/i;„:/i„oi  no/.o  noi:,r:/,n\  L-  ,  j  ^  1.  1  i  Delta  Chi,  professional  joumalis-  publicity  to  any  newspaper  or 

dividual,  race,  religion).  Sentinel  —  and  we  set  our  let-  ..  t _ on  nnnin/Hnni  ..nvu  /.....x  „  as 


dividual,  race,  religion).  Sentinel  —  and  we  set  our  let- 

We  get  letters  written  in  ters  14  ems  wide  in  eight  point. 


stubby  pencils  on  penny  tablets 
and  old  wrapping  paper  .  .  . 


ociiiiiici  aim  vvc  wui  fraternity,  Jan.  20.  periodical  until  such  a  time  as 

te^  14  ems  wide  in  eight  point.  Samuel  G.  Black-  it  has  been  cleared  by  the  Secre- 

Our  neares  compe  i  r  in  jjj^j,  general  news  editor,  Asso-  tary  of  Labor  and  Industry.” 
Florida  was  the  Tarn^  Mom-  g  the 


letters  written  on  electric  tj^-  ing  Tribune  which  Rollins  found  manager,  NEA  blackout  to  “end  the  confusion 

writers  on  rag  paper  .  .  let-  printed  24.84  ^dies  of  Otters  Service;  Richard  F.  Dempewolff,  and  lot  of  misinformation  in  the 
ters  from  youngsters  just  be-  per  day  during  the  test  period.  -  -  . 


ginning  to  form  words  .  .  .  let- 


eastern  editor.  Popular  Meehan-  past  few  days  on  what’s  going 


Newa  if,g.  otho  De  Vilbiss,  EUca  on  in  the  matter  of  closing 


ters  from  the  elderly  retired  printed  18.86  inches,  the  St.  Maaazine  •  A  Holmes  Fetheroff  schools  ” 

(we  reap  a  bountiful  crop  in  Peterahurg  Times.  14.11  inches  Waut'Tet^^  Ch  of  the  “misinformation 

winter).  dailv.  t  a ..x  _..x  -D.i-i-i/.  .vnm  nffirt 


came  from  Batt’s  own  offiw- 
state  capitol  correspondents  said. 


Irving  J.  Gitlin,  director  of  pub-  came  from  Batt’s  own  ottiw- 
Heavy  Foreign  Mail  Rollins  College  hasn’t  made  He  affairs,  CBS;  Wilson  Hall,  state  capitol  correspondents  said. 

.  .a  study  of  our  letters-to-the-  news  department,  ABC ;  Ernest  He  issued  a  year-old  list  of  sub- 

The  Sentinel  editors  give  editor  record  against  papers  V.  Heyn,  editor,  American  standard  school  buildings  fum- 
priority  to  local  letters,  of  outside  Florida,  but  from  our  Weekly;  Lawrence  Lowenstein,  ished  his  office  by  the  Depart- 
course,  and  we  don  t  print  mime-  observation  we  think  we  director  of  special  services,  CBS-  ment  of  Public  Instruction  as 

egraphed  form  letters  which  letters  than  any  P^®®®  information;  David  those  that  would  get  the  first 

various  individuals  m  Califor-  Miller,  reporter,  Newark  (N.  J.)  inspections  by  his  field  force 

nia.  New  York  and  Philadelphia  o  paper  in  e  wor  .  Star-Ledger;  Woodrow  Wirsig,  Many  of  them  had  been  clc^ 

send  all  newspapers  from  time  In  any  event  we’re  making  editor,  Printer* s  Ink;  Frederick  by  local  school  districts  prior  to 
^  ^™®-  that  claim,  and  we  don’t  think  Langdon  Yates  Jr.,  managing  the  beginning  of  the  school  term 

Our  foreign  mail  is  reason-  anyone  can  disprove  it.  editor.  Newsmaker  Productions,  last  September. 
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rriHE  NATION'S  NEWSPAPERS^  working  in  the  public  interest, 

J.  have  always  been  guardians  against  **special  interest"  legislation. 
Here  is  an  editorial  from  the  RICHMOND  NEWS  LEADER  of  March  4, 1958 
which  we  feel  is  worthy  of  reprint.  {The  Virgina  General  Assembly 
threw  out  the  anti-stamp  legislation). 


Kicking  the  Consumer  Around 


Virginia’s  General  Assembly  has  done  about  enough 
at  this  session  to  take  care  of  stuffed-shirt  merchants 
and  to  suppress  the  principles  of  free  enterprise.  Bills 
to  revive  “Fair  Trade”  and  to  continue  the  State 
Milk  Commission  attest  the  Assembly’s  solicitude 
for  the  weak  and  fearful  fellows  who  are  afraid  of 
competition. 

Isn’t  it  about  time  the  Assembly  put  an  end  to  this 
nonsense  and  gave  the  consumer  a  break? 

We  have  in  mind  House  Bill  703,  surely  one  of  the 
worst  bills  to  be  introduced  in  an  Assembly  that  has 
seen  a  lot  of  bad  ones.  This  is  the  bill  to  outlaw  the 
distribution  of  trading  stamps  in  Virginia. 

To  be  sure,  the  bill  doesn’t  actually  admit  that  its 
purpose  is  to  put  an  end  to  “green  stamps.”  The  pur¬ 
pose  of  this  high-handed  and  repressive  bill  presum¬ 
ably  is  to  protect  the  public  interest  against  the 
failure  of  some  distributor  to  redeem  his  stamps  on 
demand.  Actually,  the  aim  of  the  bill  is  to  halt  the 
distribution  of  stamps  altogether,  and  if  the  bill 
passes,  that  will  be  the  result. 

Incredible  as  it  may  seem,  this  is  what  the  bill 
would  require. 

Any  “person”  (and  that  means  any  “person,”  not 
just  any  stamp  manufacturer,  firm,  company  or  cor¬ 
poration)  who  issued  trading  stamps  (and  “to  issue” 
means  to  give,  transfer,  supply  or  furnish)  would  be 
required  to  post  a  $  1 0,000  bond  with  the  State  Cor¬ 
poration  Commission.  At  the  best  estimate,  there 
are  between  4,500  and  5,000  retail  outlets  in  Vir¬ 
ginia  giving  trading  stamps  to  their  customers. 

How  many  employees  each  such  store  has  is  a 
matter  of  pure  conjecture,  but  under  this  idiotic  bill, 
every  such  store  would  have  to  list  with  the  Corpora¬ 
tion  Commission  the  name  and  address  of  every 
employee  — every  clerk,  grocery  checker,  service 
station  attendant— who  issued  these  stamps. 

Any  employer  who  failed  to  list  such  employees 
with  the  Commission  would  be  liable  to  a  fine  of 
$100  to  $1,000  and/or  six  months  in  jail. 


This  is  not  all.  The  bill  would  require  every  trad¬ 
ing  stamp  issued  in  Virginia  to  carry  on  its  face  a 
cash  redemption  value,  expressed  in  fractions  of  a 
cent  equivalent  to  the  wholesale  value  of  merchan¬ 
dise  for  which  the  stamps  could  be  exchanged.  This 
provision  in  itself  would  abolish  the  trading  stamp 
business  in  the  State,  for  it  manifestly  is  impossible 
for  any  such  permanent  cash  redemption  value  to  be 
expressed.  Wholesale  price  levels  fluctuate;  stamps 
often  are  not  redeemed  for  months  or  years;  mark¬ 
ups  vary  widely  on  different  classes  of  merchandise. 

Why  in  the  world  is  such  a  bill  pending?  How 
could  an  intelligent  House  of  Delegates  have  ap¬ 
proved  it  ? 

The  answer  is  that  the  merchants  who  are  opposed 
to  trading  stamps  are  solidly  organized.  They  have 
been  having  a  lobbyists’  field  day  at  the  Capitol, 
putting  the  pressure  on  members  of  the  Assembly 
who  are  too  pressed  for  time  to  reflect  upon  the  pro¬ 
visions  of  this  measure.  Consumers— and  studies 
have  indicated  that  more  than  half  of  all  households 
save  “green  stamps”— are  not  organized.  And  they 
are  about  to  catch  it  where  Lord  Hastings  caught 
the  axe:  In  the  neck. 

■  Trading  stamps  are  a  promotional  device.  That  is 
all  they  are.  As  such,  they  are  a  perfectly  legal  tech¬ 
nique  of  retail  competition.  The  merchant  who  does 
not  want  to  give  trading  stamps  is  wholly  free  to 
employ  other  promotional  devices— price  cuts,  spe¬ 
cial  “sales,”  merchandise  raffles,  door  prizes,  free 
parking,  easy-payment  plans. 

All  these  familiar  come-ons,  and  a  hundred  others, 
are  part  and  parcel  of  the  competitive  system.  For 
a  group  of  disgruntled  merchants  to  coerce  the 
General  Assembly  into  outlawing  trading  stamps, 
and  thus  to  trample  upon  the  wishes  of  consumers 
who  like  trading  stamps,  is  a  prize  example  of  rep¬ 
resentative  government  in  reverse. 

The  Senate  Finance  Committee  should  kill  this 
bill,  and  kill  it  decisively. 


This  message  is  one  of  a  series  presented  by  THE  SPERRY  AND  HUTCHINSON  COMPANY. 

As  originator  of  the  S&H  GREEN  STAMP,  S&H  is  carrying  on  a 
63-year  tradition  of  offering  thrifty  Americans  an  additional  way  to  save  on  purchases. 
S&H  Green  Stamps  are  today  saved  by  over  23  million  families. 

Editor  &  publisher  for  January  31,  1959 
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Joint  Plant 
Personnel 
Setup  Lauded 

Vancouver,  B.  C. 

A  management  setup  unique 
in  the  Canadian  industrial  field 
has  come  out  of  last  Spring’s 
amalgamation  of  the  mechanical, 
maintenance  and  accounting  de¬ 
partments  of  this  city’s  two 
dailies,  the  (evening)  Sun  and 
the  (morning)  Province. 

This  is  the  considered  opinion 
of  Stevenson  and  Kellogg 
Limited,  Canadian  management 
engineers,  which  recently  sur¬ 
veyed  the  newly-organized  Pa¬ 
cific  Press  Ltd.  personnel-indus¬ 
trial  relations  department,  set 
up  to  deal  with  employee  prob¬ 
lems. 

The  Stevenson  Kellog  report 
had  this  to  say:  “While  this  is 
an  unusual  (personnel-industrial 
relations)  organization,  possibly 
unique,  it  does  not  appear  to  be 
unworkable.  Conversely  it  does 
not  violate  accepted  principles 
of  organization.’’ 

All  in  One  Firm 

Under  terms  of  amalgamation, 
all  employees  with  each  paper, 
as  well  as  those  in  the  merged 
departments,  are  employed  by 
Pacific  Press. 

These  1400  staffers  are 
grouped  in  three  divisions:  Pa¬ 
cific  Press  (merged  depart¬ 
ments)  Sun  Division,  Pacific 
Press;  Province  Division,  Pa¬ 
cific  Pres.s. 

Both  Province  and  Sun  main¬ 
tain  separate  and  competitive 
editorial,  advertising,  circula¬ 
tion,  and  promotion  depart¬ 
ments,  responsible  to  individual 
publishers. 

Pacific  Press  is  jointly  owned 
by  the  Sun  Publishing  (Company 
Limited  and  Southam  Press  Ltd., 
publishers  of  the  Province.  Each 
company  has  four  directors  on 
the  hoard. 

Personnel  and  industrial  re¬ 
lation  problems  started  to  multi¬ 
ply  when  the  three-gi’oup  opera¬ 
tion  went  into  effect  last  Spring. 
It  soon  became  evident  that  two 
separate  personnel  departments 
could  not  provide  sufficient  scope 
to  maintain  an  effective  liaison 
with  all  employees  in  each  of 
the  three  divisions  on  one  hand, 
and  management  on  the  other. 

The  presence  of  700  fonner 
Province  and  Sun  employees 
working  together  in  the  merged 
departments  clearly  indicated 
the  need  for  an  expanded  per- 
•sonnel-industrial  relations  or¬ 
ganization. 

Simplest  solution  of  having  a 
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single  Pacific  Press  pensonnel 
department  and  an  industrial 
relations  department  serving 
employees  in  all  divisions  was 
discai’ded  when  each  publisher 
insisted  on  maintaining  his  own 
personnel  department  for  his 
publication  section. 

(ktmproiiii^e  Suliiliuii 

A  compromi.se  solution  was 
announced  on  Nov.  1  by  C.  F. 
Bailey,  general  manager  of 
Pacific  Press.  It  calls  for  Morgan 
D.  Whidden,  Sun  personnel 
manager,  to  assume  also  the 
title  of  Industrial  Relations 
Manager,  Pacific  Press.  W.  T. 
“Bill”  Robertson  adds  the  title 
of  personnel  Manager,  Pacific 
Press,  to  his  position  of  Province 
Personnel  Manager. 

One  of  the  major  responsibil¬ 
ities  of  the  industrial  relations 
department  will  be  the  negoti¬ 
ating  of  contracts  with  the  seven 
different  unions  representing  all 
employees  in  all  divisions  of 
Pacific  Press.  This  department 
will  be  responsible,  also,  for 
policy  with  respect  to  welfare 
plans,  which  include  pensions, 
life  insurance,  salary  protection, 
medical  insurance,  etc. 

Major  responsibilities  of  the 
Pacific  Press  personnel  depart¬ 
ment  will  include  pre-employ¬ 
ment  testing  of  applicants, 
writing  of  position  descriptions, 
maintenance  of  all  employee 
records  and  day-to-day  adminis¬ 
tration  of  welfare  plans.  '  - 

Colored  Memos 

Each  “newspaper”  personnel 
department  will  be  responsible 
for  the  personal  relationships 
and  problems  in  its  respective 
publication  departments.  These 
include  the  publishing  of  Sun 
Spots  and  Province  Parade,  em¬ 
ployee  publications.  On  the 
mailing  list  of  both  publications 
are  the  employees  in  the  mechan¬ 
ical,  maintenance  and  business 
office  of  Pacific  Press. 

To  try  to  keep  their  multiple 
responsibilities  separate,  Mr. 
Whidden  and  Mr.  Robertson 
have  become  “color-conscious.” 
Memo  pads  now  come  in  three 
colors:  Blue  for  Pacific  Press; 
Green  for  the  Province  division, 
and  buff  for  the  Sun  division. 
Employee  .status  foms  as  new 
employee  notices,  rate  change 
notices,  etc.,  also  possess  distinc¬ 
tive  colors  for  the  division  they 
are  to  be  used  in. 

With  the  Pacific  Press  com¬ 
posing  room  now  entirely  in  the 
Sun  Tower  Building  occupying 
the  6th,  7th  and  8th  floors,  Mr. 
Robertson  and  his  personnel 
staff  were  moved  out  of  the 
Province  Building  and  across 
the  street  into  the  Tower’s  10th 
floor.  The  Sun’s  personnel  de¬ 
partment  remains  on  the 
Tower’s  11th  floor. 


New  Mexico 
Crusader  Cited 

.Alamogordo,  N.  M. 

The  Farmington  Daily  Xews 
received  the  Shaffer  Award  for 
Community  Seiwice  at  the  New 
Mexico  Press  Association  con¬ 
vention  here  Jan.  24.  The  cita¬ 
tion  was  for  the  Times’  cam¬ 
paigns  in  behalf  of  the  Navajo 
Dam  project,  a  road  project  on 
the  Indian  Reservation  and  com¬ 
munity  school  and  health  im¬ 
provement.  Individual  mention 
went  to  Bob  White,  editor  of 
the  editorial  page. 

The  Las  Cruces  Sun-News 
won  second  prize  for  a  campaign 
to  control  mo.squitoes  and  en¬ 
cephalitis,  and  the  Gallup  In¬ 
dependent  was  named  third  for 
its  campaign  to  provide  facili¬ 
ties  for  abandoned  children. 

Other  top  awards  were:  Edi¬ 
torial  —  Jess  Price,  Tueximeari 
Daily  News;  news  —  Bill  Rich¬ 
ardson,  AP;  feature  —  Eric  Mc- 
Crossen,  Carlsbad  Currenf-.Ar- 
gus;  traffic  safety  —  Steve  Lo¬ 
well,  AP;  typography  —  Santa 
Fe  Neiv  Mexiean;  photo  port¬ 
folio  —  Bob  LaRouche,  New 
Mexican;  picture  story  —  Jim 
Rawls,  Hobbs  News-Sun;  news 
photo  —  George  Kew,  AP;  fea¬ 
ture  —  Bob  LaRouche;  sports  — 
Bud  Stevens,  Portales  News- 
Tribune;  advertising  —  New 
Mexican  and  Union  County 
Leader. 

• 

Free  Newspaper 
Reslriotioii  Tabled 

Fontana,  Calif. 

An  anti-litter  ordinance  which 
contains  a  restriction  of  the  free 
distribution  of  newspapers  with¬ 
in  city  limits  here  has  been 
tabled  for  study,  according  to 
Henry  R.  Rager,  city  attorney. 
(E&P,  Dec.  20,  1958,  page  54). 

Mr.  Rager  denied  it  is  a  licen¬ 
sing  measure. 

The  propo.sed  ordinance  would 
not  permit  the  free  distribution 
of  newspapers  for  a  period  of 
more  than  seven  days  within 
any  calendar  year.  This  would 
enable  annual  .sampling  promo¬ 
tions. 

The  plan  exempts  newspapers 
“delivered  or  distributed  pur¬ 
suant  to  a  contract  or  subscrip¬ 
tion  requesting  dcliv'ery  and  for 
which  payment  is  made  by  the 
recipient  thereof  and  such  pay¬ 
ment  is  received  by  the  pub¬ 
lisher  of  such  newspaper.” 

Marvin  Gray,  publisher  of  the 
Fontana  Bulletin,  interpreted  a 
clause  in  the  proposal  as  a  re¬ 
quirement  for  a  weekly  applica¬ 
tion  for  a  permit  and  a  payment 
of  a  $50  fee. 
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Co-Chairmen 
For  Congress 
Committee 

Washington 

The  Standing  Committee  of 
(Congressional)  Correspondents 
has  broken  with  tradition  and 
elected  co-chairmen  to  direct  its 
affairs  in  this  year. 

Since  1887,  when  newsmen 
covering  Congress  received  offi¬ 
cial  status  for  their  governing 
committee,  the  gi-oup  has  been 
headed  annually  by  a  chaiiman. 
But  the  1959  committee  elected, 
as  co-chairmen,  James  Free  of 
the  Birmingham  News  and  Allen 
Drury  of  the  New  York  Times. 
Both  were  unopposed. 

B.  L.  Livingstone  of  the  Asso¬ 
ciated  Press  was  named  secre¬ 
tary.  Two  other  new  members 
elected  for  two-year  terms  were 
Milton  R.  Berliner  of  the  IFas/i- 
ington  Daily  News  and  Donald 
R.  Larrabee  of  the  Griffin  News 
Bureau.  They  won  over  Ben¬ 
jamin  R.  Cole  of  the  India¬ 
napolis  Star  and  Vernon  R. 
Louviere  of  the  Timmons  News 
Bureau. 

Mr.  Free  has  been  a  Wash¬ 
ington  reporter  since  19.39  when 
he  came  to  the  Washington  Eve¬ 
ning  Star.  Mr.  Drury  came  here 
in  1943  with  the  United  Press. 
He  was  associated  with  Path¬ 
finder  magazine  and  the  Wash¬ 
ington  Evening  Star  before  join¬ 
ing  the  Times’s  Washington  Bu¬ 
reau  in  1954. 

Membership  in  the  Galleries 
increases  annually,  with  800 
correspondents  holding  accredi¬ 
tation  cards  this  year. 

• 

Public  Affairs  Ncms 
Coverage  Increasetl 

Cleveland 

Editor  Wright  Bryan  of  the 
Cleveland  Plain  Dealer  has  an¬ 
nounced  an  increase  in  its 
coverage  of  public  affairs,  with 
new  assignments  for  three  i^e- 
porters. 

Political  Writer  Ray  Dorsey 
will  head  the  group  covering 
state  and  local  governments. 

City  Hall  Reporter  Murray 
Seeger  will  be  assigned  to  the 
Columbus  (Ohio)  Bureau  to 
cover  state  govemment. 

Reporter  Sanfoi’d  Watzman, 
who  has  been  handling  special 
assignments,  will  cover  City 
Hall. 

These  reporters  will  team  DP 
to  handle  all  pha.ses  of  the  state 
and  city  governments.  Mr.  Doi" 
sey,  in  addition  to  direction  of 
this  coverage,  will  take  on  major 
assignments  involving  all  levels 
of  state  and  local  goveinment 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

^  REDS  USING  NEWSPRINT  AS  COLD  WAR  WEAPON 

TO  GET  'LINE’  ACROSS  IN  SOUTH  ASIAN  PRESS 

.  .  .  U.S.S.R.  and  Red  China  are  selling  newsprint  cut  rate  in  South 
Asia  or  even  giving  it  away  in  attempts  to  get  favorable  press  —  and 
they’re  succeeding,  Washington  sources  say.  U.S.  editor  finds  Red 
give-aways  important  factor  in  anti-American  press. 

NEWSPRINT  MILLS  FACE  FULL  EFFECTS  IN  ’59 

OF  NEW  COST  FACTORS  IN  LABOR,  FREIGHT 

. . .  Producers  will  lose  ground  faster  in  1959  in  their  struggle  to  keep 
up  with  mounting  costs.  New  handicaps  include  higher  charges  for 
labor,  materials,  services,  freight.  Meanwhile,  burden  of  maintaining 
now-idle  capacity  for  future  newspaper  needs  grow  heavier. 

it  COAST  LOG  BUCCANEERS  WALKING  THE  PLANK 

AS  PIRACY  YIELDS  TO  LICENSED  BEACHCOMBING 

.  .  .  Raids  on  log  rafts  diminish  as  strict  laws  regulate  million-dollar 
timber  salvage  by  licensees.  Planes,  radio-phones  used  in  recovering 
pulpwood  dispersed  by  wind  and  waves  in  British  Columbia  waters. 

it  "FREE  AS  THE  BREEZE”  IS  ONLY  A  SAYING, 

ZEPHYRS  ARE  COSTLY  IN  NEWSPRINT-MAKING 

.  .  .  Newsprint  producers  spend  as  much  as  $2,500  a  week  for  the  air 
required  in  each  newsprint  machine.  It  takes  24  pounds  of  air  in 
quarter-million-dollar  system  to  remove  each  pound  of  water  as 
newsprint  sheet  is  formed. 

it  PUBLISHERS  SUFFER  ’WORST’  STRIKE  YEAR  . . . 

.  . .  More  newspaper  strikes  than  in  any  year  of  this  century  —  that’s 
the  1958  record.  Forty-nine  newspapers  had  to  suspend  publication 
as  a  result  of  labor  disputes,  with  New  York’s  19-day  strike  of  7 
dailies  the  costliest. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  January  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 


NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.  Y. 
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Daily’s  Stock 
Appraised  at 
$167  a  Share 

Oakland,  Calif. 

A  court  appraisal  placed  the 
value  of  minority  stock  in  the 
Tribune  Publishing  Company  at 
$167  a  share,  court  records 
here  show. 

The  evaluation  was  the  first 
announced  in  separate  actions 
to  settle  the  estates  of  two  bene¬ 
ficiaries  of  Mrs.  Herminia  Per¬ 
alta  Dargie,  widow  of  an  early- 
day  Tribune  publisher. 

The  estate  actions  here  and 
in  San  Francisco  involve  a  total 
of  21%  of  the  Tribune  Publish¬ 
ing  Company  stock,  according  to 
information  received  from  vari¬ 
ous  sources. 

The  application  of  the  ap¬ 
praised  value  of  the  minor  hold¬ 
ing  to  the  outstanding  shares 
would  put  a  $2,505,000  tag  on 
the  publishing  company’s  shares. 

Plant  Held  Separately 

Most  Tribune  physical  prop¬ 
erties  are  vested  in  an  entirely 
separate  organization,  the  Trib¬ 
une  Building  Company.  The 
building  company  holdings  in¬ 
clude  the  20-story  Tribune 
Tower  Building  erected  in  1918 
and  plant  expansions  over  the 
last  41  years. 

The  $167  appraisal  was  on 
the  1,275  shares  in  the  estate 
of  Mrs.  Josefa  Peralta  Wilson, 
Mrs.  Dargie’s  sister.  These  com¬ 
prise  8%%  of  the  publishing 
company’s  total  shares. 

These  shares  are  not  for  sale, 
the  executor  of  the  Wilson  es¬ 
tate  told  E&P.  But  a  block  of 
1,875  shares  is  scheduled  for 
sale  in  settlement  of  the  estate 
of  Capt.  Antonio  Rodriguez 
Martin.  The  Martin  shares  have 
not  yet  been  appraised,  advised 
Herbert  E.  Hall,  San  Francisco 
attorney.  This  estate  action  is 
under  way  in  San  Francisco 
County. 

Sale  Required 

The  will  of  Capt.  Martin  re¬ 
quires  the  future  sale  of  its 
holdings,  Mr.  Hall  said.  The  re¬ 
port  of  a  court-appointed  aj)- 
praiser  is  expected  shortly. 

Mrs.  Wilson  and  Capt.  Mar¬ 
tin  were  residuary  legatees  of 
Mrs.  Dargie’s  estate.  William  E. 
Dargie  was  Tribune  ovmer  and 
publisher  from  1896  to  1911. 

The  Tribune  was  managed  by 
Mr.  Dargie’s  executors  for  four 
years.  Then  Mrs.  Dargie  sold 
half  of  the  publishing  company 
to  Joseph  R.  Knowland  Sr.,  for 


$228,000.  At  that  time  Mr. 
Knowland  also  loaned  Mrs.  Dar¬ 
gie  money  to  pay  her  most  press¬ 
ing  debts  which  then  reportedly 
totalled  $117,000. 

Mr.  Knowland  assumed  con¬ 
trol  of  the  newspaper  Nov.  14, 
1915.  He  has  been  editor  and 
publisher  since. 

Elarlier  Transfer 

Mrs.  Dargie  died  in  1929.  In 
the  settling  of  the  estate  the 
Superior  Court  authorized  the 
sale  of  3,750  shares  of  Tribune 
Publishing  Company  stock  to  the 
J.  R.  Knowland  interests. 

Capt.  Martin,  a  protege  of 
Mrs.  Dargie,  sought  to  prevent 
this  sale.  The  transaction  was 
upheld,  however,  in  both  the 
Court  of  Appeals  and  in  the 
California  Supreme  Court. 

The  estate  transaction  of  the 
1930s  included  899  shares  of 
Tribune  Building  Company  stock 
as  well  as  the  quarter  interest 
in  the  publishing  company. 

Mrs.  Wilson  died  in  July, 
1957.  Park  P.  Wilson,  her  son 
and  a  nephew  of  Mrs.  Dargie, 
is  executor  of  her  estate.  He  also 
is  a  director  of  the  publishing 
company  and  its  assistant  secre¬ 
tary. 

Capt.  Martin  died  in  Spain 
in  November,  1957.  He  was  then 
living  in  Cadiz  on  the  course 
of  a  protracted  world  tour  begun 
from  San  Francisco  in  July, 
1955.  Most  of  his  heirs  are  resi¬ 
dents  of  Spain. 

• 

Journalism  Job 
Report  Prepared 

The  Department  of  Journal¬ 
ism  of  Long  Island  University, 
Brooklyn,  has  completed  a  sur¬ 
vey  which  answers  many  ques¬ 
tions  about  the  types  of  jobs  to 
which  journalism  students  may 
aspire,  what  the  jobs  pay,  pros¬ 
pects  of  employment  and  oppor¬ 
tunities  for  advancement.  It  in¬ 
cludes  tips  on  how  to  find  a  job. 

A  mimeographed  report  on 
the  survey  is  available  without 
charge.  Requests  should  be  di¬ 
rected  to  Prof.  Jacob  H.  Jaffe, 
head  of  the  L.I.U.  Journalism 
Department,  at  Zeckendorf 
Campus,  Brookljm  1,  N.  Y. 

• 

Sampson  Re-elected 

Chicago 

James  H.  Sampson  has  been 
re-elected  to  his  second  two-year 
term  as  president  of  Inter¬ 
national  Stereotypers  and  Elec¬ 
trotypers  Union  of  North  Amer¬ 
ica  (AFL-CIO). 

A  tabulation  of  votes  in  a 
referendum  among  160  locals 
gave  Mr.  Sampson  5,957  votes 
against  4,495  for  Frank  G. 
Creamer  of  New  York.  Joseph 
L.  O’Neil  of  Boston  was  re¬ 
elected  secretary-treasurer. 


Cuban  Story 
Called  Failure 
Of  Journalism 

News  coverage  of  the  Cuban 
revolution  was  “one  of  the  major 
failures  of  American  journalism 
in  my  time,”  Herbert  Matthews 
said  in  a  talk  at  the  Overseas 
Press  Club  last  week. 

“In  all  my  36  years  in  jour¬ 
nalism,  I’ve  never  seen  a  worse 
job  than  the  reporting  during 
the  last  three  weeks  in  Cuba,” 
he  declared.  “It  was  pretty  bad 
before  that.” 

Mr.  Matthews  said  he  was 
expressing  his  own  opinions,  not 
those  of  his  newspaper.  He  is  a 
member  of  the  Editorial  Board 
of  the  New  York  Times.  Last 
year  the  club  gave  him  the  Polk 
Memorial  Award  for  his  inter¬ 
view  with  Fidel  Castro,  Feb.  17, 
1957.  He  described  himself  as 
“sympathetic  but  not  biased  to¬ 
wards  Castro.” 

Mr.  Matthews  called  the  “Ba¬ 
tista  tyranny”  the  “worst  sort  of 
corrupt  government.” 

“After  three  or  four  years  of 
moderate  benevolence  it  became 
more  and  more  brutal,”  he  said, 
“and  finally  settled  down  to 
being  as  horrifying  as  anything 
in  Latin-American  history.” 

Happiest  Country 

“Today  Cuba  is  the  happiest 
country  in  the  world,”  he  con¬ 
tinued.  “It  is  free  again  in  every 
sense  of  the  word — a  free  press, 
free  radio,  free  TV,  and  a  com¬ 
pletely  honest  government  after 
seven  years  of  conniption.” 

But,  he  said,  that  was  not  the 
picture  being  given  to  news¬ 
paper  and  magazine  readers  in 
this  country.  He  complained 
about  the  play-up  of  the  military 
trials  and  executions  that  he 
said  brought  “blood  bath”  state¬ 
ments  from  “little  men.”  He  said 
reporters  “baited”  Castro  with 
foolish  questions,  using  his  off¬ 
hand  replies  when  he  did  not 
know  he  was  being  quoted  for 
publication.  They  failed  at  the 
same  time  to  report  the  “safety 
of  Havana  under  Castro’s  dis¬ 
ciplined  troops,”  he  said. 

“Correspondents  on  the  scene 
showed  abysmal  ignorance  of  the 
whole  background,  whereas  any¬ 
one  could  have  learned  the  truth 
at  any  time. 

“The  suggestion  that  Batista 
money  was  used  to  buy  news¬ 
paper  men  is  ridiculous.  The 
temptress  was  the  front  page.” 

*  *  * 

Flood  of  Criticism 

The  AP’s  misfire  of  the  Batis¬ 


ta  “victory”  story  of  Dec.  31, 
has  receiv^  the  attention  of  the 
APME  Study  committee.  (E&P, 
Jan.  24,  page  16).  Robert  Not- 
son,  Portland  Oregonian,  re¬ 
ported  a  fiood  of  criticism. 

APME  Secretary  J.  Edward 
Murray  noted  that  the  AP  Log 
had  thoroughly  acknowledged 
the  f alldown.  His  interim  report 
also  said  that  it  was  the  opinion 
of  Ed  Stone,  Seattle  Post-lnteUi. 
gencer,  that  “we  were  all  caught 
out  in  Cuba,  in  Lebanon,  in  Iraq 
because  we  report  only  the  views 
of  self-serving  politicians,  ignor¬ 
ing  what  the  eventually  control¬ 
ling  mass  of  people  are  thinking, 
even  plotting.” 

The  AP  Log  mentioned  this 
week  that  Stan  Bradshaw’s  Jan. 
15  beat  on  Fidel  Castro’s  remark 
that  “200,000  gringos  will  die” 
if  the  U.  S.  sends  Marines  to 
Cuba  had  withstood  a  challenge 
from  UPI.  It  was  Bradshaw’s  ' 
knowledge  of  Spanish  that  en¬ 
abled  him  to  catch  the  remark. 
AP  said  all  doubt  that  Castro 
had  made  it  was  removed  when 
the  Cuban  leader  admitted  it, 
although  he  said  he  had  not 
realiz^  he  was  speaking  for 
publication. 

• 

Newspapers  Seek 
Writ  of  Mandamus 

LOUISVIUE 

The  Courier-J ournal  and 
Louisville  Times  have  filed  a 
petition  for  a  writ  of  mandamus 
to  force  a  criminal  court  judge 
to  make  public  a  double-murder 
confession. 

The  unusual  action  came  after 
Judge  L.  R.  Curtis  set  aside  a 
death  sentence  given  William 
Floyd  Owen  and  gave  him  in¬ 
stead  two  concurrent  life  sen¬ 
tences  which  will  make  Owen 
eligible  for  parole  in  eight  years. 

Judge  Curtis  said  Owen’s  con¬ 
fession  would  not  be  a  public 
document  until  the  court  re¬ 
porter  transcribed  his  notes.  The 
confessions  were  made  in  the 
judge’s  chambers  and  newsmen 
were  excluded. 

Subsequently,  Judge  Curtis 
declined  to  order  the  court  re¬ 
porter  to  transcribe  the  not» 
Later,  he  offered  to  make  public 
parts  of  the  confession. 

The  newspapers,  however,  held 
that  the  entire  confessions  are 
public  records  and  took  the  case 
to  the  Court  of  Appeals. 


Bureau  at  Capital 

Raleigh,  N.C. 

The  Durham  Morning  Herm 
has  opened  a  state  capital 
bureau  in  Room  206,  Odd  Fel¬ 
lows  Building,  here.  Graham 
Jones,  political  reporter  for  the 
Herald  for  the  past  four  yean, 
will  head  the  bureau. 
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Expansion  of  R.O.P.  Service 

to  Advertisers  and  Agencies 

I - COLOR  PRODUCTION  SERVICE- - 1 

Announces  the  expansion  of  its  R.O.P,  Service 
through  the  local  production  of 


DIMENSIONALLY  STABLE 


TRAVIS  GLASS  MATS 


NON-SHRINK 


Through  arrangements  with 

8  outstanding  firms  in  5  cities 

to  produce  Glass  Mats  for  them 


NEW  YORK 

Reilly  Electrotype  Co. 
305  EAST  45th  St. 


SEAHLE 

Pacific  Electrotype  Co. 
202  Maritime  Building 


CHICAGO 

Century  Electrotype  Co. 
160  E.  Illinois  St. 

Partridge  &  Anderson  Co. 
712  Federal  St. 


SAN  FRANCISCO 

Johnson  Mat  &  Electrotype  Co. 
555  Washington  St. 

Precision  Electrotype  Co. 
1045  Sansome  St. 


LOS  ANGELES 

California  Electrotype  Co. 
750  W.  10th  Place 

Precision  Electrotype  Co. 
2165  South  Yates 


Molding  mats  locally  facilitates  handling,  reduces  necessary  time  and  shipping  costs. 
Complete  information  available  from  any  of  the  above  firms  or  from 

COLOR  PRODUCTION  SERVICE,  INC. 

250  PARK  AVE.,  NEW  YORK  17,  N.  Y . YUkon  6-7730 

Of  course,  flong  is  available  to  newspapers  for  their  own  use  for  their  own  hot  molding. 
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Faubus  Tells 
School  Story 
To  Publishers 

i  Hot  Springs,  Ark. 

!  Gov.  Orval  Faubus  of  Arkan- 
;  sas  re-told  “The  Little  Rock 
:  Story”  when  he  stepped  into  the 
j  spotlight  here  Jan.  8  to  answer 
;  a  two-hour  barrage  of  questions 
j  propounded  by  300  editors  and 
publishers,  representing  news¬ 
papers  of  32  states. 

The  Governor,  a  publisher 
himself  (Madison  County  Demo¬ 
crat),  told  the  newspapermen 
that  his  closing  of  four  high 
schools  had  not  deprived  any 
student  of  an  education  who  had 
'  wanted  one. 

“Even  if  Little  Rock  high 
school  students  lost  an  entire 


At  the  business  meeting  of 
the  NEA,  resolutions  were 
adopted  blasting  government 
agencies  for  suppressing  infor¬ 
mation  from  the  American  pub¬ 
lic.  Others  criticized  various  rul¬ 
ings  on  advertising  exi)ense  al¬ 
lowances. 

A  poll  taken  by  Hot  Springs 
Sentinel-Record  and  New  Era 
revealed  that  the  newspapermen 
agree,  for  the  most  part,  that 
the  Republicans  have  only  two 
solid  candidates  —  Vice  Presi¬ 
dent  Richard  Nixon  and  New 
York’s  Governor  Nelson  Rocke¬ 
feller  —  for  the  1960  presiden¬ 
tial  nomination. 

On  the  Democratic  side,  senti¬ 
ment  was  that  the  race  is  wide 
open  with  Sen.  John  Kennedy 
of  Massachusetts  and  Sen. 
Stuart  Symington  of  Missouri 
as  front  runners.  Rated  as 
strong  dark  horses  are  Sen. 
Lyndon  Johnson  of  Texas,  and 
Adlai  E.  Stevenson. 


Canada  Mills’ 
Stock  Widely 
Held  in  U.S. 

Washington 
United  States  investors  con¬ 
trol  a  larger  percentagfe  of  the 
capital  in  Canadian  pulp  and 
paper  manufacture  than  is  con¬ 
trolled  by  residents  and  corpo¬ 
rations  in  the  Dominion  —  45 
percent  against  44,  with  11  per¬ 
cent  owned  by  interests  resi¬ 
dents  in  other  countries.  The 
overall  total  is  $1,433  million. 

This  fact  is  brought  out  in 
a  report  by  a  special  mission 
to  Canada,  comprising  Reps. 
Brooks  Hays  of  Arkansas  and 
Frank  M.  Coffin  of  Maine. 

‘Control’  Defined 


examined,  it  is  found  that  49 
percent  of  the  employed  capital 
is  “owned”  by  Canadians  and  42 
percent  is  owned  by  United 
States  nationals,  corporate  or 
personal.  “Control”  goes  with 
majority  ownership  and  involves 
policy  making. 

Include!*  ReuM>n!t 

The  report  includes,  among 
the  reasons  for  deteriorating 
relationships  between  Canada 
and  the  United  States,  a  lack 
of  more  complete  understanding 
of  this  country  within  the  Do¬ 
minion  and  suggests  that  press 
coverage  is  inadequate.  The 
Congressmen  wrote: 

“We  recognized  that  this  ob¬ 
jective  can  be  gained  only  by 
adequate  newsgathering  on  the 
scene  and  adequate  handling  of 
the  copy  filed.  We  think  that 
the  United  States  press  would 
do  well  to  reevaluate  its  current 
policies  and  practices  in  both 


these  areas. 

“To  the  extent  that  there  can 
be  greater  coverage  of  the  Ca¬ 
nadian  scene  by  the  American 
press  there  will  be  more  chance 
of  developing  attitudes  on  the 
part  of  the  American  people 
and  Congress  that  will  make 
possible  an  easier  continuing 
relationship  between  the  two 
countries.” 


year  they  would  still  be  ahead 
of  students  in  the  integrated 
schools  of  Washingfton,  D.  C.,” 
he  said. 

His  audience  consisted  of 
members  of  the  Arkansas  Press 
Association  and  National  Edi¬ 
torial  Association. 


“Control”  is  used  in  the  re- 
Job  Picture  Qianging  coriwrate 

The  once-critical  situation  ownership  wholly  resident  in  the 
when  an  insufficient  number  of  United  States,  and  the  portion 
young  people  were  entering  the  of  investment  in  some  companies 
newspaper  journalism  field  is 
easing,  according  to  G.  A.  Mc¬ 
Daniel,  publisher  of  the  Fed- 
..V  ,  eralsburg  (Md.)  Times,  and 

Open-Minded’  People  president  of  NEA. 

“If  anyone  has  found  any  He  pointed  out  during  an  in¬ 
good  resulting  from  integration  terview  that  a  few  years  ago 
of  schools  they  should  tell  us,”  journalism  graduates  were  en- 
Gov.  Faubus  said.  “We  are  tering  public  relations  fields  be- 
open-minded  people  and  perhaps  cause  large  companies  offered 
we  could  be  convinced.  Thus  far,  bigger  salaries  than  they  could 
not  good  but  harm,  has  been  g^t  as  “cub”  reporters, 
fte  pattern  in  places  where  it  “However,  this  has  changed 
has  been  tried.  since  then,”  he  declared.  “Sala- 

“All  Little  Rock  students  who  ries  for  beginners  have  been  in¬ 
want  an  education  are  receiving  creased  and  there  is  usually  a 
schooling  in  a  private,  segre-  better  chance  of  advancement 
gated  system  and  in  public  now.” 
schools  in  other  towns  and 

states.”  Election  and  Awards 

Several  hundred  students.  The  APA  elected  Ellis  W. 
mostly  Negroes,  he  said,  ap-  Ramsey,  publisher  of  the  Beebe 
parently  do  not  want  to  attend  News  and  Bald  Knob  Banner, 

president,  succeeding  Calvin 
In  answer  to  questions,  he  Mannen,  editor  of  the  Stuttgart 
said:  Daily  Leader. 

Conununists  definitely  played  Arkansas  Press  Women 
an  important  role  in  fomenting  elected  Mrs.  Earl  Causey,  Star 
racial  unrest  by  trying  to  inte-  City,  president,  succeeding  Mrs. 

?rate  Central  High  School.  Max  Hampton  of  Booneville. 

‘Pure  Hogwash’ 

given  to  Earl  Causey  of  Star 
The  U.  S.  Supreme  Court’s  City  and  Porter  Young  of 
contention  that  school  Integra-  Helena  World  for  having  done 
Won  is  the  “law  of  the  land”  is  the  most  to  promote  the  asso- 
pure  hogwash.”  ciation  during  the  year. 

Never  before  in  American  his-  Other  awards  went  to  Fay- 
tory  have  the  rights  of  state  and  ettevUle  Northwest  Arkansas 
1^1  governments  to  control  Times  and  Crossett  News, 


YOUR 

COPY  NOW  READY 


A  COMPREHENSIVE  TEXTBOOK 
TO  1 959  SALES  SUCCESS 

TOP  TEN  BRANDS  is  a  combined  con¬ 
sumer  inventory  study  on  product  buying 
patterns  in  11  major  markets  across  the 
I  nation.  This  detailed  “personal  interview" 
H  survey  shows  leading  brand  preferences  in 

I  each  of  80  separate  product  categories  — 
food,  drugs,  cosmetics,  appliances,  etc. 


A  SERVICE  OF  THESE  | 
GREAT  NEWSPAPERS 
ACROSS  THE  NATION 

Akron  Beacon-Journal 
Charlotte  Observer 
Cincinnati  Enquirer 
Dallas  Morning  News 
Houston  Post 
Los  Angeles 
Herald-Express 
Miami  Herald 
Portland  Oregonian 
Toledo  Blade 
Wilmington  ^ 

News-Journal  ^ 

Youngstown  Vindicotor 


TOP  TEN  BIANDS  individual  tiudius  for  uach  ei 
the  uluvun  morkvSs  aru  else  avoilablu.  shewing 
cemperaliv*  potilient  for  Uoding  brands  of  ISO 
difforont  products. 


Copies  of  this  combined  national  report, 
jUjUBj^  and  local  market  reports,  ovoiloblo  on 
request  from  the  national  odvortising  man¬ 
ager  of  each  sponsor  newspaper,  or  its  notional 
roprosontotivo. 


Argentina’s 
Newsmen  Win 
Pay  and  Time 

By  Basil  Thomson 

Buenos  Aires 

Argentine  newspapermen  have 
exacted  from  their  employers 
promises  of  “substantial”  in¬ 
creases  in  salary  scales  and 
further  time-off  concessions. 

Group  contracts,  which  ex¬ 
pired  Sept.  30,  have  been  under 
review  between  the  two  jour¬ 
nalists’  imions,  the  Federacion 
Argentina  de  Periodistas  and 
the  Federacion  Argentina  de 
Trabaj adores  de  Imprenta,  and 
the  proprietors  as  represented 
by  the  Associacion  de  Editores 
de  la  Ciudad  de  Buenos  Aires. 

The  unions  sought  to  substi¬ 
tute  a  30-hour  week  for  the 
present  36,  longer  annual  holi¬ 
days  with  pay,  stronger  em¬ 
ployment  stability  clauses  and 
increased  indemnization  for  dis¬ 
missal. 

In  the  face  of  grim  reality 
the  proprietors  conceded  an  im¬ 
mediate  “advance”  of  500  pesos 
(representing  an  average  in¬ 
crease  of  15%)  on  future  in¬ 


creases  resulting  from  the  talks 
in  progn^ess. 

The  proprietors  also  agreed 
to  special  periods  of  time-off  on 
full  pay  for  marriages,  births 
and  family  bereavements.  The 
periods  range  from  10  days  for 
marriage  to  three  days  for  a 
birth  or  death  in  the  immediate 
family. 

Married  women  won  a  special 
award  of  time  off  on  half  pay 
before  (four  weeks)  and  after 
(six  weeks)  childbirth.  In  ad¬ 
dition,  for  six  months  after 
childbirth,  women  will  work  a 
five-hour  instead  of  a  six-hour 
day. 

Juniors  will  now  have  15  plus 
five  (bonus)  working  days  holi¬ 
day;  10-year  seniority  em¬ 
ployees,  20  plus  seven.  The  en- 
over  30  years  will  be  37  work¬ 
ing  days  (30  plus  seven)  which 
gives  him  a  41-day  unbroken 
holiday. 

(Holidays  take  no  account  of 
the  nine  days  in  the  year  on 
which  no  newspapers  are  pub¬ 
lished.) 

*  9|C  « 

Opportunity  Knocks 

The  75,000-strong  English- 
speaking  community  in  the  Ar¬ 
gentine  is  wondering  when  some 
enterprising  publisher  will  pro¬ 


vide  them  with  a  first-class  daily  p *  |  T  loorl 

newspaper.  1  LJ  otJU 

With  the  increasing  flood  of 
U.  S.  investment  in  all  spheres 

of  the  country’s  industrial  ac-  1  O  IjrGt  1  1  0.11 
tivities,  U.  S.  interests  are  but 

poorly  represented  by  the  two  T 

English-language  newspapers  vylT  vjGm  J_iOOl 
now  published. 

The  Standard,  which  is  the  Chicago 

oldest  newspaper  in  Argentina  On  the  day  of  Our  Lady  of 
(May  1,  1861),  is  a  weekly  with  the  Angels  School  fire,  an 
a  circulation  of  about  9,000.  It  estimated  $1,500,000  worth  of 
is  devoted  almost  entirely  to  jewelry  was  stolen  from  the 
coverage  of  community  news,  safety  vault  of  the  Pick-Con- 
sport,  and  clips  from  feature  gress  Hotel, 
services  in  the  U.  S.  and  Britain.  The  jewel  theft  story  was 

Until  the  fall  of  Peron  in  eclipsed  by  the  school  tragedy. 
September  1955,  the  Standard  The  story  of  the  robbery  made 
appeared  daily,  being  printed  in  page  24  in  one  morning  paper  on 
the  workshops  of  La  Prensa.  the  day  after  the  fire. 

The  Standard’s  own  workshops 

were,  and  still  are,  being  utilized  .American  Investigates 

for  the  publication  of  some  60  During  the  past  month,  while 
minor  weeklies  in  Spanish,  police,  insurance  agents  and  the 
government  of  Gen-  pgj  conducted  investigations, 
eral  Pedro  Eugenio  Aramburu  Chicago  American  made  a 
handed  La  Prensa  back  to  its  study  of  its  own.  After  ex¬ 
owner,  Dr.  Alberto  Gainza  Paz,  changing  notes  with  law  en- 
the  arrangement  for  printing  forcement  officials,  the  American 
the  Standard  terminated.  Forced  came  up  with  a  complete  run- 
to  ^  use  his  own  overworked  down  of  circumstances  sur- 
printing  shop,  proprietor  A.  B.  rounding  the  theft  of  the  jewels 
Dougall  dwided  to  turn  his  placed  in  the  hotel  safe  deposit 
newspaper  into  a  weekly.  Ijqx  ijy  Charles  G.  Staiger,  presi- 

The  only  current  English-  dent  of  Harry  Winston,  Inc. 


It  was 

Wasteful  to 
Publishers  — 
Burdensome  to 
Advertisers 


Before  1917  when  ACB  was 
'  4*5  ^  established  as  a  clearing  house 
A  for  the  distribution  of  checking 
\  W  proofs,  a  publisher  averaged 

'4— '  18  to  175  pounds  of  news¬ 

print  plus  postage,  ui  getting  out  the  checking  copies  to  a 
national  advertiser  for  a  13-time  insertion  schedule. 

At  the  agency  3Vi  to  10  manhours  were  sr>ent  on  the 
average  finding  these  proofs  of  insertion  and  checking  the 
schedules. 

Under  ACB’s  clearing  house  system  the  publisher  now 
furnishes  12  ounces  of  newsprint  per  advertiser  and  the 
agency  expends  25  minutes  of  time  covering  such  a  schedule. 
ACB’s  five  service  offices  are  strategically  located  so  that  the 
newspapier  of  each  region  reaches  the  ACB  office  in  the 
shortest  possible  time. 

To  keep  up  with  the  ever-rolling  presses,  ACB  offices  are 
open  every  week  day  of  the  year  except  New  Year’s  Day, 
Memorial  Day,  July  4th,  Labor  Day,  Thanksgiving  and 
Christmas.  Since  the  newspapers  cannot  observe  a  5-day 
working  week,  neither  can  ACB. 


Advertising  Checking  Burecru/  Inc. 

Ntw  Y«i  (U)  n  IMsm  kit.  *  Oilint  (3)  II  !.  Midii|n  kit.  *  CalMiAn  OS) 
n  SmUi  nird  St.  •  WiMplili  (3)  in  Jtltiu*  *n.  *  Sai  IraadK*  (S)  SI  FM  St. 


Chicago 

On  the  day  of  Our  Lady  of 


language  daily  is  the  Buenos 


As  a  part  of  its  roundup  of 


nno?  L  (circulation  ateut  unsolved  mystery,  the  Amer- 
16,000)  whmh  IS  now  m  its  83rd  ^  ^  pic- 

year.  The  Herald  confines  itself 

almost  entitrely  to  rehashing  ^  descrip- 

the  wire  services  and  items  tion  of  most  of  the  gems, 
from  the  Argentine  Press.  x  ^  j 

The  standard  of  reporting  on  writing,’’  stated 

both  papers  is  low.  Average  Norton  Kay,  American  reporter 
wages  in  the  editorial  depart-  handling  the  story,  “authorities 
ment  of  the  Herald  run  around  ?  picture  page 

$25  a  week;  on  the  Standard,  Published  today  in  the  Chica^ 
rather  less.  An  editor  would  be  American.  They  hope  that  honest 

fortunate  to  get  $60  a  week.  f  "dy  the  picture 

,7  .  carefully  so  they  will  be  able  to 

Consequenuy,  both  newspa-  detect  the  jewels  should  they 
pers  are  staffed  either  with  be-  their  counters.” 

ginners  or  with  those  on  whom  j  ..  t  i 

the  vears  have  taken  their  toll  announced  that  Lloyds 

tne  years  nave  taken  tneir  toll.  London  is  offering  a  reward 


Traffic  Court  Parley 
At  Boston  Law  School 


to  the  person  or  persons  pro¬ 
viding  information  leading  to  the 
recovery  of  the  gems  and  arrest 
and  conviction  of  those  respon- 


HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


Boston  ®tole  for  the  theft.  “The  amount 
The  first  statewide  Traffic  reward  is  determined  by 

Court  Conference  in  Massa-  Lloyd’s  on  the  basis  of  me 
chusetts  will  be  conducted  at  of  the  information,  the 

Boston  College  Law  School  Feb.  American  pointed  out. 

9-11  under  co-sponsorship  of  the  Meanwhile,  Harry  Reutlinger, 
Boston  Herald  and  Greater  Bos-  American  managing  editor,  pro¬ 
ton  Chamber  of  Commerce.  vided  special  mats  of  the  jewel 
Announcement  of  the  confer-  Picture  page  for  other  news- 
ence  was  made  by  the  Rev.  Rob-  P^Pcrs  to  publish  in  the  hope 
ert  F.  Drinan,  S.J.,  dean  of  the  <^hat  jeweler,  or  maybe  waitr^ 
Boston  College  Law  School.  He  clerk,  will  spot  one  of  tne 
said  Wendell  H.  Coltin,  writer  Scms. 
of  the  prize-winning  Boston  • 

Herald  Safety  Crusade  series,  is  n  ^ 

the  executive  director.  Branch  l^loses 

The  program  is  being  ar-  Clevelanp 

ranged  by  the  American  Bar  The  Jewish  Daily  Forward  of 
Association,  in  conjunction  with  New  York  has  announced  the 
the  Traffic  Institute  of  North-  closing  of  its  branch  office  in 
western  University.  Cleveland. 
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PROMOTIOIN 

Newspaper  Week  Prize 
To  San  Diego  Again 


Winning  first  place  among 
daily  newspapers  for  best  pro¬ 
motion  of  National  Newspaper 
Week,  last  October  1-8,  is  the 
Son  Diego  (Calif.)  Union  and 
the  Evening  Tribune.  These 
papers  also  won  in  the  consecu¬ 
tive  years  from  1952-’56. 

First  place  winner  among 
weekly  newspapers  is  the  Dalton 
(Ga.)  Citizen  and  News. 

Announcement  of  winners 
comes  from  William  A.  Bray, 
president  of  Newspaper  Associa¬ 
tion  Managers,  sponsors  of  an¬ 
nual  National  Newspaper  Week, 
and  Arthur  E.  Strang,  Illinois 
Press  Association,  chairman  for 
1958. 

The  Jackson  (Tenn.)  Sun  was 
aw'arded  second  place  in  the 
daily  division.  Third  place  was 
given  the  South  Bend  (Ind.) 
Tribune. 

Among  weekly  entrants,  sec¬ 
ond  place  was  won  by  the  Duns- 
muir  (Calif.)  News  and  third 
place  by  the  Waverly  (la.) 
Bremer  County  Independent  and 
Democrat. 

Honorable  mention  among 
dailies  was  accorded  the  Colum¬ 
bus  (Ga.)  Enquirer  and  Ledger; 
the  San  Bernardino  (Calif.)  Sun 
and  Telegram;  and  the  Eugene 
(Ore.)  Register-Guard. 

Weekly  newspapers  receiving 
honorable  mention  were  the 
Greenville  (Ga.)  Meriwether 
Vindicator;  the  Chester  (Ill.) 
Herald-Tribune;  Princess  Anne 
(Virginia  Beach,  Va.)  Free 
Press  and  Bridgeport  (Ill.) 
Leader. 

Bronze  plaques  will  be  given 
first  place  winners.  Other  win¬ 
ners  will  receive  parchment  cita¬ 
tions. 

• 

Newsmen  Share  Prizes 
In  Builders  Contest 

Chic.\go 

J.  Edward  Grimsley  and  Law'- 
rence  Weekley  of  the  Richmond 
(Va.)  Times-Dispatch  shared 
the  $1,000  first  prize  in  the 
Community  Facilities  Newspa- 
iwr  Awards  Competition  for  ar¬ 
ticles  on  community  civic  prob¬ 
lems.  Awards  were  presented 
^t  the  National  Association  of 
Home  Builders  convention  here. 

James  F.  Welsh,  Chicago 
News  writer,  received  a  $500 
second  prize.  Third  prize  of  $300 
was  won  by  Thomas  A.  Blink- 
hom,  Cincinnati  (Ohio)  En- 
Qtiirer. 

Editor  &  publisher 
-  -  _ 


Newspaper-Radio 
Team  For  Series 

Providence,  R.  I. 

In  the  wake  of  a  record- 
breaking  year  of  crime  in  Provi¬ 
dence,  WEAN,  the  Providence 
Journal-Bulletin  radio  station, 
scheduled  seven  radio  documen¬ 
tary  programs  about  juvenile 
delinquency. 

A  newspaper- radio  team  — 
Paul  Martasian,  Journal-Bulle¬ 
tin  crime  reporter,  and  Henry 
Perates,  WEAN  newsman — col¬ 
laborated  in  preparing  tape  re¬ 
cordings  of  public  meetings  on 
delinquency,  taped  opinions  of 
officials  and  so  on. 

It  was  pointed  out  that  it’s 
fairly  unusual  for  a  newspaper¬ 
man  and  a  radio  newsman,  even 
when  they  are  employed  by  the 
same  company,  to  team  up  to  do 
a  series  for  radio.  It’s  the  first 
time  such  collaboration  has  been 
used  for  a  radio  series  in  Provi¬ 
dence. 

Missile  Test  Center 
Paper  Is  Expanding 

Titusville,  Fla. 
The  Titusville  Star-Advocate,  ^ 
which  has  been  published  twice 
a  week  since  1925,  is  now  pub¬ 
lished  Mondays,  Wednesdays 
and  Fridays.  'The  town  is  near 
Cape  Canaveral,  missile  test 
center.  H.  H.  Hudson,  publisher, 
has  announced  the  appointment 
of  Hei'bert  Johnson  as  circula¬ 
tion  manager.  Mr.  Johnson  was 
for  six  years  circulation  man¬ 
ager  of  the  Hollywood  Sun-Tat¬ 
tler,  and  more  recently  with  the 
Miami  Daily  News. 

Archie  Hess,  fonnerly  on  the 
advertising  staff  of  the  Palatka 
Daily  News,  has  joined  the  ad¬ 
vertising  staff  of  the  Star-Ad¬ 
vocate.  Robert  H.  Hudson,  son 
of  the  publisher,  is  editor. 

• 

8  Quit  Family  Weekly 

Seven  Harte-Hanks  News- ' 
papers  in  Texas — Abilene  Re¬ 
porter-News,  Big  Springs  Her- , 
aid,  Denison  Herald,  Greenville 
Herald-Banner,  Marshall  News- 
Messenger,  Paris  News,  and  Son 
Angelo  Standard-Times  —  can¬ 
celled  distribution  of  Family 
Weekly,  the  Sunday  supplement, 
as  of  Dec.  31.  The  Wichita 
Falls  (Tex.)  Times  also  dropped 
it.  (E&P,  Jan.  10,  page  13). 

for  January  31,  1959 


in  memory  of 


the  man  ivho  dared  defy 
a  despot  by  printing  the  truth 

ivho  ivas  arrested  and  tried 
for  ^seditious  libeV 

whose  jury  recognized  the 
principle  of  freedom  at  stake, 
and  returned  the  verdict: 

^^Not  Guilty:^ 

His  triumph  in  1 7 3 If  stands 
as  a  cornerstone  of  the 
fow'th  estate— and  as  an 
inspiration  to  those  who  value 
this  hard-won  freedom. 

VISIT  THE  ZENGER  MEMORIAL  in  the  Federal  Hall 
Memorial  of  New  York  City’s  Sub-Treasury  Build¬ 
ing.  You’ll  see  copies  of  Zenger’s  newspaper,  the 
New- York  Weekly  Journal,  a  model  of  his  press 
and  original  documents  and  correspondence  relat¬ 
ing  to  the  trial. 

The  Zenger  Memorial  is  open  daily— Monday  thru 
Friday,  10  A.M.  to  4  P.M.,  closed  Sunday  and  holi¬ 
days.  Admission  is  free.  Entrance:  Old  Sub- 
Treasury  Building,  15  Pine  Street,  corner  of 
Nassau.  Take  any  subway  to  W'all  Street  station. 
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ian  artist  with  the  Air  Force 
as  well  as  a  pilot  (495  combat 
flying  hours  during  the  last 
war).  Service  over,  Jack  became 
art  director  and  promotion 
manager  of  KBD-TV,  Lubbock, 
Tex.,  and  he  is  now-  an  advertis¬ 
ing  consultant  for  a  bank  in 
that  tow’n.  He  has  freelanced 
right  along  with  these  jobs  the 
past  10  years,  specializing  in  ad¬ 
vertising  and  cartoons. 

“Anything  else.  Jack?” 

“Yes,  I  have  a  wife,  Christina, 
a  journalism  graduate,  two  chil¬ 
dren,  Stephen,  7,  and  a  daugh¬ 
ter,  Terry,  4.  We  live  in  West- 
port,  Conn.,  with  Slippy,  a  nine- 
year-old  wirehaired  terrier 
whose  registered  AKC  name  is 
“Tippet’s  Rejection  Slip.” 

Now  that  Jack’s  a  going  busi¬ 
ness,  maybe  Slippy  will  get  a 
new  name,  one  connoting  suc¬ 
cess.  The  master  is  thinking  it 
over. 


SYNDICATES 


GFC  Pantomime  Panel 
Show  Biz  Feature 


By  James  L.  Collings 


MacArthur 


“Stewart  is  repelled  by  the 
kettle-full  of  witch’s  brew  but 
finally  gulps  it  down  for  one 
of  the  movie’s  looniest  sequences. 

“But  they  completely  missed 
the  first  camera  ‘take’  on  the 
set.  After  drinking  the  ‘soup,’ 
Jimmy  adlibbed,  ‘Not  enough 
.SHOW  BUSINESS  salt.’  ” 

An  artist  and  the  entertain-  Ohio  State  Grad 

ment  editor  of  the  Los  Angeles 

Mirror  News  have  created  for  Dick  Williams,  an  Ohio  State 
the  Times-Mirror  Syndicate  a  University  graduate,  has  been 
new  daily  feature,  “That’s  Show  entertainment  editor  of  the 
Business,”  for  release  March  2.  Mirror  News  for  nine  years. 

The  product  is  written  by  Dick  While  still  in  college,  he  was  a 
Williams  and  drawn  by  Bill  motion-picture  critic  for  the 
Mac  Arthur,  about  as  good  a  L>ayton  (Ohio)  Journal.  Later, 
caricaturist  as  thei’e  is  in  the  w’as  a  daily  columnist  and 
newspaper  business.  Together  entertainrnent  reporter  for  the 
they  produce  a  bright,  short  Cincinnati  (Ohio)  Post;  then, 
item  suitable  for  any  page.  after  war  service,  he  was  West 

Mr.  MacArthur  parodies  in  Coast  editor  of  Pic  magazine. 


Surprise  for  the  Sirl^i^at^ 

One  of  the  most  practical  ways  of  holding 
a  husband  is  to  make  a  practice  of  serving 
the  sir  with  surprises ...  hamburgers  with 
imagination,  corned  beef  that  isn’t  a  corny 

cliche,  breakfast  eggs  that  aren’t,  tired,  artichokes  with  a  dash  of 
adventure— and  millions  of  smart  women  learn  how,  get  helpful 
recipes  and  tips  from 

CookerT  Columns 

by  Mary  Meade,  Alice  Petersen,  and  Ella  Elvin...who  make  a 
meal  exciting,  with  kitchen-tested  recipes  any  housewife  can 
cook.  The  CT-N  YN  illustrated  cookery  columns  add  buying 
suggestions  on  seasonal  foods  and  market  information  as  well  as 
daily  menus.  Food  advertisers  like  them  — and  like  to  have  their 
ads  on  the  Women’s  Pages  that  carry  the  columns!  For 
proofs  and  prices,  phone,  wire  or  write  Mollie  Slott,  Manager... 

Chicaffa  Trihune^New  YarEtJV^urs 

Wmm0»  BulMinn,  Voric 

rnnCm  Tribune  Tou-^r,  f  hlrana 


Corrected  Typecetter  Tape 
For  All  Leading 
Text  Features  ft  Fillers 
Special  Features 
Serializations 
Available  in 


thur  to  carry  through  the  fed' 
ing  of  the  feature.” 

That  feeling  will  be  respected 
here  (see  cute). 


jAPeeo 


reasetiea  sesatfala  |  SUCCESS  STORY 

Lynn  Poole,  public  relatioitf 
director  of  Johns  Hopkins  Uni¬ 
versity,  says  he  is  happy  about 
the  reaction  to  a  weekly  news 

^and  feature  column  offered  1*®* 
Fall  by  the  university. 

“V\’e  have  been  tremendously 

EDITOR  ac  PUBLISHER  for  January  31,  1919 
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pleased  and  heartened  by  the  re¬ 
sponse  from  editors  all  over  the 
country  to  our  idea  for  writing 
this  column,”  he  says.  “Frankly, 
it  has  been  more  successful  than 
we  originally  expected,  but  that 
merely  points  up  a  belief  we 
have  had  at  Johns  Hopkins  for 
a  long  time  —  that  educational 
and  informational  topics  can  be 
vitally  interesting  to  the  general 
public.” 

In  case  you  missed  it,  the  col¬ 
umn  is  called  “From  File  7,” 
patterned  after  the  weekly  net¬ 
work  TV  show,  “Johns  Hopkins 
File  7”  (ABC,  Sunday,  11:30 
—  noon).  It  contains  features 
about  new  developments  in 
science,  history  and  literature, 
and  to  date  90  papers  are  using 
the  material. 

According  to  JHU,  “the  ap¬ 
pearance  of  this  column  marks 
the  first  time  that  a  college  or 
university  has  syndicated  a  con¬ 
tinuing  feature  on  a  national 
basis  as  a  public  service.” 

•  •  e 

ENGLISH  ADVENTURERS 

King  Features  Syndicate  re¬ 
ports  it  has  acquired  the  “ex¬ 
clusive  story  and  pictures”  of 
the  four  English  adventurers 
who  crossed  the  Atlantic  in  their 
ill-fated  balloon,  “The  Small 
World.” 

The  protagonists  of  this  re¬ 
cent  saga  of  the  sea  are  Rose¬ 
mary  Mudie,  her  husband  Colin 
and  Bushy  Eiloart  and  his  son 
Tim.  They  were  four  days  in  the 
air  and  20  hectic  days  on  the 
water  in  traveling  from  the 
Canary  Islands  to  Barbados. 

The  serialization  —  10  to  12 
installments  of  1,000  to  1,500 
words  each  —  is  by  Mrs.  Mudie. 
Release  date:  Feb.  8. 

*  *  * 

APN  FEATURE 

AP  Newsfeatures  best-seller, 
the  home  section,  has  gone  out 
to  clients.  This  13th  annual  sec¬ 
tion  is  its  usual  thorough  self, 
rovering  everything  from  tak¬ 
ing  mortgage  problems  to  bank- 
ere  to  how  students  have  de¬ 
signed  a  new  brick.  The  16-page 
supplement  is  well  illustrated. 


Little- Used 
Law  Closes 
Arraignment 

Salt  Lake  City,  Utah 

The  attorney  for  a  couple 
charged  with  robbery  and  kid¬ 
napping  recently  used  a  little 
known  Utah  law  which  permits 
exclusion  of  all  persons,  includ¬ 
ing  reporters,  from  preliminary 
hearings  on  criminal  charges. 
He  argued  that  exclusion  of  the 
public  and  press  might  make 
it  easier  later  to  obtain  an  im¬ 
partial  jury. 

City  Judge  Marcellus  K. 
Snow,  who  conduted  the  hearing, 
said  it  was  the  first  time  in  his 
10  years  on  the  bench  that  he 
had  seen  the  law  invoked. 

K.  Samuel  King,  attorney  for 
Robert  J.  and  Juanita  P.  Rich¬ 
ards,  made  the  motion  under 
Section  77-15-13  Utah  Code 
Annotated,  1953.  It  provides  for 
exclusion  of  spectators  at  a 
preliminary  hearing  on  request 
of  the  defendant. 

Judge  Snow  said  comparable 
provisions  are  in  the  California 
Penal  Code  868,  Idaho  Code 
1947,  19-811,  and  the  Montana 
Revised  Code,  1947,  94-6110. 

“Under  the  law,  as  I  under¬ 
stand  it,  the  state  cannot  make 
a  motion  to  exclude  spectators 
from  a  preliminary  hearing  and 
certainly  the  state  cannot  ex¬ 
clude  the  press  from  such  ac¬ 
tions,”  the  judge  said.  “But  the 
defense  attorney  may  make  a 
motion  and  the  magistrate  must 
order  exclusion  of  spectators. 
The  law  itself  is  specific  about 
who  shall  remain.” 

Judge  Snow  bound  the  couple 
over  for  trial  in  district  court, 
but  reduced  the  first  degree  kid¬ 
naping  charge  to  second  degree 
kidnaping  during  the  closed 
hearing. 

• 

Actor  €k)ren 


Tar  Heel  Group 
Hands  Out  Prizes 

Chapel  Hill,  N.  C. 

Politics  and  prizes  featured 
the  annual  Mid-Winter  Institute 
of  the  North  Carolina  Press 
Association  here  Jan.  22-24. 

Max  Harrelson,  Associated 
Press  UN  correspondent;  Ros- 
coe  Drummond,  Washington  cor¬ 
respondent  for  the  New  York 
Herald  Tribune;  and  U.  S.  Sen. 
B.  Everett  Jordan  spoke  before 
225  registered  Tar  Heel  news¬ 
men. 

L.  C.  Gifford,  publisher  of  the 
Hickory  Daily  Record,  was 
elected  president  of  the  Associ¬ 
ated  Press  Club,  and  Miles  H. 
Wolff  of  the  Greensboro  Daily 
News  was  elected  vicepresident. 
Rye  Page  of  the  Wilmington 
Star-News  is  the  retiring  presi¬ 
dent. 

The  N.  C.  Association  of 
Afternoon  Dailies  picked  How¬ 
ard  White  of  the  Burlington 
Times-News  as  president,  and 
re-elected  G.  Lynn  Nisbett  as 
manager  of  the  association’s 
Raleigh  capital  bureau. 

Thirty-six  press  awards  for 
daily  and  weekly  writing  and 
photography  were  presented. 

First  prizes  were  given  as 
follows  in  circulation  categories : 

Editorials  —  Cecil  Prince, 
Charlotte  News,  and  Dick  Shel¬ 
ton,  Shelby  Daily  Star. 

Feature — L.  M.  Wright  Jr., 
Charlotte  Observer,  and  Helen 
Cheney,  Salisbury  Evening  Post. 
Photography — Jim  Sparks,  Dur¬ 
ham  Herald-Sun,  and  Janet  R. 
Walston,  Goldsboro  News-Argus. 

Sports  writing  —  Herman 
Helms,  Charlotte  Observer,  and 
Eugene  Price,  Goldsboro  News- 
Argus. 

Spot  news — L.  M.  Wright  Jr., 
Charlotte  Observer,  and  Scott 
Summers,  Morganton  News- 
Herald. 

Community  service — Moores- 
ville  Tribune. 

Business  writing  —  Bill 
Womble,  Raleigh  News  and  Ob¬ 
server. 


Hearst  Acquires 
Errol  Flynn  Story 

Errol  Flynn’s  story  of  his 
adventures  behind  the  rebel  lines 
in  Cuba  has  been  bought  by  the 
Hearst  Headline  Service  and 
will  appear  in  Hearst  Newspa¬ 
pers  starting  Sunday,  Feb.  1. 

Scheduled  to  run  in  five  or  six 
instalments,  the  series  is  titled 
^e  and  Castro — Errol  Flynn’s 
War  Memoirs.”  Frank  Conniff, 
^neral  director  of  Hearst  Head- 
V  *  Service,  said  the  Hearst 
Newspapers  outbid  several  other 
publications  for  exclusive  rights. 
editor  ac  PUBLISHER 


Charles  Goren,  bridge  expert 
syndicated  by  the  Chicago  Trib¬ 
une  —  New  York  News  Syndi¬ 
cate,  will  have  the  leading  role 
in  a  filmed  weekly  half-hour  TV 
show  called  “Championship 
Bridge,”  to  be  produced  in  Chi¬ 
cago  and  introduced  in  March. 
He  will  serve  as  commentator. 
• 

Elecle<l  to  Board 

Gloversville,  N.  Y. 

William  H.  Evans,  managing 
editor  of  the  Gloversville  Leader- 
Herald,  has  been  elected  to  the 
board  of  directors  of  the  William 
B.  Collins  Company,  publishers. 

for  January  31,  1959 


Guild  in  Toronto 
Extends  Coverage 

Toronto 

The  Toronto  Telegram  and 
the  Toronto  Newspaper  Guild 
have  reached  agreement  on  a 
new  two-year  contract  to  run 
to  December  31,  1960.  It  pro¬ 
vides  for  increases  in  the  vari¬ 
ous  classifications.  Agreement 
was  completed  within  two  weeks 
of  expiration  of  the  old  con¬ 
tract.  A  contract  was  negoti¬ 
ated  for  the  display  and  classi¬ 
fied  advertising  departments  for 
the  first  time. 


Ben  S.  Wright 


Wright  Appointed 
To  Tliis  Week  Post 

Ben  G.  Wright,  vicepresident 
of  Henry  Holt  &  Co.,  will  be¬ 
come  executive  vicepresident  of 
the  administrative  division  of 
This  Week  Magazine,  a  new 
position,  effective  March  1. 

Mr.  Wright  has  for  the  past 
eight  years  been  in  charge  of 
the  magazine  division  and  pub¬ 
lisher  of  Field  &  Stream,  Popu¬ 
lar  Gardening,  Home  Moderniz¬ 
ing  Guide  and  New  Homes 
Guide. 

Mr.  Wright  started  in  the 
newspaper  business  as  a  college 
editor  and  correspondent  for  the 
Associated  Press  and  the  De¬ 
troit  Free  Press.  He  also  worked 
for  the  Ypsilanti  (Mich.)  Press. 
During  World  War  II,  he  served 
as  public  relations  officer  for 
General  Hoyt  Vandenberg’s 
Ninth  Air  Force  in  Europe. 
From  1946  to  the  end  of  1950 
he  was  director  of  public  rela¬ 
tions  for  American  Airlines  and 
its  subsidiary,  American  Over¬ 
seas  Airlines. 

Announcement  of  his  appoint¬ 
ment  to  the  This  Week  post  was 
made  by  Euclid  M.  Covington, 
president  of  United  Newspapers 
Magazine  Corp.  The  manage¬ 
ment  consultant  finn  of  Bruce 
Payne  &  Associates  recom¬ 
mended  Mr.  Wright. 

• 

Reno  Dailies  Open 
Bureau  at  Capital 

Carson  City,  Nev. 

Full-time  coverage  of  state 
government  has  been  organized 
by  the  Nevada  State  Journal  and 
Reno  Evening  Pazette.  The  two 
newspapers  have  formed  the 
Gazette- Journal  Carson  City 
Bureau  which  will  be  the  first 
in  the  history  of  Nevada  estab¬ 
lished  by  newspapers  outside  of 
Carson  City.  Frank  Johnson, 
editor  of  the  Journal,  was  named 
manager  of  the  bureau. 
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Dec.  Linage 
Off  3.6%;  Dips 
5.1%  for  Year 

Total  newspaper  linage  for 
December,  1958,  as  measured  in 
52  cities  by  Media  Records,  Inc., 
hit  230,978,055  lines,  off  3.6% 
from  the  239,625,136  lines  tallied 
in  December  of  1957. 

For  the  year  to  date,  total 
linage  reached  2,685,617,732 
lines,  down  5.1%  from  the  1957 
total  of  2,829,131,686  lines. 

The  linage  total  for  New  York 
City  newspapers  is  down  8,402,- 
235  lines  from  the  December 
total  of  1957,  due  almost  entirely 
to  the  suspension  of  publication 
Dec.  10-28.  However,  Media  Rec¬ 
ords  advises,  the  New  York  lin¬ 
age  is  not  figured  in  the  52-City 
Index  because  the  total  would 
distort  the  pictui’e  too  greatly. 

City-by-city  figures  follow: 


1958 

1957 

AKRON 

,  OHIO 

Beacon  Journal-e  . 

2,532,785 

2,425,586 

{Beacon  Journal -S 

849,051 

1,047,139 

Grand  Total  .... 

3,381,836 

3,472,725 

ALBANY.  N.  Y. 

Knickerbocker- 

News-e  . 

1,355,321 

1,385,487 

Times  Union-m  . . 

1,140,857 

1,185,481 

♦Times  Union-S  .. 

594,535 

749,312 

Grand  Total  .... 

3,090,713 

3,320,280 

ALBUQUERQUE.  N. 

M. 

Journal-m  . 

1,458,716 

1,378,173 

fJournal-S  . 

434,049 

491,608 

Tribune-e  . 

1,424,230 

1,348,315 

Grand  Total  .... 

3,316,995 

3,218,096 

ATLANTA,  GA. 

Constitution-m  . . . 

1,604,961 

1,463,561 

Journal-e  . 

2,226,055 

2,151,891 

Journal  & 

Constitution-S  . . 

801,347 

1,049,246 

Grand  Total  .... 

4,532,363 

4,664,698 

ATLANTIC 

arv,  N. 

J. 

Press-m  . 

981,267 

816,913 

••Press-S  . 

216,137 

204,637 

Grand  Total  .... 

1,197,404 

1,021,450 

BALTIMORE.  MD. 

•American-S  . 

698,1,59 

742,704 

News-Post-e . 

1,432,821 

1,489,498 

Sun-m  . 

1,235,745 

1,259,457 

Sun-e  . 

2,145,353 

2,068,012 

tSun-S  . 

1,186,879 

1,474,007 

Grand  Total  .... 

6,598,957 

7,033,678 

BINGHAMTON.  N.  ' 

Y. 

Press-e  . 

1,478,936 

1,3,50,2.39 

|PresB-S  . 

372,607 

476,036 

Sun-m  . 

463,913 

492,316 

Grand  Total  . . . . 

2,316,465 

2,318,591 

DECEMBER  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Recorda  MeaniremenU) 


1958 

Linage 

Total  Advertising 

December .  230,978,055 

November  .  252,861,662 

Year  to  date _ 2,685,617,732 

Display 

December  .  185,181,587 

November  .  199,593,846 

Year  to  date  . . .  .2,056,869,362 
Classified 

December  .  45,796,468 

November  .  53,267,816 

Year  to  date  ....  628,748,370 

Retail 

December  .  148,008,421 

November  .  149,046,975 

Year  to  date _ 1,507,863,793 

Department  Store 

December  .  55,233,288 

November  .  52,387,497 

Year  to  date  ....  556,663,728 

General 

December  .  24,451,086 

November  .  33,309,021 

Year  to  date _  360,844,183 

Automotive 

December  .  8,457,972 

November  .  13,565,482 


1957 


%  of  E&P 


1958 

DULUTH,  MINN. 

Herald-e  .  937,191 

News-Tribune-m  .  662,663 

News-Tribune-S  . .  450,657 


Year  to  date 
Financial 
December  . . 
November  . . 
Year  to  date 


141,761,081 

4,264,108 

3,672,368 

46,400,305 


IMPORTANT  NOTICE 

Except  where  other  figures  are  spe¬ 
cifically  shown,  the  following  footnotes 
apply  to  Media  Records,  December,  1958 
Linages : 

•  Includes  21,718  lines  AMHIRICAN 
WEEKLY 

••  Includes'  21,224  lines  FAMILY 
WEEKLY. 

t  Includes  46,930  lines  THIS  WEEK, 
i  Includes  33.311  lines  PARADE. 

J  Includes  70,147  lines  WEEKEND 
MAGAZINE. 


1958 

BUFFALO,  N.  Y. 
Courier  Express-m  1,142,827 
♦(Courier  Express-S  883,714 
tEvening  News-e  .  2,277,537 


Grand  Total 


1,131,565 

1,083,918 

2,193,700 


4,304,078  4,409,183 


CAMDEN,  N.  J. 

Courier-Post-e  ...  1,038,229  1,007,228 

CHARLESTON.  W.  VA. 

Gazette-m  .  1,108,918  1,186,548 

Gazette-S  .  449,260 

Mail-e  .  1,041,825  967,630 

Mail-S  .  417,913 

§Gazette-MaiI-S  . .  303,440 


Grand  Total 


2,454,183  3,021,351 


CHARLOTTE,  N.  C. 

News-e  .  1,102,878 

Observer-m  .  1,544,613 

tObserver-S  .  497,212 


Grand  Total 


1,137,436 

1,513,317 

572,505 


3,144.703  3,223.258 


BIRMINGHAM.  ALA. 
Post-Herald-m  ...  897,465  1,089,845 

News-e  .  1,930,276  1,946,666 

tNews-S  .  776,016  1,000,854 

Grand  Total  _  3,603,757  4,037,365 

NOTE:  Part  run  adv.  included 
News-e  1958^1,930,276  (44,708).  1957— 
1,946,666  (34,930). 

BOSTON.  MASS. 

American-e  .  739,871  718,765 

Record-m  .  831,859  819,863 

•Advertiser-S  ....  316,680  365,285 


CHICAGO,  ILL. 

Tribune-m  .  2,896,422 

Tribune-S  .  1,259,849 


tDaily  News-e 
American-e  . . , 
*American-S  . . 
Sun-Times-m  . . 
§Sun-Times-S 

Grand  Total 


1,825,758 

804,722 

294,505 

1,288,145 

463,430 


2,777,940 

1,687,272 

1,747,024 

747,335 

367,891 

1,248,083 

600,690 


8,832,831  9,076,2.35 
NOTE:  Part  run  adv.  included  1958 
—2,896,422  (377,374),  1.259.849  (585,- 
395):  294,505  (205,638).  1967-2,777.- 
940  (.379,488):  1,587,272  (835,359): 

367,891  (258,301). 

CINCINNATI.  OHIO 


Globe-e  . 

Globe-m  . 

Globe-S  . 

..  1,644,945 
..  1,225,094 

1,611,578 

1,161,046 

1,192,217 

1,452.505 

1,362.186 

1,750,486 

Enquirer-m  .... 
t*li>quirer-S  . . . 

.  2,307,927 
.  1,149,908 

2,1.36,160 

1,447,176 

1,321,784 

1,197,734 

Herald-m  . 

tHerald-S  . 

Traveler-e  .... 

..  1,423,2.56 
..  1,081,084 
..  1,805,345 

Post  &  Times- 

Star-e  . 

Tim'>8-Star-e  . . . 

.  1,921,818 

Grand  Total  . 

..10,047,013 

10.323,931 

Grand  Total  . . 

..  5,379,653 

6,102,843 

Linage 

1957 

Index 

239,625,136 

96.4 

97.9 

249,979,698 

101.2 

101.0 

2,829,131,686 

94.9 

97.5 

193,618,181 

95.6 

98.0 

197,663,685 

101.0 

100.2 

2,143,662,041 

96.0 

98.8 

46,006,955 

99.5 

97.4 

52,316,013 

101.8 

100.5 

685,469,645 

91.7 

93.2 

152,581,510 

97.0 

99.8 

142,170,723 

104.8 

104.4 

1,537,032,868 

98.1 

100.6 

57,967,509 

95.3 

98.3 

52,814,480 

99.2 

99.4 

568,616,025 

97.9 

99.2 

26,448,346 

92.4 

90.6 

32,293,983 

102.6 

99.5 

377,714,429 

95.5 

95.5 

10,584,229 

79.9 

84.5 

19,475,750 

69.7 

80.6 

181,399,792 

78.1 

81.8 

4,004,096 

106.5 

120.0 

3,723,229 

97.6 

115.4 

47,514,952 

97.7 

111.2 

1958 

1957 

CLEVELAND,  OHIO 

Plain  Dealer-m  . . 

2,213,941 

2.092,667 

t*Plain  Dealer-S  . 

1,298,654 

1,709.530 

New3-e  . 

922,582 

1,018,310 

Press-e  . 

2,424.192 

2,270,431 

Grand  Total  .... 

6.859,369 

7.090,838 

COLUMBUS.  OHIO 

Dispatch-e  . 

1,972,800 

1,924,401 

Dispatch-S  . 

922,912 

1,172,336 

Citizen-e  . 

735,155 

784,296 

iCitizens-S  . 

291,564 

381,652 

Ohio  State 

Journil-m  . 

728,026 

719,412 

Star-w  . 

48,446 

43,014 

Grand  Total  .... 

4,698,903 

5,025,010 

DALLAS.  TEX. 

News-m  . 

2,056,324 

1,993,656 

tNews-S  . 

585,169 

687,963 

Times  Herald-e  . . 

2,268,798 

2,166,377 

♦Times  Herald-S  . 

619,786 

785,441 

Grand  Total  .... 

5,630,077 

5,623,437 

DAYTON.  OHIO 

1958 

♦1957 

Journal-Herald-m 

1,769,235 

1,284,629 

News-e  . 

2,033,462 

1,607,369 

News-S  . 

669,876 

537,602 

Grand  Total  .... 

4,872,.573 

3.329,500 

NOTE:  (♦)  Because  of  strikes  the 

following  newspapers  did  not 

.  publish: 

Journal  Herald  December  21-31:  News 

December  20-31,  1957. 

DENVER.  COLO. 

Rocky  Mt.  News-m 

1,693,484 

1,681,362 

{♦Rocky  Mt. 

News-S  . 

375,114 

614,370 

Post-e  . 

2,093,850 

2,028,948 

tPosUS  . 

747,006 

894,489 

Grand  Total  . . . . 

4,909,454 

5,019,169 

DES  MOINES.  IOWA 

Register-m  . 

661,568 

681,378 

Tribune-e  . 

9n5,.562 

883,065 

tRegister-S  . 

430,322 

515,517 

Grand  Total  . . . . 

1,997,442 

2,079,960 

DETROIT.  MICH. 

Free  Press-m  . . . . 

1,439,139 

1,421,350 

{Free  Press-S  . . . 

355,089 

482,163 

News-e  . 

2,0.30,621 

2,064,034 

tNews-S  . 

900,408 

1,206,426 

Times-e  . 

,  1,002,718 

1,046,314 

♦Times-S  . 

311.377 

467,009 

Grand  Total  . . . . 

,  6,039,252 

6,676,296 

910,920 

680,331 

546.994 


2.050,411  2.137,250 


Grand  Total 

ELMIRA.  N.  Y. 

Advertiser-m  .  337,457 

Star  (lazette-e  . . .  934,389 

•*Telegram-S  323,318 


Grand  Total 


335,175 

947,725 

371,283 


1,595,164  1.654,133 


EL  PASO.  TEXAS 

.  1,352,028 

.  479,898 

1,530,878 


1.355,253 

631.757 

1,534,831 


3,3  62.80  4  3,428,874 


Times-m 
•Times-S 
Herald-Post-e 


Grand  Total 

ERIE  PA* 

News-m  . ’l,108'.155  1,109.793 

Times-e  .  1,232.678  1,225.131) 

|Time»-News-S  ...  39  2,88  7  488.103 


Grand  Total 


2,733,62  0  2,823,031 


FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  .  761,86  3  767,748 


FORT  WAYNE,  IND. 
Journal  Gazette-m  1,072,887 
fJournal  Gazette-S  503,656 
News  Sentinel-e  ..  1,564,934 


1,047,937 

612,255 

1,610,274 


Grand  ToUl  ....  3,141,477  3,270,513 
PORT  WORTH,  TEXAS 


Star-Telegram-m  . 

878,003 

798.285 

Star-Telegram-e  . . 

1,824,630 

1,692,318 

iStar-Telegram-S  . 

600.345 

748,135 

Press-e  . 

539,817 

460,712 

Press-S  . 

179,408 

270,762 

Grand  Total  .... 

4,022,203 

3,970,213 

FRESNO 

,  CALIF. 

Bce-e  . 

1,404,209 

1,343.002 

{Bee-S  . 

544.263 

599.0(0 

Grand  Total  .... 

1,948,472 

1,942,042 

GARY 

,  IND. 

Post-Tribune-e  . . . 

1,679.887 

1,417,668 

Post-Tribune-S  . . . 

870.204 

369,005 

Grand  Total  .... 

1,950,091 

1,786,677 

GLENS  FALLS.  N. 

Y. 

Post-Star  . 

783.976 

821,925 

(See  Note) 

NOTE:  Post-Star  Morning  sold  in 
combination  with  Times  Evening.  Un¬ 
age  of  one  edition,  Post-Star  Morning, 
only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2,136,258 

NOTTl:  (3rand  Rapids  newspapers  on 
strike  December  1958. 


Times-e 

Times-S 


HAMMOND.  IND. 

.  1..302.608 

.  424,033 


1,297,(104 

495.314 


Grand  Total 


1,726,641  1,792,318 


HARRISBURG.  PA. 

1958 

Patriot-m  .  1,457,527 

IPatriot  News-S  .  325,108 


•1957 

1,418,423 

410.003 


Grand  Total _  1,782,635  1.828,482 

NOTE:  (•)  Evening  News  carries  w 
same  amount  of  advertising  as  uie 
Morning  Patriot. 

HARTFORD,  CONN.  . 

Courant-m  .  966,642  1.059,03! 

|(7ourant-S  .  615,559  799,114 

Times-e  .  1,801,258  1.848,234 


Grand  Total  ....  3,3  83,4  5  9  3,706,412 

HAVERHILL.  MASS. 
Joumal-e  .  425,031 

HONOLULU,  T.  H. 

Advertiser-m  .  475.903 

Advertiser-S  .  341.270 

SStar  Bulletin-e  ..  1,575,347 


Grand  Total 


2,392,520 


Chronicle-e 
*Chronicle-S 
Post-m  . . . . 

tPost-S  _ 

Press-e  . . . . 


HOUSTON.  TEXAS 


2,513,577  2,653,66 
978,425  1.890,*' 
2,046.761  2,014.18J 
594,00  8  888.95. 

774.538  812,791 


Grand  Total 
NOTH:  Part 
Chronicle-e  1958—2,513.577 
1957-2,553,661  (130,382) 


6.9  07.309  7,660.»0 
--  adv.  inclT^: 

(108,126)' 


56 


EDITOR  8C  PUBLISHER  for  January  31,  1959 


19S8 

INDIANAPOUS,  IND. 


1958 

MEMPHIS.  TENN. 


1,886,937  1,865,2*8  Commercial 

1,743,083  1,761,207  Appeal-m  .  1,949,846  1,937,626 

867,716  1,230,549  tCommercial 

937,928  1,009,684  Appeal-S  .  . 

288,266  424,736  Pre«e-Scimitar-«  ..  1,121,734  1,106,476 

6,723,928  6,281,443  Grand  Total _  3,772,827  3,937,835 


NOTE:  New  York  newspapers  af* 
fected  by  strike  December  10th  to  De¬ 
cember  28th,  1968,  inclusive. 


1958  1957 

PHOENIX,  ARIZ. 

Republio-m  .  2,422,445  2,301,676 


1  949  846  1  937  626  NOTE:  Part  run  adv.  included:  Mir-  tRepublic-S  .  735,375 

1,949,846  ,  1968—300,866  (64,249).  1957—  Gaxette-e  .  2.456,210  2,303,276 

701  247  894  834  712,961  (198,302).  Mlrror-S  1958—121,-  -  - — T 

1  121  734  1  106'475  (38,998).  1957—439,134  (161,694).  Grand  ToUl -  6,613,030  6,397,336 

'  News-m  1958-694,176  (  293,868).  1967— 

3  772.827  3.937.835  1.636,775  (800,438).  News-S  1958—639,-  PITTSBURGH,  PA 


JACKSON.  MISS. 
Clarion  Ledger-m.  887,612 

iClarion  Ledger 

ft  News-S .  337,718 

Daily  News-e  ....  660,835 

State  Timee-e  ....  579,006 

State  Timee-S  ....  168,737 


MERIDEN,  CONN. 
806  165  Record  Journal  . . .  846,096 


1.636,7 16  (800,438).  News-S  1958—639,-  PITTSBURGH,  PA. 

634  (385,441).  1957—1.744,777  (1,271,-  Post  Gazette-m  ...  1,311,822  1,266,225 
486).  Joumal-American-e  1958-400,-  Press-e  .  1,676,519  1,639,296 


787  315  563  (49,304).  1957—824,522  (115,366).  tPreas-S  .  732.791 

806,165  '  Journal-American-S  1968— 171,199  (53,-  Sun  Telegraph-e  . .  822.400 

r-r.  EvS=a^M**on™‘ircSmbraU^^^  Sr.if”“lu1;l®\9K65Vl5lT^^^^^  Telegraph-S.  _3^0 

nifsl  &o£{nfedition.^  Record  Morning  ?S«>-^i*™rU“i;^‘8V.286r 

268,487  only  is  shown.  pnn-r.  avn  nRP 


63i!266  Linage  of  one 
268  487  only  is  shown. 


Grand  ToUl  ....  4,891,222  5,217,139 


2,633,908  2,640,289 


JACKSONVILLE,  FLA 


Times-Union-m 

tTimes-Union-S 


Grand  Total  . . 


Herald-m 
fHerald-S 
News-e  . . 


MIAMI,  FLA. 

.  3,657,783  3.347.445 

.  1,268,648  1,559,639 


1958  1957 

NEW  YORK  (QUEENS),  N,  Y. 


PORTLAND,  ORE. 

Oregonian-m  .  1,740,692  1,595,003 

|♦Oregonian-S  ...  710,578  841,331 

Oregon  Joumal-e  ..1,245,067  1,156,348 


1,972,882  1.941,627  tNewa-S . 

614,979  712,642  '  ° 


1,383,786  1,571,169  Long  Island  Press-e  607,340  1,433,742  fOregon  Journal-S  319,093 


690,719  {Long  Island  Press-S  206,608 


2,587,861  2,654,169 


Grand  ToUl _  6,841,824  7,168.972 

NOTE:  Part  run  adv.  included  Her- 


Grand  ToUl  ...  813,848  2,043,684 

NOTE:  Newspapers  affected  by  strike 


4,015,330  3,973,115 


ald-m  1958—3,657.783  (59,135).  1957—  December  10th  to  28th.  1953  inclusive. 
a  o,.,  o,c\  iQsa  _  new  loraer-e  . 


POUGHKEEPSIE.  N.  Y. 


JERSEY  CITY.  N.  J.  3,347,445  (65.216).  Herald-S  1958  — 

Jersey  Journal-e  .  1,148,703  995,405  1,268.648  (126.450).  1957  —  1,559.639 

NCfTE:  Part  run  adv.  included:  ^66,113). 

Jersey  Journal-e  1958—1,148,703  (271,- 

716),  1957-996,405  (  206,686).  MILWAUKEE, 


KANSAS  CITY,  MO. 
.  1,692,205  1,623,584 


MILWAUKEE,  WIS. 

Sentinel-m  .  1,291,093  1,411.898 

*SentineI-S  .  306,439  402,996 

Journal-e  .  3,111,005  3,070,795 


NEWPORT  NEWS,  VA. 

Press-m  .  1,067,585  1,020,048 

fPress-S  .  351,246  4C6,888 

Tiraes-Herald-e  ...  1,067,796  1,054,742 


♦•New  Yorker-S 


1,324,054  1,319,027 


Star-S  ’778,850  ’943.241  tJoumal-S  .  1,194,963  1,660,707 

.  ^■^^^■S27  1.759,814  XoUl _  6,903,500  6,546.396 

Grand  Total  ....  4,417,582  4,226,139  MINNEAPOLIS,  MINN. 

vxir>v»r¥T  ¥  ¥?  >r¥jxri¥r  Tribune-m  .  1,356,100  1,176.195 

KNOXVILLE.  TENN.  SUr-e  .  2,333,754  2,169,727 


- — -  PROVIDENCE.  R.  I 

Grand  Total -  2,486,627  2,481,678  Bulletin-e  .  1,685,445  1,712,994 

Journal-m  .  971,085  971,763 

NIAGARA  FALLS,  N.  Y.  tJoumal-S  .  753,181  875,196 


NIAGARA  FALLS.  N.  Y. 

Gazette-e  .  L114.327  1,209,515 

•♦Gazette-S  .  197,183  296,823 

Gund  Total _  1,311,510  1,506,338 


NORFOLK,  VA. 


Jmm^-m  .  . .  ,  5?I’S22  fTribun^’s  * ! .  i ! . ! !  '867,414  l!o75!867  Ledger-Dispateh  ft 

News-Sentinel-e  ..  1,216,112  1,166.705  _  _  PorUmouth  SUr-e  1,777, 


iNews-Sentinel-S 


617  1,787,872 


Grand  ToUl  ....  3,409,711  3,569,942 


QUINCY.  MASS. 
Patriot  Ledger-e  . .  825,728 


READING.  PA. 


Grand  Tout  ....  4.557.268  4,421,789  Virginian-PlIot-m.  1,945.823  1,831,768  1  209  8o‘l  1,189,661 

NOTE:  Part  run  adv.  included  1958  tVirginian-Pilot  ft  L<5  ’803  856  346  752 


2,082,168  2,186,472  _2, 3*3,745  (137.599).  1957-2,169,727 

(152,455). 


LAWRENCE.  MASS. 

Tribune  .  1,099,847  1,086,726  MODESTO.  CALIF. 

(See  Note)  Bee-e  .  702,433 

NOTE:  Tribune  Evening  and  Eagle  {Bee-S  .  203,492 

Homing  are  sold  only  in  combination,  ■ 

Linage  of  one  edition.  Tribune  Evening  Grand  ToUl  ....  905.925 

only  is  shown. 


Grand  ToUl  . . . . 


UTTLE  ROCK.  ARK. 
Arkansas 

Gazette-m  .  1,040,951 

lArkansas 

Gazette-S  .  318,412 


MONTREAL.  CANADA 

irir  a  Dir  n*SUr-e  .  2,219.587  2 

)CK,  ARK.  Gazette-m  .  1,4.50,654  1 

1,040,951  1,015,863  .  2-821.171  2 

318,412  461,219  PeUWournaLS  lif.l?? 


w  1303  +Yirginian-riioi  SI  808  ass  846  752 

169,727  PorUmouth  SUr-S  774,167  1,027,280  Ea«*®-S  . 

T'ntoi  4  40T  KM  A  nAc  080  Grand  ToUl  ....  1,513,657  1,536,413 

note:  Eagle  Evening  and  Times 
933  569  Morning  sold  in  combination.  Linage 

933.569  ger-Ditspatch  ft  PorUmouth  Star-e  1958  *  “  edition  fEagle  Evening)  is 

-1,777,617  (470,985).  1957—1.787,872  ediuon  liugie  s-yening;  is 

-  (503,516).  VlrginUn-Pilot-m  1958-1,- 

933.569  945.823  (255.421).  1967—1.831.768  (267.- 

976).  Virginian-Pilot  ft  PorUmouth  RICHMOND.  VA. 

SUr-8  1958—774,167  (218.281).  1957-  Njws  Leader-e  ...  1,705,589  1,662.164 

.069.889  1,027,280  (315,531).  Times  Dispateh-m.  1,394,343  1,342.719 


Grand  ToUl _  1,369,363  1,477,082 

,  ^  LONG  BEACH,  CALIF. 
Independent-m  ...  1,760,426  1,747,636 

iindependent  Press- 

Telegram-S  _  565,640  776,837 

Press-Telegram-e  .  1,818,294  1,813,741 


2,219.587  2,069,889  1,027,280  (315,531). 

1,450,654  1,307,631 

2,321.171  2.166,328  OAKLAND.  CALIF. 

Tribune-e  .  1,828,674  1,7.39,711 

146.239  211,676  ITribune-S  .  587,243  848,142 

186,416  -  - 

-  -  Grand  ToUl _  2,415,917  2.687.853 


Grand  Total _  8,324.067  .5.755.524 

NOTO:  (•)  Includes  Weekend  Maga¬ 
zine  linage. 


OKLAHOMA  CITY.  OKLAHOMA 


tTimes  DUpateh-S  751,557  951,653 

Grand  Total _  3,851.489  3,956.541 

RIVERSIDE,  CALIF. 
Press-Enterprise 

(sea  noU)  .  1,203.062  1,286,827 


I*  Patrle  Evening  last  publication  Oklahoman-S  .  439,797 


Oklahoman-m  _  1,070,179  1,044,717  IPress-Enterpriso.^  289,797 


November  15,  1957. 


mss-relegrarn-e  .  1,818,294  1,813,741  MUNCIE,  IND. 

_  j  _  -  -  Press-e  .  907.284 

Grand  ToUl -  4,144,360  4,338,214  .Star-m  .  864.981 

NOTE:  Part  run  adv.  included  In-  ♦•Star-S  .  262,835 

dependent-m  1958—1.760,426  (198,140).  - 

1.747,636  (210.667).  Independent  Grand  ToUl _  2,035.103  2,238,934 

P^Telegram-S  1958—665,640.  1957- 

'i*'*37-  Press-Telegram-e  1958—1.818.  NASHVILLE,  TENN 

294  (198.140).  1967—1,813,741  (210,667).  Banner-e  .  1,538.698 

Tennesse«n-m  ....  1,533.880 


1,276,150  1,131,471 


Grand  Total _  2,786.126  2,697.011 

NOTE:  Part  run  adv.  included: 


Grand  ToUl _  1,601,859  1,662,357 

NOTE:  Preas-EnUrprise  Homing  ft 
Evening  sold  only  in  combination.  Tlie 
Pull-Run  Linage  shown  above  is  that 


920;519  Times-e  1958—1,276.150  (215,852).  1957  edition  (Press-Enterprise- 

371.601  -1,131.471  (125,921).  M^ing).  , 


OMAHA.  NEBR 
#World-HeraId 

(see  note)  .  1,403,07 


Morning). 

Part  run  adv.  included:  Press-Enter¬ 
prise  1968—1.208,062  (26,861).  1957— 

1,286,827  (32,060). 


„  ^  LONG  ISLAND.  N.  Y. 

Newsday — 


Tennessean-S 


NASHVILLE,  TENN,  (see  note)  .. 

.  1,538.698  1,519.762  tWorld-Herald-S 

«n-m  _  1,533.880  1,617,134 

«n-S  _  680,747  808,188  Grand  Total  . 


1,403,070  1,327,884 
709,582  783,710 


..  2.112,652  2,111.694 


Suffolk-e  ... 
Newsday — 
Nassau-e  . . . 

Grand  ToUl 


1,976,276  1,591,023 


8,6.53,325  3.845,084 


o  oct  AQA  ¥  oon  flos  NE^Y  HAVEN.  CONN. 

2,351,484  1.880.894  joy^nal  Courier-m.  3.50.977  409.672 

A  7Rn  <1  A1^  017  Register-e  .  1,448.016  1.490.499 

4,327,760  3,471,917  .«Register-S  .  641.065  778.993 


(#)  World-Herald  sold  in  combination 
Morning  and  Evening,  linage  of 
only  one  edition,  EVENING,  is 
shown. 

PASADENA.  CALIF. 


ROANOKE.  VA. 

Times-m  .  1,026,955  1.051.877 

ITmee-S  .  355,825  369,080 

World-News-e  ....  1,026,855  1,042,437 


Grand  TV>Ul  ...  2,408,636  2.463,394 


2,440,058  2,679,164 


778,993  Star-News-e  .... 

-  flndependent-Star 

679,164  News-S  . 

Independent-m  . . 


NEW  LONDON.  CONN. 
.  1,024,161  998.535 


2,708.109  2,818.443 


LOS  ANGELES.  CALIF.  Grand  ToUl  ...  2,440,058  2,679,164  News-S  .  364.229 

jMminer-m  .  1,784,792  1,642,787  Independent-m  ...  1.136.661 

Examiner-S  .  779,886  1.016,.543  NEW  LONDON.  CONN.  „  .  _  .  :: - - 

.  3.532.593  3,063,026  Day-e  .  1,024,161  998.535  Grand  Total -  2,708.109 

.  2.178,745  2.476.449 

•  1*212.020  1,279,709  ORI  PANS  T  A  PAWTUCKET.  R.  I. 

M-rror-News-e  ....  1,048,506  1.048,719  Times-Pica^n^m  2  839.’985  2.772.915  .  9.57.363 

S^ii’ToUl - 10.636.642  10.526.233  t*Times-Plcayune-S  766,762  ^1*J35  DWnRlA  fit 

NOTC:  Part  run  adv.  included  .  t _ i 


1.207,219  1,226,115  Democrat  ft 
CSironicle-m 
364.229  463.393  tDemocrat  ft 

1,136.661  1.128,935  Chronicle-S 

"nmes  Union-e 


ROCHESTER.  N.  Y, 


1,618,201  1,499.815 


7.30,104  875.304 

1,700.919  1,740.066 


4.049,224  4,115,176 


NEW  ORLEANS,  LA. 


PAWTUCKET.  R.  I. 


1958 — 2  178  745  (777  Q14\  1QK7  Ttem-S  .  493, 

-2  476.449  (856.670)  Mlr^^r-New^  States  ft  Item-e  ..  1,397.270  1.106.465 

1,048,5(>6.  1957  1,048,719.  a  ooa  ait  a  s«7  ,ai 


LOUISVILLE.  KY. 


Grand  Total  _ 4,994,017  6.337,491 

NEW  YORK.  N.  Y. 


063.311  PEORIA.  ILL 

403,665  Joum  d  Star 

106.465  (see  noU)  .  1,3.50.9 

-  {Journal  Star-S  . .  445.3 


ROCKFORD.  ILL. 
SUr  (sec  note)  ...  1,189.510 
Star-S  .  603.934 


1,3.50.9.52  1,261.790  Grand  Tbtal -  1.693.444 

445.337  634,788  NOTE:  Star  Morning  and  RegisUr- 

_  _  Republic  Evening  sold  in  combination. 

1.796.289  1.796.678  Linage  of  only  one  edition— SUr  Mom- 


NOTE:  Journal  SUr  Morning  and  ing — is  shown. 


^ner  Journal-m  1,403.314  1,.366.844  Times-m  .  1.104.079'  1.881.462  Journal  Star  Evening  sold  in  combina- 

TimM  9S6..307  Times-S  .  753.794  2.376.717  “"7  ""1™* 


...  1,608,736  1.594.822  Herald  Tribune-m.  466.795 

- -  -  IHerald  Tribune-S  ..304.168 

...  3,769,098  3,947.973  Mirror-m  .  300.8.56 

Mirror-S  .  121.695 


906  430  08*  SUr  Evening — is  shown. 

922.’406 

712.961  PHILADELPHIA.  PA. 


_  LOWELL,  MASS. 

SS?-®  . .  741,665 

“oo-S  .  222,235 

Grand  Total _  963,800 


Mirror-m  .  300.8.56  712.961  PHI 

Mirror-S  .  121.695  439.134  Bulletin-e  . 

News-m  .  694,176  1.636,765  +^BuIIetln-S 

7fi7  CDQ  News-S  .  539.634  1,744.777  Inquirer-m 

e(ii’77S  Journal  American-e  400.563  824.522  Inqulrer-S 

’  ♦Journal  Amerlcan-S  171,199  674.894  News-e  ... 


963.800  1,069,463 


LYNN,  MASS. 
.  779,559 


Post-e  .  507.931  1,024.790  News-S 

Post-S  .  24,162  117,572 

World  Telegram  Gram 

ft  Sun-e  .  .565,151  1,194.008  NOT] 


824.522  Inqulrer-S  .  1,163.459 

674.894  News-e  .  754,863 


1.937.809  1,798.463 
600,838  786,107 

1.856,452  1,680,821 
1,163.459  1,433.993 


SACRAMENTO.  CALIF. 

IBee-e  .  2.153,363  1,857.006 

Union-m  .  597.024  618.208 

♦♦Union-S  .  387,762  426,868 

Grand  Total _  3,138.139  2,902.081 


!ws-e  .  754,863  674,788  ST.  LOUIS.  MO.  , 

ews-S  .  71.698  Globe  Democrat-m  1,420.864  1,278,031 

_  _  t^Globe  Democrat-S  683.362  683.608 

Grand  Total _  6.313.421  6.345,770  Poet  Dispateh-e  ..  2,074.892  1.888.865 


editor  8i  PUBLISHER  for  January  31,  1959 


565,151  1,194.008  NOTE:  Part  run  adv.  included:  In- 

- -  quirer-m  1958—1.8.56.452  (24.480).  1957 

5.954.203  14.,3.56.438  —1.680.821  (31.946). 


{Post  Dispatch-S..  880.431  1,148,402 

Grand  Total _  4,959.539  4.998.906 

57 


1958  1957 

6T.  PAUL,  MINN. 

Pioneer  Pr«8s-in  ..  1,163,8^  743,160 

•Pioneer  Prees-S..  722,396  712,579 

Dispat^-e  .  1,796,868  993,666 


Grand  ToUl _  3,683,130  2,449,405 

NOTK:  Part  run  adv.  included:  1958 
—1,796,868  (130,631). 

1957 — St.  Paul  newspapers  on  strike 
December  18  to  31,  1957. 

ST.  PETERSBURG,  FLA. 


Independent-e  ....  786,680  756,537 

Independent-S  ....  171,933  435,460 

Times-m  .  2,329,052  2,191,319 

|Timee-S  .  644,759  791,025 


Grand  Total _  3,932,324  4,174,341 


NOTE:  (•)  Independent  Sunday  first 
issue  Deceml^  1,  1957. 


1958 

1957 

TACOMA 

,  WASH. 

News-Tribune-e  •  • 

1,361,321 

1,400,788 

News-Tribune-S  . . 

385.093 

511,817 

Grand  Total  .... 

1,746.414 

1.912,605 

TAMPA 

.,  FLA. 

2,137,050 

2,112,743 

765,251 

825.870 

••Times-e  . 

617,647 

6r<£iVbb 

Grand  ToUl  .... 

3,519,948 

3,611,368 

TOLEDO.  OHIO 

596.791 

870,290 

1,830,883 

1,832,131 

Blade-S  . 

753,944 

991,930 

Grand  ToUl  .... 

3,181,613 

3,694,351 

SAN  ANTONIO,  TEXAS 


Expross-m 

.  1,281,072 

1,515,471 

Express-Ncws-S  ..  644,143 

808,738 

tExpress-News 

(Sat)  281,280 

News-e  . . 

.  1,513,731 

1,664,957 

Light-e  . . 

.  1,699,625 

1,732,251 

•Light-S  - 

.  614,885 

738,489 

Grand  ToUl 

....  6,034,736 

6,459,906 

SAN 

DIEGO.  CALIF. 

Union-m  .... 

.  1,575,619 

1,401,433 

iUnion-S  ..., 
TVibune-e  . . . 

.  765,405 

868,060 

1,956,853 

Grand  Total 

_  4,526,413 

4,226,346 

SAN  FRANasCO,  CALIF. 

Chronicle-m  .  1,430,026  1,145,249 

tOhronicle-S  .  587,651  754,616 

Examiner-m  .  1,810,427  1,764,853 

•Examiner-S  .  799,103  1,074,476 

Call-Bulletin.e  ...  894,283  825,200 

News-e  .  655,778  743,262 


Grand  Total _  6,177,168  6,307,656 

NOTE:  Part  run  adv.  included: 
Chronicle-m  1958—1,430,026  (49,274). 

1957— 1.145,249  (31,192).  Chronicle-S 

1958— 587,551  (11,684).  1957—754,616 

(52,217). 


SAN  JOSE,  CALIF. 

Mercury-m  .  1,790,573  1,598,960 

News-e  .  1,801,273  1,642,669 

IMercury-News-S  .  629,511  691,080 


Grand  Total -  4,221,357  3,932,709 

NOTE:  Part  run  adv.  included: 

Mercury-m  1958 — 1,790,573  (26,528). 

News-e  1958—1,801,273  (26,528). 

SAN  RAFAEL,  CALIF. 

Independent- 

Journal-e  .  924,232 

SCHENECTADY,  N.  Y. 


Gazette-m  . 

..  1,266,16'7 

i. 215,814 

Union  Star-e  . . . , 

. .  835,292 

982,413 

Grand  ToUl  . . 

. .  2,101,459 

2,198,227 

SCRANTON.  PA. 

Times-e  . 

..  1,138,032 

1,151,847 

SEATTLE.  WASH. 

Po6t-IntelHj?encer- 

■m  1.242.150 

1,139,644 

•PosUIntelligeneer-S  405,752 

,540,677 

Times-e  . 

..  1.993,246 

1,775,231 

Times-S  . 

. .  601,599 

685,229 

Grand  ToUl  . . 

. .  4,247,747 

4,140,781 

SHREVEPORT.  LA. 

Journal-e  . 

..  1,071, .334 

1,045,921 

Times-m  . 

..  1,377,462 

1,308,3.37 

Times-S  . 

..  445,653 

542,185 

Grand  ToUl  . . 

..  2,894,449 

2,896,443 

SOUTH 

BEND,  IND 

Tribuae-e  . 

..  1,408.414 

1.344,182 

Tribune-S  . 

..  518,872 

648,498 

Grand  Total  . . 

..  1,927,286 

1,992,680 

SPOKANE,  WASH. 
Spokesman-Review-m  769,370  812,378 

tSpokesman-Review- 

S  .  43,5,241  ,539,928 

Chromcle-e  .  990,608  988,317 


Grand  Total -  2,195,219  2,.340,623 

STOCKTON,  CALIF. 

Reoord-e  .  1,449,541  1,482,870 


TORONTO,  CANADA 


Globe  &  Mail-m  ..  1,273,774 

tt*Telegram-e  _ 2,210,481 

Star-e  .  2,252,181 

Star-w  .  48,378 


1,139,891 

1,990,027 

2,010,386 

48,676 


Grand  Total _  5,784,814  5,188,980 

NOTE:  (•)  Includes  Weekend  Maga¬ 
zine  linage. 

Part  run  adv.  included:  Telegram-e 
1958—2,210,481  (75,208).  1957-1.990,- 
027  (53,451). 


TRENTON,  N.  J. 

Evening  Times-e  ..  1,274,753  1,136,156 

••Times  Advertiser-S  375,542  438,907 

Trentonian-m  ....  805,499  757,114 


Grand  Total  ....  2,455,794  2,332,177 


TROY.  N.  Y. 

Record  (see  note)  1,114,^4  1,193,937 

NOTE:  Record  Morning  and  Times- 
Rccord  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morn¬ 
ing)  is  shown. 


TULSA,  OKLA. 

Tribune-e  .  1,728,166  1,742,183 

World-m  .  1,725,071  1,739,946 

World-S  .  510,707  675,369 


Grand  Total _  3,963,944  4,157,498 


UNION  CITY.  N.  J. 

Hudson  Dispatch-m  813,984  775,538 


UTICA.  N.  Y. 

Observer  Dispatch-e  1,111,533  1,086,964 
••01«ervor  Dispatch 

S  . 393,002  447,885 

Press-m  .  1.486,216  1,351,794 


Grand  Total _  2,990,751  2,886,643 


WASHINGTON,  D.  C. 


News-e  . 

.  1,219,321 

1,156,538 

Post  &  Times- 
Herald-m  . 

.  2,563,211 

2,205,430 

{•Post  &  Timos- 
Herald-S  . 

.  841,603 

1,045.760 

Star-e  . 

.  2,608,246 

2,.367,760 

tStar-S  . 

.  660,869 

1,169,993 

Grand  Total  . . . 

.  7,893,250 

7,945,481 

VTraTlQ  xoiai  ....  i.utj.ir., 

NOTE:  (•>  The  Star  did  not  publish 
paper  December  6.  1958,  because  of 
strike.  The  December  5th  and  7th  issues 


were  also  affected  by  strike. 


WATERBURY,  CONN. 

American-e  .  1,365,678  1,371, .572 

Republican-S  .  376,017  479,905 


Grand  Total _  1,741,695  1,851,477 


WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck  Times-e  748,016  537,789 

Mount  Vernon 


Arsrus-e  . 

New  Rochelle 

Standard-Star-e. . 
Ossining  Citizen- 

Register-e  . 

Peekskill  Star-e  . . 
Port  Chester  Item-e 
Tarrytown  News-e 
Yonkers  Herald 

Statesman-e  _ 

White  Plains  Re¬ 
porter  Dispatch-e 

Grand  Total  .... 


906,897 

711,774 

992,408 

789,857 

715.854 

669,698 

876.072 

739,057 

52  5.. 559 
422,213 
680,460 
538,241 

1,041„505 

781,553 

1.241,396 

926,904 

7,930,903 

5.914.360 

SYRACUSE,  N.  Y.  WICHITA,  KANSAS 


Herald  Journal-e. .  1,715,967  1,604,117  Beacon-e  .  988,199  1,048,737 

|•Herald  American-S  605,439  651,455  •Beacon-S  .  278,107  424,585 

Post  Standard-m..  926,859  974,670  Eagle-m  .  1,716.955  1,729,927 

tPost  Standard-S. .  309,207  377,469  tEagle-S  .  416,810  582,143 

- - Eagle-e  .  1,205,342  1,282,045 

Grand  Total  _  3,457,472  3,607,711  — - - - 

Grand  Total _  4,604,413  5,067.4.37 


1958  1957 

WINSTON  SALEM.  N.  C. 
Journal  (see  note)  1,188,150  1,104,400 
Journal  &  Sentinel-S  360,238  443,573 


Grand  ToUl _  1,548,388  1,547,973 

NOTE:  Tile  Journal  Morning  and 
Sentinel  Evening  are  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 

WORCESTER.  MASS. 

Telegram-S  .  498,030  558,694 

Telegram-m  .  806,632  779,279 

Gagette-e  .  1,164,873  1,015,623 


Grand  Total _  2,469,535  2,353,596 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  .  1,607,261  1,676,116 

{Vindicator 

Telegram-S  _  686,238  943,694 


Grand  Total _  2,293,499  2,619,710 


ADVERTISING 
LINAGE  SERVICE 

1958  1957 

BLUEFIELD.  W.  VA. 

Telegraph-m  .  491,964  486,687 

•Telegraph-S  .  166,605  242,095 


Grand  Total _  658.569  728,682 

•Includes  FAMILY  WEEKLY  21,170 
lines  (1953)  ;  35,790  lines  (1957). 

NOTE:  Telegram-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA.  S.  C. 

State-m  .  972,983  918,034 

•State-S  .  402,754  623,178 

Record-m  .  744,460  709,121 


Grand  Total  ....  2,120,197  2,160,833 
•Includes  AMERICAN  WEEKLY  21,- 
680  lines  (1958);  46,678  lines  (1957). 

HAVERHILL,  MASS. 

Gazette-e  .  602,835  231,172 

JAMESTOWN,  N.  Y. 
PosUJournal-e  . . .  985,955  1,040,320 

LAS  VEGAS.  NEV. 

Nevada  Sun-m  ....  825,578 

Nevada  Sun-S  _  177,099 


Grand  Total  ....  1,002,677 
LEVITTOWN.  PA. 

Tlmes-e  .  966,068  902,388 

NOTE:  Sold  in  combination  with 
Bristol  Courier. 


1958  1957 

ALTOONA.  PA. 

Mirror-e  .  1,04  5,0  1  6  992,278 

APPLETON-NEENAH-MENASHA. 

WISCONSIN 

Poet-Crescent  ....  1,493,128  1,443,400 
BATTLE  CREEK,  MICH. 


Enquirer  &  News-e 

263,088 

394,2m 

Enquirer  A  News-S 

1,000,657 

939,004 

Gund  ToUl  .... 

1,263,745 

1,333,303 

BURLINGTON.  VT. 

Free  Press-m . 

786,706 

719,347 

CANTON.  OHIO 

Repository-e  . 

1,727,162 

1.782,134 

Repository-S  . 

639,114 

789,630 

Grand  ToUl  .... 

2,366,266 

2,572.134 

CARBONDALE-HERRIN- 
MURPHYSBORO.  ILL. 
Southern  Illinoisan-e  460,814  553,474 

^uthern  lllinoisan-S  76,482  51,940 


Grand  Total  .... 

527,296 

605,414 

CHAMPAIGN-URBANA, 

ILL. 

Courier-e  . 

699,566 

733,663 

Courier-S  . 

212,296 

286,628 

Grand  ToUl  .... 

911,862 

1,019,284 

CHILLICOTHE.  OHIO 

Gazette-e  . 

776,884 

807,716 

CORPUS  CHRISTI,  TEXAS 

Caller-m  . 

1,710,520 

1,616,410 

Caller-e  . 

1,648,178 

1,416,648 

Caller-S  . 

400.498 

490,121 

Grand  Total  .... 

3,769,196 

3,423,034 

DAVENPORT,  IOWA 

Times-e  . 

1,096,872 

1,166,002 

Deinocrat-S  . 

342,034 

370,734 

Democrat-d  . 

769,818 

905,964 

Grand  ToUl  . . . . 

2,208,724 

2,432,780 

DAYTONA  BEACH,  FLA. 

News-o  . 

866,208 

768,404 

News-Joumal-S  . . 

206,178 

216,020 

Journ  il-m  . 

791,966 

736,940 

Grand  ToUl  . . . . 

1,864,352 

1,721,370 

DECATUR,  ILL. 

Herald  & 

Review-me  . 

1,045,450 

1.087,010 

Herald  &  Review-S 

342,762 

478.602 

Grand  ToUl  . . . . 

1,388,212 

1,565,678 

MONROE,  LA. 

World-m  .  775,182 

World-S  .  260,773 

News-SUr-e  .  763,075 


Grand  Total  ....  1,799,030 


709,387 

283,191 

698,762 


1,691,340 


DENNISON,  TEXAS 
Herald-e  .  27,305  23.771 


EAST  ST.  LOUIS,  ILL. 


Journal-e  .  524,448  492.194 

Journal-S  .  205,247  270,958 


PATERSON.  N.  J. 


Call-m  .  1,004,614 

News-e  .  1,279,065 

Graid  Total _  2,283,679 


SALEM,  ORE. 
Capital  Journal-e  .  9.54,882 

Oregon  State.sman-m  883,424 
Oregon  Statesman-S  223,458 


Grand  ToUl _  7  29,69  5  7  63.149 


936,944 

1,187,016 


2,123,960 


928,374 

745,169 

217,349 


GRAND  PORKS,  N.  D. 
Herald-eS  .  705,602 


667,364 


GREEN  BAY.  WISC. 
Press-Gazette-e  ...  1,510,432 


1,411,444 


GREENWICH,  CONN. 
Time-e  .  569,340 


641.324 


Grand  Total  ....  2,061,764 

SCRANTON.  PA. 

Tribune-m  .  378,697 

•Scrantonian-S  . . .  600,885 


1,890,892 


464,856 

595,951 


HUNTINGTON.  W.  VA. 

A.ivertiser-e  .  1,095,270  1,211.037 

Herald-Dispatch-m  1,103,951  1,218,401 


•Herald- 

Advertiser-S 


299,789  423,362 


Grand  ToUl _  979,682  1,060,807 

•Includes  PARADE  33,236  lines 
(1958);  49,656  lines  (1957). 

WILKES-BARRE,  PA. 

Record-m  .  738,893  709.299 

Times-Leader-e  ...  1,208.409  1,147,129 

•Independent-S  ...  528,703  618,432 


Grand  ToUl  _  2,476,005  2.474.860 

•Includes  FAMILY  WEEKI,Y  21,170 
lines  (1958).  35,790  lines  (1957). 


Grand  ToUl  ....  2.499.01  0  2,852.902 
•Includes  AMERICAN  WEEKLY 
21.440  lines  (1958);  44,409  lines  (1957  : 
fXJMIC  WEEKLY  2,940  lines  (1968): 
653  lines  (1957). 


HYANNIS,  MASS. 
Cape  Cod  SUndard- 
Times-e  .  475,888 


443,240 


JOHNSTOWN,  PA. 
Tribune-Democrat^d  1,115,681 


1,085,043 


Star-m 

Joorna 

Joums 


Grat 

•Pai 


Union- 

Jour 


Capital 
State  J 
State  . 

Gran 

•IncI 

(1958): 

MO 

Argus- 

DiapaU 

Gran 


Advert 

Advert 

Journa 

Gran 


Standa 

Stands 

Gran 

•Incl 

(1958) 


Umes-l 


Standa 

Standa 

Exan 

Gran 
•This 
225  ag 
age. 


0 

DerricV 

News-I 

Gran 


Sentine 

Star-e 

Sentine 

Gran 

Part 

-445,7 

1 

Herald, 


Journa 

News-J 

News-e 

Gran 


Comme 

•Comm 

Gran 

•Doe 

21,168 


Mercur 


Journa 

Journa 

Gran 


Salisbu 

Salisbu 

Gran 


Argus. 

Argus- 
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American-News-e. . 
American-News-S . 


1958 

ABERDEEN.  S.  D. 

390,250 
140,378 


KENNEWICK-PASCO-RICHLAND, 

WASHINGTON  , 

Tri-City  Herald-e..  557.984  539,07# 
•Tri-aty  Herald-S  96,679  15*, 3» 

696,334 


361.564 

163,884 


Grand  Total _ _  654,563 

•Does  not  include  Family  Weekly- 


Grand  ToUl 


- -  KINGSTON.  N.  Y.  ^ 

. . .  630,628  526,448  Freeman-e  .  857,948  84H.«» 

EDITOR  &  PUBLISHER  for  January  31,  1959 


Gran 

Triegri 


GapiUl 

State  ; 
Gapital 


Grar 

EDI 
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1958  1957 

UNCOLN,  NEBR. 

Star-m  .  1,013,376  986,930 

Journal-a  .  968,996  945,700 

Journal  &  Star^S  .  282,002  342,118 

•33,047 


Grand  Total -  2,297,421  2,274,748 

•Parade  Sunday  lina«:e. 

LOCKPORT,  N.  Y. 

Union-Sun  ft 

Joumal-e  .  692,886  617,764 

MADISON.  Wise. 

Capital  'Hmes-e  ..  1,224,881  1,144,363 

State  Journal-m  ..  1,230,862  1,166,347 

SUte  Journal-S  ..  *428,001  *517,454 


Grand  Total _  2,883,734  2,828,154 

•Includes  PARADE  33,047  lines 
(1958);  49,385  linea  (1957). 

MOLINE-ROCK  ISLAND.  ILL. 

Argus-e  .  998,704  1,069,362 

Diqtatch-e  .  1,082,956  1,122,086 


Grand  Total _  2,081,760  2,191,448 

MONTGOMERY,  ALA. 

AdverUser-m  .  1,030,722  1,026,704 

Advertiser-S  .  392,140  486,010 

Journal-e  .  1,030,610  1,036,882 


Grand  ToUl _  2,453,472  2,549,696 

NEW  BEDFORD,  MASS. 
Standard-Times-e. .  932.760  924,084 

Standard-Times-S  *232,099  *302,853 


Grand  Total _  1,164.849  1,226,937 

•Includes  PARADE  33,047  lines 
(1958);  49,341  lines  (1957). 

NORRISTOWN,  PA. 

Times-Herald-e  ...  802,904  792,168 

OGDEN.  UTAH 

Standard-ExamineC'-e  812,410  775,844 

Standard- 

ExaminerS  _  *214,275  226,928 


Grand  Totai  _  1,026.685  1,002,772 

•This  1958  linatre  fiKure  includes  20,- 
225  afrate  lines  of  Family  Weekly  lin- 
isre. 


1958  1957 

TUCSON.  ARIZ. 

Stor-m  .  1,643,238  1,330,368 

Star-S  .  308,461  350,171 

Citizen-e  .  1,785,385  1,628,383 


Grand  Total _  3,637,074  3,208,922 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,234,702  1,169,714 

WILMINGTON.  DEL. 
News-Joumal-meS  1,678,380  1,523,065 

WOONSOCKET.  R.  1. 
Woonsocket  CUI-e  823,356  750,613 

CANADA 

CHARLOTTETOWN,  P.  E.  I. 

Guardian-m  .  554,320  510,411 

Patriot-c  .  419,923  237,384 


Grand  Total _  974,243  747,795 

CHATHAM,  ONT. 

News-e  .  749,532  699,426 

EDMONTON.  ALTA. 

Journal-e  .  1,713,288  1,549,093 

GALT,  ONT. 

Reporter-e  .  883,412  916,464 

GUEU*H.  ONT. 

Mercury-e  .  794,552  771,793 

HAMILTON,  ONT. 

Spectator-e  .  2,140.144  1,910,204 

KAMLOOPS,  B.  C. 

Sentinel-e  .  3.35,758  311,420 

KELOWNA,  B.  C. 

Courier-e  .  228,819  202,625 

KIRKLAND  LAKE.  ONT. 
Northern  News-e..  394,038  348,244 

MEDICINE  HAT,  ALTA. 
Northern  News-e..  648,744  542,043 

NAMAIMO,  B.  C. 

Free  Press-e .  465,777  507,506 

MOOSE  JAW,  SASK. 
Times-Herald-e  ...  541,733  552,444 


OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  564,411  553,344 

News-Herald-e  ...  407,006  390,433 


Grand  Total _  971,417  943,777 

ORLANDO,  FLA. 

Sentinei-m  .  1,859.144  1,542,128 

Star-e .  1,781,220  1,502,186 

Sentinel-Star-S  ...  679,686  709,282 


Grand  Total  _  4,320.050  3.753.596 

Part  run  adv. :  1958—527,100;  1957 
-445,725. 

PASSAIC^CUFTON,  N.  J. 
Herald-News-e _  1,224.8,37  1,133,985 

,  PEN9ACOI.A.  FLA. 

Journal-m  .  1,017.674  966.8.54 

News-Joumal-S  ..  396,186  494,858 

News-e  .  626,332  682,906 


NORTH  BAY.  ONT. 

Daily  Nuirpret-e _  721,424  729,464 

ORILLIA.  ONT. 

Packet  ft  Timea-e. .  324,953  327,666 

OSHAWA,  ONT. 

Times  (Jazette-e  ..  887,049  858,117 

OTTAWA,  ONT. 

Citizer.-e  .  1.615,888  1.506.594 

Includes  Weekend  Mafrazine  ft  Ckumics. 

PEMBROKE.  ONT. 

Obaeiver-e  .  295.558  282,492 

(Bepran  as  daily  April  22,  1957). 

PENTICTON,  B.  C. 

Hci-ald-e  .  271,9.58  268,611 

PORT  ARTHUR.  ONT. 

News  Chronlcle-e. .  935,332  947,831 


Grand  Total _  2.040.192  2,144,618 

„  PINE  BLUFF.  ARK. 

Commercial-e  _  649..502  570,444 

Commercial-S  ...  167.384  182,084 

Grand  Total _  816.886  7.53..528 

•Does  not  include  FAMILY  WEEKLY 
21.168  lines. 

„  POTTSTOWN,  PA. 

Mercury-m  .  961,016  974,624 


PRINCE  ALBERT.  SASK. 
Hcrald-e  .  480,365  461,968 

QUEBEC  CITY,  OUE. 
Chroniele-Telesrraph-e  421,790  483,811 

Le  Soleil-e  .  2,099,891  1,814,802 

L’Evenem  -nt- 

Joumal-m  . 22,638,840  22,029.825 


Grand  Total _ 24.7.38.731  23,844,627 

SARNIA,  ONT. 

Observer-e  .  991,109  1,014,282 


Journal-d 

Joumal-S 


rapid  CITY,  S.  D. 

.  626,780 

.  167.062 


555,016 

189.686 


SASKATOON.  SASK. 
Star-Phoenix-e  ...  931,788  863,147 


Grand  Total  .... 

793,842 

744,702 

-  „  SALISBURY.  N.  C. 

^isbury  PoBt-«.  . .  663,049 
Salisbury  Post-S  . .  199,472 

694,358 

265,104 

Grand  Total  .... 

862,612 

959,462 

.  SIOUX  FALLS.  S.  D. 

Anrus-I^ader-o  ...  663,180 

Armia-Leader-S  . .  253,694 

702.016 

268,706 

Grand  Total  .... 

916,874 

960,722 

,  WIST. 

610.060 

637,896 

Joiimal-e  . . . 
'^PitaUoumal-S 

KANS. 

910.105 

782.019 

279.937 

964.978 

7.53.319 

290.276 

Grand  Total -  1.972.061  2.008.573 

editor  8c  publisher 


SUDBURY.  ONT. 

star-e  .  990,677  1,079,440 

TIMMINS.  ONT. 

Press-e  .  635.920  644,852 

TROIS  RIVIERES.  OUE. 
LeNouvelliste-e  ...  768,417  788,547 

VANCOUVER.  B.  C. 

Sun-e  .  2,411,617  2.241..588 

Province^m  .  1,.382,267  1,264,229 

Includes  Weekend  Magazine  71,005 
lines  (1958)  ;  65,506  lines  (1957). 

WELLAND,  ONT. 

Tribune-e  .  754,487  781,784 

WINNIPEG.  MAN. 

Tribune-e  .  1,286,301  1,109,427 

WOODSTOCK,  ONT. 
Sentinel-Review-e  .  656,612  532,798 

Of  January  31,  1959 


Circulators 
Spend  Money 
To  Stand  Still 

Boston 

Roger  R.  Thompson,  Ports¬ 
mouth  (N.  H.)  Herald,  was 
elected  president  of  the  New 
England  Association  of  Circula¬ 
tion  Managers  at  their  conven¬ 
tion  here  Jan.  20-21-22. 

Jeramiah  J,  Kelleher,  New 
Bedford  (Mass.)  Standard 
Times,  was  elected  first  vice- 
president;  Albert  J.  Stoeckel, 
Holyoke  (Mass.)  Transcript- 
Telegram,  second  vicepresident. 
Manuel  G.  Berman,  Worcester 
(Mass.)  Telegram-Gazette,  was 
re-elected  secretary-treasurer. 

Richard  H.  Gille.spie,  Stam¬ 
ford  (Conn.)  Adrocote,  outgoing 
president,  became  chairman  of 
the  board  of  directors. 

Six  newspaper  boys  were 
awarded  plaques  for  heroic  deeds 
in  1958. 

Rising  costs  topped  the  sub¬ 
jects  under  di.scussion,  and  it 
was  reported  that  costs  of  trips 
for  boys,  premiums,  and  promo¬ 
tions  have  advanced  consider¬ 
ably.  “You  have  to  spend  money 
to  stand  still  today,”  one  cir¬ 
culation  manager  reported. 

Magazine  and  subscriber  in¬ 
surance  promotions  were  found 
to  build  and  hold  new  business 
and  well  worth  what  they  cost. 

The  circulation  managers  did 
not  forsee  any  climb  to  10  cents 
per  copy  in  New  England  this 
year,  except  for  the  present  10 
cent  price  of  the  Manchester 
(N.  H.)  Union-Leader. 

• 

Control  of  Paper 
Seized,  Court  Rules 

Hill-sboro,  N.  C. 

A  Superior  Court  jury  ruled 
Jan.  18  that  Roland  Giduz  and 
Ed  J.  Hamlin,  stockholders,  had 
seized  control  of  the  Chapel  Hill 
News  Leader  Co.,  that  the  firm 
is  insolvent  and  that  a  receiver 
should  be  appointed.  The  de¬ 
fendants  immediately  appealed 
to  the  Supreme  Court. 

Plaintiffs  in  the  action  are 
L.  M.  Pollander  and  Phillips 
Russell,  two  of  the  four  original 
stockholders  in  the  company. 

• 

In  Lotion  of  Honor 

Philadelphia,  Pa. 

Walter  H.  Annenberg,  editor 
and  publisher  of  the  Philadelphia 
Inquirer  and  president  of  Tri¬ 
angle  Publications,  Inc.,  last 
week  became  the  recipient  of 
France’s  highest  award.  Officer 
in  the  Legion  of  Honor, 


AP  Editors  Hit 
Football  Publicity 

Corpus  Christi,  Tex. 

A  rebuke  to  the  Southwest 
Conference  on  college  football 
was  voted  here  last  week  by  the 
Texas  Associated  Press  Manag¬ 
ing  Editors  Association  on  the 
motion  of  Charles  Kilpatrick, 
executive  editor  of  the  San  An¬ 
tonio  Express  and  News. 

Without  dissent,  the  Texas 
APME  adopted  a  resolution 
charging  “actions  of  the  South¬ 
west  Conference  in  the  past  few 
years  have  increasingly  handi¬ 
capped  newspaper  and  wire 
service  sports  reporters  and 
photographers  in  reporting  fully 
conference  sports  activities.” 

In  a  discussion  preceding  the 
vote,  the  editors  recalled  a 
towel-throwing  incident  at  the 
Texas  A&M-Texas  football  game 
last  Thanksgiving  Day. 

Stadium  and  television  audi¬ 
ences  saw  an  official  hurl  a  towel 
which  twined  about  the  head  of 
a  charging  ball  carrier.  Because 
of  a  conference  ban  on  publicity 
unfavorable  to  game  officials, 
photographs  of  the  incident  were 
not  released  to  newspapers. 

The  AP  group  elected  Ed 
Wishcamper,  managing  editor 
of  the  Abilene  Reporter-News  as 
president.  He  succeeds  Felix  R. 
McKnight,  executive  editor  of 
the  Dallas  Times  Herald. 


Nashville  Banner 
Refuses  Castro  Bid 

Nashville,  Tenn. 

James  G.  Stahlman,  publisher 
of  the  Nashville  Banner  and 
former  president  of  the  Inter- 
American  Press  Association,  de¬ 
clined  an  invitation  for  a  Banner 
representative  to  witness  a 
Cuban  “war  criminal  trial”  con¬ 
ducted  under  the  auspices  of  the 
victorious  rebel  leader,  Fidel 
Castro. 

“Until  such  ruthless  blood¬ 
shed  has  been  discontinued  and 
constitutional  government  has 
been  restored  in  Cuba,  my  news¬ 
paper  will  not  be  a  party  to  any 
effort  to  propagandize  the 
rationalization  of  cold-blooded 
murder  in  the  name  of  liberty,” 
said  Mr.  Stahlman. 

• 

Reading 

Harrisburg,  Pa. 

Pennsylvania’s  Bureau  of  Em¬ 
ployment  Security  has  repro¬ 
duced  in  an  eight-page  brochure 
a  series  of  unemployment  com¬ 
pensation  articles  by  George 
Draut,  chief  editorial  writer  for 
the  Harrisburg  Patriot-News, 
for  the  benefit  of  its  officials  and 
employees. 
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laboratories  and  photo-engraving 
'T  machinery  are  major  items. 

KjOIu^  A  ypC  A  whole  new  lexicon,  the  lan- 

( Continued  from  nnae  of  the  photographer,  the 

(Lontmued  from  page  9)  photo-mechanic  and  the  elec- 

ironies  technician,  must  be 
mastered  by  the  average  new- 
with  film,  for  reasons  of  greater  comer  to  cold-type  ways.  For 
flexibility  and  skills  in  handling,  some  in  charge  of  present  in- 
The  majority  have  adopted  stallations  this  was  a  cinch.  Such 
paper-prints  as  the  basis  of  pro-  a  man  is  Frank  D.  Marsteller  of 
duction,  because  of  cost  (paper  the  Allentown  (Pa.)  Call  and 
is  nine  times  cheaper  than  film) ,  Chronicle,  who  was  a  photog- 
proofing  and  other  advantages,  rapher  and  picture  editor  before 
The  third  method,  which  is  de-  he  turned  to  photocomp  produc- 
rived  from  some  of  the  tricks-  tion  engineering, 
of-the-trade  known  to  the  oldest  The  seminar  took  off  on  the 
living  printer,  is  designated  as  assumption  that  everyone  pres- 
metal  pasteup.  ent  knew  something,  more  or 

Where  film  lends  itself  readily  less,  about  cold-type  operations 
to  stripping,  overlays  and  other  in  relation  to  newspaper  produc- 
techniques  of  the  engraver’s  art,  tion.  There  was  no  boot  training 
and  paper  positives  and  nega-  for  any  who  might  not  know  the 
tives  are  equally  good  compon-  difference  between  machines  that 
ents  for  pasted  arrangements,  furnish  type  on  hot  slugs  or  on 
the  all-metal  system  bridges  the  film  and/or  paper.  After  all, 
hot-metal  and  cold-type  processes  phototypesetting  machines  have 
and  reduces  the  photo-engraving  been  around  for  about  10  years 
load.  If  this  method,  favored  at  and  no  one  attending  the  semi- 
the  Louisville  (Ky.)  Times  and  nar  had  a  title  below  that  of 
Courier-Joumai,  catches  on,  the  foreman,  composing  room, 
trade  will  be  hard-pressed  for  a  „  i 

label  such  as  “cold-type”  because  **^P®''* 
this  also  utilizes  slugs  cast  on  The  chairman,  Richard 
hot-metal  n.achines.  (Denny)  Allen,  assistant  to  the 

Whatever  the  system,  pros-  publisher  of  the  Quincy  (Mass.) 
pective  cold-type  users  were  ad-  Patriot-Ledger,  started  the  pro- 
vised,  definite  standards  of  shop  gram  with  a  report  by  Alex 
procedure  should  be  established.  Posick,  composing  room  super- 
The  dangers  of  lost  efficiency  intendent  of  the  South  Bend 
mount  as  phototjrpe  operators  Tribune.  This  paper  got  its  first 
become  familiar  with  the  ma-  Fotosetter  in  August  1954  and 
chines  and  improvise  shortcuts  produced  its  first  cold-type  ad 
or  try  ingenious  solutions  to  for  press  run  in  February  1955. 
routine  problems.  Tracking  down  Now  all  of  its  local  ad  copy  is 
the  causes  of  error,  or  making  cold-typed  and  a  fourth  Foto- 
the  corrections,  becomes  a  time-  setter  equipped  with  lenses  to 
wasting  step  if  the  operator  has  provide  fonts  up  to  72-point 
forgotten  how  he  did  it  in  the  is  being  installed, 
first  place.  In  the  light  of  his  experience, 

,  D  j  •  ■  Mr.  Posick  said  that  some  fea- 

Checks  on  Producuv.ty  typewriter  key- 

The  high  productivity  of  board  and  copy  monitor  are  very 
photocomp  shops  has  not  been  desirable. 

obtained  entirely  without  efforts  Two  men  picked  from  the 
to  curb  “goofing-ofT’  tendencies  makeup  in  the  ad  alley  were 
of  the  workers  once  the  novelty  trained  easily  in  the  ways  of 
of  their  chores  has  worn  off.  paste  makeup.  Mr.  Posick  said. 
Time-card  clocks  have  been  and  other  trainees  were  chosen 
found  very  effective  in  keeping  on  the  basis  of  the  alertness  and 
track  of  each  job  and  keeping  mental  attitudes  toward  new 
tabs  on  how  the  copy  markup  processes.  Some  printers  over 
man  or  the  paste  makeup  force  65  who  could  not  adapt  them- 
spend  their  seven  and  one-half  selves  readily  were  given  retire- 
hours  daily.  ment. 

Phototypesetting  machines  are  At  the  outset,  Mr.  Posick  said, 
not  toys,  nor  mere  gadgets.  A  recruitment  was  done  on  the 
“small”  installation  with  a  promise  that  no  man  would  lose 
single  basic  machine  will  entail  a  job.  There  was  a  “gratifying 
an  investment  of  $100,000  and  response”  to  the  call  for 
upwards  by  the  time  all  of  the  trainees  and  the  union  gave  its 
auxiliary  equipment  is  assem-  full  cooperation.  The  chief  per- 
bled,  depending  on  whether  the  sonnel  problem,  Mr.  Posick  said, 
typesetter  itself  is  leased  or  is  training  people  to  handle  the 
bought.  Equipment  foreign  to  a  cold-type  markup  job  compe- 
conventional  composing  room  tently.  The  Tribune  restricts  an 
must  be  obtained  for  the  most  advertiser  to  four  type  styles  in 
part  from  firms  that  have  sup-  an  ad  and  is  compiling  some 
plied  very  little  to  the  news-  standards  for  designating  how 
paper  business.  Photographic  the  type  is  to  be  set. 
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One  member  of  the  seminar 
interruped  to  seek  further  infor¬ 
mation  on  the  solution  of  this 
problem.  The  best  markup  man 
in  his  hot-metal  shop,  he  ex¬ 
plained,  is  his  father,  who  is  75 
years  old.  “And  I  can’t  replace 
him,”  he  said. 

Markup  Problem 

Some  of  the  markup  difficulty 
may  be  overcome  by  a  system  of 
setting  all  type  lines  in  one 
point-size  and  then  using  a  sep¬ 
arate  enlarging  machine  to  bring 
them  to  the  size  desired  in  copy. 
A  new  unit  of  the  Linofilm  Sys¬ 
tem  is  a  composer  which  per¬ 
forms  the  markup  and  makeup 
functions  photographically  with 
such  flexibility  that  any  point- 
size  variation  may  be  had.  One 
of  its  problems,  however,  is  the 
possibility  than  an  off-size  type¬ 
face,  say  12  points,  will  re¬ 
quire  a  log  entry  so  that  the 
machine  can  be  set  exactly  in 
the  event  a  proof  change  calls 
for  that  line  to  be  re-set. 

Mr.  Posick  said  the  Tribune 
had  added  two  men  to  its  en¬ 
graving  department  and  with 
fast-etch  machines  there  is  capa¬ 
city  to  turn  out  nine  full-page 
flats  per  hour.  Four  Fotosetters, 
he  said,  give  as  much  type  as 
seven  mixer  machines  did  in  hot 
metal,  and  with  much  less  over¬ 
time. 

(In  luncheon  conversation 
later,  a  few  of  the  seminar  mem¬ 
bers  agreed  on  their  observa¬ 
tion  that  overtime  seems  to  pile 
up  in  their  cold-type  shops  to¬ 
ward  the  end  of  the  month.  They 
felt  that  it  was  because  the  men 
run  short  in  their  personal 
budgets  and  seek  a  little  extra 
pay  to  carry  them.  Stalling  can 
be  disguised  easily  in  some  of 
the  photocomp  processes.) 

Trained  in  Every  Step 

Waiting  time  between  jobs  is 
cut  to  a  minimum  at  the  South 
Bend  Tribune  by  training  the 
workers  in  every  step  of  the 
cold-type  operation,  Mr.  Posick 
said.  They  can  be  employed 
interchangeably  on  typesetting, 
makeup  or  other  phases  of  the 
work  flow.  From  500  to  800 
column  inches  of  makeup  in  a 
seven  and  one-half  hour  day  is 
usual  practice.  This  is  double 
the  hot-metal  average. 

Standardized  procedures  are 
increasing  the  output  of  the 
cold-type  shop  at  the  Allentown 
newspapers,  Frank  Marsteller 
reported.  Two  Photon  machines 
are  used.  The  type  film  is 
waxed  and  applied  to  the  layout 
with  artwork.  To  effect  a  saving 
on  metal  the  Allentown  papers 
order  16  x  24-inch  sheets,  in¬ 
stead  of  18  X  24,  because  the 
page  size  is  14%  x  21%.  The 
supplier  charges  a  premium  of 
EDITOR  8C  PU 


five  cents  a  sheet  to  cut  off  the 
two-inch  strip. 

Need  for  Proofing  Machine 

The  Ashtabula  Star-Beacn 
installed  a  photo-chemical  en¬ 
graving  shop  when  it  went  cold- 
type  with  two  Photon  machines. 
Previously  it  made  halftones  on 
a  Fairchild  Scan-a-graver.  John 
Colin  reported  that  production 
was  boosted  from  3,000  to  7,000 
column  inches  a  week  with  brief 
experience.  The  engraving 
camera  was  used  to  make  “pic¬ 
ture”  proofs  of  the  paste-up  ads, 
but  when  the  load  on  the  camera 
tied  up  production,  a  vertical 
camera  was  built  in  the  dark¬ 
room  to  make  18  x  24  prints. 

Seminar  discussion  brought 
out  from  cold-type  users  the  fact 
that  the  most  serious  gap  in  the 
process  is  a  machine  that  will 
provide  multiple  proofs  quickly 
and  cheaply.  Some  papers  limit 
an  advertiser  to  two  original 
proofs  and  two  revised  proofs, 
and  charge  five  cents  each  for 
additional  ones. 

Mr.  Kunz  announced  that  he 
had  been  in  consultation  with 
technicians  from  the  Bruning 
Company,  Chicago,  as  a  result 
of  which  they  have  gone  to  work 
on  a  machine  that  will  produce 
newspaper  page-size  proofs  at 
the  rate  of  seven  per  minute  at 
a  cost  of  about  2%  cents  apiece. 
A  prototype  machine  may  be 
ready  for  showing  at  the  next 
seminar  in  June  at  Milwaukee. 
It  will  be  priced  under  $5,000. 

Union  Cooperated 

Duane  Jacobs  told  how  the 
Johnstown  (Pa.)  Tribune,  an 
all-day  publication,  had  “good 
cooperation  of  the  typographical 
union”  when  it  introduced  Pho¬ 
ton  and  selected  men  with  spe¬ 
cial  qualifications.  Seniority 
rights  were  established  in  the 
cold-type  department.  The  two 
composing  room  machinists  who 
worked  as  TV  repairmen  in  their 
spare  time  were  enlisted  for  the 
Photon  force  at  once  because  of 
their  knowledge  of  electronic 
circuits. 

The  conversion  of  advertisers 
ran  into  a  slight  problem  when 
the  all-female  staff  of  a  major 
store  rebelled  against  chan^ 
The  ladies  couldn’t  see  any  good 
in  the  new  system  and  said 
everything  about  it  was  wrong, 
until  they  began  to  understand 
how  flexible  it  was  for  thek 
copy  ideas.  Now,  Mr.  JacoM 
said,  there  is  a  waiting  list  of 
advertisers  who  want  to  try 
photocomposition.  Much  of  th* 
Johnstown  work  is  printed  di¬ 
rect  from  the  engraved  pkf*' 
without  stereotyping. 

Metal  Pasteup 

More  than  casual  interest  was 
BLISHER  for  January  31, 


shown  in  the  all-metal  pasteup 
plan  as  described  by  Frank 
Higgason,  composing  room 
superintendent  of  the  Louisville 
newspapers  which  operate  two 
Photon  machines  in  regular  pro¬ 
duction  and  one  in  an  experi¬ 
ment.  Mr.  Higgason  explained 
that  the  Louisville  papers  have 
never  charged  an  advertiser  for 
engravings  because  they  have 
not  been  in  the  commercial  en¬ 
graving  business.  The  metal 
makeup  system  permits  an  ad¬ 
vertiser  to  supply  his  owm  en¬ 
gravings  and  have  them  incor¬ 
porated  in  the  layout.  They  are 
returned  to  him  after  the  ad 
runs. 

Behind  the  Louisville  idea  is 
this  thinking:  What  is  the  sense 
of  having  an  advertiser,  who 
prefers  special  engraving  tech¬ 
niques  possible  in  a  commercial 
shop,  supply  slick  proofs  of  his 
cuts  so  that  they  can  be  pasted 
into  a  layout  and  the  whole  job 
run  through  the  newspaper’s 
engraving  process? 

Instead,  the  original  en¬ 
gravings  are  assembled  with  type 
blocks  that  have  been  set  on 
film  and  made  into  line  cuts  and 
with  headings,  borders,  etc.  that 
have  come  from  hot-metal  ma¬ 
chines  and  reduced  to  zinc  thick¬ 
ness  by  a  slug  stripper.  Each 
segment  of  the  ad  is  affixed  by 
double-faced  adhesive  tape  to  a 
magnesium  base  plate.  The  mat 
is  molded  by  direct  pressure. 

Last-Minute  Changes 

In  the  event  a  last-minute 
price  change  is  required,  as  fre¬ 
quently  happens  in  a  grocery 
list,  it  is  a  simple  matter  to  lift 
out  the  slug-cast  type  figure  and 
replace  it. 

Accommodating  advertisers 
with  the  same  kind  of  service 
when  their  entire  ad  is  an  en¬ 
graved  plate  involves  somewhat 
more  elaborate  procedures. 

Louisville  stores  save  them¬ 
selves  the  amount  of  excess-proof 
charges  by  cooperating  in  the 
cold-type  process  to  the  extent 
of  making  up  the  master  layout 
of  the  ad.  The  newspapers  send 
them  galley  proofs  of  the  Pho¬ 
ton  and  other  type  material.  The 
arrangement  of  art  and  type  is 
indicated  on  the  paste-up  and 
sent  back  to  the  composing  room 
and  this  serves  as  the  guide  for 
Makeup  on  the  metal  base. 

Novel  Experiment 

For  novelty,  Mr.  Higgason  is 
playing  with  the  Photon  as  a 
means  of  supplying  errorless 
tape  to  a  hot-slug  machine.  Tape 
punched  from  the  Photon’s  type- 
^ter  keyboard  runs  through 
a  device  which  translates  the 
^e  to  TTS  code  on  another 
tape.  In  an  intermediary  step 
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the  operator  has  a  monitored 
copy  so  that  he  can  spot  errors. 
By  using  the  memory  mechanism 
of  the  Photon  he  can  “rub  out” 
the  errar  line  and  replace  it  with 
a  corrected  line  which  then 
passes  on  to  TTS  tape.  Thus 
the  bother  of  making  correc¬ 
tions  in  slugs  set  from  tape  is 
eliminated. 

The  Milwaukee  (Wis.)  Jour¬ 
nal  trained  34  journeymen  in 
the  cold-type  process  after  it 
installed  two  Fotosetters.  After 
nearly  five  years,  about  10  per¬ 
cent  of  the  display  material  is 
produced  in  this  department, 
plus  editorial  text  for  the  roto¬ 
gravure  magazine,  special  sec¬ 
tions  and  color  pages.  Richard 
Hoffman  reported  that  the  Jour¬ 
nal  sells  much  of  its  cold-type 
product  by  making  charges  for 
the  engravings. 

Seminar  Notes 

Some  odds  and  ends  of  infor¬ 
mation  during  the  question 
periods : 

Charts  have  been  devised  for 
keyboard  operators  to  obtain 
standardized  exposures  and  lens 
settings. 

Spokane  newspapers  will  be 
setting  half  of  their  retail  ads 
in  cold-type  by  April. 

Omaha  W  orld-H  erald  is 
adapting  the  Louisville  metal 
pasteup  plan. 

Quincy  Patriot-Ledger  was 
successful  in  having  a  compen¬ 
sation  insurance  rate  reduced 
from  63  cents  per  $100  salary 
on  printers,  etc.  to  9  cents  per 
$100  salary  for  typists  and 
others  engaged  in  the  cold-type 
shop.  State  examiners  deemed 
the  cold-type  department  less 
hazardous. 

“Down  time”  on  phototype¬ 
setting  machines  is  much  less 
than  for  slug-casting  machines. 
“Less  than  one  hour  per  week 
per  machine.” 

Proofs  can  be  supplied  to  ad¬ 
vertiser  on  morning  after  copy 
has  been  received  in  shop,  where 
night  shift  works  on  cold-type. 

After  five  years  of  use  the 
nine  fonts  of  Fotosetter  mats  are 
just  as  good  as  new. 

One  requirement  is  that  the 
advertiser  must  supply  art-work 
originals  or  proofs  in  same-size 
proportion  of  ad  layout. 

Corrections  on  day  of  publica¬ 
tion  may  be  made  for  price 
changes  only;  none  for  gram¬ 
mar. 

In  training  of  operators,  much 
of  the  “bogus”  from  hot-metal 
hook  is  run  off  on  photocomp 
machines. 

Advertiser  Reads  Proofs 

Burden  of  proof-reading  is 
advertiser’s.  This  has  a  psychol¬ 
ogical  advantage.  Advertiser 
feels  so  good  at  catching  a  typo- 
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graphical  error  he  forgets  about 
making  any  other  revision  just 
for  the  sake  of  marking  up  the 
proof. 

Special  ad  material,  such  as 
right-angle  borders,  shadow 
bars,  etc.,  will  soon  be  available 
in  plastics.  This  will  be  helpful 
to  those  using  the  metal  pasteup. 

Although  the  paste  makeup 
involves  handling  of  delicate 
paper  materials,  small  bits  of 
paper,  clippings,  etc.,  there  is 
little  or  no  loss  of  time  due  to 
accidental  destruction  of  ma¬ 
terials. 

Phototypesetting  machines  are 
being  operated  by  tape  in  a  few 
plants  where  large  amounts  of 
straight-matter  composition  is 
done  for  editorial  pages  and 
feature  pages. 

Members  of  the  seminar  soft- 
pedalled  the  extension  of  cold- 
type  to  news  content.  For  the 
good  of  the  industry  in  this 
transitional  period  it  was  felt 
that  it’s  wiser  to  stress  the  appli¬ 
cation  of  photocomposition  to  ad¬ 
vertising  content  only. 

This  is  enough  of  an  earth- 
shaking  event  for  the  news¬ 
paper  business  to  withstand 
right  now. 

(P.S. — A  second  look  at  our 
seminar  notes  reveals  this  entry: 
“Paper  used  in  seismological 
recording  machines  gives  excel¬ 
lent  quality  in  phototypeset¬ 
ting.”) 

• 

Daily  Distributes 
Trade  News  Digest 

The  Philadelphia  (Pa.)  In¬ 
quirer  began  distribution  of 
Briefed,  the  monthly  business 
sales  idea  digest,  with  the  Janu¬ 
ary  issue.  Copies  will  be  sent 
to  every  buyer,  merchandise 
manager  and  key  executive  in 
department  stores,  to  the  own¬ 
ers  and  managers  of  retail 
stores  and  specialty  shops,  and 
to  the  executives  of  advertising 
agencies  which  specialize  in  re¬ 
tail  accounts.  Briefed  is  a  digest 
of  sales  ideas  condensed  from 
articles  published  in  trade  and 
business  periodicals. 

• 

Landscaping  Firm 
Wins  Libel  Judgment 

Manchester,  N.  H. 
A  Superior  Court  jury  has 
returned  a  $99,000  verdict 
against  the  Union  Leader  Cor¬ 
poration  in  a  libel  suit  brought 
by  Roger  H.  Chagnon  of  Man¬ 
chester. 

Mr.  Chagnon,  doing  business 
as  Chagnon’s  Garden  Center,  had 
sought  $250,000  in  damages  for 
a  series  of  1954  stories  about 
a  landscaping  job  he  did  at  a 
municipal  parking  lot. 

Union  Leader  lawyers  said 
they  would  appeal  the  verdict. 


Virginia  Press 
Awards  Listed 

Charlottesville,  Va. 
Virginia  newspaper  writers 
and  photographers  received 
awards  in  the  1958  competition 
at  the  annual  dinner  of  the  Vir¬ 
ginia  Press  Association  here  Jan. 
24. 

Winners  in  daily  and  weekly 
classes  were: 

News  writing — Hunter  James, 
Richmond  Times-Dispatch,  and 
John  Eisenhard,  Loudoun  Times- 
Mirror. 

Feature  —  Robert  B.  Sears, 
Roanoke  Times,  and  Bunny 
Booker,  Danville  Commercial 
Appeal. 

Editorial  —  Louis  Spilman, 
Waynesboro  News-Virginian, 
and  J.  Willcox  Dunn,  Princess 
Anne  Free  Press,  Virginia 
Beach. 

Sports  writing  —  Robert  A. 
Roemer,  Roanoke  Times,  and 
Pat  Murphey,  Fauquier  Demo¬ 
crat. 

Series  of  articles — Ed  Grims- 
ley  and  Larry  Weekly,  Richmond 
Times-Dispatch,  and  Ken  Byerly 
Jr.,  Tideivater  News. 

Local  column  —  Robert  C. 
Smith,  Norfolk  Virginian-Pilot, 
and  Eaton  K.  Goldthwaite,  Giles 
County  Virginian-Leader. 

News  service  staff — James  J. 
Geary,  AP,  Richmond. 

News-picture  story  —  Chuck 
Sweeney  and  William  Saunder, 
Newport  News  Daily  Press. 

News  picture  —  William 
Saunder,  Newport  News  Daily 
Press,  and  R.  Duff  Green, 
Orange  Review. 

Feature  picture  —  Carl  P. 
Lynn,  Richmond  Times-Dis¬ 
patch,  and  David  A.  Greear, 
Smith  County  News,  Marion. 

Spwrts  picture  —  Charles 
Meads,  Norfolk  Ledger-Star,  and 
Alton  Carnes,  Loudoun  Times- 
Mirror. 

• 

Croft  on  Board 
Of  Hartford  Courant 

Hartford,  Conn. 
Richard  G.  Croft,  chairman  of 
the  Board  of  the  Great  Northern 
Paper  Company,  was  elected  a 
director  of  the  Hartford  Courant 
Company  at  the  annual  stock¬ 
holders  meeting  Jan.  29. 

Mr.  Croft  is  also  a  director 
of  the  American  Smelting  and 
Refining  Company,  General  Rail¬ 
way  Signal  Company,  Harbison- 
Walker  Refractories  Company, 
United  States  Plywood  Corpora¬ 
tion,  and  a  trustee  of  the  Han¬ 
over  Bank  of  New  York  City. 
From  1946  to  1958  he  was  a 
partner  in  J.  H.  Whitney  &  Co. 
of  New  York  City. 

61 


‘Jenk’  Jones 
In  Row  Over 
State  Post 


Tulsa,  Okla. 
Jenkin  Lloyd  Jones,  editor  of 
the  Tulsa  Tribune,  a  former 
president  of  the  American  So¬ 
ciety  of  Newspaper  Editors, 
staunch  Republican  and  critic 
of  poor  roads  in  Oklahoma  for 
many  years,  has  been  named 
to  membership  on  the  Oklahoma 
Highway  Commission. 

His  appointment  by  Gov.  J. 
Howard  Edmondson,  a  Demo¬ 
crat,  has  brought  down  the 
wrath  of  many  Democrats. 

The  Senate,  meeting  in  secret, 
twice  rejected  the  Governor’s 
nomination  and  asked  him  not 
to  submit  it  again.  Mr.  Jones 
concurred,  stating  he  did  not 
care  to  be  responsible  for  hold¬ 
ing  up  the  machinery  of  govern¬ 
ment.  He  accused  the  senators 
of  going  beneath  the  surface  to 
conduct  business  Soviet-fashion.  ■ 
In  an  editorial  entitled  “Edi-  ' 
tor  on  the  Spot,”  Mr.  Jones  ex¬ 
plained  his  acceptance: 

“Many  of  the  ablest  editors  . 
in  America  would  have  refused.  ^ 
It  was  William  Allen  White  who  ^ 
laid  dow’n  the  dictum  that  when  ] 
an  editor  assumes  a  policy-mak-  ^ 
ing  position  with  the  govern-  , 
ment  he  runs  the  danger  of  be-  i 
ing  a  special  pleader  for  the  , 
political  team.  , 

“The  editor,  said  the  Sage  of 
Emporia,  should  stay  on  the 
sidelines  as  a  demonstration  of 
his  freedom  to  criticise.  .  .  . 

“The  position  of  critic  is  envi¬ 
able.  It’s  more  fun  to  throw 
dead  cats  than  to  catch  them. 
But  what  if  the  Governor  calls 
up  and  asks  you  to  pitch  in  and 
try  to  help?  So  I  accepted. 

“As  for  the  fear  expres.sed 
by  William  Allen  White:  I  as¬ 
sume  that  the  Govenior  assumes 
that  the  Tribune,  limited  only 
by  its  knowledge  and  wisdom, 
will  continue  to  try  to  assess  his 
administration  objectively.  .  .  .” 

• 

A.  M.  Price  Raised; 

10c  In  50-IVIile  Zone 

The  10-cent  price  zone  for  the 
New  York  Herald  Tribune  and 
New  York  Times  will  be  moved 
50  miles  closer  to  the  city  on 
Feb.  2. 

For  .some  time  the  10-cent 
price  has  prevailed  on  weekday 
editions  beyond  100  miles  from 
Manhattan.  Now  it  will  be  in 
effect  50  miles  out  while  the  5- 
cent  price  holds  in  the  city  and 
suburbs,  Ginnecticut,  New  Jer¬ 
sey  and  all  of  Long  Island. 


Fugitive  Is 
Found  by  the 
Las  Vegas  Sun  ' 

Las  Vbxias,  Nev. 
Alert  service  by  the  Las  Vegas 
Sun  resulted  in  the  capture  of 
a  murder  suspect  sought  in 
Washington,  D.  C. 

Detectives  of  Washington, 

D.  C.,  and  Frederick,  Md.,  con¬ 
fessed  they  had  reached  a  dead 
end  in  their  search  for  Larry 
Lord  Motherwell,  wanted  in  con¬ 
nection  with  the  death  of  his 
child  and  the  disappearance  of 
a  wealthy  Washington  widow, 
when  a  Sun  story  located  him 
here. 

The  Sun  on  Jan.  18  ran  a  ’ 

BY  PROXY— Honors  to  Charles  B.  Lord  of  the  Indianapolis  (Ind.)  Star  P^^e-one  story  by  its  Washing- 
and  News  for  serving  as  president  of  the  Newspaper  Advertising  ^on  correspondent  Ronald  W. 
Executives  Association  are  presented  by  Gilbert  P.  Swanson,  left,  of  oetailing  latest  develop- 

the  Spokane  newspapers,  to  Ernest  Emmel.  Indianapolis  retail  ad  man-  ments  in  the  bizarre  case,  with 
ager.  Mr.  Lord  was  unable  to  attend  the  convention  because  of  recent  a  picture  of  Motherwell.  The  j 


heart  operation. 


TV  Salesman 

{Continued  from  page  13) 


Representatives  Plan 
Unified  Sales  Effort 


Sun  story  developed  from  a 
hunch  by  Mr.  May  that  the 
wanted  man  was  here.  He  sus¬ 
pected  that  if  the  man  had  ob¬ 
tained  some  of  the  widow’s 
$50,000  in  cash  and  securities 
and  follow'ed  his  usual  urge  for 


_  Chicago  follow'ed  his  usual  urge  for 

the  manpower  represented  by  newspa^per  repre^nta-  bright  lights,  he  might 

the  newspaper  selling  campaign.  . 

He  said  the  TyB  was  outnum-  a  special  selling  force  within  the  Soo"  after  the  picture  ap- 
bered  by  actua^l  count  of  sales-  f^.^^ework  of  the  American  As-  Pf^red  two  Sun  readers  tele- 
men  in  the  neld.  His  bureau  has  .  «  •  ^  . 


oVa  u  Vu  sociation  of  Newspaper  Repre- 

250  members,  with  an  average  is  under  way  as  a 


of  10  salesmen  per  station,  or 
about  2500. 

“I  also  respect  most  highly,” 


part  of  the  “total  selling”  pro¬ 


be  in  Las  Vegas. 

Soon  after  the  picture  ap¬ 
peared,  two  Sun  readers  tele¬ 
phoned  Ed  Reid,  editor  of  the 
Sun’s  Sunday  magazine,  to  re¬ 
port  they  had  seen  Mothewell. 
(Mr.  Reid  won  a  Pulitzer  Prize 


I  also  respect  most  highly,  ^  committee,  headed  by  Leo-  while  he  was  w.th  the  old 
he  concluded,  the  editorial  ^  Marshall,  president  of  Brooklyn  {N  Y  )  Engle.)  Po- 

power  of  the  newspaper  press.  c,esmer  &  Woodward,  Inc.,  has  hce  were  notified.  Mr.  Reid  and 
Newspapers  can  and  do  use  their  appointed  to  study  the  a  photographer,  Dick  Kanellis, 

editorial  and  news  columns  to  .  a  sales  force  Personally  s  aked  out  Mother- 

comment  on  and  report  on  com-  advertisers  and  '^^ll’s  motel.  Arriving  with 

peting  media.  That  is  some-  ontional  eastern  police  to  pick  up  the 

thing  TV  is  not  doing  within  its  -v,  .  ^  wanted  man  were  Alfred  E. 

„  for  the  use  of  newspapers  at  „  j  »,• 

own  medium.  the  state  ree-ional  and  national  Lewis,  U  a.s/tm.f7fon  Po.st  (C*  Time* 

“Let  all  media  fight  honestly  JevelL  ’  ^  ^  national 

for  the  consumers’  time  and  the  •  „  „  ^  „  Washington  Star.  A  number  of 

consumers’  dollar.”  a  newsmen  from  Mountain  States 

Radio  broadcasters  were  McKinney  &  Son,  AANR  presi-  (j^ilies  also  descended  on  the 
prodded  to  take  up  the  news-  dent,  said  the  new  selling  oi*-  office, 
papers’  challenge  and  “giiyl  ^  financed  by  ^ 

themselves  for  one  of  the  hard-  niembei  hi  ms.  is 


est  battles  of  their  lives  for  this  • 

year’s  advertising  dollars.”  ,  wx  1  1-  — 

u  u  .A  XI  1  u  Irene  K.  Beiiaril,  o  t . 

Robert  F.  Hurleigh,  vicepresi-  i,  .  «  tx* 

dent  of  the  Mutual  network,  said  Business  IVlana^er,  Dies 

at  a  South  Carolina  meeting  Dl’LUTH  Mini 

that  the  “total  selling”  drive  Mrs.  Irene  R.  Bedard.  57.  bus 


Mr.  May,  a  former  Unit^ 
Press  reporter  in  Wisconsin,  is 
a  one-man  Washington  bureau 
for  the  Sun,  Madison  (Wis.) 
Capital  Times,  York  (Pa.)  Ga¬ 
zette  and  Daily,  Chester  (Pa.) 
Times.  In  1952-54,  he  was  a 
crime  and  disaster  reporter  for 


at  a  ftoutn  uaroiina  meeting  Di^luth,  Minn.  Times.  In  1952-54,  he  was  a 

that  the  “total  selling”  drive  Mrs.  Irene  R.  Bedard,  57,  busi-  crime  and  disaster  reporter  for 
pinpointed  “the  hard-core  real-  ness  manager  of  the  Hibbing  the  Norfolk  (Va.)  Virginian- 
ism  of  print  media  executives”  Daily  Tribune,  and  v.’ide]y  known  Pilot.  He  is  co-author  of  the 
and  spotlighted  the  broadcast-  state  and  national  press  cir-  1952  book,  “McCarthy  —  The 
ers  shortcomings.  cles,  died  Jan.  24  in  a  car-truck  Man,  The  Senator,  The  Isni. 

“The  day  of  programming  accident  which  killed  two  and  “The  entire  Washington  police 
w'ith  40  top  tunes  and  operating  injured  seven  others.  force  is  grateful  to  the  Las 

a  news  bureau  with  one  tele-  Mrs.  Bedard,  who  was  with  Vegas  Sun  for  efforts  beyond  the 
printer  out  of  a  hall  closet  is  the  Tribune  38  yeai*s,  became  call  of  duty  in  this  case,”  as- 

over,”  Mr.  Hurleigh  declared,  business  manager  in  1950.  She  serted  Capt.  Michael  J.  Ma- 

He  urged  radio  station  owners  was  also  secretary-treasurer  haney,  chief  of  special  investi- 

to  exploit  their  community  serv-  and  a  director  of  the  Hibbing  gations  for  the  Wa.shington 

ices.  Tribune  Co.  police. 
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to  exploit  their  community  serv 
ices. 


WASHINGTON  FOCUS 


By  James  J.  Butler 

‘PUBLIC  CONTROVERSY’  contracts  contribute  to  higher 

consumer  prices. 

Electric  power  companies  con-  Raymond  Saulnier,  chairman 
testing  for  their  right  to  charge  Council  of  Economic  Ad- 
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advertising  as  a  cost  of  pro 
ducing  the  service  they  sell  have 
asked  the  Federal  Power  Com¬ 
mission  to  rule  that  the  FPC 
staff  has  created  an  accounting 
rule  which  is  invalid. 

The  Commission’s  legal  staff 
replied  in  this  week’s  exchange 
of  legal  briefs  that  money  spent 
to  promote  the  companies’  at¬ 
tack  on  public  pow'er  production 
and  distribution  is  expended  in 
a  “public  controversy”  and  is  not 
related  to  the  cost  of  producing 
power. 

The  Commission  is  asked  to 
reverse  the  staff,  not  itself.  For 
many  years,  advertisements  of 
this  nature  were  considered 
proper  charges  against  the  base 
from  which  consumer  rates  were 
computed.  But  Congressional  in¬ 
fluence  was  brought  to  bear  and 
the  FPC  staff  wrote  the  new 
interpretation  of  the  law  into  its 
accounting  procedures. 


visers  to  the  President,  heads 
the  group.  The  committee  will 
“back  into”  matters  such  as 
“bogus,”  stand-by  orchestras, 
and  the  like  as  an  extension  of 
its  inquiry  into  the  effect  of 
government-fixed  rates. 


LIQUOR  AD  BILL 
The  dry  lobby  talks  encour 


paid  to  acquire  and  retain  their 
memberships. 

*  *  * 

U.ONGRES.SIONAL  QUARTERLY 

Congressional  Quarterly,  tar¬ 
get  of  a  campaign  by  Rep.  Clare 
E.  Hoffman  of  Michigan,  who 
wants  to  put  the  news  service 
out  of  bounds  for  “prying”  into 
the  voting  records  of  lawmakers, 
pried  sufficiently  in  the  second 
session  of  the  last  Congress  to 
fill  824  pages  in  the  14th  An¬ 
nual  CQ  Almanac  which  has 


“woman’s  prerogative.”  If  it  is 
invoked,  they’ll  build  their  own 
clubhouse. 


PLAGUARIZER  ADLAI 

Adlai  Stevenson,  noted  for  his 
speeches  if  not  for  his  vote¬ 
getting,  let  the  cat  out  of  the 
bag  when  he  was  introduced  to 
Washington  Post  and  Times- 
Herald  columwist  Malvina  Lind¬ 
say  at  a  party  in  his  honor 
hosted  by  Mr.  and  Mrs.  Eugene 
Meyer.  “Oh,  I’m  delighted  to 
meet  you,”  the  two-time  Demo¬ 
cratic  nominee  for  President 
beamed.  “I’m  going  to  lift  one 
of  your  columns  for  my  speech 
in  California.” 


agingly  to  its  membership  in  >  gone  into  distribution.  Unique 


a  bulletin  discussing  the  outlook 
for  legislation  to  bar  liquor  ad¬ 
vertising  in  interstate  commerce. 
The  bill  has  failed  of  passage 
at  almost  every  session  in  the 
past  score  of  years.  Recently  the 
Methodist  Board  of  Temperance 
said  liquor  advertising  by  broad¬ 
cast  will  cause  Congress  to  pass 
the  bill  this  time.  This  week’s 
bulletin  says  use  of  women’s  pic¬ 
tures  in  hard  beverage  copy  will 
speed  the  measure  to  enactment. 


in  conception  and  in  perform¬ 
ance,  its  purpose  was  described 
in  a  footnote  to  Vol  1  (1945), 
written  by  Editors  Henrietta 
and  Nelson  Poynter:  “.  .  .  pre¬ 
sents  the  facts  in  as  complete, 
concise  and  unbiased  form  as  we 
know  how.  The  editorial  com¬ 
ment  w’e  leave  to  our  subscrib¬ 
ers.” 


HOLD  THE  LINE! 

For  years.  Bill  Hines,  science 
writer  for  the  Washington  Star, 
has  bragged  that  Star  telephone 
operators  are  wonderful :  “They 
could  find  a  man  in  the  middle 
of  the  desert!”  One  of  them. 
Chief  Operator  Kitty  King  did. 
Hines,  on  a  6,000-mile  swung 
through  Missile-Land,  USA,  was 
in  the  middle  of  White  Sands 
Mi.ssile  Range,  45  miles  from  El 


FREE  RIDE 

In  a  burst  of  excitement  over 
Dwight  D.  Eisenhow’er’s  accept¬ 
ance  of  a  bid  to  speak  at  the 
National  Press  Club  after  turn¬ 
ing  dowm  at  least  a  dozen  such 
invitations,  the  NPC  board  of 
governor?  voted  Ike  a  “freebie” 
associate  membership.  Club 
members  at  their  annual  meet¬ 
ing  last  week  pointed  up  the 
obvious  violation  of  the  organi- 


Paso,  Tex.,  watching  a  series  of  zation’s  published  niles,  and  the 


GIRI>S’  CLUBHOUSE 

Women  correspondents  who 
can’t  join  the  National  Press 
Club  are  dickering  with  the 
Zeckendorf  interests  for  space 
in  a  multi-stories  “Communica¬ 
tions  Center”  which  is  part  of 
the  plan  for  a  vast  Southwest 
Washington  redevelopment  pro¬ 
gram.  The  girl  reporters,  about 
.500  strong  (including  associate 
members)  may  shelve  blueprints 
for  a  sepai’ate  building  near  the 
U.  S.  Capitol  to  accept  Zecken- 
dorf’s  invitation.  However,  they 
have  reserved  the  right  to 


JOURNALIST’S  CREED 

Alumni  of  the  University  of 
Missouri  School  of  Journalism 
are  presenting  to  the  National 
Press  Club  a  bronze  plaque  in¬ 
scribed  with  “The  Journalist’s 
Creed”  of  Walter  Williams, 
founder  of  the  school.  The  un¬ 
veiling  will  take  place  at  a  cele¬ 
bration  jointly  sponsored  by 
NPC,  SDX,  and  MU  journal¬ 
ism  school,  all  marking  their 
50th  anniversaries. 


Me  Comas  Named 

Washington 
Robert  Me  Comas,  advertising 
director  of  the  Evansville  Print¬ 
ing  Corporation  (Evansville 
Press,  Evansville  Courier)  has 
been  appointed  advertising  direc¬ 
tor  of  the  Wa^shington  Daily 
Neu's.  He  succeeds  Raymond  F. 
Mack,  who  was  appointed  busi¬ 
ness  manager  of  the  News. 
(E&P,  Jan.  24,  page  67). 


rocket  shoots  when  a  field  tele¬ 
phone  rang.  In  a  moment  Hines 
was  talking  with  National  Edi¬ 
tor  Charles  Seib  who  was  at  his 
desk  in  Washington.  The  inci¬ 
dent  added  another  to  the  store¬ 
house  of  unbelievable  but  true 
excuses  to  the  desk:  “Sorry 
Charlie,  I’ll  have  to  hang  up 
now.  A  missile  is  about  to  go 
up.” 


‘BOGl’.S’  INQUIRY 

“Bogus”  production  pay¬ 
ments  under  typographical  union 
contracts  may  be  slated  for  ex¬ 
amination  by  President  Eisen¬ 
hower’s  Committee  on  Govern¬ 
ment  Activities  Affecting  Prices 
and  (k)sts. 

The  committee  was  created 
^th  a  mandate  to  find  among 
other  things  to  what  extent 
government  procurement  prac¬ 
tices,  import-export  policy,  and 
sanrtioning  of  make-work  con¬ 
cessions  in  labor-management 


inequity  of  accepting  initiation 
fees  and  dues  from  Herbert 
Hoover  and  Han-y  Truman 
while  giving  Eisenhower  a  free 
ride.  'The  board  was  directed  to 
consider  refunding  to  the  for¬ 
mer  presidents  all  that  they 
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NEWSPAPER  SALES. 
PURCHASES,  LEASES 

FINANCIAL  CONSULTANT 
Appraiiali 

YOUR  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

RALEIGH,  N.  C. 

180S  McDonald  lane 

NATION-WlOC  nHSONAL  SCRVICE 


classifiecTsectioii 

Benefit  from  our  Vost  Newspaper  Audience 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Legal  Notice 


Newspaper  Brokers 


Pursuant  to  the  Charter  and  By-Laws, 
the  Annual  Meeting  of  the  Stock¬ 
holders  of  the  Editor  &  Publisher 
Company.  Inc.  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  1475  Broadway,  New  York  36, 
N.  Y.  at  11:00  A.  M..  on  Wednesday, 
February  18,  1959,  for  the  tran.sac- 
tion  of  such  business  as  may  legally 
come  before  the  meeting. 

Jerome  H.  Walker 

January  27,  1959  Secretary 


THE  DIAL  AGENCY 
“America’s  No.  1  Newapajper  Broker” 
15  Waverly,  Detroit.  Mich.  'TO.  6-6864. 
IT'S  NOT  the  down  payment  thait 
buys  the  newspaper — it's  the  i>er8on- 
ality  and  ability  of  the  buyer.  'This 
is  why  we  insM  on  i>eraonal  contact 
selling, 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant,  lilch. 

MAY  BROTHERS.  Binghamton.  N.  Y. 
Eistablished  1914.  Newspapers  bought 

_ and  sold  without  publicity. _ 

CONFIDENTLAL  INFORMA’nON 
Daily  Newspaper  Proverties 

W.  H.  Gl^ar  Co., _ VaBtara,  OsUf. 

SALES  SERViCES  include  tax  studies, 
organization  guidance  and  management 
help  for  buyers.  Newspaper  Seryica 
Co.,  601  Ga,  Savings  Bank  Bldg.,  At- 

lanta,  Gn. _ 

4^#  SOUND  Investments  in  selected 

_ _ _  Publication  Properties.  A.  W.  Stypea 

Drive.  Anaheim.  Oslif.  Day  or  Nite  I  &  Co.,  Inc.,  625  Market  St.,  San  FVan- 
Phone:  KEystone  3-1361.  I  cisco  5,  California. 


Newspaper  Brokers 


WE  HANDUE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch. 

I  2923  Virginia  St.,  Sioux  City,  Iowa. 

^  SALES-PUROHASBS  handled  with  dis¬ 
cretion.  Write  Pnbtiahers  Service,  P.O. 
Box  3132,  Greensboro.  N.  C. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  Bast  Romneys 


EDITOR  ac  PUBLISHER  for  January  31,  1959 


AMNOUNCEMENTS 


ISetrspaper  Broker  $ _ 


WANT  A  CAUFORNIA  or  Arirona 
newspaper?  We  ha.’e  them  from  lartre 
dailies  to  small  weeklies.  GABBERT 
&  HANCXJCK.  3709-B  Arlington  Ave., 
Riverside.  California. 

_ ISetespaper  Appraisers _ 

200  VA1.UATIONS  of  newapapers. 
subaidiariea,  television,  radio  and 
syndicates  to  date  for  tax  and 
other  imrposee.  By  mail  if  de¬ 
sired  umn  receipt  of  required 
data.  Oomprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BBNTHUYSEN 
446  Ocean  Avenue,  Brooklyn.  N.  Y. 

_ Publications  For  Sale 

FU>R1DA  WEEKLIES.  8  In  Central 
Florida.  "Your  Florida  Broker”  A,  C. 
Santo.  742  N.  Mills  St.,  Orlando.  Fla. 

CHART  AREA  3  Weekly  newspar^ 
and  large,  well  equipped  commercial 
plant,  now  grossing  $160,000,  with  fine 
growth  ^tential.  This  property  can 
pay  for  itself  in  eight  years  from  its 
own  earnings.  $40,000  down  will  han¬ 
dle.  Write  Box  324.  Editor  &  Publisher. 
SOUTHWEST  SEMI-WEEKLY,  ready 
to  go  daily.  I’astest  growing  area  in 
Chart  Area  10.  Unlimited  potential. 
Requires  over  $40,000  down.  ARIZONA 
NEWSPAPER  PROPERTIES,  625  E. 
Main,  Mesa,  Ariz.,  Ph.  WO  4-8681, 
Affiliate.  Cummins  Realty  &  Trust. 


WEST  COAST  weekly  grossing  over 
$175,000  a  year.  Eixcellent  equipment. 
Large  shop.  In  one  of  fastest  growing 
areas,  and  paper  is  keeping  pace  with 
this  growth.  Should  do  well  over  $200,- 
000  this  year.  Ask  29  percent  down 
and  good  terms  on  balance.  This  is 
one  of  the  best  opportunities  in  the 
West.  Box  416,  Editor  and  Publisher. 

CHART  AREA  3  DAILY 
2800  paid  circulation  in  county  seat 
city  of  7,000.  Grossing  in  access  of 
$50,000  with  owner  take-out  near 
$13,000.  Sale  price  of  $70,000  with 
20%  down  includes  real  estate.  Com¬ 
pletely  equipped  plant.  Real  oppor¬ 
tunity  for  growth  for  an  aggressive 
publisher.  Write  in  detail  in  complete 
confidence.  Box  535,  EMitor  &  Pub¬ 
lisher^ _ 

IN  OLD  VIRGINIA 
Weekly  Newspaper,  established  1880, 
grossing  $60,000.  Ch^-ner  retiring.  Ten 
employes.  County  seat  community  of 
6.IOO.  Priced  at  $30,000,  half  down 
and  five  years  on  the  balance.  Our  No. 
0359.  May  Brothers,  Binghamton,  N.  Y. 


Advertisinfi  Rates 

CLASSIFIED 

Line  Rates  EACH  CONSECUTIVE 
InserNen 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  50c  per  line  each 
insertion;  3  times  @  55c;  2  @  60c; 
1  ®  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressH  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS; 
4  times  ®  95c  per  line  each  insertion; 
3  times  ®  $1.()0;  2  timH  ®  $1.05; 
1  9  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

SI. 00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodnasday,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 
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Editor  &  Publisher 

1700  HmM  Tewor,  N.  Y.  36,  N.  Y. 
PlwM  BRyoat  9-3052 


A.MNOUNCEMENTS 


Publications  For  Sale _ 


ONLY  $10,000  down  handles  century- 
old  county-seat  weekly  unopposed  in 
growing  town  of  2,000.  (Thart  Area  3, 
in  $30,000-gros8  class.  Write  fully  to 
'The  DIAL  Agency,  15  Waverly,  De¬ 
troit  3,  Mich.  _ 

PROSPEROUS  PUBLISHING  business 
in  south  central  New  York.  Two  news¬ 
papers  and  fine  commercial  printing, 
grossing  well  over  $40,000,  net  in  pro¬ 
portion.  Growth  potential.  Johnson  and  1 
Lynch,  Brokers,  Newfield,  N.  Y. 

ROCaCY  MOUNTAIN  $140,000  GROSS, 
exclusive  field,  fine  plant,  requires  $40,- 
000  down  in  cash.  Bailey-Krrfibiel,  Box 
88,  Norton,  Ks. _ 

SOLID,  PROSPEROUS  WEEKLY 
SELDOM  FOR  SALE 
Very  few  compare  with  this  one  mak¬ 
ing  excellent  net  or.  $125,000  volume. 
And  very  seldom  one  of  this  size  can 
be  bought  for  only  $25,000  down  and 
12  to  15  years  on  balance.  Owner  67 
and  ready  to  step  down.  Located  in 
fast  growing  exclusive  section  of  the 
South,  it  offers  bright  future  for  expe¬ 
rienced  publisher  or  partners.  Tell  fi¬ 
nancial  setup  in  letter  and  receive  full 
details,  507,  Editor  &  Publisher. 

SOUTHERN  MONOPOLY  market 
weeklies  (2)  plus  55%  interest  in  radio 
station,  all  profitable  $150,000,  terms. 
Chapman  Company,  1182  West  Peach¬ 
tree,  Atlanta,  Georgia. 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first  I  We  offer  an  outstanding  list  of 
profitable  progterties  in  every  price  and 
gross  class. 

JA(7K  L.  STOLL  ft  ASSOCHATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  California 

Publications  Wanted 

MILLION  DOLLARS 
Available  for  purchase  of  one  or  more 
dailies  ($400,000  minimum)  by  private 
experienced  publisher.  Anywhere  in 
U.  S.  Brokers  welcome,  but  tell  all 
first  letter  on  location  and  price.  No 
haggling.  Publisher  will  move  to  town 
where  he  buys  if  Jiat  is  condition  of 
sale.  No  middlemen  involved  now,  act¬ 
ing  for  self.  Strict  confidence  kept. 
Write  fast  to  Box  415,  Editor  ft  Pub¬ 
lisher. 

Literary  Agents 

AUTHOR'S  AGENT— T.V.—MOVI^ 
—  BOOKS.  No  reader's  fee.  Naomi 
Bender  Sinks.  Northfield  Center,  Ohio. 


NEW.SPAPER  SERVICES 


I  Features  Wanted 


WRITERS  wanted  for 
j  news,  features,  interviews. 

Box  ,503,  Editor  ft  Publisher 

Syndicates-Features 

"HERE'S  MY  ANSWER" 

A  brigh',  new  question-and-answer 
column  that  helps  and  holds  your  read 
ers. 

Weekly  and/or  Daily 
Get  samples  from  Mr.  Rogers 
6200  West  Hampton  Avenue 
Milwaukee  IS.  Wisconsin 

_ Press  Engineers _ 

I  UPECO.  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  New«>aper  Presses. 
Duplex  and  Goes  ^atbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-8744 

20  minutes  from  New  York  City _ 

Newspaper  Press  Installations 
MOVING— REPAIRING  TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
65-59  Frankfort  Street 
New  York  88.  N.  Y. 

BArclay  7-9776 

MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

2  INTERTYPE  MACHINES  model  C 
serial  numbers  7423,  8021;  has  mar- 
gach  feeder,  3  phase  220  AC  motor, 

3  magazines,  excellent.  Price  $3,100 
each,  worth  4-3171,  New  York. 


MACHINERY  and  SLIPP1,H> 


Composing  Room 


Save  Safely — Available  Now 

See  them  oi>erating  on  our  floor 
MODEL  80  Lino,  No.  65,000. 

With  quadder,  6-mold  disc, 

Mohr  Saw,  etc.  $9,760 

MODEL  26  Lino,  No.  49,300. 

72-90  Ck>mb.  2  34-chan,  wide 
aux.  4-mold8,  etc.  $6,250 

MODEL  14  Lino,  No.  60,000.  3 
90-chan,  main,  3  34-chan,  wide 
aux.  4-molda,  etc.  $7,600 

.MODEL  14  Lino,  No.  50,000.  72- 
90  Comb.  3  34-chan,  wide  aux. 
4-molds,  Mohr  saw,  etc.  $6,950 

REBUIL'T  Ludlow  outfit  $3,760  up 
REBUILT  Elrod,  6  molds  $1.35i> 

LARGE  selection  of  good  Linotype  and 
Ludlow  mats. 

SEND  FOR  LISTS 

Terms  available  Trade-ins  accepted 
MIDWEST  MATRIX  ft 
MACHINERY  MART.  INC. 

633  Plymouth  Court _ Chicago  5,  HI. 

MATS  FOR  SALE 

AVAILABLE  ABOUT  MARCH  15TH 

35  fonts  7%  A  30,  Corona  with  Italic 
and  Small  Caps:  3  fonts  7>/4  A  34, 
TTS  Clorona  with  Gothic:  5  fonts 
8*/4  A  6,  Corona  with  Italic  and  Small 
Caps.  Mats  now  in  use.  Very  good 
condition.  Contact  Donald  Patterson, 
Production  Manager,  Baltimore  Sun- 
papers,  Baltimore,  Md. 


TURTLES,  used  in  good  condition ; 
large  casters:  $49.50  each;  lots  of  5  or 
more  less  5% ;  f.o.b.  Sandusky,  Ohio. 
Crow,  175  N.  Ridgeland,  Oak  Park, 
Illinois. 


50,000  Sit  Model  30  Lino  w  quadder, 
Mohr  Saw — Rebuilt  Elec.  Pot;  50,000 
S#  Model  30  Lino — Rebuilt — Elec.  I’ot: 
Model  8  72'90  SJt52198— Electric  Pot; 
Model  BSM  Intertype  Sitl75.3 — Gas  Pot: 
Model  eSM  Intertype  it9639 — Rebuilt — 
Gas  Pot. 

UPECO.  Inc. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 
Geneva  8-3744 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  ft  B.  Heavy  Duty  Newspaper 
Turtles — $84.50  to  $97.50,  fob  FHkin. 
Write  for  literature.  L.  &  B.  Sales 
Company.  113  West  Market  Street, 
Elkin.  North  Carolina. 


Mail  Room 


MAILROOM 

One  right  hand  one  left  hand  Mil¬ 
waukee  Journal  Pusher  Mechanism. 
Good  condition — Priced  for  quick  sale. 
Immediately  available.  Contact  Harvey 
Broad,  Newsday,  Garden  City,  N.  Y. 

Newsprint 

NEWSPRINT  —  All  Sizes 
BEHRENS  PITLP  ft  PAPER  CO. 

70  E.  46  St.,  N.  Y.,  N.  Y.  -  MU  6-5675 
Direct  Mill  Shipments  Fine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 
Brookman  Paper  Corp.,  656  West¬ 
chester  Ave.,  New  York.  MO  6-6022. 

Press  Room 

8  PAGE  FLATBED  PRESSES 

2  DUPLEX,  Model  AB 
Located:  NEW  YORK  CITY 
SANFORD.  N.  C. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y,  17— OX  7-4590 
DUPLEX  TUBULAR  PRESS  in  daily 
production,  16  page  capacity,  one  to 
one  ratio,  with  related  stereo  equip¬ 
ment,  all  in  good  condition.  Available 
mid-summer,  where  is  and  as  is.  Di¬ 
rect  inquiries  to  M.  L.  Brueggeman, 
Business  Manager.  Northern  Virginia 
Sun,  3409  Wilson  Blvd.,  Arlington.  Va. 

GOSS  TUBULAR  vacuum  back  casting 
box,  $1600.  Richards  chuck  in  motor 
tubular  router,  extra  motor,  $500. 
Equipment  made  surplus  by  purchase 
of  press  with  complete  stero.  Kearney 
Hub  Publishing  Co.,  Kearney,  Neb. 


MACHINERY  and  SUPPLIES 


Press  Room 


Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Uoe — 23-9/16  in.  cutoS 
Four  oniti  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  brous, 
labroil  gearing,  spray  tountains,  dots 
ble  folders  shaft  driven,  tabloid  slip 
tors,  offside  subway  delivery  to  coo- 
veyor,  substructure  two  roll  positions, 
eiectnc  hoisu,  automatic  tensions,  two 
Cutler-Hammer  76-7.5  H.P.  two  motor 
ball  bearing  drives,  220  v,  8  ph.  H 
cycle,  now  gea.ed  32,800,  ink  tank, 
plate  hoist,  now  using  68  in.  rolls  (t 
cols.  11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con- 
struci.ion,  like  substructure,  gives  80- 
40  pages.  Sell  4  or  5  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  bases  available. 

W.  B.  Pape — Kepublican-Amerieaa, 
Walerbury  20.  Conn.  PLaza  4-0141. 
AVAILABLE  NOW 
DUPLEX  AND  GOSS 
Flatbed  Web  Presses 

"  MODEL  B  DUPLEX 
"  MODEL  A  DUPLEX 
MODEL  E  DUPLEX 
"  GOSS  COMET 
"  GOSS  COX-O-TYPE 

Delivered,  installed  and 
Guaranteed  anywhere 
Terms  if  desired 

UPECO,  Inc. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 

Geneva  8-3744 


AUTOPLATE  serial  No.  165,  sound, 
clean  condition,  A.  C.  60  cycle.  3 
phato  electrical  equipment.  Cut-off 
22%".  Plato  thickness  7/16''.  Angle 
of  bevel  45°.  Maximum  printing  depth 
21  Vi".  Maximum  printing  width 
15-9/16''.  This  is  a  left  hand  unit, 
hand  oiieration.  Available  immedistelj. 
$3500.  TYPE  ft  PRESS  OF  ILLINOIS. 
Inc.,  3312  N.  Ravenswood  Ave.,  (3ii- 

Mgtc _ 

G()SS  SINGLE  width.  12  pages  (book) 
(24  collect):  3  decks.  iTiis  press  ii 
ideal  for  a  small  daily  that  wants  s 
good  printer  with  minimum  investment. 
Can  be  seen  in  operation.  Price  $10.(K)fl 
on  the  floor.  Stereo  pot,  etc.  available 
if  you  desire.  Herb  Styles,  Post  Print¬ 
ing  Co..  1442  Brush  St.,  Detroit  21. 
WO  2-3703. 


32  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Model  4  Plate  Wide 
Double  Folder  for  Double  Delivery 
or  2  Section  Paper  AC  Drive 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  Street  New  York  1? 
Oxford  7-4590 

PRESS  MOTOR  DRIVES  of  26.  4i. 
60,  60.  76.  100,  180  H.P.  AC.  George 
C.  Oxford.  Box  903.  Boise.  Idaho. 
SCOTT  4  UYiit  Press,  substructure  and 
roll  brackets,  AC  motor :  GOSS  3  unit 
press  end  roll  feed,  AC  motors :  DU¬ 
PLEX  model  E  Press.  John  Griffiths 
Co.,  415  Lexington  Ave.,  New  York 
17,  N.  Y. _ 

$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors, 
panel,  pair  of  folders,  conveyor.  _Av^ 
able  immediately.  Contact  Philip  "■ 
Young.  Dispatch.  York.  Pa. _ 

pr^sTYdr^sale 

DUPLEX  PRESS— Pat.  1905— Used  oo- 
casionally,  in  good  condition — running 
smoothly — Parts  available  if  needed— 
Whoever  is  interested  may  phoW 
WA  6-5200  or  Write  to  Box  36.  Knick 

Station.  New  York  2,  N.  Y. _ 

24-PAGE  SOO'TT  PRESS.  Handy,  tto- 
nomical  decke-  press  now  in  daily  use. 
Two  men  can  operate  and  do 
typing.  Ideal  for  small  paper.  ^ 
equipment  enecept  remelt  pot. 
low  for  quick  sale  as  space  is  ne*^- 
Available  early  spring.  22%“  cuot. 
prints  well.  Write  W.  J.  Missett,  Suf- 
folk,  Va.,  News-Herald. _ _ 

A.  C.  160  H.  P.  220  volts  motor  prej 
drive  complete  with  control 
George  (7.  Oxford,  Box  903.  Bol*. 
Idaho. 
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MA(:HI>EKY  and  SUPPUEi>  | 

_ l*re$$  Room _ 

BOSTON  GLOBE 
HOE  PRESSES 


t— OCTUPLE  Prau«  (19ST-1932) 

2 — DOUBLE  Sextuple  Preeeee 
AT.T.  Steel  Cylinder,  Roller  Beering 
Unite  with  Hoe  Patent  Ink  Pumpa, 
Doable  Folders  with  C-H  Conveyors, 
S  Ann  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 

PRICED  FOR  QUICK  SALE 
IMMEDIATELY  AVAILABLE 


BEN  SHULMAN  ASSOCIATES 

to  E.  42  St.  N.  Y.  17— OX  7-4S90 
HOE  32  page  newspaper  &  magazine 
itraightline  unit — product  11  x  15% — 
2  color  one  side,  one  color  reverse — 
additional  fold  added  for  digest  size 
books. 

IBS  FOOT  Jeffrey  pai>er  roll  con¬ 
veyor — 2  15  HP  motors 
HOE  double  plate  tail  cutter  21 '/4" 
HOE  Full  Page  Flat  Shaver 
HOE  Stereotype  Saw 
HAMMOND  full  page  saw  trimmer 
with  router  and  jigsaw 
HAMILTON  steel  ad  man  cabinet 
HAMILTON  steel  newspaper  single 
tier  cabinet 

MORRISON  slug  stripper 
MORRISON  power  router 
51x75  X  39x65  Hamilton  steel  stones 
with  8%  X  13  galleys  and  steel  matter 
boards. 

APEX  PRINTING  MACHINERY 
OO.,  INC. 

210  Elizabeth  St.,  New  York  12 
_ worth  6-0070 


24  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Model  4  Plate  Wide 
Double  Folder  AC  Drive 

With  complete  stereotyping  equipment. 

ERNEST  PAYNE 
CORPORATION 

!2  Beekman  Street  New  York  38 

BEekman  3-1791 


DUPLEX  PRE.SS 
4  Units,  double  folder.  Only  5  years  of 
c|>*rating  time  after  having  been  com¬ 
pletely  rebuilt  by  Scott  in  1937.  32 
paws  straight— 64  collect.  22%"  cut 
present  web  63",  spot  color,  skip 
Bitters,  angle  bars,  substructure,  two 
roll  positions,  electric  hoists,  220  volts, 
•  phase  A.C.  speed  24,000  per  hour 
slight.  C-H  Cbnveyor,  1950  Heavy- 
Duty  Pony.  Available  Sept.  ’SO.  Come 
•w  this  "5  year  old  press”  in  opera- 
ta.  Call  R.  N.  Sheble,  Tbe  Home 
news.  New  Brunswick,  N.  J. 


24  PAGE 

duplex  TUBULAR  PRESS 

2  to  1  Model  22% "  80  H.  P. 
AC.  G.  E.  Drive,  Balloon 
Former,  Complete  Stero.  Avail¬ 
able  July. 

LOYAL  S.  DIXON  CO. 

yi8l  Saticoy  St.  Nfwspapi 

^Valley,  Calif.  Press 

rO^ar  5-0610  Erectors 


Stereotype 


AVAILABLE  NOW 
GOSS  45C  MAT  ROLLER 

7%  HP  A/C  Chain  Drive 

New-HALL  MAT  ROLLER-New 

Bed  30  X  45 — Chain  Drive 
Magnetic  Brake-  5  HP  A/C  Motor 

UPECO.  Inc. 

4"0  Valleybrook  Ave.,  Lyndhurst.  N.  J. 
Geneva  8-3744 


MACHi.fNERY  and  SUPPLIES 

_ Wanted  to  Buy _ 


NEWSPAPini  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4590 


TOP  PRICES  for  Plants  Anyrwhere. 
GENERAL  PRINTING  EQUIPMENT 
67U8  N.  W.  2nd  Ave.,  Miami  37,  Fla. 
WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Equip¬ 
ment — anywhere  In  U.S.A. 
PRINTCRAFT  REPREISENTATIVES 
277  Broadway  New  York  7.  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPBSETTER  EQUIPMENT 
Ludlows— Eilrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

122  West  8th  Kansas  City  6.  Mo. 
NEWSPAPER  PRESS  Folder  that  will 
attach  to  single  width  Hoe  press  with 
21%  inch  cut-off.  Reply  Air  Mail,  Dally 
News,  Anchorage,  Alaska,  P.  O.  Box 

16^0. _ _ _ 

16-PAGE  Two  To  One  Duplex  Tubular 
No  dealers— Box  510,  Eiditor  &  Pub¬ 
lisher^ _ 

WANTED — Used  teletypesetter  perfor¬ 
ator.  Must  be  in  good  condition.  Inde- 
liendent  Publishing  Co.,  P.  O.  Box  19, 
Anderson.  South  Carolina. 


HELP  WANTED 

Administrative 


DRIVING  PERSONABLE  MANAGER 
for  10,000  circulation  newspaper  in  ex¬ 
panding  deep  south  city.  EScceptional 
opportunity  in  unusual  market.  Prefer 
southern  bom  and/or  trained  adver¬ 
tising  or  business  manager.  Age  28-45. 
Liberal  earning  program,  vacation  and 
retirement  pension  program.  Many 
coi.ipany  benefits.  This  is  a  job  made 
to  order  for  man  with  business  pro¬ 
motional  talents  who  knows  where  he 
is  going  and  has  desire  to  succeed. 
Write  in  complete  confidence,  giving 
starting  salary  required  to  box  number 
307.  Editor  A  Publi.sher. 

BUSINESS  MANAGER.  Must  be  cost 
conscious,  promotion  minded,  aggres¬ 
sive  organizer  who  can  build  advertis¬ 
ing  income.  Excellent  opportunity  in 
Chart  Area  Six.  10,000  to  16,000  daily 
circulation  field.  Box  621,  Editor  & 

Publisher. _ 

WANTED:  Man-Wife  or  combination 
of  two  men  or  two  women  to  build  up 
small  run-down  weekly  newspaper  into 
Sunday  weekly.  Metropolitan  New  York 
area.  No  investment.  Small  salary  to 
start.  Percentage  of  income  as  induce¬ 
ment.  Future  partial  ownership.  No 
printing  plant.  Qualifications  require 
familiarity  with  news  writing  and  sell¬ 
ing  advertising.  Real  opportunity.  State 
salary  needed  and  experience  in  reply. 
Write  Box  617,  Editor  &  Publisher. 


Circulation 


DISTRICT  MANAGER — Excellent  op¬ 
portunity  for  ambitious  young  man. 
Must  have  at  least  one  year  exiierience 
in  circulation  work.  Chart  Area  2.  Box 

303,  Editor  A  Publisher. _ 

HARD  WORKING,  aggressive,  District 
Manager  for  progressive  south-western 
metropolitan  paper.  Many  opportunities 
for  advancement  and  increased  income. 
Good  starting  salary,  expenses,  com¬ 
pany  ear,  plus  many  fringe  benefits. 
For  the  right  young  married  man  here 
is  a  real  challenge  and  opportunity. 
Must  be  a  good  salesman  and  pro¬ 
moter.  Give  complete  details  In  letter. 
AH  Inquiries  will  be  answered.  Box 
301,  Editor  A  Publisher. _ 


HELP  WANTED 

Circulation 


CIRCULATION  MANAGER 
for  Chart  Area  2,  p.m.  with  strong  po¬ 
tential.  Must  be  exiiert  on  sales  and 
promotions.  Good  staff  to  work  with. 
Good  bookkeeping  department.  Tell  ex¬ 
perience,  results,  salary  first  letter. 
W rite  Box  412,  Editor  A  Publisher. 
STREET  SALESMAN  on  independent 
basis  to  handle  morning,  evening  and 
Sunday  papers  in  medium  sized  eastern 
city — Net  $100.00  per  week  or  better 
plus  bonus  to  start — with  lots  of  growth 
opportunity  for  hustler.  State  age.  e.x- 
perience,  family  status,  and  other  per¬ 
tinent  data,  also  give  references  in 
reply  to  Box  403,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Combination  daily-Sunday  looking  for 
aggressive  circulation  man  with  a  .suc¬ 
cessful  record.  Must  be  thoroughly  ex¬ 
perienced  in  all  phases  of  circulation. 
This  is  an  excellent  growth  opiior- 
tunity.  If  you  feel  you  can  qualify  for 
this  iKisition  please  write  us  fully  about 
yourself.  It  will  be  held  in  strict  con¬ 
fidence.  Box  514,  Editor  A  Publisher. 

_ Classified  Advertising _ 

NEED  ABOVE  average  man  for  classi¬ 
fied  sales  staff  on  leading  Southern 
daily  and  Sunday  newspaper  in  one 
of  the  South’s  fastest  growing  mar¬ 
kets.  Excellent  opportunity  for  pro¬ 
ducer.  Top  salary  plus  incentives,  re¬ 
tirement  and  insurance  benefits.  The 
Meridian  Star,  Meridian,  Mississippi. 

_ Display  Advertising _ 

CHART  AREA  3.  Combination  I-man 
retail  staff  has  profitable  key  opening 
for  qualified  young  man.  Competent, 
successful  record  will  get  you  good 
connection  for  New  Year.  Give  phone 
number  for  interview.  Reply  Box  343. 
Editor  A  Publisher. 

MAYBE  YOU  ARE  TOE  MAN  who 
can  qualify  for  the  attractive  opening 
on  this  modern  and  aggressive  daily  in 
mid-west  city  of  35,000.  Applicant  must 
be  able  to  sell  soundly,  make  eye-ap¬ 
pealing  layouts  and  write  sales-cre- 
ating  copy.  Send  qualifications,  char¬ 
acter  references,  and  all  other  infor¬ 
mation  helpful  to  us  in  determining 
advantages  of  an  arranged  personal 
interview.  What  further  information 
do  you  need?  Write  promptly  or  phone 
(collect — PL  4-3311)  your  decision. 
G.  W.  Gressman.  Adv.  Dir.  Janesville 
Gazette,  Janesville,  Wisconsin. 


ADVER'nSING  DIRECTOR  for  news¬ 
paper  chain  in  suburbs  of  San  Fran¬ 
cisco.  Permanent  position  with  good 
future.  Write  Publisher.  Walnut  Creek 
Sun,  Walnut  Creek.  California. 


AGRICULTURAL  COPYWRITER 
Immediate  opening  for  versatile,  expe¬ 
rienced  copy  man  on  advertising  staff 
of  large  southeastern  farm  supply  or¬ 
ganization.  Most  produce  considerable 
volume  of  direct  mail,  booklets,  pam¬ 
phlets,  slide  films,  newspaper,  maga¬ 
zine  ads.  AH  employee  benefits.  Pleas¬ 
ant  working  conditions.  Write  Box 
442,  Editor  and  Publisher. _ 


DLSPLAY 

ADVERTISING  SALESMAN 

Immediate  opening  for  experienced  ad 
man  with  know-how  in  selling  and 
servicing  retail  accounts.  Must  know 
copy  writing,  layout,  merchandising. 
Excellent  opportunity  for  reliable  man 
on  one  of  Ohio’s  leading  medium-sized 
dailies.  Good  salary,  imid  vacation,  hos- 
pita  ization,  life  insurance.  Give  full 
details,  references  first  letter.  ’TOE 
NEWS  -  MESSENGER,  FREMONT. 
OHIO. 


mi?  —  Available  May  1  Ho 

f^**„5t>i*hing  machine  6  HP  AC  me 
2r,22%  sheet  length.  Also  waU 
Sr  J  Hoe  box.  ’The  Daily  Tribun< 
wnd  Haven.  Michigan. 


Wanted  to  Buy 


y*JTED:  8-page  Duplex  or  Goss 
Advise  serial  no.  and  when 
Northern  Machine  Works 
•*»  N.  4th  St.,  Phila.  6,  Pa. 


aRCULA'nON 

MANAGER 

If  you  have:  the  experience  and  ability 
to  organize  a  smooth  running  depart¬ 
ment:  proof  of  a  successful  background 
in  management;  the  desire  to  grow 
and  become  a  part  of  a  progressive 
ABC  daily  in  California,  then  we  have 
an  outstanding  opportunity  for  you. 
This  position  is  cut  out  for  a  top  man 
ONLY  I  Reply  to  Box  420,  Editor  & 
Publisher. 


WANTED :  Experienced  newspaper 

display  advertising  .salesman ;  copy,  lay¬ 
out,  selling,  servicing.  Top  starting 
salary.  Paid  vacation,  sick  leave,  etc. 
Opportunity  for  wage  increase  and 
advancement  in  11  paper  organization. 
Operation  Step-Up  and  other  educa¬ 
tional  programs.  Interview  arranged 
In  reply,  state  experience,  educational 
background,  starting  wage  expected. 
Address  Retail  Advertising  Mansger. 
’The  Lima  News,  Lima.  Ohio. 


Editor  &  publisher  for  January  31,  1959 


_ HELP  WAMTED _ 

_ Display  Advertising 

ADVERTISING  SALESMAN,  prefer 
young  mail  with  2  or  3  years  experi¬ 
ence.  Must  be  strong  on  sales.  Regular 
territory.  Salary  and  bonus.  Adver¬ 
tising  Director,  Middletown  (Ohio) 

Journal. _ 

DISPLAY  ADVERTISING  MAN  now 
employed  in  the  midwest  on  a  paper  of 
I5-35,UUU  circulation.  Must  be  strong 
on  selling  and  layouts.  This  position 
offers  a  good  salary,  insurance,  and 
retirement  benefits.  Send  complete 
resume  and  refei-ences  to  Box  524, 

Editor  A  Publisher. _ 

EXt^LENT  OPPORTUNITY  for  a 
young  man  presently  employed  in  the 
newspaper  representative  business  to 
head  the  New  Yorg  office  of  an  im¬ 
portant  Pennsylvania  newspaper.  Must 
be  strong  in  selling  and  know  bis  way 
around  the  agencies  and  their  clients. 
Good  salary  plus  incentives.  Excellent 
fringe  benefits.  Reply  PNPA,  2717 
North  Front  St.,  Harrisburg,  Pa. 
EXPERIENCED  ADVER'nSING  salec- 
man.  Give  references,  experience,  sal¬ 
ary  requirements  first  letter.  Write 
Clay  Riley,  Advertising  Manager,  Key 

West  Citizen,  Key  West,  Florida. _ 

14,000  CALIFORNIA  daily  has  imme¬ 
diate  opening  for  salesman  who  wants 
to  go  places.  Must  be  strong  on  sales 
and  layout.  We  offer  opportunity,  sal¬ 
ary  plus  incentive  bonus  and  a  sporty 
man’s  paradise  with  a  wonderful  cli¬ 
mate.  Airmail  replies  to  advertising 
director,  Record-Searchlight.  Redding, 

California. _ 

MUSHRCyOMING  ILLINOIS  suburbs. 
Experienced  salesman :  layouts ;  and 
city  wide  campaigns.  Progressive  daily. 
Advancement  possibilitie.s.  Box  537, 

HMitor  A  Publisher. _ 

NA'fiONAL  ADVERTISING 
SALESMAN 

One  of  the  nation’s  top  metropoliton 
dailies  in  Chart  Area  6  has  opening 
for  experienced  national  advertising 
salesman.  Bbccellent  starting  salary  and 
promising  future  for  qualified  man. 
Send  complete  resume  first  letter.  Box 
527,  Editor  A  Publisher. 

Editorial 


WAN’TED  competent  desk  man  for 
M.OOO  circulation  Morning,  Evening. 
Sunday  New  England  newspaper — 
quality  demanded  for  quality  newspa¬ 
per.  Box  536,  Editor  A  Publisher. 
SOCIETY  AND  WOMEN’S  PAGB 
EHHTOR  for  afternoon  daily  in  Chart 
Area  3  colleen  town  of  35,000.  Some 
camera  experience  desirable.  Box  206, 

Editor  A  Publisher. _ _ 

YOUNG  reiJorters  with  feature  ability, 
imagination,  knowledge  of  funda¬ 
mentals.  ability  to  leam  camera,  edit¬ 
ing,  layout  for  live,  competitive  daily 
and  Sunday.  Send  samples,  salary  ex¬ 
pected.  William  N.  Roesgen,  Burling- 
ton,  Vermont.  Daily  News. 
REPORTER,  male  or  female.  Car  re¬ 
quired.  3  weeklies.  Nash  Newspapers, 
Box  146,  Somerville,  New  Jersey, 
RAndolph  5-3300. 

TOP  REPOR’TER  for  general  aasira- 
meats  on  progressiva  20,000  PM  dally. 
Permanent  t>osltion.  Opportunity  for 
advancement.  Write  complete  data  to 
Personnel  Department,  Sandusky  Reg¬ 
ister,  Sandusky.  Ohio. 

COPY  READER 

We  have  an  opening  for  a  very  highly 
competent  rim  man  at  a  starting  salary 
well  above  prevailing  rates  in  this 
(Chart  Area  6)  re5don.  Please  give  full 
record,  present  pay  scale  In  first  letter 
so  we  may  arrange  interview.  Box 
443,  Miter  A  ^bllsher. _ 


EXPERIENCED,  top  notch  rewrite 
man  for  night  shift.  Geod  wages, 
fringes.  Outline  experience,  references. 
Contset  Ernie  Hood,  by  sir  mail  only, 
’The  Ststsaman,  Boiie.  Idaho. 


REPOR’TER  to  handle  top  local  on 
strong  5,000  daily  Southwestern  New 
York.  Writing  ability  and  judgment 
more  Important  than  long  experience. 
Inquiries  welcomed  from  weekly  re¬ 
porters.  Will  learn  all  phases  editorial 
work.  Can  pay  890  to  man  already 
capable  of  handling  the  job.  Write 
E.  W.  ^rnes.  Publisher,  Wellsrille 
Reporter.  Wellsville.  N.  Y. 

!  JOB  MARKET  letter,  with  list  of  avall- 
I  able  jobs  and  nationwide  employment 
I  conditions.  Bill  McKee  Birch  Personnel, 

I  59  E.  Madison,  Chicago,  Illinois. 
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HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


HELP  WANTED 


Promotion — Public  Raations 


SITUATIONS  WANTED 


Adminutrativa 


40,000-PLUS  afternoon  paper  in  touKh  ACCUKATE,  ambitious  reporters.  Min- 


comi>etitiTa  aituation  Chart  Area 


imum  experience : 


aeeka  man  now  City  Editor  of  at  least  A.  N.  ^mm,  managing  editor.  Daily 
20,000  daily  to  fill  same  job  here.  We  I  Record,  Middletown,  N.  Y.  _ 


want  an  ouUtanding  man  and  will  pay  COUNTY  OFFICER  Magazine,  1001 
ucor^ngly.  Only  man  experienced  as  ConnecUcut  Ave.,  Washington,  D.  C, 


PUBLIC  RELATIONS 
WRITER 


City  Editor  or  Managing  Editor  need  paying  3c  per  word  to  Courthouse  re- 
*PP»y«  POX  408,  Editor  &  Publish€r«  porters  for  material  of  substance  on 
MANAGING  EDITOR  wanted  by  mid-  county  government  small  or  medium 


PROVEN  EDITOR-GENERAL  MAR. 
AUER  100,000  ag  publication  leekisi 
return  to  newspaper  editorial  or  lA 
miniatrative  field.  2(  years  exporisnM 
busdneas  management,  AP  staffer,  gta- 
eral  assignment,  weekly  owner,  advs^ 
Using  manager,  promoUon,  cireals* 
Uon.  Chart  Areas  6  or  2.  Could  innst 


west  evening  daily,  who  can  afford  counties.  No  routine.  Must  have  na- 
aggreaaive,  sound  leadership  to  news  I  tionaJ  interest,  implications. 


Sy  iSver’?^‘^S"'siSiiror^mShSS  with  good  financial  or  busine«i  writing  Box' 330,  Editor  A  Publisher. 


background  for  Public  RelaUons  de-  jg  YEARS  experience  as  business  mss- 


room,  and  be  acUvely  on  top  of  op-  EDITOR  of  a  large  weekly  with  com- 
f  knowledge  of  all  departments.  Re- 


partment  of  large  international  com-  ager,  circulaUon  director  and  advs^ 


pany  in  the  Midwest. 


Using  salesman.  A.B.  degree  in  Joor- 


t^k  good  money  to  right  man,  who  sponsible  position.  Chart  Area  2.  Box 
should  have  record  of  achievement,  and  503,  Editor  &  Publisher. 


SOUND  Public  RelaUons  and  pub-  “f 


rumic  rteiauona  ana  puo-  ^  relocate,  family.  Interested  alio 

lication  experience  required.  Male  ai>-  j„  possible  sales  field  related  to  news- 


EXPERIENCED  REPORTERS  for  plicant  preferred:  between  ages  of  36  papia.  Full  ree^e  upon  request.  Boi 


growing  newspaper,  now  nearly  25,000 
circulation.  Please  give  all  details  con¬ 
cerning  self,  to  be  held  in  confidence. 
Write  Box  424,  Editor  and  Publisher. 


present  and  near-future  openings, 
35,000  P.  M.  daily.  General  assign¬ 
ment.  Want  enterprising,  digging,  cre¬ 
ative,  community-minded  writers  able 


and  45.  Salary  open. 

PLEASE  send  complete  resume  to 


311,  Editor  A  Publisher. 


GENERAL  MANAGER 


seeking - OOMPPTKNT - oph~RTt;  writers  able  jjg  EDITOR  AND  PUBLISHER  ASSISTANT  GENBaiAL  MANAGER 

wnriv^  „  t  I  *  .  ^  SPORTS  to  grow  with  rapidly  expanding  tour-  SMALL  Daily  or  group  of  weekliw. 

l^ITOR  with  at  least  two  years  of  ex-  jst  and  industrial  city.  Forty-hour  Strong  on  circulaUon,  experienced  in 

Iienence,  pr^r  man  who  can  use  week,  group  insurance,  profit  sharing.  display  and  classified  adverUsing  and 

“  “  Send  samples,^  state^  salajr  requir^  S^^ce  de?^?l  tge  42,  mbfr, t 


fine  newspaper  and  offer  excellent  op-  ments.  W.  A.’ Small  Jr.,  Tucson  (Ari- 
portunity  for  a_  man  who  likes  to  do  zona)  Daily  Citizen. 


We  wa^  man  iith  imaginaUon  and  ^ 

initiative.  Write  Willia^  K.  BaW.  P?*!'  woman  s  pages.  Ideally  situ- 
Editnr  Pre«».RpnnhU,..„  ated,  growing.  6-day  evening  _  paper 


INSTRUCTION 
Clauified  Advertising 


Editor.  Press-Republican.  Plattsburg,  Sif '  •  P^ 

New  York,  irivincr  all  datotia  In  fin.*  The  Record,  Banning,  California. 


New  York,  giving  all  details  in  first  , _ _  _ 

letter.  |  NEWSPAPERMAN,  EXPERIENCED 

TWIN  WPEKT  Tpq  nf  K  non  ninnnin  general  newspaper  work :  make-up. 

ti,^  ^  ‘=‘'^‘=4“-  feature-writing,  reporting,  news  evalu- 


NOW — it’s  up  to  318  newspapers  that 
have  enrolled  student#  in  the  20  leeaon  f-xTappAT  manager 

or  oc 

/xaverusing.  metropolitan  and  medium  dailies.  Ex- 

One  big  r«-on  it’s  a  «nart  plan  for 


dustrious,  4  children.  Will  relocst*. 
John  G.  Buck,  1132  Prospect  Ridgs, 
Haddon  Heights,  N.  J.,  Phone  Lincoln 
7-2175. 


ation,  rewriUng;  able  to  take  charge  of 


_ _ .  «.r  atiuii*  rewiiwiiKf  amc  uu  taiwc  wi.  — . 

witMn  editor  newsroom.  Salary  commensurate  with  newspapers 


thair  ealespeiq^la  got 


within  three  years.  All  phases  of  com-  ability.  Write  Editor,  The  Providence  h>p  notch  training  AT  HOME  uid  ON 


so  the  Visitor  25  Fenner  Street.  Providence, 
man  selected  will  soon  be<^me  an  all  Rhode  Island. 


accounting:  background.  Agre  42.  Mioi* 
mum  $25,000.  Interviews  scheduled  now 
for  ANPA  week  at  Waldorf-Astorii 


around  newspaperman,  doing:  capable 
work  in  eve^  branch  of  this  field. 
Considerable  initiative  and  willing:nes8 
to  work  required:  also  average  or  bet¬ 
ter  reporting  ability,  but  no  superman 


nT^A  m.lra.  thdam  vrrkpth  mnr*  414.  EdltOf  &  t'UDIlSner. 


READERS  LIKE 


better  job  and  maksa  them  worth  more 
to  their  newspapers. 


NEWSPAPEIR  EXECUTIVE,  45,  seek. 
If  you’ve  been  putting  off  enrolling  management  position  on  small  dtr 


your  Claasified  people  in  thia  course  daily.  25  years  all-around  experience.  — 


is  ne^ed.  j-grad  will  be  considered.  A  newsiiaperman’s  newspaper.  It  also  tjhat  gets  more  linage  and  revenue  .  .  .  References,  background  on  request.  Per- 
M^rience°''wiTl°'T.  ^j^rtical  makes  money.  Thoughtful,  experienced  uow’s  a  _go^  _time  to  quit  being  a  manentl]^employed.  S^_k  tetter  _opwr- 


*  small  dailv  editor  37  will  discuss  "Putter-offer”  1  Write  or  phone  us  their  tunity.  Chart  Areas  10,  11,  12. 

Rowing  coui^  seat  with  allege,  hos-  small  daily  editor,  37,  will  diMuss  ...  or  if  you’d  rather,  we’ll  409.  Editor  A  Publiaher. 

mml  and  good  hunting,  fishing  and  leadership  of  under-50,000  daily.  Please  descripUve  brochure  and  regular - — - 

OMcr  recreation.  Going  salary  to  start  contact  by  February  12.  Michael  J.  de  enrollment  forma.  ’The  tab  is  just  64 

£.  ^  “  “’ap’S;  H.P.VP..  N.  H.  T*pho„.,  newspaper  executive 

by  letter  to  W.  C.  Hearst.  117  S.  8th  1084-J.  i, 

Ave..  Clarion.  Pennsylvania. 


NEWSPAPER  EXECUTIVE 


WANTED  eXDerienced  rsna  REPORTER— long  hours,  night  work,  send  yoi 
yy/^MV  I  cu,  experiencea,  Capa-  g^^y  teat  offered  by  small  Boston  area  oranges  I 


feel  it  was  one  of  the  best  investments 
of  the  year — let  ua  know  and  we’ll 


Successful  life  long  association  is 


send  you  a  bushel  of  freah  Florida  newspaper  publishing  industry,  200.000 
oranges  I  population  area.  Broad  current  aM  to* 


ble  editorial  writer  southwpct-  aggr<^sive  young  reporter. 

lier  SOUTnweST  Minimum  ex.jerience  6  months.  Sports 

ern  npwensnor  nwar  I  On  finn  an  asset,  but  brains  most  important. 


tive  experience  in  newspaper  publishinf 
Do  yourself  a  favor.  Cheek  this  im-  with  preference  and  strongest  back- 


ern  npwcnanpp  n\jor  innnnn  asset,  but  brains  most  important, 

ern  newspaper,  over  lUU.UUU  Car.  *75  weekly,  write  Box  512,  Editor  day. 

circulation.  Submit  samples.  &  Publisher. _ 

REPORTER  PHOTOGRAPHER  gen- 
n  A  07  reporting  and  camera,  on  six  day 

DOX  ‘t-Z  /  evening  paper  23,000.  Clean  progres- 

Editor  And  PiiWichop  s've  city  of  32,000  in  Wisconsin  dairy- 

- ana  ruDllsner  health,  family  status.  ci 


portant  newspaper  executive’s  ad  to-  Bround  in  labor  affairs,  all  ““j 

tracts,  fully  informed.  Available  ana 
interested  in  contacting  a  newspaper 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOdA’TES,  mCORPORA’TED 


ASSISTANT  TO  woman’s  editor,  at  education,  training,  experience  and  ref 
, — .  -  I  Write  Box  531,  •* 


Clasaified  Advertising  Development 
Services  For  Newspapers  Since  1938 


le^t  6  years  newspaper  experience  “ 

with  makeup,  feature  writing  and  gen-  Publisher. _ 

eral  reporting.  New  Yort  Metropolitan  SPORTS  EDITOR  for  small  Southern 


area  daily.  Box  529,  Editor  A  Pub-  Daily.  Write  Box  501,  Editor  A  Pub- 


2900  N.  W.  79th  St..  Miami  47,  Florida 
FLaza  4-6691 


COPYREADER  wanted  by  growing 
ban  Francisco  Bay  Area  daily.  Mail 


WOMEN’S  DEPAR’TMENT 
REPORTER 


Linotype  School 


pa^culars,  including  places  worked  3  or  4  years  experience.  In  4-woman 
and  references’  to  News  Editor,  Daily  department:  must  handle  home  fur- 


Review,  Box  3127 
fornia. 


Hayward,  Cali- 


FREE-LANCE 

ASSIGNMENTS 


nishings,  general  reporting.  Open 
March  1.  Write  Jim  Rasmu.sen,  Man¬ 
aging  Editor,  Post-Tribune,  Gary,  Ind. 


OHIO  LENOTYPB  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intortype  Instruction 
Free  Information 


publisher  or  interests  in  one  of  the 
larger  metropolitan  areas.  Employed. 
Reason  available  will  be  recognized  M 
extremely  sound  and  unquestion^le. 
References  above  average  all  printz. 
In  fifties,  sound  health,  princiixil 
sire  is  to  associate  in  useful  capacity 
for  5  to  10  years.  I  have  a  sound  per¬ 
sonal  financial  situation.  Deepest 
sideration  because  of  real  qualification! 
is  to  be  professionally  active  and  us^ 
ful  in  a  sound  property  at  a  reasonabi! 
executive  consideration.  Married.  Intei> 
view  and  full  further  information  may 
te  arranged.  Write  ^x  500,  Editor 
A  Publisher. 


Free  Lance 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


FREE  LANCERS!  Sell  your  photos  to 

Are  you  interested  in  some  phase  of 
Newspaper  History?  Would  you  like  te 


to  do  some  research  in  this  teld  and 


write  articles  for  publication  ? 

EDITOR  A  PUBLISHER  is  prepar- 
its  75th  Anniversary  Number,  to 
be  published  in  June,  and  would  like 


and  captions.  Free  information.  Gebbie 
Press  Pictures,  151  W.  48th,  N.Y.C. 


Mechanical 


to  farm  out  assignments  on  topics  in  COMPOSING  ROOM  FOREMAN— af- 
ttie  whole  field  of  Journalism.  Com-  temoon  daily.  16,000  circulation.  12 


peten^  in  feature  style  of  writing  is  machines  non-union,  in  city  of  ^,000. 


desir^,  as  well  as  a  thorough  interest  Chart  Area  3.  Write  fully  to  Box  333, 
in  the  subject  and  access  to  library  Editor  A  Publisher. 


material.  Journalism  teachers  and  stii-  '  ~~ 

dents  and  employees  of  newspapers  are  OPEJRATOR-MACHINST  with  ’ITS  eX' 


preferred,  for  byline  identity. 


perience  wanted  by  small  open  shop 


Payment  will  oe  made  on  the  basis  daily-  Wages  commensurate  with  ex- 


of  performance  in  each  assignment.  perience.  Paid  vacation,  fringes.  ’The 


In  writing  for  a-ssignment.  please  Daily  Messenger,  Canandaigua,  N.  Y. 
give  brief  experience  data  and  suggest  —  — ; -  — . 


areas  of  interest,  with  outline  of  re¬ 
search  already  undertaken,  if  any. 


Promotion — Public  RAations 


Executive  Editor 
EDITOR  &  PUBLISHER 
1475  Broadway 
New  York  36,  N.  Y. 


COLLEGE  PUBLiaTY  WRITER 
needed  by  March  1.  General  news,  fea¬ 
tures,  other  publicity  duties.  No  pic¬ 
tures  or  sports.  Prefer  young,  capable 
journalism  graduate  with  one  or  two 
years  reporting  experience.  Write 
fully:  Public  Relations  Director,  Mis¬ 
sissippi  State  College  for  Women, 
1  Columbus,  Mississippi. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


EDITOR  dC  PUBLISHER  for  January  31,  1959 


SITUATIONS  WANTED 

Administrative _ 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 

Editorial 


advertising  EXECUTIVE— Exten- 
give  department  store,  all  types  retail 
experience.  Strong  agency,  company 
contacts  East,  Mid-West  ...  an  ex¬ 
pensively  gained  background  you  can 
capitalize  on.  Successful  executive  com¬ 
petitive  city.  Has  stiong  administrative 
experience  smaller  markets  and  such 
que'ies  invited.  Box  532,  Editor  &  Pub¬ 
lisher.  _ _ _ 

^I'M  LOOKING  FOR 
A  PUBUSHBR 

.  .  .  willing  to  give  a  29-year-old  edi¬ 
tor-general  manager  at  least  one  year 
to  bring  added  profit  and  prestige  to 
his  weekly  or  small  daily  operation. 
Competitive  situation  preferred.  Solid 
knowledge,  experience  in  all  phases. 
Will  go  anywhere,  but  Chart  Areas  1, 
2,  11  and  12  preferred.  Box  523,  Editor 
A  Publisher. _ 


READY  WILLING  ABLE 


RBIADY  after  being  a  partial 
owner  and  advertising  manager  of 
a  newsitaper  chain.  Age  51.  Sold, 
available  now, 

WILLING  and  capable  of  increas¬ 
ing  your  advertising  sales  and 
readership  with  proven  legitimate 
methods. 

ABLE  with  29  years  newspaper 
experience  to  be  the  general  man¬ 
ager  of  your  small  city  daily. 
Solid  in  advertising,  management, 
promotions  and  productions. 

Vernon  Niclcless  Jr. 

512  S.  Park,  La  Grange,  III. 
Telephone  FLeetwood  2-5050 

Artists  •  Cartoonists 


NEWSPAPER  ARTIST:  7  years  ex- 
perience.  Layout,  art.  copy.  Want 
Chart  Area  12.  Write  Box  248,  Elditor 
A  Publisher. 


DRUNKEN  CARTOONIST 
Can’t  stay  away  from  ink  bottle,  stag¬ 
gering  with  Ihilitzer-type  ideas.  Has 
delusions  of  being  Daumier-Darling- 
Mullen  prototype.  Has  shown  brilliance 
in  editorial,  sports  cartoons;  is  a  mas¬ 
ter  at  cariratures  and  portraits.  He’s 

32,  has  family,  car  and  drawing  board, 
j  looking  for  a  paper  with  circulation, 

guts  and  a  soft  heart  for  guys  who 
get  drunk  on  ideas.  Write  Box  615, 
Editor  &  Publisher. 

Circulation _ 

CTRCULA’nON  MANAGER,  now  em¬ 
ployed  desires  change.  11  years  all 
phases  Circulation  and  Mail  Room.  Ago 

33.  married.  Box  319,  Editor  &  Pub- 
liaher. 


CTROULA’nON  MANAGER.  27,000 
Southwest  daily.  Excellent  background 
and  wide  experience  in  all  phases  of 
circulation.  Home  delivery  and  promo¬ 
tion  specialist.  Desires  change.  Write 
Box  410,  Editor  A  Publisher. 


WELL-KNOWN  Circulation  Manager, 
now  employed,  will  consider  oppor¬ 
tunity.  Proven  record  of  increased  cir¬ 
culation  and  revenue,  while  holding 
costs.  Box  502,  Editor  &  Publisher, 

Display  Advertising _ 

COLLEGE  ADVER’nSING  INSTRUCT 
Advertising  Managership, 
lo  medium  size  daily.  Chart  Areas 
10.  11,  12.  34.  married.  3  children.  7 
Twtrs  advertising  experience.  Box  316, 
Editor  A  Publisher. 


ADVER’nSING  DIRECTOR 
o^hg  on  rompetitive  metropolitan  ex 
5?'®"ce.  High  calibre  leader  of  men 
''®^Pnpcr  experience  on  met 
WMlitan  and  medium  dailies.  Avail 
«t>Ie  for  interview  ANPA  convention 
Also  experienced  as  complete  buiines 
njMager.  All  replies  kept  confidential 

PobliShOT  < 


AD  MANAGER  prefer  medium 
strong  copy,  layout,  promotion, 
.Pi’Si'icer.  87,  anywhere. 
“W  620,  Editor  A  Publisher. 

_  Editorial 

^Y^EAS/WASHTNOTON.  See 
"™iate  opming  or  position  leadli 

Editor  ac  publish 


BOSTON  PABA’TROOPER  Isavas  Army 
March  30.  Edited  famed  82d  Airborne 
Division  newspaper  for  24  months. 
Also  wrote  copy  for  36  newspapers  in 
Chart  Areas  8  and  4.  Wiil  give  dips, 
relerences.  Own  camera,  ear.  Prefer 
lU-20,000  circulation  paiier.  Ed  Wash- 
ak,  Jr..  PARAGLIDE  ^itor.  82d  Aiiv 
borne  Division.  Fort  Bragg,  North 

Carolina. _ 

MANAGING  EDI’TUR 
AWARD-winning  managing  editor,  36, 
offers  the  following: 

*HAS  directed  news  operation  on 
quality  dailies  of  10,000  to  60,000  cir¬ 
culation. 

•PRODUCES  lively,  interesting  pa¬ 
per. 

•OUTSTANDING  developer  of  re¬ 
porters.  editors. 

•TOP  production  man. 

•KNOWLEDGE  of  all  departmvnis. 

•ABLE  In  swinging  all  desks. 

•COMMUNI’TY-mlnded. 

Highest  references,  including  all  em¬ 
ployers.  Why  not  write  for  details? 

Box  260,  Editor  A  Publisher. _ 

NEED  EXPERIENCED  man  in  Europe, 
North  Africa,  Middle  Elast?  Going 
abroad  (2nd  time)  in  spring.  Can  cover 
spot  news,  features.  With  photos.  Pay 
for  news,  not  my  transiiortation.  Box 
253,  Editor  A  Publisher. _ 


EXHTORIAL  PAGE  EDITOR 
WRITER  whose  editorials  have  re¬ 
ceived  national  recognition  would  like 
to  take  charge  of  editorial  page  for 
outstanding  metropolitan  paper.  Pra^ 
tieal  newspaperman  well  grounded  in 
business  and  public  affairs ;  record  of 
successful  campaigns.  Box  227,  Editor 
A  Publi^er. 

CAPABLE  NEWSMAN  six  years  daily  ! 
experience  all  beats,  features,  prefer  i 
Chart  Area  2.  Excellent  references.  | 

Box  804.  Editor  A  Publisher. _  ■ 

EDITOR-WRITER,  young  but  with 
long  experience  prestige  papers,  seeks 
challenging  post.  Box  312,  Eklitor  £ 
Publisher. 

REPORTER.  ^26^  BA  MS^  3007000 
dailv,  seeks  public  relations  post  with 
medium-size  industry,  university,  medi¬ 
cal  or  professional  group.  Competent 
features.  Married,  will  relocate.  Box 
336.  Editor  A  Publisher. 


REPORTING  or  feature-writing  job 
wanted  by  young  woman  with  B.A.  in 
journalism,  feature  writing  and  editing 
experience.  Will  relocate.  Box  325,  Edi¬ 
tor  A  Publisher. 

AMBITIOUS  COLLEGE  EDITOR  seeks 
job  with  aggreuive  daily  or  wire  serv¬ 
ice,  any  location.  Long  range  goal, 
foreign  assignment.  Vet.  26.  SDX. 
Available  April.  Box  423,  Editor  A 
Publisher. 

GENERAL  ASSKJNMENT  reporter.  14 
years  experience  daily,  weekly  field, 
heavy  on  municipal  coverage,  features, 
some  desk.  Prefer  west,  southwest.  Bo-x 
422.  Editor  A  I^blisher. 

MAGAZINE  PUBLISHER.  J-grad.  'W. 
three  years  Harlem  weekly,  now  affili¬ 
ated  with  Broadway  publicist,  seeks 
career  post.  MO  2-0446  (New  York 
City)  or  Box  432,  Editor  A  iSiblisher. 

NEWSMAN  NOW  with  what  he  re¬ 
gards  as  nation's  best  newspaper  tired 
of  midwest  and  wants  to  work  in  far 
west,  provided  challenge  and  scenery 
are  right.  Twenty  years  general  news, 
editorial,  Washington  and  foreign  ex¬ 
perience.  No  problems,  just  wants  to 
move.  College  graduate,  literate,  kind 
to  children  and  cub  reporters.  Special 
knowledge:  National  affairs,  science, 
military.  Box  s29.  Editor  A  Publisher. 


SCIENCE  WRIi'jtR,  wide  range  of 
experience.  Prefer  newspaper  or  lay 
magazine.  Box  421,  Editor  A  Pub- 
lisher. _ 

SPOR’TS  EDITOR  of  18,000  daily  seeks 
permanent  future  on  medium  to  big 
daily  preferably  on  news  side.  J-grad, 
single  veteran,  24,  own  car.  ’Three 
years  experience  in  police,  farm,  gen¬ 
eral  news,  CDPyreading  and  sports,  ^x 
444.  Mitor  A  Publisher. _ 

REPORTER,  29,  available  immediately 
3%  years  spot  newt  and  features.  Know 
photography.  Will  relocate.  B.S.  vet. 
Sean  D.  Ryar.,  49  Sparhawk  St.,  Amea- 
hiiry,  Massachusetts. 

for  January  31,  1959 


WIRE,  MAKEUP  editor's  job,  medium- 
sized  p.m.  daily,  sought  by  prize-win¬ 
ning  assistant  news  editor  of  New  Eng¬ 
land  paper.  Eight  years  experience 
wire  and  city.  Fast,  highest  standards 
Journalism  master's  degree.  Outstand¬ 
ing  civic  record.  Family  man.  Vet. 
Minimum  3116.  Box  428,  Editor  A 
Publisher. 


COPY  EDITOR 

Six  years  experience,  wire  desk,  make¬ 
up,  sub  for  slot  man.  Young,  steady, 
precise.  Box  519,  Editor  A  Publisher. 


DAILY  NEWSPAPER  job  on  news 
side  in  city  of  20,000  up  wanted  by 
editor-manager,  in  11th  year,  of  tri¬ 
weekly  oi)eration.  Married,  47,  college 
grad.  Reporter,  deskman,  editorial 
writer.  Prefer  Chart  Areas  12,  6,  2. 
Write  Box  516,  Editor  A  Publisher. 


DESIRE  "rb  break  into  newspajter  edi¬ 
torial  field.  Former  High  School  teacher 
in  N.Y.C.  (6  years).  Age  35,  single, 
vet.  Previous  college  newspaper.  Ac¬ 
cept  reasonable  offer  and  or  relocate 
if  necessary.  Bo.x  530,  Editor  A  Pu^ 
lisher. 

I) E5SKM AN/ reporter — top  drawer  clips. 
College,  32,  vet,  employed,  to  wed. 
Well  up  on  national,  world,  sports 
news.  Imagination,  vocabulary,  desire. 
Box  533,  Editor  A  Publisher. 
MPERIENCED  NEWSMAN-EDITOR, 
35,  single,  B.A.,  now  editing  top  re¬ 
gional  trade  magazine  seeks  newspaper 
or  public  relations  po.st  with  future 
on  newspaper  or  company  publication. 
Ten  years  all  desks.  Use  camera.  Heavy 
on  features,  make-up.  Now  earning 
$440  monthly.  Box  526,  Editor  A  Pub¬ 
lisher. 

EDITORT^W^itERT^DESKMAN  seeks 
position  with  trade  magazine,  or  com¬ 
pany  publication,  or  in  public  rela¬ 
tions.  Can  think,  plan,  write,  know¬ 
how  to  work  with  people,  and  can  take 
and  give  direction.  Four  years  news 
reporting  and  writing,  five  years  news 
editor  newspaper  trade  publication,  and 
public  relations  writing  experience. 
Man,  age  31.  Prefer  Chicago  area.  Box 
518.  Editor  A  Publisher. 
EUROPE-BOUND.  Assistant  City  Eli- 
tor  seeks  desk-reporting  job  on  news¬ 
paper/magazine.  Have  daily,  competi¬ 
tive  newspaper  experience.  Strong 
news,  features.  Good  educational  back¬ 
ground.  Write  Box  504,  Editor  and 
Publisher. 


IF  YOU  are  looking  for  a  man  to  fill 
permanent  position  on  your  publica¬ 
tion.  perhaps  both  our  goals  can  be 
reached.  Have  firm  background  in  re¬ 
porting,  feature  writing,  copy  desk 
editing  on  quality  daily  plus  experi¬ 
ence  in  adverti.sing.  Family  man.  35, 
Marquette  journalism  graduate.  Write 
Box  525,  Editor  and  Publisher,  or  call 
KEnmore  6-7593,  Boston,  evenings. 


MANAGING  EDITOR 

I  can  produce  a  crisply  written,  tightly 
edited,  alert,  attractively  made  up  pa¬ 
per.  Skilled  in  use  of  art.  Exceptional 
ability  to  train  and  develop  staff,  build 
prestige  and  good  will.  Background  in¬ 
cludes  all  phases  of  editorial  resrmn- 
sibility  on  major  newspapers.  Effertive 
sq)eaker.  SDX.  Top  references.  Prefer 
Chart  Arens  1,  2,  3,  6.  Box  522,  Editor 
A  Publisher. 

PRIZE-WINNER — wants  to  return  east 
to  metropolitan  daily  solid  background 
on  desk,  reporting,  sports.  Box  534. 
Editor  A  Publisher. 


REPORTER.  4  years  experience,  all 
beats  35-90. 00i>  dailies ;  27,  tops  on 
police,  courts:  prefer  Chart.  Aren  1  or 
2.  P.M.  Box  528.  Editor  and  Publisher. 

SPORTS  —  VERSATILE,  imaginative 
writer  stymied  in  present  setup  seeks 
spot  on  progressive  staff  or  in  sports 
public  relations.  Family  man,  veteran 
of  World  War  II,  experienced  in  base¬ 
ball,  basketball,  bowling,  golf  and  ten¬ 
nis  coverage.  Write  Box  509,  Editor 
A  Publisher. 

TOP  NOTCH  NEWSMAN  leaving  edi¬ 
tor-managership  of  two  weeklies  and 
selling  interest  in  same,  seeks  return 
to  responsible  daily  news  job.  $10,000 
class  but  will  take  less  for  chance  to 
run  or  help  to  run  a  real  American 
daily.  Write  Box  513.  Editor  A  Pub- 

lishpr. 


SITUATIONS  TEU 

_ Editorial 

SPORTS  WRITER-EDITOR,  25,  AB 
Journalism,  available  March  13  after 
two  years  as  Army  operations  officer. 
Midwesterner,  SDX,  married,  car,  know 
camera.  Box  511,  Editor  A  Publisher. 

WHERE,  WHERE.  OH  WHERE  .  .  . 
IS  the  U.  S.  editor  to  appreciate  value 
of  solid  British  newsman,  26?  Six 
years’  sound  experience,  ^1  depart¬ 
ments  except  sport,  advertising.  Any 
State.  Offers  (or  advice  1)  to:  E.  Frank- 
land,  28  Myrtle  Drive,  Eglin  AFB, 
Anx.  9.  Fla.  Ring:  Eglin  42328. _ 

"^♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  ooast-to-coaet  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York.  OXford  7-6728 

Mechanical  _ 


LOOKING  FOR  newspaper  that  de¬ 
sires  a  good  composing  operation.  Any 
position  from  composing  superintendent 
up.  A  personal  interview  will  be  con¬ 
vincing.  Box  419,  Editor  A  Publisher. 

Newspaper  Represenialires 

PART  TIME  representation  in  central 
Connecticut  offered  by  newspaper  ad 
man  (age  35.  14  years  newjs^jter  ex¬ 
perience,  BS  Business  Administration) 
plus  full  time  phone  coverage.  Box 
506,  Editor  and  Publisher, 

_ Photography 

PHOTOGRAPHER,  29.  family  man.  6 
years  experience.  J.  grad.  (^r.  cam¬ 
eras,  references.  Prefer  midwest.  Box 
229,  Editor  A  Publisher. 

PHOTOGRAPHER 

Experienced — Public  Relations,  eommer- 
cial.  aerial,  and  newspaper  work.  Own 
professional  cameras  and  darkroom 
equipment,  have  car.  Vet,  25,  married 
with  family.  Will  relocate.  Box  306, 
tiditor  A  Ihiblisher. _ _ 

iDITORSI  txwking  for  an  imaginative 
photographer  who  can  write?  Ambi¬ 
tious,  energetic  and  at  a  dead  end  in 
present  sp^.  Box  418,  Editor  A  Pub¬ 
lisher.  _  _  _ _ 

EXPERT  PHOTOGRAPHER  Available 
about  March  1.  Chart  Area  6.  Write 
Box  508,  Editor  A  Publisher. _ 


TRAINED  nezfs  photographer  available 
March  1,  Age  2^,  have  equipment,  car. 
single,  will  go  anywhere.  Experienced 
Fairchild  and  darkroom.  No  writing. 
Bill  Glover,  1431  So.  11th.,  Mount 
Vernon,  Washington. 

Promotion — Public  Relations 


AVAILABLE 

TWICE  FIRST  MATE  to  department 
heads  in  New  York,  now  wants  pro¬ 
motion  spot  with  real  challenge.  Seven 
years  experience  Includes  market  re¬ 
search.  reporting,  writing  imaginative 
promotion  copy  for  print,  radio,  and 
TV.  Know  art  and  production.  Age 
32,  BSJ  (SDX),  married,  will  re-lo¬ 
cate.  Box  431,  Editor  A  Publisher. 


STEADY,  personable,  creative  young 
man  (30)  seeks  challenging  public  re¬ 
lations  opportunity.  Edited  prize-win¬ 
ning  employee  publication;  strong  in 
community,  press  relations;  experience 
in  all  phases.  Presently  happy  but  fu¬ 
ture  stymied.  Box  441,  Editor  A  Pub¬ 
lisher. 


Sales 


MAILED  A  BOOK  TO  A  PUBLISHER. 
NOW  I’M  FREE.  Will  travel,  but  pre¬ 
fer  home  life  like  people.  A.B.  In¬ 
diana  U.  :  B.  D.  Butler;  lino  scliool. 
U.  of  Mo. :  Was  working  on  Ph.D. 
Hava  baby  print  shop,  no  money  to 
feed  it.  Mechanical  and  electrical 
background.  Take,  process  bw,  color. 
Can  do  research,  analyze,  write,  copy- 
fit,  edit.  1st  Lt.  Army  Reserves.  Mar¬ 
ried,  35,  no  kids.  Cooperative  with 
sense  of  humor.  Want  to  settle.  I  don’t 
know  what  your  selling,  but  I  know 
the  i)eople  you  are  selling  to.  Worth 
$400  a  week,  but  will  sacrifice  to  en¬ 
courage  struggling  firm  with  future. 
R.  M.  Watson,  124  E.  Brown  St..  5?ey- 
mour,  Indiana.  Phone:  JA  2-4765. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown. 


mm 


It  now  seems  to  be  unanimous  Reporter:  “The  special  page  .  .  • 
that  U.  S.  news  coverage  of  the  got  a  big  editorial  page  play  in 
Cuban  revolution  left  something  the  Quincy  (Mass.)  Patriot 
to  be  desired.  Criticism  by  vari-  Ledger.  Otherwise  this  layout  in  J 
ous  U.  S.  editors  centers  around  recognition  of  Latin  American  ' 
erroneous  reports  of  a  Batista  Week  evoked  only  minor  atten- 
victory  over  the  rebels  during  the  tion.” 

last  few  days  of  December.  Mr.  Johnson  said:  “After  more 
Herbert  L.  Matthews,  Latin  than  20  years  of  pushing  Latin 
American  specialist  for  the  New  American  news  on  the  wires  (we 
York  Times,  summed  it  up  last  receive  thousands  of  words  in 
week  by  saying:  “In  all  my  36  New  York  daily  and  transmit 
years  in  jounialism.  I’ve  never  domestically  all  that  experience 
seen  a  worse  job  than  the  re-  shows  will  be  printed)  I’ve  con- 
porting  during  the  last  three  eluded  that  very  few  editors 
weeks  in  Cuba.  It  was  pretty  bad  are  really  interested.  Much  is 
before  that.”  said  at  Inter  American  press 

In  fairness  to  the  reporters  meetings  about  the  importance 
who  were  present  it  should  be  of  printing  more  news  from 
noted  that  Cuban  censorship  Latin  American  countries  in  the 
under  Batista  was  pretty  tight.  U.  S.  But  not  much  is  done 
It  probably  accounted  for  some  about  it  when  the  North  Ameri-  "Yes,  this  is  where  my  husband  works, 

of  the  difficulty  in  getting  at  the  can  delegates  return  to  their  ■ 

truth.  But  some  of  the  blame  desks.  This  is  a  source  of  dis^- 

should  come  right  back  to  the  may  to  South  Americans  who  to  run,  what  to  junk;  send  him  of  the  man  who  selects  the  news, 
newspaper  editors  who  are  now  keep  up  with  events  in  the  on  a  trip  around  Latin  America  We  can’t  expect  the  readership 
doing  the  complaining,  with  a  U.S.A.  and  the  w'orld  in  their  for  a  month  or  so.  Let  him  see  to  come  into  a  knowledge  of 
few  exceptions.  own  papers  at  home  but  find  what  is  going  on  in  Mexico  City,  hemisphere  affairs  unless  we  ex- 

In  general,  they  ai’e  the  ones  very  little  about  their  own  coun-  Caracas,  Sao  Paulo,  Buenos  pose  them  to  news  from  the 
who  have  had  a  continuing  lack  tries  when  they  are  in  the  Aires.  I^t  him  witness  with  his  hemisphere.” 
of  interest  in  legitimate  news  States.  own  eyes  the  tremendous  explo-  We  have  said  many  times  in 

from  Latin  American  countries.  “The  New  York  Times,  the  sion  in  population,  the  burgeon-  this  space  that  in  spite  of  the 
They  have  failed  to  instruct  Copley  papers  of  San  Diego,  and  ing  industry  of  the  area.  Let  fact  that  many  newspaper  pub- 
their  own  deskmen  and  wire  edi-  the  W ashington  Daily  News  him  sense  the  difficult  problems  Ushers  support  Inter-American 
tors  in  the  importance  of  news  make  a  point  of  publishing  Latin  the  U.  S.  faces  there  in  the  field  organizations  and  are  truly  in- 
from  that  area  to  the  U.  S.  and  American  news  re^larly,  as  of  diplomacy  (a  la  Nixon).  terested  in  their  affairs  there 

to  our  citizens.  They  have  ig-  does  the  Christian  Science  Moni-  “Then  sit  him  down  again  at  has  been  a  lack  of  communica- 
nored  most  of  the  solid  news  tor.  Others  using  our  Latin  his  desk.  I  guarantee  you  he’ll  tion  between  them  and  the  people 
about  Latin  America  that  has  American  file  liberally  are  the  pick  more  Latin  news.  He’ll  do  who  select  and  handle  the  news 
been  delivered  to  them  over  the  News  and  the  Herald  in  Miami,  it,  because  he  will  have  become  daily.  The  latter  have  not  been 
wires  because  they  felt  their  the  Post  and  Times  Herald  in  convinced  of  the  importance,  to  infoimed  or  educated  on  the 
readers  were  not  interested.  Be-  Washington,  the  Los  Angeles  his  readers,  of  a  steady  diet  of  subject, 
cause  of  that  the  wire  services.  Times,  New  Orleans  Times-  Latin  American  news.  ♦  ♦  ♦ 

although  they  have  tried  to  do  Picayune  and  several  in  Texas,  “Teddy  Roosevelt  and  Elihu  This  column  apologizes  to  one 
better,  have  been  forced  to  cover  where  emphasis  is  on  Mexico.  Root  both  said  it,  early  in  the  and  all  for  a  “goof”  last  week 


“Teddy  Roosevelt  and  Elihu  This  column  apologizes  to  one 
Root  both  said  it,  early  in  the  and  all  for  a  “goof”  last  week 


a  great  deal  of  Latin  American  “Unless  an  editor  makes  a  century:  The  Twentieth  Century  in  naming  Jenkin  Lloyd  Jones 
news  on  a  string  correspondent  special  effort  to  do  so  he  won’t  will  be  the  century  of  Latin  as  editor  of  the  Tulsa  World. 

basis,  or  by  roving  correspond-  print  much  about  South  Amer-  America.  We  haven’t  recognized  Everyone  in  his  right  mind-- 

ents,  or  by  sending  in  reporters  ica  except  when  revolutions,  the  fact  fully,  even  yet.  We  may  including  our  copy  desk,  proof 
when  the  fire  alarm  has  gone  earthquakes  or  incidents  like  the  recognize  it  too  late.  readers  and  the  editor — ^knows 

off.  There  haven’t  been  enough  stoning  of  Nixon  in  Caracas  “But  the  job  of  creating  the  he  is  the  editor  of  the  Tulsa 

Latin  American  news  specialists  force  themselves  onto  page  one.  recognition  lies  on  the  shoulders  Tribune. 

to  cover  the  whole  area  so  that  “Two  reasons  for  this  are  that  _ 

good  reporters,  but  inadequately  the  and  ancestral  ties 

trained  in  language  and  customs,  of  North  American  readers  run 
have  sometimes  been  assigned  more  to  Europe  than  to  South 

only  when  seemingly  “hot”  America,  and  that  so  few  South  I 

stories  develop.  Americans  have  achieved  truly  A  T  ¥  IW  T  ¥/^  A  IV  T  ¥^ 

It  will  be  argued  that  a  good  big-name  status  in  the  eyes  of  I  ^1  |  Ix 

“savvy”  reporter  ought  to  be  North  American  readers.”  ^  ^  ^  ^  ^ 

able  to  cover  any  story,  any  *  •  * 

place,  any  time.  True,  perhaps,  A  week  later  in  the  same  house  i  '  ff 

ASca„°‘“3iJ'or;he'"sa;:H  NEGOTIATORS  FOR  THE  PURCHASE  AND  SAIE  ■ 

differences  in  language,  social  Diego  (Calif.)  Union,  added  OF  DAILY  NEWSPAPERS 

customs  and  political  philoso-  some  thoughts  on  the  subject:  EVALUATIONS  •  FINANCIAL  ADVISERS 

phies  of  Latin  countries.  “You  say  you  have  pushed 

Latin  news  for  20 

In  November,  United  Press  and  that  few  editors 

International  distributed  a  spe-  are  really  interested.’  Substi- 
cial  page  of  Latin  American  tute  ‘informed’  for  ‘interested.’ 
features  to  its  clients.  Earl  J.  “This  I  can  guarantee  you: 

Johnson,  UPI  general  news  man-  Take  any  newsman  charged  with 
ager,  reported  Dec.  11  in  UPI  making  decisions  on  what  news 
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PROFITS  ARE  LOST  FOREVER!  And  the  profits  you  lose  in  outmoded,  over¬ 
loaded,  or  outworn  linecasting  equipment  may  be  the  very  profits  that  would  pay  for 
a  new  Linotype!  NOW  is  the  time  to  ask  yourself:  Am  1  just  “getting  along”  with  my 
present  equipment?  Am  1  already  paying  for  a  new  Linotype-in  lost  profits  . . .  and 
work  that  “couldn’t  be  done?”  Your  Linotype  Agency  would  be  pleased  to  give  you 
thorough  and  honest  appraisal  of  your  composing  room,  and  how  it  may  be  modern¬ 
ized  to  deliver  top  efficiency  for  peak  profits!  Some  plain  talk  about  comfortable 
financing,  too!  Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


PITTSBURGH 

with  consumer  acceptance  to  build  your  sales! 


The  Press  is  No.  1  in 

DAILY  CIRCULATION  •  SUNDAY  CIRCULATION  •  TOTAL  ADVERTISING 
GENERAL,  RETAIL,  AUTOMOTIVE  &  CLASSIFIED  ADVERTISING  LINAGE! 

The  Press  helps  you  advertise  profitably! 

Profits  go  up  when  your  ads  are  read  by  in  the  highest  income  quarter  read  The 
customers— people  with  buying  power.  Press  .  .  .  and,  it’s  first  with  all  working 

Profits  go  up  when  your  ads  are  read  by  men  and  women  .  .  .  and  The  Press  is  85' , 

the  influential  audience  of  The  Pittsburgh  home-delivered. 

Press.  The  1958  Readership  Study  of  Pitts-  This  valuable  leadership  and  readership 

burgh  Newspapers  shows  that  The  Press  makes  sales  for  you  .  .  .  more  profitable 

has  the  highest  readership  in  every  income  sales  with  every  dollar  you  invest  in  The 

quarter  .  .  .  for  example,  78.2' ,  of  families  Pittsburgh  Press. 


SCRIPPS- HOWARD  NEWSPAPERS 


NEW  YORK.World  TeIrgrom  S  The  Sun 

COLUMBUS  .  . 

^  DENVER.  .  . 

Pociry  Mounfoin  News 

EVANSVILLE  .  .  .  . 

....  P.-eis 

aEVELAND . 

.  .  .  Press 

CINCINNATI  .  . 

.  Post  &  Times-Sfor 

OM  BIRMINGHAM 

.  .  .  .  Posf-Hero/d 

HOUSTON . 

,  .  .  .  .  ^ 

PITTSBURGH . 

.  .  .  Press 

KENTUCKY  .  . 

.  .  Kenfuefcy  edition. 

H'G  MEMPHIS  .  . 

.  •  •  PresS'Seimifor 

FORT  WORTH  .  .  . 

. P  elS 

SAN  FRANCISCO.  .  . 

.  .  .  News 

Cincinnofi  Post  &  Times-Sfor 

H  MEMPHIS  .  . 

•  Commercio/  >(ppea/ 

ALBUQUERQUE  .  . 

,  ,  .  .  w 

INDIANAPOLIS.  .  .  . 

.  .  .  Times 

KNOXVILLE  .  . 

.  •  .  NewS'Senfine/ 

m  '1-^  WASHINGTON 

EL  PASO  .... 

.  .  Hero/d  od 

General  Advertising  Deportment,  )30  Pork  Avenue,  New  York  City 
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